1 


of 9  ofaPlkf9tof 


He  can  put  you  there  with  a  phrase.  Often, 
too,  he’ll  get  you  there  ahead  of  any  other  news 
source  you  can  turn  to.  For,  of  all  the  great 
newspapermen  reporting  today,  few  are  more 

frequently  /irrt  with  the  news  _ 

— or  more  fluently  entertaining  H||HH||HpH| 

in  exploding  it  with  a  jolt — 

than  Edwin  A.  Lahey  .  .  .  1**^. 

inimitable  reporter,  and  chief 

of  the  Washington  bureau  of  \ 

the  Chicago  Daily  News. 

In  labeling  Lahey  as  "one  ’•■v^ 
of  the  top  U.S.  labor  report- 
ers,”  Time  Magazine  (Dec.  19,  ^ 

’55)  said;  "Some  colleagues  go  )v^ 

even  farther.  New  York  Times-  \  ^ 

man  Meyer  Berger,  who  is  -.u 

often  called  the  best  U.S.  re-  jBr  '  - 

porter,  says:  ’Ed  Lahey  is  the 

best  reporter  in  America.’  ’’ 

On  the  "first"  front  alone, 

Lahey’s  world  scoops  or  na-  ^ 

tional  beats  have  been  piling  f 

up  at  the  rate  of  at  least  one 
a  year — an  amazing  average  in 
these  days  of  mass  news  cov¬ 
erage.  Witness  just  a  few  examples: 

Late  in  August  of  1952 — from  the  Quebec 
retreat  of  the  brooding  Bob  Taft  —  Lahey 
opened  an  ominous  exclusive  with  these  words: 
"Gen.  Eisenhower’s  chances  of  winning  the 
support  of  Sen.  Taft  are  about  zero.’’  Then  he 
added:  "There  are  conditions  under  ^hich  Taft 
could  be  induced  to  put  himself  and  his  numer¬ 
ous  followers  in  the  Republican  party  to  the 
job  of  electing  Eisenhower  president." 

And  Lahey  pinpointed  Taft’s  "terms."  Then, 
for  incalculable  historic  impact,  listen  to  this: 
In  the  book,  "The  Taft  Story"  by  William  S. 
White,  that  single  story  by  Lahey  i:  credited 
with  hating  brought  Eisenhower  and  Taft  to¬ 
gether  for  their  famous  Morningside  Heights 
reconciliation! 

Consistently,  the  record  rolls.  In  1953, 
Lahey’s  story  on  the  departure  of  Durkin  from 


Vs.  Chuith 
Real  Stars- 


the  Eisenhower  cabinet  scooped  the  press  asso¬ 
ciations  and  all  the  newspapers  of  tne  nation. 

Consistency  continues.  On  June  28,  1954, 
from  Guatemala  City — after  accurately  predict- 

_  ing  the  happening  a  month 

earlier — Lahey  scored  a  scoop 
^  on  the  fall  of  the  Red-tinged 

j  Arbenz  government  to  Col. 
Carlos  E.  Diaz  and  the  Guate- 
malan  Army. 

P^VsChiuth  Then,  on  May  28,’ 1955, 

a  from  Buenos  Aires,  the  con¬ 
sistent  Mr.  Lahey  cut  to  the 
core  of  the  Argentine  crisis: 
"The  conflict  between  church 
and  state  is  very  real  .  .  .  Peron 
and  his  editorial  eunuchs  keep 
saying  that  this  is  a  minor 
business  caused  by  a  few  needle¬ 
nosed  priests  who  are  messing 
in  politics  .  .  .  But  ...  it  be¬ 
comes  quite  apparent  that  the 
present  fight  can  end  only  with 
the  Catholic  church  or  Juan 
Domingo  Peron  going  down 
for  the  full  count . . .  Who  will 
win.’  The  Catholic  church  has  been  in  business 
for  2,000  years.  Peron  has  had  his  operation 
going  for  8  or  10.  On  form  ...  it  would  seem 
that  Peron  will  be  heading  for  the  hills,  with 
a  posse  in  hot  pursuit." 

The  gist  of  a  story  ...  in  the  jolt  of  a 
phrase ! 

In  his  26  years  with  the  News,  Lahey’s 
assignments  have  taken  him  all  over  the  U.S.A. 
.  .  .  and  to  Africa,  South  America,  Europe, 
China,  India,  Burma — almost  everywhere.  Con¬ 
sistency  is  a  blazing  jewel  in  the  Lahey  repor- 
torial  record.  His  writing  has  helped  to  make 
the  Daily  News  outstanding  across  the  nation. 

Consistency — the  thing  merchandisers  call 
"continuity" — is  productive  for  advertising,  too 
.  . .  especially  when  it  rolls  where  reader-interest 
is  greatest  ...  in  the  vital  .  .  .  the  growing 
and  expanding  .  .  .  Chicago  Daily  News. 


O^i/y  Newt.. .^nd know!  l/te  the  Doify  k!ewf...ondsi/// 

CHICAGO  DAILY  NEWS 


Chicago^  INDEPENDENT  Newspaper 


SCOTT  Superior  Performance 
PLUS  Utmost  Flexibility 


•^His  Extra'High  Speed  Press  by  Scott  re' 
cently  installed  at  the  Winnipeg  Free 
Press,  in  Canada,  is  a  prime  example  of  the 
efficiency  and  flexibility  of  Scott  equipment. 

The  installation  consists  of  six  straight  line 
units  with  3'color  plate  cylinders  and  2'color 
couples  with  double  ending  arrangement. 
There  are  four  single  reverse  drives. 

It  also  has  one  pair  of  upper  formers, 
equipped  to  run  a  tabloid  section  over  these 


upper  formers.  This  press  was  also  equipped 
with  four  extra  built-in  color  fountains  and 
a  Scott  3  to  2  double  folder. 

In  addition  to  printing  the  Winnipeg  Free 
Press  daily,  this  press  also  produces  a  weekly 
tabloid,  simultaneously  with  the  printing  of 
a  full  4'color  comic  tabloid  section. 

The  world-famous  performance  of  Scott 
newspaper  equipment  originates  at  the  de¬ 
sign  boards,  and  continues  through  every 
stage  of  manufacture. 


Buy  with  CONFIDENCE  ...  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


FISHING  FOR  SALES  IN  THE  TWIN  CITIES? 


When  the  436,900  people  in  the  St.  Paul 
‘*hair’  of  the  nation’s  13lh  market  dig  down 
for  more  than  $564  million  a  year  in  retail 
sales,  you’ve  got  a  market  that’s  a  whopper! 

But  if  you’re  angling  for  a  big  catch  of 
those  St.  Paul  sales,  be  sure  to  drop  your 
bait  on  the  St.  Paul  banks  of  the  river  that 
slices  right  through  the  Twin  Cities  market. 
St.  Paul’s  shop|)ers  spend  their  dollars  right 


on  their  own  side  of  the  Mississippi,  and  this 
market  is  saturated  by  ONLY  ONE  NEWS¬ 
PAPER  ...  the  St.  Paul  Dispatch-Pioneer 
Press.  None  other — NOT  ONE — can  offer 
more  than  just  a  sprinkling  of  coverage! 

So  to  lure  the  limit  of  sales  in  every  nook 
and  cranny  of  the  free-spending  St.  Paul 
market,  depend  on  the  Dispatch-Pioneer  Press 
to  cast  your  bait  in  the  right  direction  .  .  . 
right  to  the  |)eople  who  do  their  buying  here! 


FATHER  OF  WATERS  .  .  . 

DIVIDER  OF  MARKETS! 


How  does  YOUR  product  rate?  family  coverage 


For  a  romprchnisive  study  of  lh«-  brand 
prr'ferences  and  buying  babits  of  lh«‘ 
IK'Ople  wbo  make  tiu*  St.  I*aul  Uispalrb- 
Pionecr  Press  their  liuying  guide,  gel 
your  copy  of  the  new  1956  St.  I’aul 
('onsumer  Analysis  Survey.  For  your 
copy,  contact  your  Hidrier-Johns  repre- 
-entative  or  write,  using  your  rompany 
letterhead,  to  Consumer  Analysis.  Dept. A. 


(Ramtay  i  Dakota 
Cauntias) 


88.0% 


47.1% 


17.4% 


ST.  PAUL  DISPATCH- 
PIONEER  PRESS 


OTHER  TWIN 
CITY  DAILIES 


Suuice:  Familirs.  Sate.s  Management 
Suivey  Hi  Buying  Power— May  10.  1955 


Dispatch’ Pioneer  Press  — A  B  C.— 3/31/55 
Other  T.C.  Dailies-A  B  C— 3/31/55 
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DISPATCH 

A  RIODER  NEWSPAPER 


PIONEER  PRESS 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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Want  to  know 
where  YOU 
stand  in 

AKRON? 

Here's  Your  Answer 

A  comprehensive,  up-to- 
date  survey  reporting  the 
10  TOP  BRANDS— in  the 
home  and  store  —  in 
Akron’s  big  $1,080,500,- 
000  growing  market. 

Write  us, 
or  ask 

Story,  Brooks  &  Finley 
for  your  copy! 


AKBOM 

BEACOfI 


lAJkat  Our  headers 


Gentlemen  of  Press 

To  THE  Editor:  I  disagree 
with  Edith  Evans  Asbury’s  con¬ 
tention  that  it  is  necessary  to 
arrange  separate  press  confer¬ 
ences  for  reporters,  still  photog¬ 
raphers  and  newsreel  camera¬ 
men  in  order  to  avoid  a  cat-and- 
dog  fight.  I  have  arranged 
hundreds  of  press  conferences 
in  all  parts  of  the  globe  and 
have  never  had  any  trouble 
when  the  conference  was  prop¬ 
erly  set  up. 

In  1945  when  Gen.  Jonathan 
Wainwright  came  back  after 
three  trying  years  in  a  Japa¬ 
nese  prison  camp  I  was  allowed 
total  of  30  minutes  of  his 
time  for  all  public  relations 
purposes. 

The  pooled  netwoik  broad¬ 
cast  went  off  without  a  hitch, 
after  which  the  newsreel  boys 
moved  in  for  their  special  re¬ 
union  between  the  General  and 
his  son.  The  still  photographers 
scrupulously  refrained  from 
marring  any  of  this  show  with 
sound  or  flashes.  After  pictures 
were  finished  the  reporters  held 
their  interview. 

It  is  my  experience  that  the 
members  of  the  press  are  al¬ 
ways  gentlemen  up  to  the  point 
where  somebody  tries  to  be  of¬ 
ficious. 

Ed  Allen 

E.  Weymouth,  Mass. 

Promotion  via  TV 


Another  way  TV  just  might 
be  used  to  advantage  (it’s  a 
nebulous  thought  at  the  mo¬ 
ment),  would  be  by  closed-cir¬ 
cuit  presentations  of  illustrated 
discourses  on  news,  photogra¬ 
phy,  (and  color),  advertising, 
typography,  press  operation, 
stereotyping  and  so  on.  If  fea¬ 
sible,  AP  and  UP  should  get 
together  on  it  with  representa¬ 
tives  of  the  craft  organizations 
and  the  publishers  for  selection 
of  matter  to  be  presented  the 
staffs,  en  masse  or  by  unit 
divisions. 

This  idea  occurred  to  me 
while  listening,  as  a  guest  of 
Harold  Cassill  of  Cowles  Pub¬ 
lications,  Spokane,  to  the  pre¬ 
sentations  of  Bill  Steven  of  the 
Minneapolis  Star  on  uses  of 
color  and  McGraw-Hill’s  Wad¬ 
dell  on  optical  scores  of  news 
pages  at  the  morning  session 
of  the  American  Society  of 
Newspaper  Editors  here  April 
21. 

Earl  L.  Shulz 
Washington,  D.C. 


*Sliort 

Obviously  excited,  Khrush¬ 
chev  referred  to  the  demonstra¬ 
tions  and  warned:  “Never  shake 
your  fish  at  a  Russian.’’ — Bos¬ 
ton  (Mass.)  Daily  Globe. 
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These  are  our  dtizent’  achievein|1 

^Raised  $77,500  tor 
Y.M.C.A. 

Invested  $300,000  in  new  F:| 
ner  park. 

★  Completed  4'/4  million  do^ 
school  building  program. 

dk  Raised  $450,000  for  new  L| 
theran  hospital. 

★  Built  $360,000  Trinity  Luthe 
church. 


To  THE  Editor:  Your  excel¬ 
lent  editorial  on  the  decade’s 
150%  increase  in  newspaper 
costs  and  the  need  of  adopting 
available  technical  economies 
also  presented,  albeit  by  infer¬ 
ence,  the  grim  necessity  of 
keeping  ahead  of  the  compe¬ 
tition  in  both  news  and  com¬ 
mercial  fields. 

One  would  suppose  the  main 
elements  there  would  be  radio 
and  television.  Yet  they  also 
could  be  used  for  press  exploi¬ 
tation. 

One  way  offers  itself  when 
newspapers  use  TV  for  their 
own  advertising  by  keying  to 
a  theme  such  as,  say:  This 
you  can  pick  up  where  you 
left  off  AFTER  you  answer 
the  phone.  The  “this”  of 
course,  should  be  preceded  or 
accompanied  by  TV  reproduc¬ 
tions  of  specific  pages. 


When  Mr.  Khrushchev  saw 
the  Kooinoor  Diamond,  he  took 
a  fascinated  interest  in  it  al¬ 
most  saying  to  himself:  “Why 
is  this  not  in  India?”  —  New 
Delhi  (India)  Indian  Express. 

• 

Vodka  flowered  freely  but 
the  roly-poly  Kremlin  leader 
showed  none'  of  his  usual  gre¬ 
gariousness. — Syracuse  (N.  Y.) 
Post-Standard. 

• 

It’s  just  disgusting  to  see 
women  wear  lipstick  above  their 
hip  line. — Long  Island  (N.  Y.) 
Star-Journal. 

• 

The  girl  was  admitted  to  the 
hospital  for  treatment  of  across 
the  road  from  her  home,  the 
left  thigh. — Waterbury  (Conn.) 
Republican. 
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A’  Completed  $550,000  First  Pn 
byterian  church.  (4  other  m 
churches.) 

tk  Broke  ground  for  $500,0(X)C( 
tral  Catholic  school. 

'h  Instituted  huge  Little  Lesj' 
program. 

A’ Began  work  on  4  million  do 
electric  plant. 

(^vmb  jlalat 

Sailg 

with  18,738*  circulitN 
is  one  of  Nebraska's  V 
Home -Town  Dailies 

— which  sell  honie-toi 
markets  as  no  other  mei 
can! 

*  March  31.  1956  ABC. 
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Princely  Appreciation .  • . 


WESTERN  UNION 

INTERNATIONAL  COMMUNICATIONS 


Received  VIA  WESTERN  UNION  CABLES 
NA1?4  97  PD  INTL  FR  INS  LONDON  VIA  WUCABLES 

PERSONAL  DELIVERY  ‘ FOSBURY  WnH 

PRESS  INTERNEWS  (CARE  INTL  NEWS  SERVILtJ 

kingsmith  happy  give  you  following  extract  from  letter  to  me  from 

PRINCE  QUOTE  I  WAS  AT  START  CERTAIN  YOU  WOULD  LOOK  UPON  YOUR 
WORK  THE  WAY  YOU  PRECISELY  HAVE  STOP  I  WAS  CONFIDENT  ALSO  FROM 
START  YOU  WOULD  CONSIDER  IT  AN  OBLIGATION  FOR  YOU  TO  ACT  AS  NEUTRAL 
advisor  and  NOT  AS  SIMPLE  I.N.S.  MAN  STOP  I  SEE  YOU  HAVE  FOLLOWED 
that  line  of  conduct  and  have  not  failed  stop  I  SINCERELY  COMPLIMENT 
YOU  FOR  THAT  AND  PERFECT  MANNER  OF  HANDLING  A  VERY  DELICATE 
SITUATION  UNQUOTE  CASMITH 


This  personal  tribute  from  Prince  Rainier  to 
Charles  A.  Smith,  INS  European  administrative 
manager,  for  his  services  in  formulating  basic 
arrangements  for  world  press  coverage  of  the 
wedding  of  the  year,  exemplifies  the  caliber  of 
men  and  women  serving  INS-INP  everywhere. 


indicative  of  our  determination  to  give  clients 
something  more  than  just  routine  coverage.  It 
will  be  repeated  again  and  again  this  year  on 
the  big  stories  still  ahead-such  as  the  national 
political  conventions,  the  Presidential  campaign 
and  elections. 


INS-INP  also  wish  to  acknowledge  with 
thanks  the  many  messages  of  congratulations 
from  editors  here  and  abroad  for  the  outstand¬ 
ing  news  and  photo  coverage  from  Monaco. 

,  INS-INP  handling  of  this  major  story  is 


Moreover,  client  editors  may  rest  assured 
that  INS-INP  will  continue  to  provide  that  "extra 
enterprise  quality"  In  distinctive  global  news, 
news-feature  and  photo  coverage  at  no  addi¬ 
tional  cost  in  accordance  with  our  contractual 
obligations. 


International  News  Service  •  International  News  Photos 

235  East  45th  Street,  New  York  17,  N.  Y. 

tor  Sc  publisher  for  May  5,  1956 
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Advertisement 


^au  ^rwin ’d  Column 


From  where  I  sit 
Joe  Marsh 


Hap  "Snaps"  Up  Profits 

Drove  into  Hap  Thayer’s  gas  station 
with  my  grandson,  Bobby— and  be¬ 
fore  I  knew  it,  he  snapped  Bobby’s 
picture. 

''It  began  with  everybody  telling  me 
what  wonderful  pictures  I  took  of  my 
own  kidsf’  Hap  explained.  "Then  I 
started  taking  some  of  my  customers* 
children  when  they  drove  in. 

“Soon  I  noticed  a  bunch  of  new  folks 
coming  in  with  their  youngsters  all 
slicked  up.  I  take  their  pictures  and 
tell  ’em  to  pick  them  up  next  week — 
compliments  of  the  management.They 
usually  get  more  gas,  so  that  I’m  way 
ahead,  besides  having  some  fun.” 

From  where  I  sit,  some  folks  get  a 
kick  out  of  trying  all  the  latest  busi¬ 
ness  schemes.  Like  Hap  with  his 
public  relations  stunt.  Others  prefer 
sticking  to  the  old  tried  and  true  meth¬ 
ods.  All  depends  on  your  nature,  I 
guess — the  same  way  some  of  us  like  a 
glass  of  beer  at  mealtimes  .  .  .  while 
others  never  have  anything  but  well 
water.  There's  a  lot  to  be  said  for  both 
attitudes  .  . .  they'll  each  get  you  your 
share  of  mileage  on  the  road  to  success. 


Copyright,  1956,  United  States  Brewers  Foundation 


I  M~U~S-T  Copy 

Mention  made  of  a  booklet  on  publicity  (April  7)  brin> 
news  of  another,  “The  Publicity  Chairman’s  Guide,”  coinpife 
and  edited  by  Larry  McDermott,  a  Sunday  staffer  and  colunink 
for  the  Reading  (Pa.)  Eagle  (22  years),  formerly  with  tK 
Associated  Press  and  Grit,  the  national  weekly  published 
Williamsport,  Pa.  The  useful  42-page  booklet  includes  L\ 

I  suggested  story  forms  or  sample  leads  from  which  public!: 
j  chairmen  can  pattern  copy.  Copies  may  be  ordered  ($1)  froj 
I  Mr.  McDermott,  2530  Perkiomen  Ave.,  Mt.  Penn,  Reading.  Pi 

— Minux  Monaco  minutae  and  proud  of  it  was  the  wrckl  j 
Tallahassee  (Fla.)  Capital  Post,  which  carried  a  Page  1  boij 
“REFRESHING  NEWS!  This  is  the  only  newspaper  in  the  worlj 

this  week  which  will  not  have  a  story  about  the  wedding  of - ' 

1  and  - .” 

— Admiral  Ilyrd  sent  a  letter  of  commendation  to  Ale*  Faulkner,  Nt 
i  York  correspondent,  London  Daily  Telegraph,  for  his  paper’s  new  m 
i  of  Antarctica  .  .  .  Reporter  Bob  Crompton,  Ogden  (Utah)  Standn 
'■  Examiner,  solved  the  drying-glue-brush  problem  by  using  liquid  {!> 

;  in  a  plastic,  jminted-top  milk  container  from  a  cafe  (cost:  15^)  . . 

!  A  Dallas  girl  applied  for  a  place  as  “a  real  reporter”  on  her  hi: 
school  pa|M;r,  asserting:  ‘‘1  love  journalism,  especially  proofreadiii 
copyreading  and  sweeping  out  the  office.”  Paul  Crume,  Dallas  Mornk' 
i  News  columnist,  commented:  “This  shows  a  down-to-earth  approv 
i  toward  journalism.  .A  lot  of  journalists  have  been  able  to  speda! 
in  sweeping  out  the  office  and  have  gone  far.” 

Lines  to  A  ISetvsman 

‘Headlines'  are  not  wrinkles  on  a  man's  head, 

I  ‘Catchlines'  are  the  kind  that  often  sound  rough, 

i  ‘Deadlines'  do  not  mean  that  someone  is  dead,  ^ 

And  ‘Last  Lines'  never  come  quickly  enough! 

!  — Frank  Del-lid 

The  Late  KKK  1 

The  above  named  Frank  l)cl-\\  ill,  a  gifted  columnist,  writes  from  0 
Bridge.  N.  J.: 

“Ever  since  that  column  about  the  great  Oom  (0.  0.  Mclnt)Te),  f' 

I  been  haunted  by  the  desire  to  remind  you  about  the  late  Karl  1 
I  Kitchen. 

“McIntyre  was  indeed  a  greatly  respected  gentleman  of  the  craft,  as 
!  it  is  my  regret  never  to  have  met  him,  or  even  K.C.B.  (Kenneth'. 

■  Beaton.) 

“Karl  K.  Kitchen,  or  Charles  Kingsley  Kitchen,  came  out  of  Detrc, 
and  was  a  dilettante  of  rare  distinction.  A  connoisseur  of  cuisine,  aad 
globe  trotter  who  traveled  about  the  world.  He  was  rated  as  a  good-v 
;  ambassador  for  Pulitzer’s  papers,  and  his  column  on  Broadway  in  h 
'  Evening  World,  and  later  in  The  Sun  were  widely  read.  His  ‘ML<t 
j  Manhattan’  was  a  weekly  feature.  A  book  ‘Pleasure  if  Possible’  » 

I  enjoyable  reading. 

“He  lived  in  the  Great  Northern  Hotel  and  traveled  about  frequfK 
'  with  such  luminaries  as  Douglas  Fairbanks  and  Mary  Pickford,  and  b* 

‘  and  Lady  Mountbatten,  to  mention  a  few.  He  was  the  one  who  cod 
interview  Sinclair  Lewis  or  Hindenburg  without  much  ado,  and  *1 
I  also  enthralled  a  very  humble  chappie,  who  went  to  lunch  with  hi 
I  at  times,  when  he  called  on  the  host  of  an  establishment  to  have  £ 

I  fare  served  as  prescribed. 

I  “He  saw  only  the  good  in  amusements,  and  taught  us  to  walk  all  arot: 

anything  that  didn’t  seem  to  rate  top  classification. 

I  “He  sponsored  me  on  many  a  time,  as  did  the  late  Don  Marquis,  u 
'  if  I  never  did  learn  much,  1  feel  the  teachings  derived  from  such  f 
men  has  been  constructive  enough  since  it  taught  me  not  to  forget  thm 

Headline  H  riteFs  Lament 

The  paper's  up;  I  take  a  look,  1 

Give  one  short  gasp  and  eyes  do  wipe  i 

For  on  page  three  of  the  a.  ni.  book  I 

The  head  is  long.  I  puff  my  pipe  { 

And  muse  on  “Team  Signs  Rook''.  ‘ 

The  hour's  here;  the  time  is  ripe, 

!  I  tell  you,  to  get  off  the  hook:  ] 

'  ^'e  must  invent  some  rubber  type. 

— Roger  J.  Herz 
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WHO  ^ 
IS  HE? 

WHAT^ 
HIS  ^ 
F  ? 


THEY  CALL 
HIM 

COLLAR  JOHN’ 
STARTIN'  A 
MISSION, 

I  HEAR-' 


RENTED 
THAT  VACANT 
STORE  FROM 
OLD  GLUT'" 


‘‘Better  to  light  a  single  candle . . 


In  the  New  Guinea  jungles,  he  had  killed  men 
with  his  hands;  and  once  wore  eagles  on  his 
shoulders.  To  the  city  jungle  of  mean  streets  and 
poor  people,  juvenile  gangs,  mob  violence  and 
corrupt  politics,  he  came  ten  years  later  ...a  man 
of  slight  build  who  wore  his  collar  reversed. 
The  locals  tagged  him  Collar  John. 
They  watched  him,  wondered  and  ivaited. 

He  made  no  claims,  asked  for  nothing. 
In  an  empty  store,  he  set  up  a  mission  for 
down-and-outers.  One  night  when  two 
young  toughs  tried  to  mug  him.  Collar 
John  made  his  first  converts'. .  .And  the 
example  of  one  man  of  militant  goodness 
began  to  change  the  world  about  him. 

There  has  never  been  a  character  like 
Collar  John  in  the  comic  strips;  but  there 
was  never  a  better  time  for  one.  By 
bringing  him  into  print,  Harold  Gray  has 
made  a  constructive  and  memorable 


contribution  to  the  w'orld’s  most  popular 
medium.  And  given  new  action,  drama, 
interest  and  significance  to  one  of  the 
world’s  great  comic  strips,  his  own 
Orphan  Annie. 

(collar  John  is  news.  Before  very 
long  you  will  hear  of  him  from  your 
neighbors,  schools,  pulpits,  and  civic 
organizations.  If  you  carry  Orphan 
Annie,  you  can  do  your  readers  and  your 
paper  some  good  by  calling  attention  to 
Collar  John. 

If  Orphan  Annie  is  not  under  contract 
in  your  locality,  you  have  a  new  oppor¬ 
tunity  to  accjuire  for  your  newspaper  a 
powerful  franchise  that  will  yield  big 
returns  in  reader  interest  and  improve 
your  ABC  averages. 

Phone,  wire  or  write  for  proofs,  prices, 
to  Mollie  Slott,  Manager... 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York . .  .Tribune  Tower,  Chicago 
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editorial 


AN  PA  Wins  for  Newspapers 

IT  CANNOT  be  said  technically  that  the  American  Newspaper 
Publishers  Association  won  the  anti-trust  suit  filed  against  it  by 
the  government. 

There  is  no  doubt,  however,  that  ANPA  oflFicers  and  counsel 
won  an  important  victory  for  all  newspapers  in  the  type  of  consent 
decree  which  they  were  able  to  work  out  with  government  attorneys. 

For  all  practical  purposes  the  decree  will  have  no  effect  what¬ 
ever  on  advertising  practices  and  activities  of  individual  papers. 

True,  ANPA  is  restrained  from  establishing  or  stabilizing  agency 
commissions,  taking  any  action  with  respect  to  rebating  or  splitting 
commissions,  formulating  standards  of  agency  conduct,  requiring  or 
requesting  media  to  adhere  to  published  rates,  etc.  But  the  mem¬ 
bers  of  ANPA  are  specifically  permitted  as  individuals  to  do  any 
of  the  things  denied  to  the  association. 

Also,  ANPA  may  continue  to  provide  agency  credit  information 
to  its  members.  The  only  difference  will  be  that  ANPA  cannot  re¬ 
fuse  to  give  a  rating  to  any  agency  that  requests  it  and  there  can  be 
no  discrimination  against  house  agencies. 

Most  importantly,  for  the  first  time  in  anti-trust  history  there 
is  no  “surveillance  clause”  in  the  decree  which  means  that  the  gov¬ 
ernment  does  not  become  a  silent  partner  in  the  operation  of  ANPA 
and  its  member  newspapers  to  see  that  the  judgment  is  enforced. 

Newspapers  will  still  establish  their  own  rates,  as  they  always 
have,  and  continue  to  adhere  to  published  rate  cards  as  a  sound 
business  practice.  They  will  do  business  with  advertising  agencies 
at  their  own  discretion,  as  they  always  have  been  able  to  do. 

They  can  grant  a  commission  to  a  house  agency  if  they  want 
to,  or  accept  business  from  an  agency  without  credit  rating  if  they 
wish,  or  grant  more  than  a  15%  agency  commission.  These  are 
things  that  they  have  always  been  able  to  do  on  their  own  responsi¬ 
bility  regardless  of  suggestions  from  ANPA  or  anyone  else. 

But  the  mere  fact  that  the  government  has  tried  to  remove 
ANPA  influence  in  this  field  so  that  newspapers  can  supposedly 
have  more  freedom  to  do  as  they  wish  does  not  make  these  prac¬ 
tices  any  more  sound  business-wise  than  they  have  ever  been. 

Auditing  Unpaid  Circulations 

i^NCE  again  the  proposal  to  audit  the  unpaid  circulation  of  busi- 
ness  papers  has  been  made  by  the  advertiser  members  of  the 
Audit  Bureau  of  Circulations.  The  idea  is  no  better  now  than  it 
was  several  years  ago  when  w’e  opposed  it.  We  still  oppose  it. 

Newspaper  members  have  as  much  to  lose  as  business  paper 
members  of  ABC  and  .should  oppose  it  with  equal  vigor. 

Proponents  of  the  idea  charge  their  opponents  with  exaggerating 
and  distorting  the  issue.  We  don’t  think  so.  You  must  examine  the 
background  of  the  controversy  in  order  to  understand  it. 

Seven  years  ago,  ABC  advertiser  members  made  two  proposals: 
1.  Analyze  the  unpaid  circulation  of  business  papers;  2.  Conduct 
studies  of  magazine  audiences.  Two  pilot  studies  to  audit  free  cir¬ 
culation  publications  were  authorized  but  never  completed. 

The  present  proposal  might  be  somewhat  milder.  But  taken 
in  its  historical  context  it  can  be  seen  that  this  would  be  only  the 
beginning  of  a  trend  that  eventually  might  bastardize  the  now  highly- 
respected  ABC  emblem. 

This  symbol  is  now  carried  in  the  mastheads  of  1999  daily  and 
weekly  newspapers  and  many  business  publications,  and  over  the 
last  45  years  has  come  to  stand  for  only  one  thing— net  paid  cir¬ 
culation.  Its  symbolism  should  never  be  altered. 
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Direct  Quotes 


to  : 


“Much  of  the  emphasis  on  hiring 
these  days  is  on  the  personality  adjust¬ 
ment  and  the  ability  to  work  with 
others— team  work.  This  is  wonderful 
and  c’/’ates  a  harmonious  atmosphere, 
tainly,  but  may  tend — with  this  as 
(joal — to  produce  a  smaller  crop  of 
dedicated  men.  If  you  will  roll  your 
eyes  up  now,  and  think  of  a  few  of 
the  newspaper  names  best  known  to 
you,  you  will  no  doubt  call  to  mind  a 
few  names  of  brilliant  fellows  with  a 
Idriving  urge.  The  newspaper  was  the 
■only  place  where  these  men  could  be 
pppy.  These  fellows  knew  what  they 
|wsnted  and  they  had  the  conviction 
stay  with  it.” 

—William  C.  Payette,  assistant 
fieneral  news  manag-'r.  United 
Press,  at  University  of  Missouri. 


“1  Have  referred  to  our  occupation 
k  a  Business,  as  a  Profession,  as  a 
“Vocation.  You  might  well  have 
ine,°d — and  probably  did  so  when  I 
[referri"d  to  it  as  a  Game  and  as  a 
[Racket.  Those  terms  have  been  applied 
to  it  bv  persons  who  should  know 
<^tter.  But  I  did  not  refer  to  it  as 
pournali.sm.  Nobody  ever  does,  except  at 
he  undergraduate  level  and  even  so 
r(it|editors  are  more  likely  to  speak  of 
Schools  rather  than  journalism  schools, 
you  see"  there  is  a  mysterious  avoid¬ 
ance  of  the  word  journalism  as  though 
either  weren’t  quite  nice,  or  else,  too 
l^ice.  Probably  the  latter:  like  the 
Rearing  of  a  monocle,  tlve  Harvard  A, 
pr  continental  eating  with  the  fork  in 
phe  left  hand.” 

—Carl  E.  Lindstrom,  executive 
editor,  Hartford  (Conn.)  Times,  to 
Florida  Women’s  Press  Club. 


Duih 


w'hj'FoR  OVER  40  YEARS  the  Audit  Bureau 
JJwf  Circulations  has  given  us  a  depend¬ 
able  measurement  of  our  times-at-bat 
J»hen  we  advertise  in  magazines  and 
t»pwspapers,  but  the  scoring  of  the 
Jjta  and  runs  and  errors  of  that  adver- 
is  a  diffeivent  matter,  and  it  is  a 
Pitter  of  increasingly  great  concern 
Untm  the  top  managements  of  American 
fusiness.” 


—William  S.  Richardson,  presi¬ 
dent,  B.F.  Goodrich  Co.,  to  Seattle 
Advertising  Club. 
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Q  and  A  Panel 


Question:  More  on  Measuring  Cotor 

¥¥OW  should  ROP  color  linage  be  reported  to  give  a  true  picture 
-■-••of  the  situation?  Most  papers  charge  a  certain  flat  price  for 
color— 1,  2  and  3,  etc.,  and  most  papers  accept  a  lOOO-line  ad  up  to 
a  full  page.  They  get  the  black  and  white  rate  for  the  ad  based  on 
the  size  so  that  color  doesn’t  make  any  difference  there.  But  the 
color  charge  is  a  premium  above  that  of  black  and  white.  Isn’t  the 
best  way  to  report  color— so  that  all  papers  might  be  on  the  same 
footing— in  color  units,  i.e.,  a  full  color  ad  based  on  3  units,  that  is, 
three  over  and  above  the  black  and  white;  and  spot  color  based  as 
one  unit,  that  is,  one  unit  above  black  and  white? 

(This  question  was  answered  by  three  Panelists  on  Feb.  25. 
\  fourth  declined  to  answer  but  suggested  we  put  the  question  to 
two  non-panelists  who  have  worked  with  the  color  committees  of 
the  Newspaper  Advertising  Executives  Association  and  the  American 
Association  of  Advertising  Agencies.  Their  replies  follow.— Ed.  Note. ) 


Answers  from  Non-Panet  Speciatists 

The  work  that  the  NAEA-AAAA  color  committee  did  on  ROP 

color  had  to  do  with  the  manner  in  which  it  was  listed  in 
Standard  Rate  and  Data  and  not  in  tlie  manner  of  measurement. 
However,  I  agree  whole-heartedly  with  answer  number  1  in  the 
February  25  issue  of  Editor  &  Publisher.  (“It  would  not  seem  to  be 
too  difflcult  a  task  for  Media  Records  to  further  break  down  color 
linage  to  indicate  one,  two  or  three  colors.”) 

ROP  color  in  newspapers  is  just  now  surging  into  the  forefront. 
Well  over  600  papers  are  running  some  kind  of  ROP  color  and  it  is 
significant  that  in  just  one  year  we  have  been  able  to  get  62%  of 
them  to  go  to  a  uniform  listing  of  color  rates  in  Standard  Rate  and 
Data.  Before  we  are  through  I  am  confident  that  100%  of  them 
will  quote  their  color  rates  on  a  uniform  basis. 

As  ROP  color  comes  of  age  and  there  is  every  indication  today 
that  more  and  more  advertisers  and  agencies  are  turning  to  ROP 
color  as  the  new  and  strongest  advertising  force  at  the  local  level, 
more  and  more  information  is  going  to  be  needed  and  demanded 
from  the  measuring  sources. 

It  would  be  a  great  step  forward  if  Media  Records  could  find  it 
[wssible  to  indicate  after  every  acc-ount’s  linage  for  the  month, 
whether  that  linage  represented  black  and  one  color,  black  and  two 
colors  or  black  and  three  colors.  The  current  system  is  a  hodge  podge 
which  doesn’t  mean  anything  because  it  has  thrown  all  color  together 
without  regard  for  whether  it  is  one,  two  or  three  color  printing. 

I  am  sure  the  agencies  and  the  advertisers  as  well  as  the  news¬ 
papers  would  get  out  of  an  advance  of  this  sort,  vital  information 
that  would  not  only  alert  newspapers  to  the  potential  in  ROP  color, 
but  would  also  alert  advertisers  to  the  significant  trend  of  their  own 
competition  in  this  most  vital  form  of  newspaper  advertising. 

If  it  is  important  for  Standard  Rate  and  Data  to  go  to  great 
length  to  get  a  uniform  listing  on  ROP  color  rates,  it  would  seem  to 
me  to  be  as  important  to  Media  Records  to  adopt  a  system  of 
measurement  and  identification  that  would  be  constructive  and  in¬ 
formative  to  all  who  use  their  service. 

(Continued  on  page  66) 


Because  more  advertisers  are  getting 
more  out  of  The  New  York  Times 

Advertising  is  up 

In  the  first  three  months  of  1956,  The  New  York  Times 
gained  1,489,102  lines,  a  greater  increase  than  that  registered 
by  any  four  other  New  York  newspapers  combined. 

And  The  Times  set  a  new  all-time  quarterly  advertising 
record  for  all  New  York  newspapers  of  13,293,906  lines. 


Because  more  readers  are  discovering 
they  get  more  out  of  The  New  York  Times 

Circulation  is  up 

Average  net  paid  sale  (Monday-Friday)  for  the  six  months 
ended  March  31  increased  14,967  over  the  same  period  1955  to 
a  total  of  570,693.  And  the  Sunday  net  paid  sale  for  this 
period  was  1,230,067,  up  2,359  over  the  same  period  for  1955. 


Here’s  vivid  proof  of  the  vitality  and  continuing  growth 
of  The  New  York  Times.  And  solid  evidence,  too,  that 
advertisers  know  that  they  get  more  out  of  The  Times 
because  readers  get  more  from  it. 

0l)e  Netir  Mork 

"All  THE  NEWS  THAT'S  FIT  TO  PRINT"^^ 

FOR  37  YEARS  FIRST  IN  ADVERTISING  IN  THE  WORLD'S  FIRST  MARKET 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


New  York  Dailies  Build  Sales 
'By  Prize  Contest  "Sampling’ 


Circulation  Is  on  the  Upswing 

With  Improved  Product  Appeal  atbSiafS-  tv 

Bv  IMiilip  N.  Schuyler  suspected  as  having 

*  •'  something  to  do  with  this  de- 

Atter  a  drop  from  the  highs  of  Korea  five  years  ago,  cline,  but  circulators  also  recog- 
New  York  City  newspapers  have  begun  to  rebuild  their  effect  that  higher  pric- 

c irculations.  local  newspapers  has  had 

Presently  the  figures  are  down,  according  to  the  March  two-paper  buying. 

31  six  months  averages  re^iorted  to  the  Audit  Bureau  of  Retail  Outlets  Vanish 
Circulations,  some  of  them,  as  yet  unaudited.  But  every  Causing  trouble  to  the  morn- 
one  of  the  circulation  and  promotion  managers  of  the  ing  paper  circulators  is  the 
vigorously  competing  dailies  declared  this  week  that  the  fact  that  night  newsstands  and 
trend  is  once  again  upward.  The  saturation  point  has  by  no  other  retail  outlets  are  slowly 
means  been  reached.  melting  away.  The  News  that 

- -  claims  to  sell  through  100,000 

Mven  papeis  published  froni  on  screens  and  loudspeakers.  country— 12.000  in  the  New 


Manhattan  have  forged  ahead 


screens  ana  louaspeaKers.  country— 12,000  in  the  New 
What  has  hit  the  Sunday  York  area— notes  that  the  num- 


■Aim  ^Thpv^aip  rmnrniinrf  the  ®‘fitions  of  the  tabloids  New8  ber  is  diminishing.  Stands  are 
ZnJ.r^n!  ^een  closing  earlier  than  was  the 

iQ'i*  tViP  T'lmi-a  iin  decline  in  sales  of  pre-date  custom  in  other  years.  Vending 

’-r,  \  du  n’  t  ^  on  Qcifi  editions  around  the  country,  machines,  presently  a  cause  of 
eveni  g)  i»f***;j  m  i  ’  Printed  two  weeks  and  longer  opinion  clashes,  are  being  tested 
jump;  and  the  WorW-relepram  principal  fare  to  fill  the  gap.  Finally,  popu- 

””/v  ^  ‘  m-  is  comics  and  featuies.  In  five  lation  shifts  to  suburbs  has 


jump;  and  the  World-Telegram  . 
and  Sun,  ahead  by  5,739.  comfes  a 

On  Sundays  only  the  Times 
and  the  Post  gained,  the  former  Cl 

by  83,260;  the  latter  by  12,833. 

New  York’s  major  newspa¬ 
pers  have  aggregate  sales  (ABC  « .  bc » 

five-day  average)  of  5,479,638,  NEWSPAPER 


CIRCULATION— 6  Months  Avaraqas  March  Period 
(5-Day  averages) — 1951-1956 


pers  have  aggregate  sales  ( ABC  MORNING 

five-day  average)  of  5,479,638,  NEWSPAPER  1951  1952  1953  1954  1955  1956 

as  compared  to  5,751,367  in  Herald-Tribune  354,784  347,093  353,411  340,236  387,276  374,417 

1951.  The  five  Sunday  papers  Mirror  .  972,632  920,838  864,149  865,102  879,757  842,023 

have  a  total  sale  of  7,239,405  News  . 2,197,518  2,161,187  2,114,189  2,039,799  2,094,564  2.090,000* 

against  1951’s  8,128,828,  a  drop  Times  .  524,086  507,397  541,087  539,435  555,726  570,693 

of  889,423.  (See  chart.)  - 

. .  Total  .  4.049.020  3.936,515  3.872,836  3,784,572  3.917,323  3.877.133 

Bullish  Attitude 

Far  more  impressive  than  the  EVENING 

figures  is  the  bullish  and  opti-  717  ico  aboobi  Avoaia  aao  700  abi  7ci  ABootn 


are  i)roud  of  what  they  have  World-Tele- 
been  able  to  do  against  real 
-difficulties.  Competition  between 
themselves  and  against  other 
media  is  sharp. 


There  is,  for  instance,  j^urnal- 


TV  and  radio  competition.  Al- 
though  bulldog  editions  of 
morning  papers  have  been  hard 


few  years,  at  least  to  most  of 
the  circulators’  satisfaction, 
‘that  people  want  to  confirm  in 


Journal- 
Amarican  . 

.  732,359 

689,981 

679,413 

669,700 

681,751 

680,910 

Post  . 

.  391,612 

399.081 

414,238 

416,622 

417,550 

418,570 

World-Tela- 
gram  &  Sun  .  . 

.  578,376 

566,923 

556,578 

531,469 

560,280 

584,115 

Total  . . 

.1,702,347 

1,655,985 

1,650,229 

1,617,791 

1,659,581 

1,683,595 

Herald-Tribune 

633,824 

SUNDAY 
596,775  585,725 

556,188 

566,609 

596,308 

Journal- 
American  . 

.1,106,508 

1,043,582 

943,936 

891,489 

912,290 

878,083 

Mirror  . 

.1.957.708 

1,822,737 

1,727,231 

1,652,716 

1,616,281 

842,023 

News  . 

4,113,542  4,062,769 

4,007,074 

3,803,374 

3,694,851 

3,620,000* 

Post  . 

.  276,947 

278,849 

303,707 

296,613 

298,830 

289,830 

Times  . 

.1.146,807 

1,151,626 

1,182,015 

1,201,133 

1,227,708 

1,230,067 

Total  . 9,235,336  8,956,338  8,749,688  8,401,513  8,316,569  7,456,311 

*Unaudited. 


PART  I 

Next  Week:  “Advertising 
for  Circulation.” 

May  19:  “What  the  Future 
Holds.” 

placed  metropolitan  dailies  in 
direct  competition  w’ith  local 
publications. 

No  minor  obstacle  is  the  in¬ 
creased  price  for  papers.  Most 
of  the  price  ri»,'s  took  place 
prior  to  1951.  The  daily  Times 
has  been  charging  a  nickel 
since  January  1950;  the  News 
and  Mirror  crept  up  to  four 
cents  in  June  1962.  In  the 
Sunday  field,  the  News  and 
the  Mirror  have  been  at  10 
cents  a  copy  since  Nov.  30, 
1947.  The  Times  has  been  get¬ 
ting  25  cents  since  January 
1955,  and  the  Herald-Tribune 
since  May  of  that  year. 

Every  circulation  and  pro¬ 
motion  man  is  agreed  that 
there  are  many  new  readers 
to  be  sold  on  the  terrific  value 
of  the  satisfying  matter  in  a 
daily  that  costs  no  more  than 
a  chocolate  bar,  or  a  Sunday 
paper  which  can  be  had  for 
the  price  of  an  ice-cream  soda. 
Men  Behind  the  Sales 

Who  are  the  men  in  direct 
command  of  New  York’s  news- 
l)a{x?r  circulation  story?  In 
this  series,  you  will  meet  and 
talk  with  Ivan  Veit,  director 
of  promotion  and  research,  Ir¬ 
vin  Taubkin,  promotion  man¬ 
ager,  and  Nathan  W.  Goldstein, 
circulation  director,  of  the 
New  York  Times.  A.  1).  Wal¬ 
lace,  circulation  manager*,  and 
Laurence  W'.  Merahn,  promo¬ 
tion  manager,  World-T(?lcgiam 
and  Sun,  will  detail  their  phil¬ 
osophies  and  tactics. 

At  the  News  you  will  get  to 
know  the  well-grounded  circu¬ 
lator,  William  Welkowitz;  the 
editorial  promotion  man,  Will¬ 
iam  Fritzinger;  and  promotion 
manager,  Jean  Russell.  Vice- 
president  and  business  man¬ 
ager  Barney  Cameron  will 
speak  for  the  Herald-Tribune, 
whose  circulation  manager  is 
Jack  Christen. 

With  James  Getleson,  circu¬ 
lation  manager  ill,  the  Post’s 
part  of  the  story  must  be  told 
by  Marvin  Berger,  vicepresi¬ 
dent  and  business  manager. 
{Continued  on  page  10) 
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Sampling 

(Continued  from  page  9) 

Down  on  South  Street,  Sumner 
Collins,  promotion,  and  Circu¬ 
lator  Hugh  Smith  will  describe 
Hearst’s  new  strategies  for  the 
Journal-American.  Ted  Clodius 
is  the  promotion  man  behind 
Charles  Strehan,  the  Mirror’s 
circulation  manager,  and  the 
only  living  casualty  of  the  last 
real  newspaper  circulation 
“war.”  He  was  beaned  with 
an  iron  bar  defending  a  news¬ 
stand  against  a  raid  back  in 
the  late  ’20’s 

4,678  in  Sales  Army 

Today  these  circulation  and 
promotion  men  are  leading  a 
regiment  of  4,678  men  and  wo¬ 
men,  exclusive  of  unnumbered 
thousands  of  dealers  and  inde¬ 
pendent  carriers,  to  get  more 
of  their  respective  papers  into 
homes.  The  bulk  of  New  York’s 
home-delivered  circulation  is 
unique,  in  that  readers  pay  a 
premium  price  for  service  over 
and  above  the  published  charge. 

To  get  to  readers  in  homes  or 
from  stands,  in  an  area  of  1” 
million  population,  the  seven 
papers  speed  their  many  edi¬ 
tions  from  10  plants  to  distri¬ 
bution  points,  railroad  stations, 
airports  and  retail  outlets  in  a 
total  of  1,012  trucks,  diiectly 
owned,  or  in  most  cases,  leased. 

Improved  product  is  what  the 
circulators  and  promot?rs  tell 
you  is  responsible  for  the  ac¬ 
complished  and  expected  gains. 
Every  paper,  some  in  recent 
months,  have  sharpened  up  edi¬ 
torial  content  and  appearance. 

Luring  new  r.?aders  to  sample 
the  improved  papers  is  given 
as  the  chief  reason  for  the 
surge  of  contests  running  in  all 
except  the  Times  and  Post.  The 
five  other  papers  are  offering 
well  over  $150,000  total  in  prize 
money.  It  is  impossible  to  tell 
the  exact  amount  since  some 
prizes  offered  weekly  double  if 
there  are  no  winners. 

More  than  $3,000,000  a  year, 
it  is  estimated,  is  being  in¬ 
vested  in  sampling  promotions 
by  the  five  dailies  that  are 
going  heavily  into  this  effort. 
The  circulators  say  it  is  paying 
off. 

3  Contests  Helpful 

Barney  Cameron  credits  three 
contests  and  an  improved  prod¬ 
uct  with  introducing  from  50,- 
DOO  to  70,000  new  readers  to 
the  Herald  Tribune  over  an  18 
month  period.  The  other  day, 
Mr-  Cameron  looked  hack  over 
Ihis  long  and  varied  newspaper 
•caneier  to  describe  the  current 
•contest  flurry  as  part  of  a  re- 
icurring  cycle.  It  is  one  of  the 


least  expensive  sampling  meth¬ 
ods  ever  devised  for  newspa¬ 
pers,  he  said. 

At  354,784  daily,  the  Herald- 
Tribune’s  5-day  average  for 
the  March  1956  period  is  the 
second  highest  in  its  histoiy, 
exceeded  only  by  March  1955, 
when  it  was  387,876.  To  Mr. 
Cameron  this  is  “phenomenal 
success.”  The  three  “sampling 
campaigns”  were  the  first  Tan- 
gletown  puzzles,  with  $25,000 
in  prizes,  started  in  September 
1954  and  running  for  four  and 
a  half  months;  a  $30,000  Bible 
Names  contest,  begun  in  Sep¬ 
tember,  and  ended  early  this 
year;  and  the  $35,000  Tangle- 
town  No.  2,  which  began  last 
February.  They  w'ere  pur¬ 
chased  from  Harry  Hollister, 
of  Los  Altos,  Calif.,  who  pro¬ 
vides  management  supeiwision. 
The  processing  is  done  by  the 
newspaper  with  a  special  staff 
assembled  for  the  purpose. 

“I  am  bullish  about  the  Her¬ 
ald-Tribune’s  circulation  and  all 
newspaper  circulation,”  Mr. 
Cameron  said.  “It  should  be 
noted  that  we  are  gaining  in 
spite  of  the  fact  that  in  Octo¬ 
ber  1955  we  killed  our  ‘Early 
Bird’  edition.  Since  then,  we 
haw?  absorbed  the  loss  of  34,000 
representing  the  complete  run 
of  that  edition,  which  was  on 
the  street  at  7:45  p.m. 

“In  September  1955,  we 
showed  our  largest  Sunday 
gain,  despite  the  fact  that  in 
the  previous  May  our  price  was 
jumped  from  20  to  25  cents  a 
copy.  Now  this  March  we  con¬ 
tinued  to  gain  at  the  25-cent 
price. 

“We  chose  our  three  sampling 
contests  on  the  basis  of  at¬ 
tracting  the  kind  of  people  we 
thought  we  had  a  i-eally  good 
chance  of  making  permanent 
readers.  We  were  not  looking 
for  multiple  sales.  We  limited 
entries.” 


ticipations”  a  year.  Almost  all 
are  tied  in  with  a  regular  news¬ 
paper  depai-tment.  A  “Young 
Desigpiers’  Contest”  ran  on  the 
woman’s  page,  tied  in  with 
teen-age  interest;  a  Christmas 
recipe  contest  related  to  cook¬ 
ing;  an  “Academy  Award”  com¬ 
petition  was  run  in  the  amuse¬ 
ment  section ;  and  a  sports 
page  test  during  the'  Open  Golf 
Touinament. 

A  “Get-Out-the-Vote”  essay 
effort,  running  during  the  1952 
election  campaign,  attracted 
275,000  entries.  A  continuing 
“Sweep  Puzzle  Contest”,  star¬ 
ted  in  September  1954,  appears 
every  Friday.  Prizes  can  go 
as  high  as  $5,000.  Mr.  Merahn 
said  this  Bell  Syndicate  feature 
regularly  attracts  “tens  of 
thousands  of  entries.” 

“In  these  features  we  j.eal- 
ously  guard  our  one-entry- to-a- 
reader  rule,”  Mr,  Merahn  said. 
“Our  promotion  of  them  is 
usually  run  in  editorial  style, 
without  screaming  headlines  or 
big  money  prizes, 

“We  are  constantly  studying 
our  readers  and  subjecting  our 
paper  to  analysis.  As  a  result 
of  readership  surveys,  we  be¬ 
lieve  our  product  is  custom- 
made  for  the  high  type  of 
readers  we  have.” 


ing  the  first  two  weeks.  It 
takes  20  to  100  people  to  handle 
entries. 

Home  Delivery 
With  country  and  suburbai 
circulation  an  important  pan 
of  his  background,  it  is  small 
wonder  that  one  of  Mr.  Wei 
kowitz’  interests  is  home-de¬ 
livered  circulation.  Home  (fe. 
livery  is  unique  in  New  York 
City  boroughs,  with  a  few  small 
exceptions,  notably  the  building 
up  of  an  independent  carrier 


A 

C 


I 


system  in  Brooklyn  by  the 
World-Telegram  and  Sun,  un 
dertaken  after  the  Brooklyt^ 
Eagle  folded,  and  the  long 
established  Home-News  carrier] 
delivery  in  the  Bronx,  taken 
over  by  the  Post.  Readers  pan 
as  much  as  50%  over  the! 
regular  charge. 

Mr.  Welkowitz  said  the  Newrl 
averages  about  110,000  dailjl 
and  204,000  Sundays,  home-deL 
livered.  Battling  for  that  honor^ 
now  is  the  Times,  but  that  u 
a  story  to  be  covered  in  detail! 
in  another  article  of  this  series 
“What  the  Future  Holds.” 

Last  September  30th  figure] 
reported  by  the  News  showed] 
a  circulation  of  2,136,928  daily] 


and  3,551,966  Sunday.  Latest!  regu 


Fabulous  ‘Little  Fooler’ 


Reader  Participation 
Neither  Mr.  Wallace  nor  Mr. 
Merahn  of  the  World-Telegram 
and  Sun  like  the  word  “con¬ 
tests”,  To  them  they  are  “rea¬ 
der  participations.” 

“In  addition  to  keeping  up 
with  the  news,  readers  want 
to  be  entertained,”  Mr.  Wallace 
explained.  “Our  reader  partici¬ 
pations  are  part  of  the  enter¬ 
tainment  we  offer.  We  make 
them  timely.  Look,  for  instance, 
at  the  ‘Dodgeis  vs.  Giants’ 
feature  which  offers  readers 
$1500  in  prizes  for  the  closest 
prediction  on  runs,  hits,  errors 
and  attendance  for  the  night 
game  scheduled  for  May  11. 
This  is  just  another  sports  page 
feature  with  prizes.” 

Ml’.  Merahn  pointed  out  that 
the  paper  runs  some  24  “par- 


On  March  18  this  year  the 
Daily  News  started  “Little 
Fooler”,  the  first  contest  it 
has  run  since  the  1955  football 
season.  Tested  successfully  and 
still  used  by  its  sister  Chicago 
Tribune,  this  weekly  feature- 
puzzle  has  a  prize  incentive  of 
$2,500  for  the  correct  solution. 
If  no  correct  solution  is  re¬ 
ceived,  the  prize  money  piles  up. 

In  helping  to  offset  the  News’ 
bulldog  loss,  “Little  Fooler” 
has  been  no  sissy.  Mr.  Welkow¬ 
itz  declined  to  estimate  how 
many  copies  this  contest  does 
sell.  His  laconic  answer  is: 
“It’s  hard  to  say.” 

“The  news  breaks  are  wbat 
keep  circulation  steadily  grow¬ 
ing  plus  the  good  promotable 
feature  series  our  editors  and 
writers  have  been  giving  us,” 
he  added. 

It  was  repoited  in  rival 
newspaper  offices  that  as  many 
as  a  million  “Little  Fooler” 
entries  have  been  received  in  a 
single  week.  Multiple  entrios 
are  permitted. 

Needless  to  say,  the  Daily 
News  has  not  been  shy  in  ad¬ 
vertising  “Little  Fooler”,  on 
TV,  radio  and  in  other  news¬ 
papers.  Jean  Russell,  promotion 
manager  slapped  a  cool  $25,000 
into  special  posters  on  the  con¬ 
test  and  an  equal  amount  for 
space  in  other  newspapers  dur- 
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figures  published  on  the  paper’! 
ear  show  in  excess  of  2,125, OW 
daily  and  3,500,000  Sunday. 

When  “Little  Fooler”  hit 
town,  you  could  be  sure  that 
the  Mirror  would  not  be  far! 
behind  with  something  similar 
On  Sunday,  April  15,  the  Mir¬ 
ror  tried  to  go  one  better  on  the] 
News  by  coming  out  with  twt 
contests  as  nearly  like  “Little 
Fooler”  as  possible — “Golden] 
Circle”,  bought  from  General] 
Features,  and  “Cash  Words”, 
from  Superior  Features.  The 
sum  of  $1,000  is  the  payoff  ir. 
both  puzzles. 

If  neither  or  both  are  an 
swered  the  $1,000  is  added  t( 
the  next  week’s  pay  off.  If  the] 
same  person  solves  both  puz 
zles,  he  gets  a  $5,000  bonui 
Naturally  sales  results  froiii 
these  two  contests,  as  in  the 
case  of  “Little  Fooler,”  will  be] 
reflected  later,  not  on  the] 
March  31  ABC  report. 

Multiple  entries  are  allo.we(il 
and  Mirror  readers  send  in  a.- 
many  as  50  or  more  at  a  time,! 
according  to  Ted  Clodius,  pro-* 
motion  manager,  who  said  he 
has  a  substantial  appropria¬ 
tion  to  let  readers  know  about 
the  contests  with  spots  on  radio, 
TV,  and  truck  posters. 

The  puzzles  followed  » 
“Match  the  Twins”  contest  that 
ended  a  short  time  ago.  Circula¬ 
tion  Manager  Strehan  said  thi-' 
contest  “helped  circulation  con¬ 
siderably.”  But  it  did  not  any- 
(Continued  on  page  61) 
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Advertiser,  Agency  Views 
Clash  on  15%  Commission 


1,332  Registered 
at  ANPA  Meeting 

Final  registration  at  the 
70th  annual  convention  of  the 
American  Newspaper  Pub¬ 
lishers  Association  last  week 
totaled  1,332,  largest  in  the 
organization’s  history. 

The  1955  convention  had  a 
registration  of  1,286,  ANPA 
records  revealed. 
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_  ,  ,  A  ,  •  inis  IS  a  reiaiionsnip  oetweeii 

Friction  Anparent  in  UlSCUSSlOn  agency  and  advertiser— not  be¬ 
tween  agency  and  media.” 

At  the  Annual  1-A  Convention 

advertiser  should  be  the  one  to 
determine  the  worth  of  adver- 
By  Holicrl  B.  Melnlyrc  Using  agency  services  .  .  .  but 

r.  r.  \\r  \r  in  any  case,  the  agencies  must 

White  Sulphur  Springs,  W.  Va.  confiikmce  in  the  clients’ 

You  can’t  start  a  fire  in  a  closed  room  and  not  expect  wish  to  compensate  them  fully 
me  of  the  smoke  to  seen  under  the  door.  That’s  the  way  ^"*1  fairly  .  .  .  for  the  work 
was  here  last  week  following  a  closed  discussion  of  the  what  the  agencies  must 

iti-trust  action  during  the  38th  annual  meeting  of  the  »  jjg  «jg  largely  a  mat¬ 


mindedness  on  this  subject  of 
compensation. 

“The  most  important  consid¬ 
eration,”  he  added,  “should  be 
the  preservation  of  a  climate 
conducive  to  creativity  —  be¬ 
cause  there  is  a  greater  need 
for  brilliant  and  creative  ad¬ 
vertising  today  than  there  ever 
has  been  before.” 

Robert  D.  Holbrook,  newly 
elected  chairman  of  the  4-A, 
succeeding  Henry  G.  Little, 
president  of  Campb?ll-Ewald 
Co.,  reminded  Mr.  Ebel  that 
agencies  always  have  been 
prompt  in  expressing  their 
openmindedness  on  the  subject 
of  compensation. 

Mr.  Holbrook,  chairman  of 
Compton  Advertising,  Inc.,  said 
the  4-A  Committee  on  Adver¬ 
tiser  Relations  has  been  work¬ 
ing  on  this  subject  for  the  past 
year, 

“We  have,  of  course,  studied 
this  subject  continuously — com¬ 
pletely  apart  and  separate  from 
any  other  discussions  that  nuiy 
have  stemmed  from  the  recent 
PACKAGES— Outgoing  4-A  consent  decree  signed  by  4-A,” 
i  chairman,  Campbell-Ewald  1*®  said, 
thrill  of  opening  decanters  The  Agency’s  Job 

ship  in  appreciation  of  their  Mr.  Holbrook  saw  the  “job 
the  association.  ahead  for  the  advertising  agen¬ 

cy,”  as  being  the  need  to  de¬ 
liver  better  and  better  adver- 

atising  in  larger  and  larger 
quantities  “at  lower  and  lower 
agency  costs.” 

“To  do  this,”  hei  declared, 
“will  require  not  only ‘all  our 
own  creative  talents  and  ad¬ 
ministrative  abilities,  but  also 
complete  cooperation  from  all 
our  clients.” 

Sparks  of  Friction? 

When  asked  by  Editor  & 
Publisher  about  the  possibility 
of  such  viewpoints  being  the 
early  signs  of  friction  between 
advertiser  and  client,  some 
agency  men  said  there  were 
already  grumblings  on  the  part 
of  agencies  over  the  way  some 
advertisers  want  more  services 
in  af  the  4-A'i  38fh  annual  included  within  the  15%  fee. 
irik  Taucher  (left),  prasidanf,  The  agencies,  they  said,  don’t 
»ncy,  Helsinki,  Finland,  and  mind  adding  more  service,  but 
Advertising  Co.,  New  York,  it’s  going  to  have  to  be  on  a 
al  agency  leaders  who  were  commission  plus  fee  basis, 
hike  Sulphur  Springs.  W.  Va.  {Continued  on  page  60) 
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closed  session,  infiltrated  the 
regular  meetings  and  social 
functions  for  the  duration  of 
the  three-day  get-together, 
making  it  difficult  to  view  a 
clear  picture  of  the  decree’s 
possible  effect  on  the  adver- 
Using  business. 

The  decree,  in  substance,  for- 
bade  the  4-A  to  engage  in  any  1 

practices  relating  to  agency  / 

fees,  recognition,  etc.  which  ' 

might  add  up  to  a  conspiracy  GOOD  THIl 

in  price-fixing  or  restraint  of  Chairman  He 

trade.  A  similar  judgment  was  Defroit, 

accepted  last  week  by  the  Amer-  presented  to 

ican  Newspaper  Publishers  As-  ^ 

sociation,  on  the  media  side  of 
the  cas2.  Both  decrees  leave 
relationships  between  agency 
and  client  an  individual 

Edwin  W.  Ebel,  chairman  of 
the  Association  of  National  Ad- 
Tertisers  and  a  vicepresident 
of  General  Foods  Corp.,  told 
the  4-A  members  that  every 
advertiser  “should  take  a  fresh 
look  at  the  commission  method 
of  compensating  agencies.” 

„  Mr.  Ebel  said  there  a  grow- 
ing  feeling  among  some  mem- 
bers  of  ANA  that  a  great 
sition  has  taken  place  in  the 
of  the  advertising 

agency. 

“The  idea  of  a  confidential 
partnership  is  spreading,”  he 
said.  “The  agency — instead  of  INTERNATIC 

being  a  vendor  for  the  medium  meeting  et 

owner — is  now  a  confidential  Oy  Meinai 

'  advisor  to  the  manufacturer,  Gordon  E.  I 

with  access  to  his  sales  figures,  Mr.  Teucher 

profit  figures,  and  future  plans.  guests  of  th 
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Cincinnati  Enquirer 
Stock  in  ‘Gold  Rush’ 


Cincinnati 

The  Cincinnati  Enquirer 
“gold  rush”  was  on  this  week. 

In  the  wake  of  the  announce¬ 
ment  that  E.  W.  Scripps  Co. 
liad  acquired  the  outstanding 
debentures  of  Cincinnati  En¬ 
quirer,  Inc,  and  had  converted 
them  to  common  stock,  individ¬ 
ual  shareholders  hastened  to  the 
brokerages  and  sold  at  prices 
ranging  from  $15  to  $20  a 
siiare.  (E&P,  April  28,  page 
15.) 

One  circulation  department 
employe  was  quoted  as  saying 
to  fellow  stockholders,  who  had 
ivaid  $10  a  share  originally: 
“Ten  grand  for  five,  not  l)ad,  in 
three  years!” 

How  much  of  the  stock  would 
wind  up  in  the  Scripps  portfolio 
was  a  matter  of  anybody’s 
guess.  No  responsible  persons 
were  talking  yet. 

Redemption  Cancelled 

The  Scripps  Co.,  which  owns 
llie  Cincinnati  Post  and  other 
S  c  r  i  p  p  s-Howard  newspapers, 
paid  1^,059,000  to  Halsey, 
Stuart  &  Co.,  Chicago,  for  de¬ 
bentures  with  face  value  of 
$1,476,000,  convertible  into  147, 
tiOO  shares  of  stock  which  re¬ 
main  in  the  voting  trust  until 
next  year.  Enquirer,  Inc.  had 
retired  $1,000,000  of  debentures 
several  months  ago.  Its  an¬ 
nounced  plan  to  call  the  rest 
of  the  debentures  on  May  10 
was  cancelled  by  the  Scripp.s 
purchase  and  conversion. 

Unsuccessful  bidders  for  the 
Halsey,  Stuart  holdings  were 
the  Cincinnati  Times  -  Star, 
which  offered  $2,380,051;  Chi¬ 
cago  Tribune,  $2,214,000,  and 
Lamb,  Inc.,  Toledo,  $1,710,000. 
The  147,600  shares  amount  to 
.16.5%  of  all  stock.  There  are 
260,180 .  other  shares  outstand¬ 
ing.  Authorized  but  not  issued 
are  2;»0,000  shares. 

By  the  sale,  Scripps-Howard 
blocked  a  plan  of  Roger  H. 
Ferger,  president  and  publisher, 
and  the  Enquirer  directors,  to 
borrow  $1,000,000  from  the 
Firet  National  Bunk  and  take 
.'i'aOO.OOO  from  its  own  treasury 
to  redeem  the  debentures  this 
May. 

.An  Enquirer  executive  said 
he  “was  positive,  in  view  of 
changed  conditions,  that  the  En¬ 
quirer  board,  would  not  vote  to 
issue  additional  stock  to  insure 
l)r.?sent  management  control. 

David  S.  Ingalls,  Times-Star 
publisher,  said  in  that  paper: 
“We  express  our  congratula¬ 
tions  to  Scripps  on  their  pur¬ 


chase  of  the  debentures.”  Mr. 
Ingalls,  Lloyd  B.  Taft,  execu¬ 
tive  vicepresident,  and  Robert 
Taft  Jr.,  a  Times-Star  director, 
were  in  Halsey,  Stuart’s  office 
when  bids  were  opened. 

Jack  R.  Howard,  president  of 
E.  W.  Scripps  and  Scripps- 
Howard,  announced  that  his  of¬ 
fer  to  buy  all  available  stock 
“still  stands.” 


Up  to  $19..50 

Stock  was  being  sold  over  the 
counter  here  by  Westheimer 
and  Co.  and  W.  E.  Hutton  Co. 
Monday’s  sales  were  mostly  at 
$19.50.  Not  a  few  Enquirer 
people  had  mortgaged  homes  or 
cars  to  buy  stock  in  1952,  to 
“save  their  paper.”  .An  em¬ 
ploye-community  group  paid 
$7,600,000  for  it.  “This  is  a 
god-send,”  remarked  a  mechan¬ 
ical  department  worker.  I’m 
not  worrying  about  the  guys 
who  will  be  my  bosses.  All  I 
want  is  quick  bucks — and  I’ve 
got  ’em!” 

The  stock  stood  at  $11.  bid, 
no  asking  price,  after  the  news 
of  the  Halsey,  Stuart  sale.  Then 
the  bid  price  rose  to  $16.  and 
heavy  trading  followe<i. 

The  issue  is  attracting  atten¬ 
tion  of  speculators.  A  broker 
reported  5,000  shares  changing 
hands  one  day.  This  broker 
said  “some  people  are  getting 
rid  of  only  half  their  invest¬ 
ment,  keeping  the  rest  to  see 
what  will  happen.” 

Anti-Merger  Protest 

Ed.  Wimmer,  vicepresident  of 
the  National  Federation  of  In¬ 
dependent  Business,  Inc.,  said 
he  had  asked  for  an  “immedi¬ 
ate  investigation”  by  the  De¬ 
partment  of  Justice  into  the 
debentures  sale.  He  wired  Stan¬ 
ley  Barnes  of  the  anti-trust  di¬ 
vision,  protesting  that  “Scripps 
is  reportedly  offering  a  pre¬ 
mium  for  sufficient  stock  to 
gain  quick  control  which  is  a 
clear  violation  of  anti-merger 
laws.” 

It  was  rumored  that  J. 
Henry  Beme,  Enquirer  director 
who  owns  15,500  shares,  would 
sell  them  and  lose  his  status 
as  the  largest  stockholder.  He 
refused  to  tell  Editor  &  Pub¬ 
lisher  what  he  intended  doing. 

After  the  Halsey-Stuart  an¬ 
nouncement,  Dick  Thomburg, 
editor  of  the  Post,  in  a  page- 
one  editorial,  stated  that  he 
wished  to  explain  that  control 
of  the  Enquii-er  would  in  no 
way  affect  his  paper  or  its 
workers.  Later  he  bulletined 
his  editorial  staff :  “It  seemed 


that  everyone  felt  ‘we’  bought 
the  Enquirer  stock,  and  that’s 
exactly  how  each  one  should 
have  felt.  It  was  ‘we’.  The  size 
of  the  Scripps-Howard  bid 
shows  the  confidence  our  gene¬ 
ral  management  has  in  the 
team  on  the  Post,  and  by  ‘team’, 
I  mean  everyone  on  this  staff 
and  in  the  other  departments, 
too.” 

There  was  no  indication  of 
any  friction  between  the  Scripps 
people  and  the  present  Enquirer 
management.  Mr.  Ferger  has 
a  lO-year  contract,  with  seven 
years  more  to  iTin,  and  he  has 
control  of  the  voting  trust. 

Enquirer  stock  opened  Tues¬ 
day  at  $18.75  a.sked  and  $16.50 
bid,  and  fell  to  $13.  Sales  were 
few  and  fai’  between.  Enquirer 
executives  and  employes  met  on 
street  comers  to  ascertain  who 
was  selling,  who  was  holding. 
An  executive  told  E&P  during 
one  of  these  curb  sessions,  “I’m 
.selling,  not  only  because  I  want 
a  splendid  return  on  my  in- 
ve.stment,  but  because  I  believe 
the  Scripps-Howard  people  will 
treat  me  kindly  in  the  event 
they  take  control  of  my  paper.” 

Brokers  estimated  that  50,000 
shares  changed  hands. 


Court  Voids 


Case  Against 
TPA  Official 


W 

Fc 


Murder  Trial 
Closed  to  Press 


.Austin,  Tex 

Texas’  Court  of  Criminal  Ap. 
peals  this  week  threw  out  two 
indictments  of  Vernon  T.  San¬ 
ford,  executive  director  of  the. 
Texas  Press  Association,  b^5 
cause  of  conflicting  statutes  j 
governing  political  advertising. 
(E&P,  March  10,  page  11.) 

The  court  found  that  the  1952 
statute  under  which  Mr.  San¬ 
ford  was  indicated  permitted  a 
person  other  than  a  candidate 
to  spend  up  to  $25  on  adver¬ 
tising.  A  1919  statute,  never 
repealed,  set  the  amount  at  $10 
and  provided  different  penaltiei 
Hence,  both  statutes  were  held 
invalid 

The  case  grew  out  of  efforts 
of  a  defeated  candidate  for 
lieutenant  governor,  C.  T.  John¬ 
son,  Austin  real  estate  dealer, 
to  find  out  how  much  Lt.  Got. 
Ben  Ramsey  spent  in  the  1954 
campaign.  Mr.  Johnson  alleged 
that  Mr.  Ramsey  spent  more  on 
newspaper  ads  through  TP.l 
than  he  reported  on  his  cam¬ 
paign  expense  statement. 
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Santa  Rosa,  Calif. 


A  state  court  writ  to  en¬ 
able  its  newsmen  to  cover  a 
murder  trial  will  be  sought  by 
the  Santa  Rosa  Press-Demo¬ 
crat,  Arthur  Volkerts,  manag¬ 
ing  editor,  said  May  2. 

Other  newspapers  whose  re¬ 
porters  have  been  barred  from 
the  trial  here  will  join  in  the 
action.  .  Press  and  public  were 
ordered  from  the  courtroom 
where  Superior  Judge  Donald 
Geary  is  hearing  the  murder 
charges  facing  Mrs.  Charlotte 
Black,  who  has  waived  her  con¬ 
stitutional  rights  to  a  public 
trial. 

Judge  Geary  said  he  acted 
because  the  testimony  of  Mrs. 
Black,  accused  of  shooting  her 
husband,  might  prove  embarras¬ 
sing  to  the  defendant  and  pos¬ 
sibly  to  women  jurors. 

The  judge  said  while  he  had 
never  heard  of  such  a  waiver 
there  was  no  reason  why  it 
could  not  be  made. 


ford  of  spending  $35  and  $41.25 
for  Ramsey  Ads  in  the  Il’occ 
Tribune-Herald. 

Mr.  Sanford’s  counsel,  Everett 
Looney,  argued  that  the  at¬ 
tempted  limitation  on  news¬ 
paper  ads  in  a  political  cam¬ 
paign  was  in  effect  a  prohibi¬ 
tion  of  free  speech  and  there¬ 
fore  unconstitutional.  The  court 
ruled  that  since  the  statutes 
were  invalid,  it  was  not  neces- 
sai’y  to  pass  on  the  constitution¬ 
ality  question. 

Mr.  Johnson  wrote  to  Texas 
publishers  offering  to  drop  his 
$36,300  damage  suit  against 
TPA  if  Mr.  Sanford  can  recall 
who  paid  $11,500  which  Mr. 
Johnson  says  TP.A  spent  on  ad 
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Stricken  with  Polio 


Albany,  N.  Y. 

Frederick  C.  Downing,  assist¬ 
ant  city  editor  of  the  Knicker¬ 
bocker  News,  is  in  a  critical 
condition  with  polio.  He  is  in 
an  iron  lung  in  Albany  Hospital. 


culation  director  of  the  Nev: 
York  Post,  died  May  2  after 
a  long  illness  due  to  a  heart 
ailment. 

He  entered  newspaper  work 
in  1914  as  an  office  boy  for 
Rube  Goldberg,  then  cartoon¬ 
ist  on  the  New  York  Evening 
Mail.  Mr.  Getleson  went  into 
circulation  work  on  the  Nev 
Y'ork  Tribune  and  moved  to  the 
Post  in  1926. 
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LEGAL  BATTERY  representing 
the  American  Newspaper  Pub¬ 
lishers  Association  in  the  anti¬ 
trust  consent  decree  (E&P,  April 
28,  page  IS)  comes  into  camera 
focus  at  close  of  the  ANPA  con¬ 
vention.  Left  to  right — Harold 
Medina  Jr.,  Arthur  B.  Hanson, 
Elisha  Hanson,  Judge  Bruce  Brom¬ 
ley  and  E.  Douglas  Hamilton. 


Herald  Corp. 
Wins  TV  Bid 
For  Omaha 


Omaha 

The  Federal  Communications 
Commission  has  authorized  the 
Herald  Corporation  to  operate 
a  channel  7  television  station 
here. 

The  Herald  Corporation  is 
owned  by  World  Publishing 
Company,  which  publishes  the 
Omaha  World-Herald. 

The  commission  denied  an  ap¬ 
plication  of  K FAB  Broadcasting 
Company  for  the  same  facility. 
KF-AB  is  principally  owned  by 
the  Journal-Star  Printing  Com¬ 
pany,  of  Lincoln,  Neb.,  and  the 
Sidles  Company,  of  Onlaha.  The 
latter  operates  an  automotive 
and  household  appliance  dis¬ 
tribution  business.  The  broad¬ 
casting  company  operates  Oma¬ 
ha  radio  station  KFAB,  which 
maintains  auxiliary  studios  in 
Lincoln. 

Choice  Explained 

In  making  a  choice  between 
the  applicants,  the  Commission 
said: 

“We  have  concluded  that  the 
applicant  Herald  is  superior 
with  respect  to  the  factors  of 
local  residence,  civic  participa¬ 
tion,  diversification  of  business 
interests  of  its  principals,  and 
diversification  of  the  media  of 
mass  communications. 

“We  have  concluded  that  su¬ 
periority  is  to  be  found  in 
KFAB  with  respect  to  integra¬ 
tion  of  ownership  with  man¬ 
agement  and  broadcasting  ex¬ 
perience.  We  have  found  and 
concluded  no  other  preference 
between  the  applicants  .  .  . 

“We  believe  that  the  prefer¬ 
ences  awarded  Herald,  all  of 
which  are  clear  preferences, 
outweigh  the  preferences  found 
to  exist  in  favor  of  KFAB.  Her¬ 
ald  will  bring  to  Omaha  a  sta¬ 
tion  much  more  closely  identi¬ 
fied  with  Omaha  interests  than 
would  KFAB,  and  the  civic  ef¬ 
forts  in  the  past  of  the  Herald’s 
principals  impress  us  with  the 
awareness  of  civic  needs  and 
attention  thereto  which  may  be 
more  confidently  anticipated  if 
a  grant  is  made  to  Herald.” 


was  owned  by  the  State  Journal 
Co.  and  49.75%  by  the  Star 
Publishing  Co. 

Less  than  a  majority  of  the 
stock  of  KFAB  (47%)  is  owned 
by  principals  to  whom  the  joint 
rate  practice  is  imputable,  the 
FCC  stated;  consequently  the 
commissioners  were  not  giving 
KFAB  a  demerit  on  this  past 
practice. 

Nor  did  they  give  a  demerit 
on  the  Omaha  applicant  for 
World’s  trade  practices — also  a 
combination  rate. 

“The  circum.stances  of  single 
ownership  by  World  of  the  pa¬ 
pers  affected  by  such  policy,” 
said  the  FCC,  “places  that  ap¬ 
plicant’s  practice  in  a  different 
position  from  that  of  KFAB, 
notwithstanding  World’s  full 
ownership  of  the  applicant  Her¬ 
ald.” 

Among  other  considerations 
was  KFAB’s  charge  that  World 
Publishing  Co.  had  .suppressed 
publication  of  “Gasoline  Alley” 
for  five  days  when  that  comic 
strip  presented  television  in  a 
favorable  light.  The  Commission 
found,  however,  that  there  was 
other  factual  background  for 
the  alleged  “suppression”  and 
exonerated  World  on  the  basis 
of  character  and  integrity. 


Rockefellers’ 
Marital  Row 
Open  to  Press 

Justice  Henry  Clay  Green¬ 
berg  in  Supreme  Court,  Man¬ 
hattan,  noted  for  his  liberal 
views  on  freedom  of  the  press 
and  the  right  of  the  public  to 
be  informed  on  court  proceed¬ 
ings,  handed  down  a  decision 
this  week  in  favor  of  open 
hearings. 

The  coui  t  took  a  broad  view 
on  the  right  of  newspapers  to 
have  access  to  court  records  and 
took  a  blast  at  the  tendency  to 
seal  judicial  documents. 

Justice  Greenberg  ruled  in 
connection  with  an  application 
of  Mrs.  Barbara  (Bobo)  Rocke¬ 
feller  to  bar  the  press  from 
future  pre-trial  hearings  in 
connection  w'  i  t  h  litigation 
against  herself  and  her  former 
husband,  Winthrop  Rockefeller. 

Joseph  Sax,  a  Boston  attor¬ 
ney  is  suing  them  for  $100,00(1 
in  connection  with  negotiations 
he  unuertook  on  behalf  of  Mi's. 
Rockefeller  to  bring  about  a 
financial  settlement  between 
them,  prior  to  their  divorce. 


Unit  Ad  Rate 

In  reaching  its  prefeiences, 
the  FCC  went  into  the  practice 
of  the  Journal-Star  in  charging 
a  unit  rate  for  advertising  and 
a  forced  circulation  combination. 
The  testimony  showed  that 
50,25%  of  the  Jounial-Star 
Printing  Co.,  formed  in  1950, 


THE  SILVER  KNIFE  that  lerves  as  gavel  at  meetings  of  the  News¬ 
paper  Comics  Council  is  passed  on  to  Milt  (“Steve  Canyon") 
Caniff,  at  right,  by  Charles  T.  Kline,  president  of  Metropolitan  Sun¬ 
day  Newspapers,  Inc.  Mr.  Caniff  succeeded  Mr.  Kline  as  Council 
president  at  recent  New  York  meeting. 


Bernard  Lauren,  a  New  York 
City  attorney  representing  Mr. 
Sax,  had  bo°n  examining  Mr. 
Rockefeller  before  trial  in  out- 
of-courtroom  proceedings.  The 
interrogation  had  reached  the 
point  w’here  Mr,  Lauren  was 
about  to  elicit  details  about  the 
agreement  whereby  Mrs.  Rocke¬ 
feller  received  $5,500,000  from 
her  former  husband. 

Mrs.  Rockefeller’s  attorney 
went  before  Justice  Greenberg 
with  a  petition,  demanding  that 
the  examination  be  continued 
without  the  press  and  that  all 
records  in  the  case  be  sealed. 

Mr.  Lauren  filed  an  affidavit 
in  opposition,  demanding  that 
the  proceeding  remain  public. 

Both  Petitions  Denied 

Justice  Greenberg  not  only 
denied  the  request  to  seal  the 
pleadings  and  the  testimony 
but  he  also  denied  the  request 
to  enjoin  Mr.  Sax’s  attorney 
from  disclosing  the  te.stimony 
to  th"  press. 

Justice  Greenlierg  wrote: 
“Proceedings  in  the  court,  ex¬ 
cept  in  unusual  circumstances, 
are  in  the  public  domain  and 
no  harm  will  accrue  to  any  of 
the  parties  when  the  public  is 
informed  through  the  pr^.'ss, 
whereas  grave  danger  lies  in 
resorting  to  an  exclusion  of  the 
press  which  has  a  right  at  all 
times,  to  scrutinize,  yes,  even 
to  criticize,  fairly  and  prop¬ 
erly,  the  judicial  process. 

“If  any  embarrassment  should 
ensue  as  a  result  of  this  ex¬ 
amination  to  the  parties  in¬ 
volved  it  may  be  unfortunate 
from  their  standpoint  but  they 
have  only  themselves  to  blame. 
Their  personal  interests  must 
yield  to  the  higher  requirements 
that  court  proceedings  should 
be  exi>osed  to  public  vigilance.” 
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Reporter  Suspended 
As  ‘Big  Story’  Unfolds 


San  Antonio,  Tex. 

Dan  Cook,  29,  San  Antonio 
News  sports  writer,  achieved 
his  professed  ambition  to  break 
a  “big  story”  but  it  backfired 
on  him.  He  himself  was 
charged  with  armed  robbery  at 
Houston  and  was  suspended 
from  his  newspaper  job  with 
full  pay  pending  investigation. 

He  has  reported  a  telephoned 
death  threat  and  has  moved  his 
wife  and  two  children  to  an  un¬ 
disclosed  place  for  safety. 

Anonymous  Tip 

A  succession  of  events  began 
April  24  when,  Mr.  Cook  later 
claimed,  he  received  at  his  San 
.\ntonio  home  an  anonymous 
telephone  tip  that  a  Houston 
theft,  “biggest  since  the  Brink’s 
robbery,”  was  still  unreported 
to  police.  His  informant  named 
a  suspect  and  gave  the  latter’s 
address. 

Without  informing  authorities 
or  fellow  employes,  Mr.  Cook 
enlisted  the  help  of  a  San  An¬ 
tonio  fight  promoter,  Jimmy 
Parks,  and  started  to  Houston 
the  next  evening.  'The  following 
day  (Thursday)  w'as  Mr.  Cook’s 
day  off.  His  plan,  later  dis¬ 
closed,  was  to  solve  the  rob¬ 
bery,  possibly  recover  the  loot, 
and  provide  the  basis  for  a 
story  to  win  him  fame. 

Their  clues  led  Cook  and 
Parks  to  the  Houston  apart¬ 
ment  of  E.  R.  Hamlett,  auto¬ 
mobile  salesman.  Posing  as  of¬ 
ficers  and  brandishing  a  gun 
for  which  Parks  said  he  had  a 
permit,  the  pair  roughed  up 
Hamlett  and  Jimmy  Hicks,  auto 
dealer,  taking  about  $.3,000  from 
them  in  the  quest  for  loot. 
Hamlett  had  led  the  pair  to 
Hicks’  home  as  the  San  An¬ 
tonians’  pressed  their  demand 
that  the  suspected  hidden  rob¬ 
bery  loot  be  produced,  though 
police  said  Hicks  had  nothing 
to  do  with  the  theft  later  un¬ 
covered. 

They  ‘Panicked’ 

Hicks  and  Hamlett  broke 
away  from  Cook  and  Parks, 
who  “panicked,”  the  sports 
writer  admitted.  After  day¬ 
break  they  went  to  the  Houston 
police  chief,  handed  over  the 
$3,000,  and  told  their  admitted¬ 
ly  fantastic  sounding  story. 

Charged  with  robbery.  Cook 
and  Parks  were  released  the 
same  day  on  $10,000  bonds. 

Things  brightened  for  the  pair 
ti  -ee  days  later.  Houston  police 
am  ^ted  Hamlett  who  told  about 


the  theft  of  a  safe  April  22 
from  the  home  of  Paul  Denny, 
bakery  owner  in  Houston.  Al¬ 
though  police  had  received  a  re¬ 
port  of  that  robbery,  the  loss 
then  had  been  announced  as 
$10,000  cash  plus  some  bonds. 
Subsequent  developments  placed 
the  loot  at  around  $300,000,  in¬ 
cluding  over  $100,000  cash.  The 
“big”  theft  involved  in  the  “fan¬ 
tastic”  story  proved  to  be  true. 

Hamlett  implicated  Harvey 
Marley,  at  whose  San  Antonio 
home  $95,000  was  recovered 
Sunday. 

Hamlett,  Marley,  and  Arthur 
Eckert,  a  San  Antonio  automo¬ 
bile  dealer,  were  charged  in  the 
Denny  Burglary  and  theft. 
Eckert,  it  seemed,  had  sold 
Hamlett  a  Cadillac  and  assert- 
edly  had  been  given  money  by 
Hamlett  for  a  race  horse  deal. 
He  denied  any  connection  with 
the  Houston  crime,  about  which 
Hamlett  and  Marley  talked 
freely. 

Story  Doubted 

Houston  police  later  an¬ 
nounced  a  statement  from 
Eckert  tending,  they  thought, 
to  discredit  Cook’s  anonymous 
tip  story.  They  quoted  Eckert 
as  saying  Cook’s  companion. 
Parks,  asked  for  and  he  (Ec¬ 
kert)  gave  Parks  information 
on  where  to  find  Hamlett.  This, 
Eckert  added,  was  after  he  told 
Parks  that  Hamlett  appeared 
flush  with  money. 

Cook  and  Parks  denied  Ec¬ 
kert’s  version  interpreted  by 
Houston  police  as  indicating  the 
robbery  loot  quest  was  Parks’ 
idea,  not  Cook’s. 

Hamlett  and  Marley  were  re¬ 
vealed  as  having  served  to¬ 
gether  in  prison.  They  have 
been  linked  to  other  burglaries 
since  the  Denny  job  expose. 

Meanwhile  police  sought  to 
learn  why  the  Denny  burglary 
was  first  reported  as  only  a 
$10,000  cash  job.  Internal  reve¬ 
nue  officials  evinced  interest  in 
so  much  ca.sh  being  kept  at 
home. 

'The  San  Antonio  News  and 
its  companion  paper,  the  Ex¬ 
press  covered  developments 
fully  in  the  case,  printing  news 
both  favorable  and  unfavorable 
to  Cook.  The  opposition  lipht 
played  the  story  heavily. 

The  Express  ran  Cook’s  story 
under  his  byline  Monday. 

He  prefaced  his  detailed  ac¬ 
count  with  these  remarks: 

“I’ve  always  believed  that  in 


a  full  lifetime  a  man  would  run 
across  no  more  than  10  true 
friends  —  thousands  of  good  ac¬ 
quaintances  but  just  10  friends. 

“I’ve  yet  to  reach  the  halfway 
mark  of  an  average  lifespan  but 
in  the  past  few  days  I’ve  discov¬ 
ered  hundreds  of  people  who  be¬ 
lieved  my  story  and  decided  to 
stick  by  me.  These  are  friends. 

“For  the  first  time  now  since 
this  whole  thing  started  with  a 
phone  call  last  Tuesday  I’ve 
been  able  to  sit  down  at  a  type¬ 
writer  and  write  my  own  story 
— the  story  that  has  been  blast¬ 
ed  from  coast  to  coast  as  a 
‘fantastic  hoax’.” 

Explaining  the  suspension  of 
Cook,  Managing  Editor  Charles 
O.  Kilpatrick  said  “we  are  try¬ 
ing  to  bend  over  backward  to 
be  fair  to  him.”  The  suspen¬ 
sion  with  pay,  he  said,  will  con¬ 
tinue  until  the  company  has  had 
a  chance  to  evaluate  the  situa¬ 
tion. 

• 

ABC  Board  Still 
Studies  Met  Rule 

The  proposal  to  make  it  op¬ 
tional  for  U.S.  daily  newspaper 
publishers  to  report  totals  for 
metropolitan  areas  in  ABC  re¬ 
ports  is  still  under  considera¬ 
tion  by  the  Audit  Bureau  of 
Circulations  board  of  directors. 
No  action  was  taken  on  the 
matter  at  the  April  19-20  meet¬ 
ing  of  the  board  in  New  York. 

At  the  meeting  of  the  board 
in  March,  directors  voted  to 
have  the  rules  committee  draft 
a  revision  of  ABC  rules  to  pro¬ 
vide  for  optional  listings  of 
circulations  i  n  metropolitan 
areas.  (E&P,  March  17,  page 
14.)  A  meeting  of  the  advisory 
committee  to  ABC  newspaper 
directors  w'as  held  on  April  26 
in  New  York  at  which  this 
question  was  discussed. 

The  committee  is  awaiting 
the  formal  report  of  the  rules 
committee,  due  in  June,  before 
expressing  its  stand. 

The  ABC  directors  have  au¬ 
thorized  a  survey  among  the 
entire  membership  regarding 
business  publication  forms  and 
a  proposed  change  to  audit  free 
distribution.  Donald  C.  Mc- 
Graw,  president  of  McGraw- 
Hill  Publishing  Co.,  is  leading 
the  opposition. 


Leaving  Mutual  Net 

Chicago 

WGN,  the  Chicago  Tribune 
station,  will  withdiaw  from  the 
Mutual  Broadcasting  System 
network  Aug.  31  so  as  to  retain 
full  control  ov«er  its  program¬ 
ming  as  an  independent  sta¬ 
tion. 
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‘Brass’  Team 
Mans  Presses 
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During  Strike 


Lockport,  N.  Y 

Although  its  crew  of  foo 
stereotyper-pressmen  has  been 
out  on  strike  since  April  18,  the 
evening  (12,000-circ.)  Unm 
Sun  &  Journal  came  out 
Thursday,  May  3,  in  its  normal 
two-section  size.  There  wen 
28  pages. 

This  feat  capped  an  achieve^ 
ment  of  daily  publication,  with 
out  missing  an  edition,  sinq 
the  newly-unionized  force  walkei 
out  with  the  sanction  of  the  la 
temational  Stereotypers’  Unio 
The  men  were  organized  unde 
sponsorship  of  the  NiagarJ 
Falls  local  and  their  union  waJ 
in  the  midst  of  negotiation  oil 
the  first  contract  with  the! 
Lockport  daily. 

Assistant  Publisher  PetepVf 
Corson  and  General  Manager 
W.  J.  Kemble  donned  overalli 
and  led  a  crew  of  executives  ii 
casting  plates  and  manning  thti 
presses.  When  union  printen^rtf 
observed  the  stereo-press  picketBS^( 

i: _ _ J _  it- ^  itA. _ 


1^. 


line  one  day  the  “tempora^ 
force  had  to  curtail  productioi' 
to  a  four-page  paper 
Saturday. 

Woodruff  Randolph,  president 


'a’ 


of  the  International  Typogral^®’® 


phical  Union,  ordered  the  print¬ 
ers  to  live  up  to  the  terms  of 
their  contract  and  they  returnee 
to  work. 

On  the  “executive  team”  with 


pperat 
Last 
lent  - 
bew 
krthu 


Messrs.  Corson  and  KembleP's 


were  Eugene  Thiele,  advertising 
manager;  Patrick  J.  Collins.! 
circulation  manager;  Clarenn 
Griffin,  stereo-press  foreman 
and  Ernest  R.  Stoddard,  com¬ 
posing  room  foreman. 

The  strikers  claimed  manage 
ment  was  “stalling”  on  nego-j 
tiation  of  a  contract.  The  sub¬ 
jects  of  wages  and  hours  had 
not  been  reached  yet  in  the! 
talks,  which  have  averaged  om 
a  week  since  early  this  year, 
Mr.  Corson  said.  They  are  con 
tinning. 
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Hears!  Reports  to  Ike  fc375 


On  Situation  Abroad 


Washington 
R.  Hearst  Jr.,  editor-in 
of  Hearst  Newspapers, 
an  “unofficial  report”  on 
conditions  in  an  hour- 
meeting  with  President 
Eisenhower  at  the  White  House 
this  week.  Mr.  Hearst  recently 
returned  from  a  reportorial 
tour  of  Asia  and  Europe. 
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.  Y.  Times 
ayroll  Tops 
28  Million 

Payroll— $28,543,700. 
Newsprint— $22,993,000, 

Those  two  figures  give  a  good 
dea  of  the  magnitude  of  the 
\'ei»  York  Times  publishing 
jperation  in  1955. 

Last  year’s  advertising  con¬ 
tent  —  49,537,354  lines — set  a 
new  record  for  the  Times, 
Arthur  Hays  Sulzberger  says  in 
his  annual  report  as  publisher. 
News  content  totaled  83,000 
olumns,  or  approximately  50 
iiillion  words. 

It  required  the  efforts  of 
11,858  persons  to  produce  the 
Time.s,  daily  and  Sunday.  They 
were  employed  as  follows:  Me¬ 
chanical  departments  —  2,863; 
commercial  departments — 1,149; 
hews  departments — 846. 

$78,400  Per  Day 
The  average  weekly  payroll 
"as  $548,917 — or  about  $78,400 
per  day. 

Mr.  Sulzberger’s  report  to  the 
5tafT  showed  that  the  average 
Weekly  payroll  has  risen  from 
t375,200  in  1949  —  a  gain  of 
46.3%  over  the  1955  figure.  In 
1955  the  Times  added  122  to 
the  payroll,  as  against  those 
employed  in  1954. 

On  the  newsprint  side  of  the 
edger  Publisher  Sulzberger  ob- 
rved  that  Times  presses  con¬ 
sumed  181,542  tons  with  a 
weekday  average  of  51.8  pages 
and  a  Sunday  average  of  359.5 
iPages.  The  daily  paper  cost  4.3c 


per  copy  for  paper  and  ink; 
Sunday  24.3c.  The  Times  re¬ 
ceives  less  than  3c  per  copy 
from  the  wholesaler  for  the 
daily  paper  and  a  little  more 
than  16c  for  the  Sunday  issues. 

New  Plant  Coming 

The  Times  paid  out  approxi¬ 
mately  $4  million  in  various 
welfare  items  for  employes, 
while  the  employes  themselves 
contributed  slightly  less  than 
$1  million.  At  the  end  of  1955 
there  were  227  fonner  employes 
in  retirement. 

Mr.  Sulzberger  revealed  that 
the  growth  of  the  Sunday  edi¬ 
tion  is  compelling  the  company 
to  undertake  a  new  plant  con¬ 
struction  program  in  the  near 
future.  More  than  $1  million 
was  spent  last  year  for  new 
equipment  in  the  present  plant. 
• 

Shackford  Receives 
$500  Peace  Prize 

R.  H.  Shackford,  Scripps- 
Howard  Newspapers’  editorial 
writer,  this  week  received  the 
first  prize  ($500  and  a  peace 
medallion)  in  the  second  na¬ 
tional  Peac.?  Contest  sponsored 
by  Lawrence  S.  Mayers,  New 
York  business  man. 

Mr.  Shackford  was  cited  for 
his  seven-part  editorial  advo¬ 
cating  an  American  foreign 
policy  based  on  “Deeds,  Not 
Words.”  He  is  a  former  Eu¬ 
ropean  correspondent  for  S-H 
newspapers. 

Other  awards  went  to  Leo 
Cheme,  Saturday  Review;  Mary 
Chilton  Chapman,  Charleston 
(W.  Va.)  Gazette;  and  Louis 
H.  Simons,  Connellsville  (Pa.) 
Daily  Courier. 


Coosa  Mill 
Yields  13%  on 
Sales  Income 

Coosa  Pines,  Ala. 

About  13%  of  sales  revenue 
in  1955  went  into  net  income, 
after  taxes,  for  Coosa  River 
Newsprint  Company. 

The  annual  report  by  Arthur 
G.  Wakeman,  president,  shows 
sales  revenue  of  $22,811,709 
from  133,238  tons  of  newsprint 
and  59,037  tons  of  pulp.  This 
was  a  record  business  in  the 
firm’s  six  years  of  operation. 

Net  income  before  taxes,  but 
after  all  other  charges,  was 
$6,232,627,  an  increase  of  $948,- 
102  over  1954.  After  taxes  the 
net  income  amounted  to  $2,986,- 
537. 

In  1954,  the  company  held 
$2,535,622  as  net  profit  on  sales 
amounting  to  $21,359,4.52. 

An  expansion  program  is 
being  financed  partly  out  of  sale 
of  122,125  shares  of  common 
to  stockholders  at  $70  per  share. 
Also,  a  $10,000,000  bond  issue 
is  being  refinanced.  Holders 
have  agreed  to  exchange  these 
bonds  for  4%  sinking  fund  first 
mortgage  bonds  due  Nov.  1, 
1977  and  to  buy  an  additional 
$17,500,000  of  these  bonds  at 
par.  Total  indebtedness  of  the 
company  will  be  increased  to 
$28,000,000. 

Estimated  production  of  the 
new  newsprint  machine  has  been 
placed  under  contract  to  stock¬ 
holder-customers  and  all  con¬ 
tracts  have  been  extended  to 
1970,  Mr.  Wakeman  reported. 

The  mill  has  been  unable  to 


keep  up  with  the  demand  from 
customers  even  though  news¬ 
print  machines  have  been  run¬ 
ning  at  full  capacity  through¬ 
out  the  year.  They  have  been 
shut  down  only  for  necessary 
repair  work. 

Gross  profit  from  goods  sold 
was  given  as  $7,266,951  in  1955 
as  compared  with  $6,389,367  in 

1954.  , 

Southam  Co. 

Nets  About  8% 

Toronto 

Out  of  gross  revenues  of  $30,- 
812,726  in  1955,  Southam  Com¬ 
pany  Ltd.  retained  about  8.5%, 
or  $2,623,590  as  net  profit. 

The  company  did  about  $2,- 
200,000  more  business  last  year 
than  in  1954  to  make  its  earn¬ 
ings  higher  by  $295,810. 

The  Southam  Company  pub¬ 
lishes  seven  newspapers,  oper¬ 
ates  news  services,  advertising 
sale  offices,  tnree  printing 
plants  and  two  radio  stations. 

Its  newspapers  carried  115,- 
144,088  lines  of  advertising  in 

1955,  a  gain  of  more  than 
8,000,000  lines  from  1954,  and 
aggregate  circulation  rose  about 
4,000  to  .508,648.  Usage  of 
newsprint  increased  from  46,- 
859  to  49,253  tons  and  the  bill 
came  to  $6,264,3^36. 

Salaries  and  wages  to  2,952 
employes  were  $10,450,340  last 
year;  $9,581,074  to  2,844  in 
1954.  Dividends  totaled  $1,312,- 
500  to  1,704  shareholders 

President  Philip  F.  Fisher  re¬ 
ported  the  company  spent  $2,- 
129,000  in  1955  for  expansion 
of  production  facilities.  Further 
expenditure  of  $2,100,000  is 
planned  this  year. 
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ANNUAL  SPRING  ECLIPSE 

Manning,  McNaught  Syndicate 


‘I’M  DOING  SOMETHING  — 
I’M  THINKING’ 

Duffy,  Garden  City  (L.l.)  Newsday 


REPRIEVE 

Hudson,  Cleveland  (Ohio)  News 


Co-op  Ads  Beneficial, 
Require  Rate  Controls 


New  Orleans 

What  shall  we  do  about  co-op 
advertising? 

A  retail  advertising  manager 
and  a  general  advertising  man¬ 
ager  voiced  some  sentiments 
in  a  panel  discussion  here  this 
week  which  held  the  close  in¬ 
terest  of  new'spaper  finance 
officers. 

Charles  M.  Hupp,  New  York 
Herald  Tribune’s  general  office 
manager,  opened  the  subject 
with  the  declaration  that  co-op 
advertising  has  helped  to  in¬ 
crease  newspaper  linage  beyond 
anyone’s  imagination  when  first 
conceived. 

Howev.er,  Mi’.  Hupp  advised 
fellow  members  of  the  Insti¬ 
tute  of  Newspaper  Controllers 
and  Finance  Officers,  certain 
controls  are  necessary.  If  the 
retailer  demands  too  large  a 
portion  of  the  manufacturer’s 
ad  dollar,  the  retail  rate  will 
eventually  be  increased,  he  said. 

Higher  Rate  Seen 

Also,  in  Mr.  Hupp’s  view,  if 
the  manufacturer  fails  to  place 
his  general  brand  name  adver¬ 
tising  in  sufficient  volume,  he 
will  not  only  lose  sales  but  will 
also  be  paying  a  retail  co-op 
rate  almost  as  high  as  his 
present  national  rate. 

Jack  N.  Zaring,  i-etail  ad 
manager  of  the  New  Orleans 
Item,  said  co-op  advertising  on 
toiletries  presents  no  problem 
other  than  the  use  of  more 
newsprint.  But  the  appliance 
and  food  classifications  get  in¬ 
volved,  with  rebating  practices. 

“We  have  even  been  accused 
by  distributors  of  encouraging 
this  practice,”  he  said.  “The 
solution  is  to  offer  a  fiat  rate. 
Two  local  distributors  do  this 
and  they  don’t  care  what  size 
contract  their  dealers  sign  with 
the  newspapers. 

“The  grocery  classification 
gives  us  our  real  headache.  Ex¬ 
cept  for  the  major  grocery 
chains,  all  food  stores  here  re¬ 
ly  on  the  newspaper  salesmen 
to  secure  their  co-op.  To  do  this 
the  salesmen  have  to  call  on  all 
the  food  brokers.  Then  at  the 
end  of  each  month  the  sales¬ 
men  have  to  send  out  bills  for 
this  advertising,  and  keep  books 
for  the  grocery  stores  so  that 
they  can  know  whether  they 
have  received  payments  for  the 
advertising. 

“Frequently  the  co-op  more 
than  offsets  the  price  of  the 
ad.  Not  only  do  w.e,  the  news¬ 


paper,  not  receive  a  legitimate 
profit  because  of  the  services 
we  give,  but  the  advertiser  does 
not  receive  maximum  returns 
from  his  advertising. 

“First,  the  advertisement, 
loaded  with  co-op,  does  not  have 
the  proper  appeal  to  the  reader. 
Secondly,  the  newspaper  sales¬ 
man  cannot  obtain  as  much 
co-op  as  the  grocer  can  at  the 
time  he  places  orders  for  his 
merchandise.  Finally,  the  gro¬ 
cer  is  not  in  position  to  place 
his  advertising  in  the  most  ef¬ 
fective  manner  if  he  is  obliged 
to  run  the  co-op  in  the  news¬ 
paper  of  the  salesman  who  sold 
the  co-op.” 

A  large  amount  of  co-op  ad¬ 
vertising  is  on  brands  of  mer¬ 
chandise  that  probably  never 
will  be  general  newspaper  ac¬ 
counts,  said  Roland  Ladreyt, 
manager  general  advertising. 
New  Orleans  Times-Picayune- 
In  that  respect,  he  said,  it  is 
very  desirable, 

“Perhaps,”  he  said,  “we 
shouldn’t  blame  co-op  adver¬ 
tising  entirely  for  switching  of 
general  accounts  to  retail,  but 
we  should  blame  the  distribu¬ 
tors  and  others  who  are  de¬ 
termined  to  obtain  retail  rates. 

Part  of  Franchise 

“I  know  of  one  appliance  dis¬ 
tributor  who  is  so  determined  to 
advertise  at  retail  rates  that 
he  makes  it  a  part  of  his  con¬ 
tract  whenever  he  signs  a 
franchise. 

“Speaking  of  rates,  what 
about  automobile  dealers,  who 
after  failing  to  get  retail  rates 
are  now  using  big  display  space 
in  classified,  offering  all  kinds 
of  deals  on  1956  models?  What 
about  the  tir«  manufacturers 
who  get  a  retail  contract  for 
their  retail  stores  and  want  to 
list  all  dealers  in  their  ads?  We 
are  really  talking  about  rate¬ 
cutting  or  rate  chiseling. 

“The  only  solution  I  can  see 
is  that  the  chis.2lers  are  getting 
a  dose  of  their  own  medicine: 
(1)  in  many  cases  the  dealers 
are  billing  the  distributor  at  a 
premium  over  their  cost;  (2) 
fifty-fifty  is  a  thing  of  the  past 
in  co-op  advertising.  Dealers 
don’t  want  to  entertain  any¬ 
thing  less  than  75  per  cent  al¬ 
lowances. 

“This,  plus  the  high  rate, 
might  cause  some  of  the  rate 
cutters  to  place  advertising 
over  distributor  or  multiple 
dealer  listings  at  the  general 
rate.” 


ad-lines 


NATIONAL  LINAGE  IN  '55  HIT  RECORD 


National  advertisers  invested  $695  million 


in  newspapers  in  1955.  more  than  $100  millioij 
above  previous  year,  according  to  Bureau  of 
Advertising  ANPA.  Figure,  highest  on  record, 
represents  17%  increase  over  *54  total  of 
$594,120,000.  Total  includes  only  space;  not 
production  costs. 


hr 


N.Y.  PAPERS  DUE  FOR  LEVER  'WISK'  SPREADS 


Look  for  Lever  Brothers  to  break  heavy  JAnagl;: 


barrage  in  Metropolitan  New  York  papers  (via 
BBDO)  late  this  month  to  introduce  "Wisk" 
instant  laundry  detergent.  Lever  officials 
reluctant  to  discuss  advance  ad  strategy 
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because  of  "our  friends  in  Cincinnati."  That 
could  only  mean  Procter  &  Gamble  Co.  which  is 
introducing  similar  product  called  "Biz." 
Lever  pattern  already  used  in  12  mid-Western 
states  calls  for  teaser  ads  urging  readers  to 
watch  for  "Wisk  Day. "  Then  comes  bombardment  o: 
doubletrucks  and  full  pages. 
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IS  REVERSE  DISCOUNT  MEDIA  WAR  SHAPING  UP? 


Could  4-A,  ANPA  consent  decrees  lead  to 
reverse  discount  war  among  media?  Suppose, 
for  example,  newspapers  announced  they'll  pay 
18%  commission  to  agencies  instead  of  tradi¬ 
tional  15%.  TV,  magazines,  etc.,  might 
retaliate  with  offers  of,  say,  20%,  21%  and 
upwards  in  bid  to  get  agencies  to  throw  them 
business.  Obviously  such  a  reverse  discount 
war  would  lead  to  chaos,  but  discount  houses 
didn't  worry  about  chaos  when  they  appeared  on 
scene.  E&P  has  suggested  this  possibility  to 
ad  executives.  Aside  from  pointing  out  angle  o: 
utter  chaos,  most  admitted  it  could  happen. 


ESSO  READY  WITH  5rd  GRADE  OF  GASOLINE 


Announcement  this  week  by  Esso  Standard  Oil 
Co.  that  it  will  introduce  June  20  a  third  grad^ 
of  gasoline  designed  to  meet  increasing  power 
needs  of  new  cars  would  seem  to  herald  pending 


linage  boom  for  newspapers  as  other  gasoline 
firms  follow  suit.  Esso  has  already  launched 
start  of  what  promises  to  be  biggest  ad  campaig| 
in  its  history  in  connection  with  new  gasoline 
Esso  President  Stanley  C.  Hope  forecast  that 
the  idea  of  a  three-grade  marketing  system  wil 
"sweep  the  country. 


ENDORSEMENTS.  INC..  EXTENDS  15%  COMMISSION 
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Extension  of  traditional  15%  commission  to  g, 
agencies,  effective  May  15,  was  announced  thi^  Tb 
week  by  Jules  Alberti,  president.  Endorsements, 
Inc. ,  in  move  to  standardize  payment  procedures 
and  billing  methods  in  testimonial  field. 
Reasons:  1)  Agreement  with  4-A  Chairman  Henry 
G.  Little's  statement  at  4-A  meeting  to  effect 
that  commission  method  of  agency  compensation 
is  best ;  2)  Long  felt  need  for  standard¬ 
ization  in  obtaining  endorsements  and 
subsequent  remuneration  because  of  the 
"sometimes  hazy-daisy  dealings  of  a 
few  fringe  organizations  ..." 
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Ldvertiser  •  IVewspaper 


1  •  ^  tional  problems.  No  device  will 

fQ/llTlO*  tirion  answer  every  promotional  need 

A under  all  conditions.  Successful 

,  1  ^  retail  experiences  with  stamp 

r|-Ci-|o-|-  |<  1  I  OT*G.  r  plans  indicate  that  substantial 

A-At-AoL  Lvl  XVvy  LdAXC/ J.  O  •  benefits  can  be  realized  when 

Trading  Stamps  —  genie  or  service  is  that  a  store’s  increase  conditions  favor  a  stamp  pro- 

opie,  a  boon  or  a  bust  to  retail  in  sales  volume  will  more  than  ffram. 

merchants?  make  up  for  the  cost  of  the  “When  properly  used,  trading 


Section  Edited 

By  Robert  B.  McIntyre 


A  comprehensive  study  of  the  stamps. 


lading  stamp  industry  has  been 
vritten  by  Harvey  L.  Vreden- 
)ur»;  and  published  by  Indiana 


Retail  Disadvantages 


“When  properly  used,  trading 
stamps  appear  to  be  as  sound 
economically  as  advertising,  spe¬ 
cial  services  and  other  usual 


luiv  and ‘published  by  Indiana  Vredenburg  has  listed  the  forms  of  sales  promotion.” 

niversity’s  Bureau  of  Business  Possible  disadvantages  of  stamp  The  160  page  publication  can 
Research.  The  author,  a  mem-  retailers,  too.  They  be  purchased  from  the  Indiana 

,ei  of  the  University  of  Iowa  '’'^lude  cost  of  the  stamps,  nec-  University  Bookstore,  Bloom- 
acuity,  compiled  the  report  increasing  prices  to  ington,  Ind.,  for  $2.00  per  copy, 

vhile  working  toward  a  doc-  stamps’  cost,  difficulty  of  , 

toral  degree  at  lU.  ^  started,  possibility  that  Mats  to  Newspapers 

Phenomenal  Gain  benefits  will  be  neutralized  by  Chicago 


March  Newspaper  Linage — 52  Cities 

(Compiled  by  KDITOR  &  PUBLISHER  from  Media  Records  Measurements) 


I  nenomenai  Gain  benefits  will  be  neutralized  by  Chicago 

.Uthough  trading  stamps  have  a  competitor’s  stamp  plan,  pos-  gQ  Syndicate,  Chicago,  is 
exists  for  65  years,  there  has  sibility  that  store  operations  furnishing  mats  to  daily  and 
been  a  phenomenal  gain  in  their  may  be  hampered  and  the  like-  weekly  newspapers  in  cities 
jrrowth  in  the  last  five  years,  lihood  that  advertising  will  have  where  Kiekhaefer  Mercury  out- 
About  370  trading  stamp  com-  to  be  increased  to  promote  board  motor  dealers  are  located, 
panics,  with  annual  sales  be-  stamps.  The  mats  include  a  series  of 

lieved  to  be  about  $490  million,  Mr.  Vredenburg  concludes  in  eight  ads  prepared  by  the  fac- 
iiow  sell  their  services  to  re-  the  study,  “Retailers  have  been  tory  for  dealer  sponsorship, 
taileis.  Largest  of  the  stamp  inclined  to  regard  trading  There  is  no  cooperative  adver- 
lompanies,  by  far,  is  the  Speery  stamps  as  a  panacea  for  promo-  tising  allowance  involved, 
ind  Hutchinson  company  of 

iir  iore^''' u^tng^^ts^Tree^n  ^®*'«**^  Newspaper  Linage — 52  Cities 

■itamps  two  J'ears  ago  Mr  (Compiled  by  editor  &  PUBLISHER  from  Media  Records  Measurements) 
Vredenbuig  reports  that  some-  1956  1955  %  of  E&P 

one  in  one-half  of  the  families  .  .  Linage  Linage  19.55  Index 

of  the  U.S.  saves  trading  Adxertising 

stamps.  March  .  251,255,1.55  242,549,475  103.6  111.0 

The  most  common  trading  FebiTiary  ....  218,335,051  194,394,576  112.3  118.3 

.'tamp  system  is  that  in  which  Year  to  date  .  681,790,583  633,148,059  107.7  _ 

a  customer  receives  from  a  re-  Display 

ir'h one  stamp  for  March  .  187,969,370  184,793,023  111.7  110.1 

each  10  cents  worth  of  goods  isco-Tcccr  hao  hac 

purchased.  The  consumer  saves  'February  161,710,671  145,875,656  110.9  116.6 

the  stamps,  then  they  are  re-  ^ear  to  date  .  504,372,879  476,030,390  106.0  .... 

deemed  for  premiums,  usually  Classified 

in  the  form  of  merchandise.  March  .  63,285,785  57,756,452  109.6  117.8 

.Mr.  Vredenburg  estimates  February  _  .56,624,380  48,518,920  116.7  123.3 

that  the  stamps  cost  the  retail-  year  to  date  .  177,417,704  1.57,117,669  112.9  _ 

ers  between  two  and  three  per-  p  , 
cent  of  their  gross  sales. 

.  .  ,  „  .  March  .  132,840,359  131,557,410  101.0  107.6 

Legislators  Reluctant  Febiniai-y  _  111,825,787  104,379,298  107.1  111.6 

He  points  out  that  the  legal-  year  to  date  .  3.52,984,156  342,018,017  103.2  _ 

ity  of  stamps  has  been  often  ^ 

questioned,  although  there  has  Department  .Store 

been  a  reluctance  on  the  part  of  March  .  46,972,.573  49,032,2.5.5  9.5.8  100.3 

legislators  to  pass  statutes  February  -  .39,709,186  38,305,921  103.7  105.0 

placing  restrictions  on  the  use  Year  to  date  .  126,879,429  126,780,567  100.1  .... 

stamps.  General 

The  prime  benefit  sought  by  March  .  .36,1.50,824  34,413,948  105.0  108.6 

Ldin  decide  to  handle  February  ....  31,488,839  27,748,002  113.5  115.7 

trading  stamps  is,  of  course,  to  , 

increa.se  sales.  Other  major  ear  to  date  .  94,.o94,243  86,946,720  108.8 

benefits  include  improved  profit  .Automotive 

ratios,  improved  expen.se  ra-  March  .  15,494,190  15,291,.560  101.3  141.4 

tios,  reduced  credit  sales  costs,  February  _  15,161,119  11,040,265  137.3  170.8 

more  even  distribution  of  sales  year  to  date  .  44,875,427  36,311,414  123.6  _ 

during  the  week  and  stimula-  ...  .  . 

tion  of  customer  interest  that  T, 

lasts  over  a  longer  period.  March  .  3,483,997  3,..30,10:,  98.7  115.1 

The  stamp  companies’  biggest  February  ....  3,234,926  2,708,091  119.5  134.4 

talking  point  in  favor  of  their  Year  to  date  .  11,919,053  10,754,239  110.8  .... 
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%  of 

E&P 

Linage 

Linage 

19.55 

Index 

Total  Advertising 

March  . 

251,255,155 

242,549,475 

103.6 

111.0 

Febi-uary  .... 

218,335,051 

194,394,576 

112.3 

118.3 

Year  to  date  . 

681,790,583 

633,148,059 

107.7 

Display 

March  . 

187,969,370 

184,793,023 

111.7 

110.1 

'  February  .... 

161,710,671 

145,875,656 

110.9 

116.6 

Year  to  date  . 

504,372,879 

476,030,390 

106.0 

Classified 

March  . 

63,285,785 

57,756,452 

109.6 

117.8 

February  .... 

.56,624,380 

48,518,920 

116.7 

123.3 

Year  to  date  . 

177,417,704 

1.57,117,669 

112.9 

Retail 

March  . 

132,840,359 

131,557,410 

101.0 

107.6 

Febi-uai-y  .... 

111,825,787 

104,379,298 

107.1 

111.6 

Year  to  date  . 

3.52,984,156 

342,018,017 

103.2 

Department  Store 

March  . 

46,972,573 

49,032,255 

95.8 

100.3 

February  .... 

.39,709,186 

38,305,921 

103.7 

105.0 

Year  to  date  . 

126,879,429 

126,780,567 

100.1 

Genera] 

March  . 

.36,1.50,824 

34,413,948 

105.0 

108.6 

February  .... 

31,488,839 

27,748,002 

113.5 

115.7 

Year  to  date  . 

94,.594,243 

86,946,720 

108.8 

.Automotive 

March  . 

15,494,190 

15,291, .560 

101.3 

141.4 

February  .... 

15,161,119 

11,040,265 

1.37.3 

170.8 

A’^ear  to  date  . 

44,875,427 

36,311,414 

12.3.6 

Financial 

March  . 

3,483,997 

3,.530,105 

98.7 

115.1 

February  .... 

.3,234,926 

2,708,091 

119.5 

134.4 

Year  to  date  . 

11,919,053 

10,754,239 

110.8 

March  Linage 
Up  3.9%;  All 
Groups  Soar 

Newspaper  national  advertis¬ 
ing  linage,  continuing  its  up¬ 
ward  trend  of  the  past  year, 
chalked  up  in  March  an  increase 
of  3.9%  over  the  same  month 
last  year  and  a  gain  of  13.2% 
for  the  first  quarter,  it  was  an¬ 
nounced  jointly  by  the  Bureau 
of  Advertising,  ANPA,  and  Me¬ 
dia  Records,  Inc. 

The  report,  covering  mea¬ 
sured  linage  in  52  Index  cities, 
showed  General  linage  (all  Na¬ 
tional  other  than  Automotive) 
up  5.0%  for  March  and  8.8% 
for  the  quarter.  Automotive’s 
gains  were  1.3%  for  March  and 
23.6%  for  the  quarter. 

All  other  linage  classifications 
also  showed  substantial  first- 
quarter  increases.  Retail  was 
up  3.2%;  classified,  up  12.9%; 
and  financial,  up  10.8%.  Total 
linage — all  classifications  com¬ 
bined — recorded  a  3.6%  gain  for 
the  month  and  7.7%  for  the 
first  three  months. 

Every  linage  classification,  it 
was  noted,  hit  its  highest  point 
on  record,  both  for  the  month 
of  March  and  for  the  first 
quarter. 

(City-by-city  figures  will  be 
found  on  page  62.) 


Wash.  Post  Issuer 

Shop  Center  Guide 

The  Washinffton  (D.C.)  Post 
and  Times  Herald  has  released 
its  first  annual  City  Zone  Shop¬ 
ping  Center  Guide. 

Using  a  nine-color,  two-page 
map  to  locate  the  related  areas 
in  the  City  Zone,  the  Shopping 
Center  Guide  lists  the  totals  of 
all  types  of  stores  and  shops  in 
each  of  the  97  shopping  centers 
located  outside  the  downtown 
Washington  shopping  area. 

For  the  purpose  of  this  guide, 
a  major  shopping  center  con¬ 
sists  of  a  group  of  retail  stores 
containing  at  least  one  depart¬ 
ment  store  or  variety  store  lo¬ 
cated  within  an  area  of  three 
or  four  blocks. 

The  Shopping  Center  Guide  is 
printed  in  a  24-page,  S'z  by  11 
inches  book,  and  is  available 
through  Sawyer  -  Ferguson  - 
Walker  Co.  or  the  Washington 
Post  and  Times  Herald  promo¬ 
tion  department. 
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Anti  Tie-in 
Car  Insurance 
Law  Upheld 


AD  CAMPAIGNS 


Kemper  Ins 
Ads  in  120 
Markets 


Superintendent  of  Insurar.i., 
LeflFert  Holz,  this  week  ar> 
nounced  that  his  interpretatir^ 
of  subdivision  (3)  of  Sectirf 
193  of  the  Insurance  Law  pp 
hibitinj;  tie-in  sales  has  W 
upheld  by  the  Attorney  Genttj,* 
of  the  State  of  New  York. 

The  specific  question  an 
from  the  practice  sought  to  I 
indulged  in  by  an  automo!):'- 
manufacturer  who  attempted  t 
give  to  each  purchaser  of  hi^ 
automobile  a  year’s  policy  ir 
suring  the  purchaser  and  h; 
spouse  against  death  arising  oc 
of  an  accident  occurring  in  tha 
automobile  while  they  wen 
riding  therein.  This  policy  wa 
written  by  an  out-of-sta!T 
multiple  line  insurer  authorize 
to  do  business  in  this  State. 

Superintendent  Holz  was  c: 
the  opinion  that  the  adverti.^iri. 
or  the  actual  practice  of  sue 
a  tie-in-sale  w'as  in  violation  c 
subdivision  (3)  of  Section  If' 
of  the  Insurance  Law. 

That  section  prohibits  life,  ae 
cident  or  health  insurance  con 
panies  from  directly  or  indirec* 
ly  selling  such  insurance  as  “til 
inducement  to,  or  in  combim 


^  ^  ^  PX  iXl  tlmlosp 


LARGEST  BEER  AD  ever  run  !n  a  Clevaland  daily  newspaper  was 
featured  by  Pilsner  Brewing  Co.  in  the  Cleveland  Press  on  behalf  of 
P.O.C.  Beer.  Insertion  (via  Clifford  A.  Kroening,  Inc.)  extended  over 
two  full  facing  pages. 


week  for  four  weeks  will  be 
carried  in  each  of  the  three 
markets.  These  spot  commer¬ 
cials  will  individually  feature 
all  four  of  the  Sara  Lee  fresh- 
frozen  baked  products. 


the  pictures  of  local  agents  des-  B,  F.  Goodrich  Backs 
ignated  as  Kemper  Approved  ^  r»  •  r  _ 

Insurance  Advisors,  and  the  Dnrer  League  pla« 

KAIA  insurance  savings  and  A  nation-wide  Safe  Driver  acc( 

service  story  (via  John  W.  League  program  to  enroll  mil-  dirt 

Shaw,  Inc.,  Chicago).  lions  of  American  motorists  in  1 

The  KAIA  program  is  the  suPPort  of  President  Eisenhow-  Gii 

result  of  two  market  surveys  traffic  safety  crusade  was  mti 

by  the  Kemper  companies  to  announced  by  Joseph  A  Hoban  Lev 

determine  what  the  public  wants  vicepresident  of  B.  F.  Goodrich  I 

when  it  buys  insurance.  The  ^ne  and  Equipment  Company,  nou 

surveys  demonstrated  that  while  the  safety  program  mol 

automobile  and  home  owners  be  backed  by  a  news-  m 

are  interested  in  low  net  cost,  P^P®*-  advertising  campaign  m  1 

they  also  are  interested  in  the  markets.  National  be 

personal  services  of  an  agent,  mapzines  and  television  also  vac 

Will  be  used. 

Full-Page  Ads  Hoban  told  a  n3ws  con- 

pc  r  ference  that  30,000  B.  F.  Good- 

or  ara  ee  dealers  throughout  the  na-  ““““ 

Chicago  tion  will  i*ecruit  memberships  Men 
Following  the  success  of  its  in  the  league.  “Membership  is 
introduction  into  the  New  York  entirely  free  and  voluntary,” 

City  area,  the  Kitchens  of  Sara  he  explained.  “The  only  obliga- 
Lee,  Inc.  is  moving  into  the  tion  on  the  part  of  any  Safe 
Philadelphia,  Baltimore  ^  and  Driver  League  member  is  to 
Washington  markets  with  a  drive  safely  at  all  times.” 
heavy  barrage  of  newspaper 
advertising. 

The  campaign,  scheduled  to  Old  Hickory  Breaks 
break  April  26,  will  utilize  full- 

page  newspaper  ads,  and  satur-  Bourbon  Man  Ads 
ation  television  and  radio  spot  Philadelphia 

announcements.  Twenty  -  two  “The  Bourbon  Man”  is  the 
full-page  ads  featuring  the  Sara  theme  being  developed  in  a  cui‘- 
Lee  All  Butter  Coffee  Cake  and  r.3nt  advertising  campaign  by 
the  new  Chocolate  Cake  are  Old  Hickory  Distilling  Corpora- 
scheduled  over  a  three-week  tion.  Ads  of  600  and  400  lines 
period  for  11  newspapers  cover-  -will  appear  in  newspapers  in 
ing  the  Philadelphia,  Baltimoi'e  25  states  and  the  District  of 
and  Washington  areas  (v 
Cunningham  &  Walsh,  Inc.) 

More  than  50  TV  announc 


■  pro-  property.  However,  casual-, 
iented  companies  which  were  author 
lines.  write  accident  ar. 

}  will  health  insurance  contended  tha 
to  the  the  prohibition  contained  in  Sec 
pany’s  tion  193  had  no  application  t 
direct  them  since  they  were  neither; 
spots  life,  accident  or  health  insu: 
ance  company. 

In  view  of  this  difference  c' 
opinion  the  Superintendent  sul  ' 
mitted  the  question  to  the  At 
torney  General  who  concurre. 
..  in  the  view  which  the  Supeii: 

^  tendent  had  expressed, 
cam-  ,  ,  ,, 

boys’  The  Attorney  General  s  hold 
official  i"K  to  the  effect  that  th/ 
Ameri-  language  of  subdivision  (3) 

}  and  restrictive;  so  that,  a! 

ssured  though  the  insurance  compar.; 
hieved  might  have  written  other  kind 
>al.  of  insurance,  it  nevertheless., 
he  ex-  was  classified  as  an  “accidert 
he  In-  and  health  insurance  company.' 
S.  1).  The  Department  of  Insuran« 
ite  ac-  had  for  many  years  taken  tfc'i 
,t  the  view  that  combination  sales  c; 
2,195,-  promotional  plans  of  that  typ  - 
as  of  were  barred  to  insurance  con: 
up  of  panies  authorized  in  this  Sta!- 
“s  and  to  write  accident  and  health  in- 
_  !S,  the  surance,  irrespective  of  thei 
latter  having  been  accepted  with  additional  power  and  authorit; 
the  approval  of  the  Institute’s  to  write  other  types  of  insar- 
Board  of  Directors.  ance. 


company 
ler  kind' 


nsurancf 
iken  thf 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


luthorit; 
»f  insur- 


Advertising  Offices:  Pkiladtlpkia,  30th  and  Market  Streeta  •  New  York,  342  Maditon  Avenue  •  Ckicato,  520  North  Michifan  Avenue 
Representatives:  Sowyer  Ferfusou  Walker  Company  in  Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 

editor  Si  PUBLISHER  for  May  5,  1956 


Bureau  Honors  Six 
Ex  Board  Members 


Six  retiring  members  of  the 
Board  were  honored  for  their 
service  to  the  organization  and 
to  the  newspapers  of  the  coun¬ 
try  during  the  Bureau  of  Ad¬ 
vertising  ANPA  seminar  last 
week.  Joyce  A.  Swan,  outgoing 
Bureau  Board  chairman,  pre¬ 
sided. 

Plaques  citing  their  “devoted 
service  and  contribution  to  the 
growth  and  stature  of  News¬ 
papers  in  the  United  States  and 
Canada”  were  awarded  by  Mr. 
Swan  to: 

Richard  W.  Slocum,  Philadel¬ 
phia  Bulletin;  Clarence  B.  Han¬ 
son  Jr.,  Birmingham  News  and 
Post-Herald;  J.  Hale  Steinman, 
Lancaster  (Pa.)  Newspapers; 
Walter  W.  White,  Lincoln 
(Nebr.)  Star;  Philip  L.  Gra¬ 
ham,  Washington  Post  &  Times- 
Herald;  and  Gene  Robb,  Hearst 
Newspapers. 

Directors  are  limited  to  two 
successive  three  year  terms,  ex¬ 
cept  chaii’man  and  vicechairman 
of  the  Board. 

Mr.  Slocum  had  been  a  mem¬ 
ber  of  the  Bureau’s  governing 
body  since  1941  and  served  for 
three  years  as  its  chairman. 


During  the  past  two  years  he 
also  served  as  president  of  the 
ANPA. 

Nine  retiring  members  of  the 
Plans  Committee  of  the  Bureau 
were  also  honored  for  their 
service  to  the  organization. 

Plaques  citing  their  “devoted 
service  and  contribution  to  the 
growth  and  stature  of  Newspa¬ 
pers  in  the  United  States  and 
Canada”  were  awarded  by  Mr. 
Swan  to: 

Herbert  W.  Beyea,  Hearst 
Newspapers;  Thomas  L.  Coch¬ 
rane,  New  York  News;  Wilson 
W.  Condict,  St.  Louis  (Mo.) 
Globe  -  Democrat;  John  L. 
Coughlin,  Hartford  Courant; 
Paul  V.  Elsberry,  Scheerer  & 
Co.;  Hollis  J.  Nordyke,  Ames 
(Iowa)  Tribune;  O.  A.  Robin¬ 
son,  Jackson  (Miss.)  State 
Times;  Clifford  A.  Shaw,  Provi¬ 
dence  (R.I.)  Journal  and  Bul¬ 
letin;  and  Lee  A.  Ward,  Ward- 
Griffith  Co.,  Inc. 

New  Directors 

Five  directors  of  the  Bureau 
were  re-elected  and  four  were 
newly  elected.  Re-elected  were: 
Joyce  A.  Swan,  Minneapolis 


(Minn.)  Star  and  Tribune,  who 
is  retiring  as  Chairman  of  the 
Board  of  the  Bureau  this  year 
after  serving  two  years;  Wil¬ 
liam  F.  Schmick,  Jr.,  Baltimore 
(Md.)  Sun;  Harold  G.  Kern, 
Hearst  Newspapers;  Frank  G. 
Morrison,  Pittsburgh  (Pa.) 
Press,  and  Charles  Thieriot, 
San  Francisco  (Calif.)  Chron¬ 
icle. 

Continuing  as  board  members, 
in  addition  to  those  elected 
last  week,  are: 

Harry  S.  Bunker,  Speidel 
Newspapers,  Colorado;  J.  1). 
Funk,  Santa  Monica  (Calif.) 
Outlook;  James  L.  Knight, 
Miami  (Fla.)  Herald;  H.  M. 
Peterson,  Mew  BHtain  (Conn.) 
Herald;  Jack  Tarver,  Atlanta 
(Ga.)  Journal  and  Constitu¬ 
tion;  1).  Tennant  Bryan,  Rich¬ 
mond  (Va.)  Nervs  Leader  and 
Times-Dispatch ;  J.  Evens 
Campbell,  Owosso  (Mich.)  Ar- 
gus-Press;  Irwin  Maier,  Mil¬ 
waukee  (Wis.)  Journal;  Frank¬ 
lin  D.  Schurz,  South  Bend 
(Ind.)  Tribune;  Don  U.  Bridge, 
Rochester  (N.Y.)  Times-Union; 
Harold  E.  Cassill,  Spokane 
(Wash.)  Spokesman-Review;  J. 
F.  Fitzpatrick,  Salt  Lake  City 
(Utah)  Tribune;  Theodore 
Newhouse,  Harrisburg  (Pa.) 
Patriot-Neu's;  P.  B.  Stephens, 
Mew  York  Mews;  Russell  Stew¬ 
art,  Chicago  (Ill.)  Sun-Times; 


Coast’s  Bo  A 
Head  Retires 

San  Francisch 

H.  C.  Bernsten,  chief  o; 
Bureau  of  Advertising  .\NPa 
activities  on  the  Pacific  Coas 
since  inception  IS  years  age 
has  resigned  effective  May  ]() 
He  will  be  65,  the  retiiemen: 
age.  May  15. 

Mr.  Bernsten  opened  the  Sar. 
Francisco  office  when  the  Pa¬ 
cific  Coast  Division,  Bureau  o 
Advertising,  began.  He  has  hel 
the  title  of  general  manage 
continuously  since. 

The  Pacific  Coast  Divisio: 
merged  with  the  Bureau  of  .Ad¬ 
vertising  in  1949.  Early  las; 
year  offices  were  opened  in  Los 
Angeles  with  L.  S.  Van  Sant  as 
manager.  Simultaneously  Ro 
Bradt  became  San  Francisci 
manager  and  Wayne  Mooney  o 
th.3  New  York  office  came  to  Sar. 
Francisco  as  sales  manager. 


Richard  L.  Jones  Jr.,  Tuhr. 
(Okla.)  World  and  Tribunt. 
Sterling  E.  Graham,  Cle  i'c/aiif 
(Ohio)  Plain  Dealer  and  Mem 
and  Louis  A.  Weil  Jr.,  Feder 
ated  Publications,  Inc.;  anc 
Harold  S.  Barnes,  ex-officio  a 
director  of  the  Bureau. 


a„v’.  No-row-  CO.U-- 


/„  '•  '■  nr., 

Pfe 


Above  text  set  in 
9  Point  Imperial  with  Bold  .  .  . 
the  size  now  used  by  the  South  Bend  Tribune 
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W,000  WORTH  OF  SALES 
FROM  A  779  INVESTMENT! 


At  a  Sales  Cost  of  1.15% 

The  following  letter  tells  the  story: 


JANTtS 


s  lOVlOK  s  r,0Mr»NY  n». 


ertisinc.  agency 


TOUO-tO 

tov.c«« 


OMT*atO 


55  University  Ave., 

Toronto,  Ontario. 


Bear  Kr.  Macdonald: 


Bear  r-r.  — 

a  tn. 

“Urt  “ 

r4.'.“ui  ...r 


JGR/Jd 


Tours  very  truly. 

JAKES  LOVICK  S.  COMPANY  LTD. 

j.  G.  Rowland, 
Vice-President. 


DAILY  NEWSPAPERS  BRING  NATIONAL  ADVERTISING 
TO  THE  LOCAL  LEVEL— THE  ACTION  LEVEL 


The  files  of  CDNPA 
are  filled  with  similar 
case  histories  which  prove 
that  daily  newspaper 
advertising  gives  you 
top  value  for  your 
advertising  dollar.** 

Daily  newspapers  offer 
advantages  in  flexibility, 
economy,  concentration 
in  the  best  markets, 
believability  and  immediate 
action  that  no  other 
medium  can  give  you. 


*Ca.'iC  /li.^forirs  to  substantiate  these  claims  are 
kept  m  o.  r  o/jice  for  your  perusai  at  any  time. 


If  you  feel  your  advertising  is  not 
taking  ful!  advantage  of  the  selling 
power  of  daily  newspapers,  then  con¬ 
tact  the  advertising  managers  of  your 
local  newspapers.  They’ll  be  glad  to 
tell  you  about  the  many  important 
advantages  you  get  from  daily  news¬ 
paper  advertising. 


CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  University  Avenue,  Toronto  1,  Ontario  Telephone:  EM.  8-1813 

I.  H.  Macdonald,  Genera/  Manager  i 
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Bureau  Book  Tells 
How  to  Cheek  Ads 


A  practical  pre  -  evaluation  to-day  planning  and  scheduling  ^ 

guide  to  more  profitable  adver-  of  each  individual  ad.  News-  ^  ^  L.CT'" 

tising,  “How  To  Check  Your  paper  salesmen  can  use  the  ^  ^ 

Ads  For  More  Sell”,  mailed  to  book  as  a  basic  reference  on  jm 

member  newspapers  by  the  Bu-  their  desk,  or  to  present  to  i 

reau  of  Advertising,  ANPA,  their  accounts  to  help  speed  ad 

chalked  up  20,000  e.xtra  copy  preparation  and  encourage  ad-  . 

orders  from  ISl  newspapers  vance  planning  of  their  adver- 

during  the  first  .seven  davs  tising. 

after  publication.  Included  in  the  booklet  are  B|^^H 

Chains  and  independent  eight  key  checks  the  retailer  ^ 

stores  including  Sears,  Roebuck  can  make  in  advance,  in  his  .se- 

&  Co.;  W.  T.  Grant  Co.;  S.  S.  lection  of  merchandise  to  ad-  4 

Kresge  Co.;  Miller  &  Rhoades;  vertise:  want,  timeliness,  depth 

J.  C.  Penney  Co.  have  been  of  stock,  newsworthiness, 

quick  to  request  extra  copies  whether  merchandise  is  typical 

for  distribution  to  their  adver-  to  the  stole,  best  value,  coordi- 

tismg  personnel.  nated  items  and  consideration  of 

Special  distribution  of  the  clearances.  W.  T.  Grant  Co.;  Robert  Van  Slambrouck  I 

booklet  will  be  made  to  NRDGA,  Nine  overlooked  “do’s”  and  manager;  and  Ray  Scott,  Bureau  general  sales 

members  attending  their  con-  six  simple  “don’ts”  cover  es-  list-style  book  is  available  to  retailers  througl 

vention  in  Detroit,  May  7-9,  at  sentials  of  a  good  ad.  The  member  newspapers, 

the  request  of  Edward  H.  En-  Checklist  points  up  these  basics:  considering  related  items  and  an  the  Radio 
gel,  manager,  sales  promotion  recognizable  style,  simple  lay-  urge  to  action.  .America  on 

division.  out,  dominant  illustration,  get-  Techniques  mentioned  above  ate  RC.A’s  < 

The  pocket-size  booklet  fur-  ting  main  benefit  to  reader  in  are  based  on  the  conclusions  of  in  the  depa 
nishes  an  illustrated  checklist  the  headline,  complete  copy,  many  leading  advertising  au-  and  to  work 
of  “do’s”  and  “don’ts”  that  stating  prices  or  complete  price  thorities,  successful  retail  stores  to  promote 
should  be  considered  in  the  day-  range,  importance  of  brands,  and  the  findings  of  the  Con-  partment  sti 

tinuing  Study  of  Newspaper  ing  medium, 


,em-  (Jak  rark  Uses  Ads 

To  Keep  Vm  Buying 
•  Oak  Park,  III. 

The  Oak  Park  Chamber  of 
Commerce,  promotional  voice  of 
has  the  “world’s  largest  village," 
Na-  bustling  suburb  to  the  West  of 
As-  Chicago  with  700  retail  stores 
join  and  several  major  shopping  cen¬ 
ters,  is  conducting  an  advertis¬ 
ing  program  to  keep  busine.ss 
and  get  more  for  merchants  of 
that  community. 

The  Chamber  of  Commerce 
has  set  up  a  three-year  pro¬ 
gram,  calling  for  a  total  expen¬ 
diture  of  $188,000.  The  program 
includes  page  ads  in  every 


FIRST  100 
MARKETS 


OVER  1  /4  MILLION  PEOPLE 
WITH 

57%  ON  THE  ILLINOIS  SIDE 

K  Rock  island  *  Moline  *  E.  Moline  ^ 


Everything  in 
BALTIMORE 
revolves 
i  around 


St  of 
tores 
■  cen- 
ertis- 
iness 
ts  of 


What  is  Jersey  Standard? 


What  keeps  Jersey  Standard  and  its 
affiliates  in  business?  All  kinds  of 
people  —  stockholders,  employees  and 
customers. 

Because  of  all  these  people,  we  had  a 
good  year  in  ’55.  A  year  of  searching 
for  and  finding  more  oil  to  provide 
light  and  heat,  to  run  cars  and  trucks, 
trains  and  planes,  buses  and  tractors, 
to  make  petrochemicals.  A  year  of  even 
greater  research  leading  to  more  and 
better  products.  A  year— as  our  Annual 


Report  shows  —  of  better  sales  and 
earnings,  of  record  payments  in  wages 
and  benefits  to  employees,  of  record 
income  generated  for  governments  in 
the  form  of  taxes  —  a  year,  in  short, 
of  bigger  contributions  to  the  prosperity 
of  the  people  of  the  countries  where  we 
do  business. 

If  you  would  like  a  copy  of  our  1955 
Annual  Report  to  Stockholders,  please 
write  to  us  at:  Room  1626,  30  Rocke¬ 
feller  Plaza,  New  York  20,  N.  Y. 


PEOPLE.  The  more  than  300,000  peo¬ 
ple  who  own  it— merchants  . . .  teachers 
.  .  .  farmers  .  . .  bus  drivers  .  .  .  house¬ 
wives  . .  .  people  who’ve  invested  their 
savings  in  our  growth.  They  have  just 
received  the  Annual  Report  on  the  73rd 
year  of  our  company’s  business. 

What  makes  Jersey  Standard  run? 
People.  People  in  offices  and  in  the  labs, 
in  the  oil  fields  and  refineries  of  our 
affiliated  companies.  People  like  all  of 
us  .  .  .  who  work,  play,  raise  families. 
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SPECIAL  SECTIONS 

Mutual  of  Omaha  Sets 
16 -Pager  in  A.  Y.  Times 


What  is  believed  to  be  the 
largest  ad  for  health  and  ac¬ 
cident  insurance  ever  placed  in 
a  major  medium  will  appear  in 
the  May  13  issue  of  the  A’cio 
York  Sunday  Times.  Publish/jd 
by  Mutual  of  Omaha,  it  takes 
up  1(»  pages  in  a  separate  maga¬ 
zine  section. 

According  to  H.  C.  Carden, 
Mutual’s  vicepresident  in 
charge  of  advertising,  the  sec¬ 
tion  was  designed  to  do  a  com¬ 
prehensive  public  relations  job, 
while  at  the  same  time  spelling 
out  the  advantages  of  Mutual’s 


1956  health  plans  through 
strong-selling  articles,  features, 
and  pictures.  It  is  expected  to 
give  a  plus  value  to  the  com¬ 
pany’s  already  heavy  schedule 
in  Sunday  supplements,  maga¬ 
zines,  radio  and  TV. 

The  ad  was  the  joint  venture 
of  President  V.  J.  Skutt,  who 
wrote  a  special  1000-word  ar¬ 
ticle  for  it,  and  more  than  100 
company  officials,  employees, 
and  policyowners,  who  were  in- 
terview'ed  for  background  ma¬ 
terial.  It  was  prepared  by  Rob¬ 
erts  and  Reimers,  Inc.,  Mutual’s 


New  York  advertising  agency. 

In  addition  to  the  Skutt  ar¬ 
ticle,  a  lead-off  feature  by 
newsman  Bob  Considine  de¬ 
scribes  a  25,000-mile  plane  trip 
during  which  the  reporter 
talked  to  policyowners  all  over 
the  country. 

Other  articles  explain  the  fi¬ 
nancial  structure  of  the  com¬ 
pany,  various  features  of  its 
unique  health  and  accident 
plans,  the  training  of  licensed 
Mutual  representatives,  and  the 
company’s  growth  during  the 
past  47  years.  A  special  two- 
page  spread  lists  the  names  and 
addresses  of  all  general  agents, 
district  and  group  offices. 

Builders^  Tabloid  Nets 
75,000  Lines  of  Ads 

A  record  special  edition  of  88 
pages  was  published  in  the 


Build'jrs’  Tabloid  of  the  IVafer-  | 
bury  (Conn.)  Sunday  Repub-  H 
lican  April  22.  | 

There  were  169  advertise- 
ments  containing  about  75,000 
lines  of  copy.  Last  year’s  edi- 
tion  was  80  pages. 

The  edition  was  printed  on 
the  closing  day  of  the  Home 
Improvement  Show  sponsored 
by  the  Waterbury  Lions  Club 
and  the  Republican  and  Amer¬ 
ican.  About  10,000  people  at¬ 
tended  the  five-day  exposition. 

I 

Other  Sections  .  .  . 

•  The  Lawrence  (Mass.) 
Eagle-Tribune  for  April  24 
carried  a  36-page  Operation 
Home  Improvement  section. 
Tied  in  with  the  section  was  a 
page  one  announcement  of  an 
OHI  essay  contest  for  students 
on  “What  My  Home  Means  To 
Me.” 

•  A  special  Auto  Show  sec¬ 
tion  of  18  pages  was  published 
by  the  Cedar  Rapids  (Iowa) 
Gazette  in  its  April  11  edition. 
Front  page  featured  a  full-color 
illustration.  One  ad  on  page 
nine  ran  one  color  and  black. 

•  A  28-page  Bride’s  Section 
was  published  April  25  by  the 
Stanford  (Conn.)  Advocate. 

•  A  separate  section  featur¬ 
ing  men’s  wear  will  be  published 
by  the  Los  Angeles  (Calif.) 

T lines  with  its  June  6  issue. 
Men's  Wear  magazine  will  as¬ 
sist  in  preparation  of  editorial 
content. 

•  The  Bristol  (Conn.)  Brest 
published  a  49-page  tabloid  sec¬ 
tion  on  April  25  in  conjunction 
with  “Red  Tag  Days,”  an  an¬ 
nual  downtown  merchants’  pro¬ 
motion. 

•  Publication  of  a  special  .30- 
page  supplement  in  the  Chicago 
(Ill.)  Tribune  highlighted  the 
opening  of  the  second  annual 

j  Spring  Home  Festival  on  April 
I  28.  Contents  covered  latest 
I  home  developments,  complete 
i  details  on  the  Festival,  illustra- 
I  tions  of  homes  on  exhibit,  and 
1  more  than  50,000  lines  of  ad- 
i  vertising. 


Consumer  Study  Out 

Milkaukee,  Wis. 

For  the  .33rd  time,  the  Mil¬ 
waukee  Journal  has  completed 
its  Consumer  Analysis  (19.56 
edition),  covering  the  prefer¬ 
ences  and  buying  habits  of 
Greater  Milwaukee  families. 
Contained  in  one  convenient 
book  is  information  covering 
consumer  preferences  for  nearly 
200  separate  subjects.  The 
sample  was  increased  to  6,000 
families  this  year. 


IN  REFERENCE  TO 

KEY  MARKETS 

EDITOR  AND  PUBLISHER’S 
1956  MARKET  GUIDE  SHOWS... 

SAN  DIEGO  »  BIGGER 

THAN 

SEATTLE,  WASH.  •  KANSAS  CITY,  MO. 
INDIANAPOLIS,  IND.  •  DENVER,  COLO. 
SAN  ANTONIO, TEXAS* MEMPHIS, TENN. 
PORTLAND,  ORE.  •  OAKLAND,  CALIF. 
NEWARK,  N.  J. 

The  successful  sales  efforts  of  national,  regional 
and  local  advertisers  prove  conclusively  that  the 
easiest  way  to  sell  San  Diego’s  billion  dollar 
market  —  at  lowest  cost  per  sale  —  is  with  the 
saturation  coverage  of  these  2  great  newspapers. 


0 


NEWSPAPERS 

15"Hometown"Newspapers  Covering  San  Diego, 
California  —  Northern  Illinois  —  Springfield,  Illinois 
—and  Greater  Los  Angeles. ..Served  by  the  COPLEY 
Washington  Bureau  and  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY 
BY  WEST- HOLLIDAY  CO.,  INC. 
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AND 
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T/DEWATER  VIRGINIA  AREA 


MORNING.  NOON  and  NIGHT 


PORTSMOUTH 

FAMILIES 

City  Zone  36^71  7 
CIRCULATION 

cit^Le  41,456 

COVERAGE 
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■ 
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^ALL  THIS... 

and  PORTSMOUTH  TOO! 

It*s  a  beautiful  COVERAGE  picture  in  the 


Sovrcs:  Nsrfalk  Ntwipaptrs 
RtMsrch  DcBortmsnt. 


Total  Circulation:  Mornings  and  evenings, ^195/254;  Sunday. 38f 026- 
The  Only  Metropolitan  Area  in  Virginia  with  more  than  500,000  population. 
From  downtown  Portsmouth  to  downtown  Norfolk  is  only  a  5-minute  ride 


through  the  new  tunnel.  DEC.  3iST  toss  ABC 
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■  Admen  Hear  Siragusa 

On  10-Year  Ad  Outlay 

Chicago 

Admiral  Corp.,  has  invested 
over  $100,000,000  in  the  past 
10  years  to  advertise  and  pro- 
mote  its  product  and  name. 
Over  one-half  of  this  sum  has 
been  spent  in  1,500  newspapers 
throughout  U.S. 

Ross  D.  Siragusa,  president  of 
Admiral,  revealed  this  informa¬ 
tion  in  a  talk  before  the  Wash¬ 
ington  (D.C.)  Advertising  Club, 
April  30,  at  which  he  predicted  1 
100,000,000  television  rec'^ivers  [ 
will  be  sold  in  the  next  decade, 
ON  SNOWFLAKE’  formed  the  doubling  the  industry’s  first  10- 
if  Advertising  convention  exhibit  year  record, 
ling  the  mess  of  teersheets  com-  “Our  advertising  investment 
advertising  are  (on  left):  George  in  ail  media  has  played  a  lead- 
sanager,  Market  Division,  U.  S.  ing  part  in  helping  US  to  sell  ^ 
isistant  director  of  advertising,  over  $1,500,000,000  worth  of 
advertising  director,  Des  Moines  electronic  products  and  major 
'r«sf  appliances  in  a  decade,”  said 
Mr.  Siragusa.  “It  also  advanced 
*"*■  the  Admiral  brand  from  com- 
parative  obscurity  to  its  pres- 

-  ent  standing  in  this  country  as 

well  as  overseas.” 

He  displayed  at  the  luncheon 
the  for  the  first  time  Admiral’s  new 
has  poi-table  TV  set  and 

credited  printed  circuits  and 
’  automation  with  making  such 
a  compact  IGMs  pound  receiver 
The  possible  at  prices  beginning  at 
ing.  $90. 


Canada’s 
Sales  Story 
Told  in  U. 


Toronto 

The  10th  annual  mission  to 
Britain  of  the  Canadian  Daily 
Newspaper  Publishers  As.socia- 
tion,  with  the  purpose  of  en¬ 
larging  sales  by  United  King¬ 
dom  industries  in  the  Canadian 
market,  is  headed  this  year  by 
John  Bassett  Jr.,  chairman  and 
publisher  of  the  Toronto  Tele¬ 
gram. 

He  was  elected  president  of 
the  association  in  April.  He  is 
accompanied  by  1.  H.  Mac¬ 
donald,  its  general  manager. 

While  in  the  United  Kingdom 
Mr.  Bassett  will  speak  at  a 
luncheon  of  the  London  Rotary 
Club  on  May  9;  a  dinner  meet¬ 
ing  of  the  Birmingham  Chamber 
of  Commerce  on  May  10,  and  a 
luncheon  meeting  of  the  Ca¬ 
nadian  Club  of  Liverpool  on 
May  14. 

He  also  will  be  host  at  a 
luncheon  to  be  given  a  group 
of  some  GO  United  Kingdom  ad¬ 
vertisers  on  May  17,  at  the  Dor¬ 
chester  Hotel,  London. 


Through  these  meetings  and  for  Iran  Paper 

a  number  of  direct  calls  on  in¬ 
dustries,  the  association  is  con-  hffcla  at  of  Teheran, 
tinuing  what  the  Telegraph,  of  oldest  newspaper  in  Irai 
London,  described  as  a  program  appointed  Joshua  B.  P( 
of  “enlightened  self  interest”  Inc.  as  advertising  repre 
which  was  initiated  in  May  five  in  the  United  States 
1946.  paper  publishes  every  ev 


*NE  STATE 


*S«lea  Mkn*i«mcnt,  IH.I.'i 


Daily  119,648  Sunday  123,549 

‘‘Tht  Real  Selling  Force  Behind 
Harritburg’s  Phenomenal  Butlnete” 

Represented  notionolly  by  MOLONEY,  REGAN  R  SCHMITT 


The  Complete  1956  Buying  Habits  and 


Brand  Preferences 
of  Greater  Omaha 


MORE  THAN  150  PRODUCTS 
ARE  COVERED 


.  .  .  foods,  drug:s  and  toiletries,  soap 
products,  household  appliances 
and  equipment,  beverages 
tobacco  and  automotive 
products. 


Send  for  your  copy  today! 


The  1956  Omaha  World -Herald  Consumer 
Analysis  contains  more  than  75  pages  of  up- 
to-the-minute  facts  on  buying  habits  and  pref¬ 
erences  of  branded  products  in  the  Omaha- 
Council  Bluffs  market  of  97,666  homes. 

The  Omaha  World-Herald  is  read  in  3  out  of  5 
homes  in  Nebraska  and  Western  Iowa  —  a 


market  of  lYj  million  people  with  2  billion 
dollars  to  spend. 

Get  your  copy  of  this  fact-revealing  survey  of 
the  greater  Onutha  market  now!  Write  the 
National  Advertising  Department,  Omaha 
World-Herald,  or  contact  the  nearest  O’Mara 
&  Ormsbee  office. 


Omaha 

World-Herald 

251,549  Daily  262,462  Sunday 

Publisher's  Statement  for  September  30,  1933 

O’Mara  &  Ormsbee,  National  Representatives 

New  York  •  Chicago  *  Detroit  •  los  Angeles  •  Son  Francisco 
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\E\^SPAPEK  HEPS 


Publishers  Get 
The  Big  Idea’ 
At  Rep  Session 


Out-of-town  publishers  at¬ 
tending  the  Thursday  after¬ 
noon  ANPA  convention  session 
conducted  by  the  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives  got  their  first  look 
at  the  42-frame  sound  stripfilm 
entitled,  “What’s  the  Big  Idea?” 
which  was  unveiled  last  month 
by  the  New  York  Chapter  for 
screening  before  national  ad¬ 
vertisers  and  their  agencies, 
and  for  ultimate  distribution  to 
the  nine  AANR  chapters  in 
other  cities  (E&P,  March  24, 
page  17). 

The  session,  presided  over  by 
AANR  President  Stephen  P. 
Mahoney  of  Burke,  Kuipers  & 
Mahoney,  seemed  impressed 
with  the  straight-forward  man¬ 
ner  in  which  the  20-minute 
presentation  states  the  case  foi' 
newspapers  from  the  stand¬ 
point  of  the  “idea”  behind  the 
medium. 


NEW  OFFICERS  OF  ATLANTA  CHAPTER, 


American  Astociatieo 
of  Newspaper  Representatives,  were  elected  at  recent  meetinq. 
Shown  (left  to  right)  are:  William  A.  Godwin,  Ward-Griffith  Co., 
president;  Don  Waddington  Jr.,  Branham  Co.,  vicepresident;  Richard 
Whitehead,  J.  D.  Whitehead  &  Assoc.,  secretary;  and  Francis  Milli- 
gan.  General  Advertising  Service,  treasurer. 


newspaper  is  co  cover  an  tne  i  i 

interests  of  all  the  people  and  Slioeiliaker  Named  Dur 

do  it  every  day  .  .  .  without  (^liairiliail  <»f  OHI  TfiSi 

limitations  concerned  with  time  jhe  Board  of  Directors  of  Th 
or  place,  the  film  stresses.  Operation  Home  Improvement  for 
*  has  announced  the  election  of  rnarl^ 

Paul  B.  Shoemaker  as  president  reprt 
JackttOll  Heads  ANA  chairman  of  the  Board,  freqi 

r»  1  .  ^  .  1  ^  filling  the  vacancy  caused  by  acros 

Budget  Control  Group  J^e  death  of  F.  Stuart 'Fitz-  tiser 
John  W.  Jackson,  manager,  patrick  of  the  Chamber  of  Corn- 
advertising  and  sales  promotion  merce  of  the  United  States.  Mr. 
administration.  Radio  Corpora-  Shoemaker  is  vicepresident  in 
tion  of  America,  has  been  charge  of  Sales  of  the  Masonite 
named  chairman  of  the  ANA  Corporation. 

.Advertising  Budget  Control  James  F.  Steiner  of  the  U.S. 

Task  Force,  the  Association  of  Chamber  was  appointed  vice- 
National  Advertisei’s  announced  chairman  and  seci'etary.  H.  R. 
this  week.  Northup,  Executive  vicepresi- 

Mr.  Jackson  succeeds  S.  J.  dent  of  the  National  Retail 
Caraher,  manag.n-.  Services  l)i-  Lumber  Dealers  Association,  is 
vision,  E.  I.  du  Pont  de  Nem-  treasurer  of  OHI. 
ours  &  Company,  Inc.,  who  will  The  Board  also  announced 
continue  to  serve  as  a  member  plans  for  a  special  advertising 
of  the  Task  Force  Group.  section  in  a  late  September  issue 

The  ANA  Budget  Control  of  the  Saturday  Evening  Post. 

Task  Force  under  Mr.  Jackson’s  According  to  John  R.  Doscher, 
direction,  will  sponsor  the  third  Executive  Director  of  OHI,  the 
such  one-day  workshop  meeting  section  will  be  one  of  the  largest 
June  7  at  The  Plaza  in  New  of  this  type  ever  to  appear  in 
York  City.  any  magazine. 


rBrush-^ 
Moore  \ 
newspapers 


Sun.  The  two-color  brochuro, 
after  a  title  page  of  “What’s 
your  T.  Q.  ?”  (Tarheel  Quo¬ 
tient  =  knowledge  of  North 
Carolina’s  major  markets),  pro¬ 
ceeds  to  pin-point  Durham’s  po¬ 
sition  in  the  North  Carolina 
market. 

In  this  case,  the  Katz  sales 
data  department  was  out  to 
illustrate  that  effective  cover¬ 
age  of  North  Carolina  could  not 
be  accomplished  by  an  attempt 
to  choose  one,  two  or  three  top 
markets,  as  there  are  really  no 
“dominant”  cities  in  the  state. 

.After  backing  up  this  conten¬ 
tion  with  population  distribu¬ 
tion  and  other  vital  facts,  the 
brochure  goes  on  to  show  with 
retail  sales  statistics,  Durham’s 
potential  value  to  the  advertiser. 

Katz  Sales  Data  Director 
Daniel  Denenholz  in  summing 
up  this  kind  of  newspaper  re 
presentative  function  says. 
“Each  newspaper  situation  has 
its  own  particular  sales  tool 
requirement.  We  think  that  i 
major  aspect  of  .servicing  by  the 
representative  is  to  determine 
these  requirements  and  provide 
the  tools.” 


7  locally - 
influenced 
Ohio 

Vmarketslk 


W  "The  Keister  Church  Page  feature 

n  has  been  an  important  part  of  our 

1 1  Saturday  paper  for  about  eight 

.  years.  It  is  highly  regarded  by 

church  people  ond  we  receive  many 
favorable  comments.  We  believe  it 
^  is  the  best  feature  of  this  type  that 

i  A  obtain.  Our  relations  with 

V  your  organization  through  the  years 

MR.  OTTO  K.  REUTT-m.  have  been  most  satisfactory  from 

GEN.  MGR.  every  standpoint." 

The  Martinsbur^  Journal 
Marlinsbur^r,  West  Virginia 

Let  us  send  you  proofs  and  full  information  about  America's  No.  1 
religious  feature.  Beautiful  art-work  and  appealing  copy.  Now  running 
regularly  in  over  950  newspapers.  Write  Dept.  MU,  Keister  Advertis¬ 
ing  Ser\ice.  Strasburg,  Virginia. 


The  Canton  Repository.  The  ™ 
Marlon  Star.  The  aalem  News.  The 
St^ihenville  HeraU-Star.  The  Portsmouth 
Timet,  The  Irunton  Tribune.  The 
L  East  Liverpool  Review. 
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Girl  Scouti  ot  N*w  Sal«m  $tot«  Pgrk,  llli 


New  Salem— where  the  spirit  of  Lincoln  still  lives 


They  gave  Lincoln  a  fine  tomb  down  at  Springfield  and 
a  magnificent  memorial  in  Washington.  And  on  a  South 
Dakota  mountainside  you  can  see  his  face  carved  70  feet 
high,  and  a  fine  sight  it  is.  But  New  Salem,  with  its  rough 
simplicity  and  quiet  dignity,  is  most  like  the  man  himself. 

When  you  go  there  you’ll  know  why  people  say  that 
his  body  is  down  at  Springfield  —  but  his  spirit  is  at 
New  Salem.  _ ^ 

FREE  Tour  Service - 

If  you  would  like  to  visit  New  Salem,  or  drive  anywhere  in  the 
U.S.A.,  let  us  help  plan  your  trip.  Write:  Tour  Bureau,  Sinclair 
Oil  Corporation,  600  Fifth  Avenue,  New  York  20,  N.  Y.  —  also 
ask  for  our  colorful  National  Parks  .Map. 


Lincoln  drifted  into  New  Salem  in  1831,  a  gangling,  raw- 
boned  youth,  uncertain  as  to  a  career.  Here  he  served  as 
postmaster  and  surveyor  . . .  courted  Ann  Rutledge  . . . 
soldiered  . . .  entered  politics.  And  here,  in  this  rude  frontier 
village,  the  seeds  of  greatness  first  sprouted.  When  he 
left  six  years  later,  he  was  on  his  way  to  keep  a  date  with 
destiny. 

Today’s  youth,  visiting  this  hamlet  above  the  Sangamon 
River,  can  see  the  village  just  as  young  Lincoln  saw  it.  The 
cooperage  where  he  studied  law . . .  the  store  where  he 
clerked  — over  30  buildings  in  all  have  been  faithfully 
reconstructed  and  authentically  furnished  with  heirlooms 
of  the  Lincoln  period. 


SINCLAIR  SALUTES  THE  GIRL  SCOUTS  OF  THE  U.S.A.  Through  this 
great  organization,  more  than  half  a  million  women  volunteer  their 
services  to  instill  in  our  nation’s  youth,  the  ideals  of  freedom  and  justici* 
fostered  by  Lincoln  and  other  great  Americans.  By  promoting  conserva¬ 
tion,  outdoor  living  and  community  service.  Scouting  is  helping  over 
two  million  girls  to  become  more  useful  citizens  in  a  free  world. 
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^  Great  Name  in  Oii 


‘Uncommon 
Essential  to 

The  emphasis  upon  group  ef¬ 
fort  in  modern  industry  pre¬ 
sents  the  serious  problem  of 
how  to  preserve  the  creative 
genius  of  the  “uncommon  man,” 
Crawford  H.  Greenewalt,  presi¬ 
dent,  Du  Pont  Company,  told 
the  annual  dinner  of  the  Bu¬ 
reau  of  Advertising,  ANPA, 
April  26. 

“Behind  every  advance  of  the 
human  race,”  he  said,  “is  a 
germ  of  creation  growing  in  the 
mind  of  some  lone  individual, 
an  individual  whose  dreams 
waken  him  in  the  night  while 
others  lie  contentedly  asleep. 
We  need  those  dreams,  for  to¬ 
day’s  dreams  represent  tomor¬ 
row’s  realities.” 

Recalling  achievements  of  the 
last  half-century — the  transpor¬ 
tation  revolution,  universal  use 
of  electricity,  and  unlocking  the 
atom — Mr.  Greenewalt  declared, 
“future  developments  may  be 
expected  in  the  next  generation 


Man’  Held 
Progress 

how  far  the  new  developments 
will  take  us  depends  on  how 
well  we  are  able  to  recognize 
and  encourage  individual 
achievement. 

Problem  for  All 

“It  is  a  problem  for  manage¬ 
ment,  for  public  education,  for 
government,  for  the  church,  for 
the  press — for  everyone.  The 
stake  is  both  the  material  one 
of  preserving  our  most  produc¬ 
tive  source  of  progress  and  the 
spiritual  one  of  insuring  to  each 
individual  the  human  dignity 
which  is  his  birthright  .  .  . 
Unless  we  can  guarantee  the 
encouragement  and  fruitfulness 
of  the  uncommon  man,  the  fu¬ 
ture  will  lose  for  all  men  its 
virtue,  its  brightness  and  its 
promise.” 

Over  the  past  50  years,  Mr. 
Greenewalt  said,  there  has  been 
a  gradual,  natural  replacement 
of  the  individual  by  the  group 


people  from  the  same  melting 
pot  which  supplies  the  human 
raw  material  for  any  other 
trade  or  vocation.  You  would  be 
as  hard  pressed  to  find  a  typi¬ 
cal  businessman  as  you  would 
a  typical  sports  writer,  pro¬ 
fessor,  or  musician  .  .  . 

“Business,  unfortunately,  is 
too  often  judged  in  black  and 
white.  Errors  have  been  made 
by  businessmen  in  the  past  and, 
in  an  imperfect  world,  will  cer¬ 
tainly  continue  to  be  made  in 
the  future.  Such  errors  must, 
of  course,  be  identified  and  cor¬ 
rected  promptly.  But  emphasis 
on  things  which  are  wrong  must 
not  be  allowed  to  obscure  the 
things  which  are  right.  For  it 
is  an  unassailable  fact  that 
economic  progress  of  the  most 
monumental  kind  has  come 
about  through  the  business 
process  .  .  . 

“In  business  endeavor,  there 
is  an  added  pressure  for  con¬ 
formity  to  the  public  interest, 
arising  simply  out  of  the  num¬ 
bers  of  people  involved  in  any 
given  management  decision. 

Continuity  Emphasized 


business  develops  and  its  pot  I 
icy-making  decisions  are  dele- 1 
gated  to  an  ever- increasiatl 
number  of  people,  business  cod.1 
duct  will  in  itself  reflect  tb" 
public  interest  as  it  may  exist 
in  a  particular  setting  and  tt 
a  particular  time.” 

As  business  enterprises  grow 
because  modem  society  leans  so 
heavily  on  technology  and  many 
large  units,  Mr.  Greenewalt 
said,  the  demand  will  be  lor 
increasing  rather  than  decreas¬ 
ing  aggregations  of  talent,  man-  i 
power,  and  resources. 

Stabilizers 

“I  view  this  with  satisfac¬ 
tion,  not  with  alarm,”  he  con¬ 
tinued.  “The  pressures  of  so¬ 
ciety  will  inevitably  product 
their  own  controls  and  stabili^ 
ers.  These  pressures  for  the 
preservation  of  a  particular  L 
moral  code  are  great  indeed,  I 
particularly  in  the  area  that  has! 
been  called  ‘obedience  to  the  un-  P 
enforceable’ — the  things  we  do,  I 
not  because  they  are  required,! 
but  because  they  are  right,  I 

“This  strength  is  much  morel 
potent  and  compelling  than  the 


that  will  prove  at  least  as 
startling  as  those  in  the  past  50 
years.”  He  added: 

“Just  when  we  will  realize 
this  promise  of  the  future  and 
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in  the  inevitable  development 
of  the  nation’s  economy.  Despite 
the  fact  that  only  small  busi¬ 
nesses  can  be  managed  by  a 
single  mind,  he  said,  many  per¬ 
sons  continue  the  practice  of 
substituting  for  the  business¬ 
man  a  kind  of  stereotype  in 
caricature. 

“The  businessman,  according 
to  this  dictionary  of  typical 
specimens,  is  materialistic,  self¬ 
ish,  irritable  with  his  employees, 
indifferent  to  his  wife,  con¬ 
temptuous  of  the  fine  arts,  and 
insatiable  in  his  pursuit  of 
money,”  Mr.  Greenewalt  con¬ 
tinued. 

Utter  Nonsense 

“The  fact  is  that  any  generali¬ 
zation  about  the  practitioners  of 
business  or  of  any  other  profes¬ 
sion  is  utter  nonsense.  Business, 
as  an  institution,  recruits  its 


“The  change  over  the  years 
from  the  responsible  individual 
to  the  responsible  group  has 
greatly  increased  emphasis  on 
continuity  of  a  given  enterprise. 
Fifty  years  ago,  a  man  was  dis¬ 
posed  to  look  upon  his  business 
as  ending  with  his  lifetime,  and 
his  policy  decisions  were,  ac¬ 
cordingly,  geared  to  a  relatively 
short  span  of  years.  Today, 
business  enterprises  have  accu¬ 
mulated,  so  to  speak,  a  life  span 
of  their  own  ...  Its  managers 
have  become  torchbearers,  ac¬ 
cepting  the  responsibility  passed 
on  to  them  by  their  predeces¬ 
sors  and  aspiring  to  pass  on  a 
healthy  and  dynamic  entity  to 
their  successors.” 

Mr.  Greenewalt  declared  “no 
business  can  prosper  unless  it 
serves  the  public  interest  in  all 
of  its  many  facets.  And,  as  a 


law.  The  law  is  essentially  nega¬ 
tive  and  prohibitive.  Ethical 
principles  are  vibrantly  and  af¬ 
firmatively  alive.  The  segment 
of  humanity  concerned  with , 
business  will  be  no  less  respon¬ 
sive  to  these  pressures  than  any  I 
other  group.” 

• 

New  Officers  Named 


W  Introducing  a  serios  of 

^  I  Ca  S  ^ ^  P09B  ods  to  provide 

of  /  ^  EXTRA  BUSINESS 

These  ads  recoxnize  the  value  to  your 
lelr community  of  such  factors  as  educational 
^  and  church  facilities,  civic  clubs,  industry, 

^  agriculture,  fire  and  police  protection, 

medical  facilities,  retail  stocks.  The  Steps 
of  Progress  series  is  designed  to  promote 
your  community  as  a  desirable  place  in 
1  0  ADS  which  to  live.  Easy  to  sell  on  cooperative 

lo  select  from  signature  basis,  or  to  individual  firms. 
[In  mat  form)  Write  for  information. 

READY-TO-PRINT  ADVERTISING  SERVICE 


18  ADS 

to  select  from 
(In  mat  form) 


P.O.  Drawer 
Producers  of 


112  Duncan,  Okla. 

Christmas  and  New  Years  greeting  services 


ses  have  accu-  For  IVfcCflnn  Intla 
sak,  a  life  span  Edward  R.  Beach  has  been 
.  Its  managers  named  president  and  Arthur  L 
chbearers,  ac-  Grimes  vicepresident  and  gen- 
isibility  passed  gj-al  manager  of  McCann- 
:heir  predeces-  Erickson  Corporation  (Int’l),  it 
f  to  pass  on  a  announced  this  week  by 

amic  entity  to  Frank  White,  chairman  of  the 
board  and  chief  executive  of- 
t  declared  “no  ficer  of  the  agency’s  intema- 
isper  unless  it  tional  affiliate, 
interest  in  all  Mr.  Beach,  formerly  vice- 

Bts.  And,  as  a  president  and  chairman  of  the 

_  marketing  plans  board  of  the 

New  York  Office  of  McCann- 
of  Erickson,  was  previously  for  12 

years  at  Benton  &  Bowles,  Inc., 

'  where  he  was  vicepresident  and 

secretary.  Prior  to  that  he  was 
^  for  11  years  with  Procter  & 

value  to  your  Gamble  Company  in  the  U.S. 

ai  educational  abroad. 

Jubi,  indnstty,  ^  Grimes  joined  McCann- 

■ka.  The  Steps  Enckson  s  international  opera¬ 
ted  to  promote  Gon  in  July,  1951.  For  the  past 

ruble  place  In  four  years  he  has  served  Mc- 

on  cooperative  Cann-E  r  i  c  k  s  o  n  Corporation 

dividual  firmi.  (Int’l)  as  vicepresident  and  di 

rector.  He  was  previously  with 
«  ccpyipc  J-  Walter  Thompson  Com- 

I  OCnf  IbC  pany  for  nine  years,  and  before 
luncan,  Okla.  j^ord  &  Thomas 

tting  services  ,  -  .  • 

_  for  a  similar  period. 
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FACTS...  every 

Advertiser  Needs 


•  You  can  depend  on  the  1956 
STANDARD  ADVERTISING 
REGISTER  to  giveyou  the  facts  you 
need — fast!  Bigger  than  ever,  more 
comprehensive  —  STANDARD 
lists  15,000  advertisers,  over  70,000 
executives — 18,000  brand  names! 
Gives  media  used,  advertising 
budget,  type  of  distribution  — 
everything  you  need  to  analyze 
competition  —  sell  for  profit ! 

Act  now!  Drop  us  a  line  on  your 
letterhead  and  we’ll  send  complete 
information  by  return  mail. 


Th«  Ragitt0r  Contains 


.  Tht  tdnrtiMr,  .  Idnilitiu  ditnci 

dddrnt,  Hisdlisf  iccwnt 

CipItalizatiM  .  dccaaat  EiKutlws 

•  fiadvcla  silk  .  kdaattiaiat  Madia 

Tiada  Hants  Vatd 

•  Cotpcrata  EiKulint  .  Adwrllalai 

.  Adiarlititt  Maaaitt  kppraptiafitai 

.  Salas  Manattz  *  Chatachi,  Eilant 

.  Printiaf  Ivrti  at  Disliikotitn 


The  AGENCY  LIST 

Standard  sourc*  of  informa¬ 
tion  on  over  3,000  U.  S.  and 
Canadian  advertising  agen¬ 
cies  with  data  on  their  recog¬ 
nition,  personnel,  and  over 
30,000  clients.  Issued  three 
times  a  year  —  the  AGENCY 
HIST  is  part  of  STANDARD'S 
"  complete  service  or  may  be 
purchased  separately. 

Frffff  colored  illus- 

trated  booklet  giving  full  in- 
^  formotion  about  the  STAND- 
\  ARD  ADVERTISING  REGISTER 
and  Supplen>entary  Services. 
It's  yours  for  the  asking. 


NATIONAL  REGISTER  PUBLISHING  CO.,  INC. 

147  West  42nd  St  333  N  Michigan  Ave 
New  York  36.  N  Y  Chicago  1.  Illinois 


PROMOTION 


Its  the  'Better^ Part 
That  Makes  Slogan  Good 

By  T.  S.  Irvin 


It’.s  intere.sting  how  the  pen¬ 
dulum  swings  in  this  business, 
and  if  you  hang  around  long 
enough  and  keep  your  eyes  and 
ears  and  mind  open,  you’ll  no¬ 
tice  that  ideas  that  are  up  one 
year  are  down  the  next,  and  vice 
versa. 

A  few  years  ago,  promotion 
men  who  thought  just  a  little 
beyond  their  noses  were  beating 
their  brains  out  trying  to  per¬ 
suade  their  publishers  that 
what  their  newspapers  needed 
was  more  promotion. 

It  was  then  that  the  idea  was 
generated,  mostly  in  the  Na¬ 
tional  Newspaper  Promotion 
Association,  that  newspapers 
are  the  most  undersold  medium 
in  the  country  —  undersold  to 
readers  as  well  as  to  advertis¬ 
ers. 

A  Positive  Slogan 

From  this  was  born  the  slo¬ 
gan,  promoted  by  NNPA,  “Let’s 
sell  newspapers.”  We  think  it’s 
a  pretty  good  slogan.  For  one 
thing,  it  concentrates  on  the 
product  at  hand,  the  newspa¬ 
per — and  it  emphasizes  the  idea 
of  selling  that  product. 

This  is  better,  in  our  opinion 
at  least,  than  concentrating  on 
the  competition  and  selling 
against  the  weakness  of  the 
competition  rather  than  selling 
positively  the  strength  of  our 
own  medium. 

Then,  because  promotion  men 
are  perceptive  and  forward- 
thinking  characters,  somebody 
threw  a  switch  into  the  slogan 
and  it  was  improved  to  “Let’s 
sell  better  newspapers.”  You 


see,  the  promotion  men  had 
sensed  that  the  product  they 
were  selling  could  stand  some 
improvement. 

Now  any  promotion  man 
worth  his  salt  knows  that  the 
best  promotion  manager  any 
newspaper  can  have  is  its  edi¬ 
tor,  or  managing  editor,  or 
whatever  you  call  the  guy  most 
responsible  for  producing  what 
the  promotion  man  sells. 

And  any  editor  worth  his  salt 
knows  that  he  has  to  have  some 
promotional  sense  about  him, 
too,  if  he  is  going  to  succeed 
in  his  end  of  the  business.  The 
promotion  manager,  as  any 
smart  one  will  concede,  can  only 
be  an  extension  of  the  editor, 
another  right  arm  to  help  him. 

Seltzer’s  'Theme 

So  when  the  promotion  men 
slipped  that  word  “better”  into 
their  slogan,  they  were  quietly 
tossing  the  ball  to  their  editors. 
This  is  different  from  passing 
the  buck.  You  see,  lots  of  edi¬ 
tors  had  been  passing  the  buck. 
Isn’t  that  really  the  reason  for 
so  many  circulation  gimmicks 
and  contests?  They  don’t  really 
add  anything  to  the  product,  do 
they  ?  They  don’t  improve  it  for 
readers,  do  they? 

What  inspires  these  com¬ 
ments  is  reading  the  address 
Louis  Seltzer,  editor  of  the 
Cleveland  (Ohio)  Press,  made 
the  other  day  before  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors.  What  he  said,  in  effect,  is 
that  if  editors  produce  better 
newspapers,  they’ll  sell. 


Newspaper  Publishers  .  .  . 


CAPCO  REWINDERS 
SAVE  NEWSPRINT! 


You  can  save  up  to  four 
rolls  of  usable  newsprint  s 
day — ^valuable  paper  now 
going  as  core  waste,  sold 
as  white  waste,  cut  up  for 
copy  paperl  Cuts  operating 
costs  in  your  press  room, 
tool 


IVrile  tor  complete  detolfs  . . . 


CAPITAL  TOOL  and  Manufacturing  Co. 

5000  Calvert  Rd.,  College  Park,  Md.  Phone  UNion  4-7677 


That’s  what  the  promotion 
men  have  been  quietly  suggest, 
ing,  too.  Give  a  good  produc: 
good  promotion — and  nobody  ij 
the  world  can  beat  you.  | 

Mr.  Seltzer  is  scheduled  b 
speak  to  the  NNPA  when  it 
meets  in  Cleveland  May  13.i{ 
So  far  as  we  are  concenied,  he 
doesn’t  have  to  write  a  new 
speech.  Just  make  that  same 
speech  over  again.  Let’s  sell 
better  newspapers! 

Meet  Bill  Whittaker  I 

If  ever  you  get  to  feelinyf; 
blue  in  this  business,  we’ve  got! 
a  tonic  that’s  guaranteed  to  put  I 
you  right  back  in  fighting  trim.! 
Just  go  talk  to  some  enthusi-| 
astic  young  newspaperboy  J 
Some  youngster  like  Bill  Whit-r 
taker,  for  instance,  who  “totes”! 
the  Roanoke  (Va.)  Times.  ;;; 

We  met  Bill  the  other  day| 
through  the  medium  of  a  page)] 
advertisement  in  the  Roanoke! 
Times.  He’s  a  bright-eyed  lad  i 
of  14  who  looks  much  like  his 
dad.  His  dad  is  Otto  Whittaker 
Jr.,  and  the  fact  that  he  is  a 
vicepresident  of  Houck  and  Co., 
a  Roanoke  ad  agency,  may  help 
explain  why  this  is  such  a  ter¬ 
rific  ad.  Bill’s  dad  wrote  it— 
at  least,  he  signed  it.  It’s  head¬ 
lined  “Bill  Whittaker  and  the  ; 
Million-Dollar  Twenty  Cents”-! 
a  stopper  if  ever  we’ve  read]| 
one. 

The  re.st  of  the  ad  is  as  good] 
as  the  headline.  It  tells  how  Bill 
became  a  Roanoke  Times  route 
carrier,  and  just  how  carrying 
the  paper  is  helping  him  ac¬ 
quire  two  important  character 
values — a  sense  of  values  and 
a  sense  of  responsibility. 

This  is  an  ad  everybody  in 
the  business  ought  to  read.  It’s 
an  inspiration. 

K.  C.  Bargain 

If  you’ve  been  reading  your 
Editor  &  Publisher  in  recent 
weeks  you  should  not  have 
missed  the  wonderful  ads  the 
Kansas  City  (Mo.)  Star  is  run¬ 
ning.  Thfi  ads  tell  about  various 
members  of  the  Star  staff,  let¬ 
ting  copy  run  sufficiently  to  give 
you  a  pretty  well  rounded  pro¬ 
file.  They  lead  into  the  only  sell 
in  the  ad,  that  this  .staff  mem¬ 
ber  is  “another  reason  why  — 
your  big  reading  bargain  by  far 
is  your  Kansas  City  Star.”  A 
modest  line  at  the  top  of  each 
ad  informs  that  it  is  one  of  a 
series  of  office  advertisements 
now  running  in  the  Star.  So  far 
as  we  are  concerned,  this  series 
is  right  now  tops  in  the  news¬ 
paper  editorial  promotion  we 
have  seen. 
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"Chow  Time."  Here's  a  good  sample  of  human  interest 
subject  .  .  .  and  o  fine  example  of  on-the-nose  focusingl 


"Ice  Boating  on  Oneida  Lake."  Shot  os  the  sun  was  setting 
with  a  4x5  Speed  Graphic,  with  yellow  filter.  Exposure; 
1/1000  sec.  at  f/16. 


"Country  Winter."  A  real  prize-winner,  this  shot  won  1st 
prize  in  N.  Y.  State  Assoc.  Press  Contest,  Feature  Division, 
and  many  others.  4x5  Speed  Graphic  at  1/200  sec.,  f/11, 
with  yellow  filter. 


"Golden  Harvest."  A  fine  example  of  detail,  this  aerial 
shot  won  recognition  in  the  Feature  Class  of  the  N.  Y.  State 
Foir  Newsphoto  Contest.  4x5  Speed  Graphic  at  1/500  sec. 
with  F-8  yellow  filter  and  Pan  Type  B  film. 
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“My  SPEED  GRAPHIC... 
a  rugged  companion  for  a 
rugged  business!” 

Says  DANTE  O.  TRANQUILLE,  ("hief  Photographer 
Utica  Ohserver  Dispatch  &  Utica  Daily  Press 
(shown  with  his  Pacemaker  Speed  Graphic  and  StrohoBash  II) 

“Dan”  Tranquille  has  used  a 
Speed  Graphic  since  his  initial 
assignment  in  news  photography, 
better  than  twenty-five  years  ago. 

As  an  active  member  of  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation,  he  has  won  several 
New  York  State  Associated  Press 
prizes  as  well  as  many  others  on 
a  national  scale.  His  subjects 
range  from  still  life  to  the  most 
active  fields  of  human  interest, 

DANTE  HAS  THIS  TO  SAY  ABOUT  HIS  SPEED  GRAPHIC: 

“I  started  out  in  news  photography  twenty-five  years  ago, 
with  a  Speed  Graphic,  and  have  found  it  to  be  a  rugged 
companion  for  a  rugged  business.  It’s  been  my  constant  com¬ 
panion  whether  I’ve  been  flying  the  skies  or  covering  mines 
a  mile  beneath  the  earth’s  surface.  My  ‘old  Reliable’  has 
never  failed  me,” 

Dante’s  assignments  have  often  called  for  aerial  shots  of 
local  and  national  interest.  Regarding  these  he  says:  “I’ve 
taken  a  great  many  aerial  pictures  and,  for  sharpness  and 
detail,  I  think  that  the  Speed  Graphic  will  compare  with  the 
best  of  the  more  expensive  aerial  cameras.  As  for  me  .  .  . 
it’s  tops!” 

Proof  of  Dante’s  skill  .  ,  ,  and  the  versatility  of  his  camera 
, , ,  are  evident  in  the  photographs  shown  here. 


"Irony,"  This  photo  aptly  demonstrates  Dante's  ability 
to  "see"  his  picture  before  he  trips  his  shutter. 
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CLASSIFIED  CLINIC 


Circulation  Figures 
Impressed  on  Readers 


By  Daniel  L.  Lionel 
C’AM,  New  York  Herald  Tribune 


“Point  of  sale  promotion”  is 
what  CAM  James  Daly,  Wash¬ 
ington,  (D.C.)  Post  and  Times 
Herald  subscribes  to.  Utilizing 
approximately  30  lines  at  the 
top  outside  column  of  each 
classified  page,  Mr.  Daly  im¬ 
presses  his  readers  with  his 
circulation  story.  On  the  left- 
hand  page  he  quotes  the  Sun¬ 
day  circulation  figui'es  and  on 
the  right,  the  daily.  The  ad 
indicates  that  this  volume  of 
circulation  “means  quicker  sales 
results”  so  phone  your  ad,  etc. 
Of  course’,  the  phone  number 
appears  in  each  box. 

Many  CAMs  who  place  an 
important  part  of  their  pro¬ 
motion  linage  on  the  classified 
pages  base  their  strategy  on  the 
tendency  of  want  ad  users  to 
carefully  check  the  classification 
in  which  they  are  thinking  of 
advertising  before  placing  their 
ads.  For  this  reason,  repetition 

How  ANCAM  Helps 
You  Build  More 
Classified  Revenue 

Join  forces  with  600  news¬ 
paper  members  and  the 

many  benefits  of  the  Associa¬ 
tion  of  Newspaper  Classified 
Advertising  Managers. 

Share  in  a  greater  potential 
of  increased  linage  and  rev¬ 
enue  by  taking  advantage  of 
the  many  linage  building  ideas 
which  are  available  to  ANCAM 
members  regularly.  For  in¬ 
stance  : 

1.  The  ANCAM  Exchanges 
— a  monthly  service  con¬ 
taining  'Want  Ad  promo¬ 
tions,  ideas  and  general  in¬ 
formation  about  Classified. 

2.  The  Digest — a  complete 
reiK>rting  of  the  National 
ANCAM  Convention.  The 
most  successful  Classified 
newspapers  in  the  country 
are  sharing  this  informa¬ 
tion  with  member  papers. 

3.  BONUS!  To  a  limited 
number  of  new  members. 
ANCAM  is  making  avail¬ 
able  the  Classified  presen¬ 
tation  "Hitch  Your  Wagon 
to  a  Profit  Star,"  a  very 
convincing  sales  presenta¬ 
tion  for  selling  Classified 
Advertising. 

These  are  just  a  few  reasons 
why  ANCAM  membership  will 
make  your  Classified  depart¬ 
ment  more  profitable.  Join  now 
and  participate  in  the  National 
Convention  this  year  to  be 
held  in  Long  Beach,  California 
in  June.  Address  your  requests 
for  membership  to: 

William  F.  Carr,  2nd  Vice- 
President,  ANCAM  The  Phila¬ 
delphia  Bulletin,  Philadelphia 
1.  Pa. 


of  the  classified  phone  number 
on  each  classified  page  seems 
to  make  a  lot  of  sense. 

*  e  • 

Carl  Sylvester,  CAM,  Athens 
(Ohio)  Messenger,  was  chosen 
president  of  the  Ohio  Select 
List  Newspapers,  Classified  Di¬ 
vision,  at  the  recent  clinic  of 
that  group  in  Columbus,  Ohio. 
Ruth  Welling,  Sidney  (Ohio) 
News,  is  the  new  vicepresident, 
and  Josephs  R.  Knapik,  Lan¬ 
caster  (Ohio)  Eagle-Gazette,  is 
secretary 

The’  group  plans  to  expand 
its  operations  by  attempting  to 
organize  an  Ohio  Classified 
Managers  Association,  similar 
to  the  Mississippi  Valley  Class¬ 
ified  Managers  Association. 
Thirty-eight  newspapers  were 
represented  at  the  clinic. 

*  *  * 

Walter  Schmidt,  CAM,  Balti¬ 
more  (Md.)  Sun,  who  has 
broken  into  new  Sunday  records 
for  classified  in  April,  has  de¬ 
vised  a  handy  booklet  for  em¬ 
ployment  advertisers  who  con¬ 
stitute  no  mean  portion  of  to¬ 
day’s  want  ad  business.  Entitled 
“How  to  Get  the  Maximum 
Benefits  From  Your  Help 
Wanted  Advertising,”  it  gives 
ad  writing  suggestions.  One 
point  that  deserves  comment  is 
the  adjuration,  “Hire  human 
beings  .  .  .  tell  them  what  they 
want  to  know  .  .  .  don’t  appear 
to  be  advertising  for  machines 
when  using  the  help  columns 
.  .  .  only  human  beings  can 
read.” 


The  booklet  also  includes  ad 
styles,  check-lists  of  useful 
phrases  and,  naturally,  some  in¬ 
formation  as  to  how  to  place 
an  ad  in  the  Sun. 

*  *  « 

The  romance  of  classified  ad¬ 
vertising  was  sketched  for  the 
Fourth  Michigan  Classified  Ad¬ 
vertising  Conference  at  Michi¬ 
gan  State  by  Kenneth  Harring¬ 
ton.  Mr.  Harrington,  of  Day- 
ton,  Ohio,  is  president  of  the 
Association  of  Newspaper 
Classified  Advertising  Man¬ 
agers. 

Discussing  classified  advertis¬ 
ing  as  a  molder  of  American 
lives,  Mr.  Harrington  related 
these  cases: 

A  classified  ad  led  Harlow 
Curtis  ultimately  to  his  present 
position  as  president  of  Gene¬ 
ral  Motors. 

A  classified  ad  got  Richard 
Nixon  into  politics. 

A  newspaper  want  ad  brought 
Richard  W.  Sears  and  A.  C. 
Roebuck  together. 

And  Mr.  Harrington  said 
there  was  a  sad  side,  too.  The 
heartbreak  story  he  cited  was 
the  case  of  a  Boston  wife.  She 
got  an  uncontested  divorce  on 
grounds  of  cruelty,  when  she 
told  the  judge  her  husband  hit 
her  with  the  newspaper  when 
he  caught  her  checking  the 
Classified  section  in  search  of  a 
jol) — for  him. 


Woonsocket  Call 

Holds  Ad  Seminar 

Woonsocket,  R.  I. 
An  advertising  seminar  for 
bureau  reporters  and  corre¬ 
spondents  was  held  for  the  first 
time  by  the  advertising  depart¬ 
ment  of  the  Woonsocket  Call. 
The  seminar  was  to  acquaint 
reporters  and  correspondents 
in  area  towns  who  also  handle 
advertising  with  the  ways  and 
means  of  obtaining  ads. 

Richmond  W.  Fames,  assist¬ 
ant  advertising  manager,  was 
in  charge.  The  seminar  was  at¬ 
tended  by  all  members  of  the 
advertising  staff,  including  the 
department’s  manager,  James 
Mahoney.  Buell  W.  Hudson, 
publisher,  and  General  Manager 
Andrew  P.  Palmer  also  took 
part. 

A  film  strip  on  advertising 
was  shown  and  a  catered  buf¬ 
fet  lunch  was  served  in  the 
newspaper’s  conference  room. 

WILL  PAY  5% 

.  .  .  interest  on  $23,000  10-year 
loan.  You  hold  mortgage  on 
profitable  weekly  grossing  $40,- 
000.  Write  to  Box  X,  2240  Pon¬ 
tiac,  Denver,  Colorado. 

EDITOR  ac 


ANA  Committees 
Meet  with  ABC 

Directors  on  the  Audit  Bj 
reau  of  Circulations’  Polit 
Committee  hosted  a  lunches 
meeting  in  Chicago  for  member 
of  the  Association  of  Natiotu 
Advertisers’  Magazine  an 
Newspaper  Steering  Commt 
tees. 

Both  George  C.  Dibert,  AB' 
Board  chairman,  and  H.  fi 
Kynett,  chairman  of  th 
Board’s  Policy  Committee,  snl  , 
corned  increased  interest  of  ac 
vertisers  on  matters  under  cob 
sideration  by  the  ABC. 

Fourteen  members  of  the  t» 
ANA  committees  attended  th 
luncheon  meeting,  including  th 
magazine  committee  chairmai 
William  Ewen,  The  Borde 
Company,  and  the  newspapB 
committee  chairman,  Anton  B 
Bondy,  Lever  Brothers  Con 
pany. 

Commenting  on  the’  meetiui 
ANA  Vicepresident  Lowell  Mi 
Elroy  referred  to  the  meetii 
as  “symbolic  of  a  new  qualh 
of  relationship  between  our  ts 
organizations  .  .  .  the  ANA ; 
eager  for  continuation  of  tho 
closer  contacts.” 

Next  meeting  of  the  AB 
Board  will  be  held  June  21-2 
at  the  Chantecler,  Ste.  Adek 
en-haut,  Quebec. 

• 

Fitz-Gibbon  Named 
Kudner  Consultant 

Miss  Bernice  Fitz-Gibbo 
was  named  consultant  to  Koi 
ner  Agency,  Inc.,  in  copy  u 
merchandising  for  Frigidaii 
Division  of  General  Motoi 
effective  May  1. 

At  present  Miss  Fitz-Gib""* 
is  an  advertising  and  mere 
dising  consultant  for  s 
clients  as  Stroock  Woolens 
John  Wanamaker.  She  wri 
for  a  wide  group  of  publi 
tions.  Her  agreement 
Kudner  Agency  makes 
services  available  for  all  ph 
of  its  activity  on  behalf 
Frigidaire. 

• 

Advertisers’  Fete 

Richmond,  V 
Member  newspapers  of 
•  Virginia  Press  Association  wi 
underwrite  the  cost  of  enter 

■  taining  200  company  officials 

■  charge  of  placing  advertisi 
-  within  Virginia  at  a  banq 

highlighting  the  eleventh  ann 
Old  Dominion  Advertising  C« 
ference  here  May  12  and  1 
Heading  up  plans  for  the  week 
end  is  A.  F.  Colonna,  adverbs 
ing  manager  of  the  Newpo- 
News  Daily  Press  and  Tim* 
Herald,  and  chairman  of  VPA 
advertising  committee.  , 
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betheehem 

STEEL 


Steel  rises  in  Penn  Center 


This  picrure  was  taken  while  steel  was 
going  up  for  the  new  Sheraton  Hotel 
in  Philadelphia's  handsome  new  Penn 
Center,  now  being  developed  just  to 
the  west  of  City  Hall  tower.  The  Beth¬ 
lehem  Steel  men  you  see  at  work  are 
bolting  up  one  end  of  a  husky  steel 
truss  weighing  53  tons. 

This  truss  and  four  others  like  it  are 
part  of  the  3800  tons  of  steel  that  Beth¬ 
lehem  is  supplying  for  the  framework 
of  the  Sheraton.  The  trusses  will  span 
the  70-ft-wide  ballroom,  and  were  de¬ 
signed  so  deep  to  give  them  the  needed 


strength  and  rigidity  to  carry  the  weight 
of  the  seventeen  floors  above. 

The  new  1000-room  Sheraton,  open¬ 
ing  late  this  year,  is  the  first  hotel  built 
in  Philadelphia  in  twenty-five  years,  and 
the  first  building  in  the  city  to  be  erected 
with  high-strength  bolts,  a  faster 
method  than  riveting,  and  far  quieter. 

Much  of  the  steel  for  the  Sheraton 
was  made  and  fabricated  at  our  Beth¬ 
lehem  plant,  just  to  the  north  of  the 
city,  while  the  87,000  high-strength 
bolts  were  made  at  Bethlehem’s  indus¬ 
trial-fastener  plant  at  nearby  Lebanon. 


How  the  Sheraton  will  look  when  completed  late 
in  1956.  Architects;  Perry,  Shaw,  Hepburn  & 
Dean,  Boston;  Structural  Engineers:  Maurice  A. 
Reidy,  Boston;  Genera/  Contractor;  McCloskey 
&  Co.,  Philadelphia. 


BETHLEHEM  STEEL 
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TO  THE  MEMBERS  OF  THE 


AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATION: 


A  message  from  your  friend  ii 


Among  the  many  fine  sentiments  recently  expressed  at 
,your  70th  annual  convention  of  New  York  City,  there 


your  70th  annual  convention  of  New  York  City,  there 
was  one  which  impressed  us  in  the  Dominican  Republic  more 
than  any  other. 


It  was,  in  the  phrases  heard  most  frequently,  the  need  for 
“interpretive  journalism,”  for  “background  news,”  for  “objec¬ 
tive  and  impartial  reporting.” 


In  the  present  stage  of  world  history,  there  is,  we  believe, 
no  greater  need  than  this. 


We  are,  all  of  us,  partisans  of  some  point  of  view,  as  in¬ 
dividuals,  as  groups,  as  nations.  It  is  your  unique  opportunity 
—yours  and  yours  alone— to  rise  above  this  partisanship  and 
give  the  American  people  the  “background  news”  that  will 
enable  them  to  form  their  own  opinions. 


We  value  the  good  opinions  of  American  citizens  highly— 
as  a  man  must  value  the  opinions  of  his  friends.  And  we  are 
enraged  when  scurrilous  rumor-mongers  tamper  with  that 
opinion— as  any  man  must  be  angered  when  malicious  un¬ 
truths  about  him  are  spread  among  his  friends. 


That  has,  as  you  know,  recently  been  our  unhappy  experi¬ 
ence.  We  feel  you  can  sympathize  with  our  feelings.  Your 
own  country,  after  all,  has  suffered  much  the  same  malign- 
ment,  and  suffers  from  it  today  from  the  same  Communist 
groups  that  spread  propaganda  about  us.  We  are  proud  to 


say  that,  unlike  some  other  “friends”  of  your  c'Ountrv, 
give  no  ear  to  these  venomous  slanders,  nor  will  we  so ! 
as  you  remain  our  friends. 


The  only  antidote  that  can  be  effective  to  combat  the  c, 
paign  against  us  is  yours  to  administer.  It  lies  in  the  arei 
“interpretive  reporting,”  of  “background  news,”  which  l 
the  full  story. 


We  ask  you  to  provide  that  full  story  to  the  Amen 
people. 


We  have  faith  that  you  have  reporters  who  can  live  up 
the  high  standards  of  objective  reporting.  Men  who  can  t 
the  word,  “dictator,”  spoken  about  the  man  who  has  Iw 
so  long  and  so  ably,  and  then  go  on  to  ask,  impartially 
calmly,  what  he  has  done  that  we  honor  him  so  much.  ^ 
who  can  tell  something  of  the  long  road  we  have  travt 
(under  Generalissimo  Rafael  L.  Trujillo’s  leadership  boti 
and  out  of  public  office)  from  suicidal  fraternal  strife,  ft 
national  poverty  and  mass  ignorance  to  our  present  {>osit 
of  peaceful  progress,  of  individual  dignity,  and  high  hope. 


Have  you  such  men  among  you?  We  believe  you  have 
not,  they  are  nowhere  to  be  found. 


Is  the  story  important?  We  believe  it  is.  We  have  plaj 
our  part— a  crucial  one  for  our  people— in  the  great  coni 


This  adverfitemunt  it  filed  with  (he  Department  of  Justice  where  the  required  statement  under  the 
Foreign  Agents  Registration  Act  of  the  Dominican  Republic  information  Center,  507  Fifth  Avenue, 
New  York  1 7,  New  York  at  an  agent  af  the  Government  of  the  Dominican  Republic  it  available  for 
public  inspection.  Registration  does  not  indicate  approval  or  disapproval  of  this  material  by  the 
United  Stotes  Government. 
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in  the  Dominican  Republic 


of  our  time,  the  battle  against  international,  atheistic  com¬ 
munism,  and  it  is  our  proud  boast  that  we  have  so  far  suc¬ 
ceeded  that  there  is  not  a  single  communist  in  the  whole  of 
our  country. 

Does  it  have  “human  interest?”  We  believe  it  does.  General¬ 
issimo  Trujillo  is  one  of  the  extraordinary  figures  of  our  times. 
Whether  his  detractors  like  it  or  not,  it  was  he  who  led  us, 
as  statesman  and  counsellor,  out  of  hunger  and  hopelessness 
into  peace  and  progress.  He  is  one  of  that  small  handful  of 
men  who  out  of  their  own  great  individual  abilities,  have 
changed  the  course  of  history.  It  was  for  this  reason  that 
Cordell  Hull  considered  him  one  of  the  great  statesmen  of 
the  Americas. 

Is  it  “topical?”  Yes,  again.  At  present  we  are  entertaining 
visitors  from  all  over  the  free  world  at  our  International  Fair 
at  Ciudad  Trujillo.  (And  we  invite  all  Americans  to  come 
and  “see  for  themselves”  not  only  our  industrial  and  economic 
exhibits  but  our  beautiful  resorts,  our  beaches  and  play¬ 
grounds.  We  guarantee  them  the  happiest  vacation  time  they 
have  ever  enjoyed.) 

But  above  all,  it  is  a  story  about  your  friends,  people  who 
honestly  and  sincerely  admire  and  respect  you.  Can  you,  will 
you,  in  fairness  and  friendship,  send  reporters  who  can  write 
our  true  story? 


For  froo  photographs  and  iHoraturo 
on  the  Dominican  Republic,  write; 

^bominican  l^rpuLtic  ^njonnaiion  CtnUt 
507  FIFTH  AVENUE  NEW  YORK  17.  N.  Y. 
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Monsignor  Ricardo  Pitfini 

Archbishop  Primate  of  America 

Dr.  Pedro  Troncoso  Sanchez 

Rector  of  the  University  of  Sanfo  Domingo 

Dr.  Arfuro  Damiron  Ricarf 

President,  Rotary  Club  of  Ciudad  Trujillo 

Dr.  Amable  Lugo  S. 

President  of  Dominican  Red  Cross 

Rev.  Carlos  Amado  Ruiz,  Evangelic  Pastor 

Pastor  of  the  Consultive  Council  of 
Evangelican  Churches  of  the  Dominican 
Republic 

Dr.  Hipolito  Herrera  Billini 

President  Supreme  Court  of  Justice 

Franklin  Mieses  Burgos 

Director  of  Institute  of  Hispanic  Culture 

Dr.  Julio  Jupitor 

President  of  Dominican  American  Cultural 
Institute 
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CHICAGO  1  1  IlllNOIS 


Woodrow  W.  Clark,  for  the 
past  10  years  New  Haven  ad¬ 
vertising  manager  for  the 
Bridgeport.  (Conn.)  Siivdog 
Herald — named  advertising  di¬ 
rector  of  the  Free  Press  Pub¬ 
lications  of  Hamden,  Conn.,  a 
group  of  suburban  weeklies. 


PERSONAL 

MENTION 


Charles  Mayer,  publisher  of 
the  San  Francisco  (Calif.)  Ex¬ 
aminer,  Clyde  M.  Reed  Jr., 
president  and  publisher  of  the 
Parsons  (Kas.)  Sun,  and 
Charles  B.  Lindeman,  publish¬ 
er  of  the  Seattle  (Was.h.)  Post- 
Intelligencer — namied  to  the  na¬ 
tional  council  of  the  National 
Planning  Association. 


Robert  Curley,  a  member  of 
the  Passaic-Clifton  (N.J.)  Her¬ 
ald-News  sports  staff — named 
public  relations  director  of  the 
newspaper.  He  succeeds  Wil¬ 
liam  V.  Benken,  who  resigned 
to  join  the  Union  Building  and 
Construction  Corp. 


Donald  B.  Miller,  publisher 
of  the  Berkshire  Eagle,  Pitts¬ 
field,  Mass.,  and  “Lively  Arts” 
Columnist  Milton  R.  Bass  of 
the  Eagle — on  an  eight-week 
tour  of  France,  Spain  and  Italy. 


Kenneth  Pope,  Aberdeen 
(S.D.)  American  News — newly 
elected  president  of  Northern 
States  Circulation  Managers 
Association. 


Gardner  Cowles,  publisher 
of  Look  magazine  and  president 
of  Register  and  Tribune  Co., 
Des  Moines,  and  Mrs.  Jan 
Hochstraser  Cox,  of  Miami 
Beach,  Fla. — married  in  New 
York  City  May  1.  Mrs.  Cox, 
originally  from  Los  Angeles, 
was  divorced  recently  from 
James  M.  Cox  Jr.,  publisher  of 
the  Miami  Daily  News.  Mr. 
Cowles’  three  previous  mar¬ 
riages  ended  in  divorce. 


Jack  Weese,  San  Rafael 
(Calif.)  Independent-Journal — 
elected  president,  California 
Newspaper  Advertising  Man¬ 
agers  Association,  Northern 
Division. 


DOING  A  FAVOR — Mrs.  Lloyd  B.  Taft,  wife  of  the  assistant  pub¬ 
lisher  of  the  Cincinnati  (Ohio)  Times-Star,  applies  a  touch  of  the 
''Parade-red”  lipstick  she  received  as  a  favor  at  Red  Motley's  party. 
Barbara  Scott,  Red's  secretary,  approves  Mrs.  Taft's  technique. 


J.  Porter  Reilly,  formerly 
with  Newsweek  magazine  — 
joined  the  merchandising  de¬ 
partment  of  the  New  York 
Herald  Tribune. 


Kenneth  B.  Hurd,  advertis-  Quentin  Schweninger,  for- 
ing  director  of  Puck-The  Comic  mer  advertising  and  general 
Weekly  since  1951  —  named  manager  of  the  Wilshire  Press, 
manager  of  drug  and  toiletries  Los  Angeles,  Calif. — joined  the 
advertising  for  the  American  national  advertising  staff  of  the 
Weekly.  Los  Angeles  Mirror-News. 


Mrs.  Harold  A.  Stretch, 
publisher  of  the  Camden  (N.J.) 
Courier-Post — on  a  European 
vacation  to  visit  Paris,  Rome, 
Florence,  Como,  Lucerne  and 
other  continental  cities. 


In  the  Editorial  Rooms 


Bruce  West,  Toronto  (Ont.) 

Globe  and  Mail  columnist  for  R-  H.  FOUN- 
the  past  eight  years — appointed  tain,  former  as- 
manager  of  the  paper’s  newly-  sistant  classified 
created  promotion  department,  advertising 

manager  of  the 
*  *  *  Dallas  (Tex.) 

James  B.  Smith,  formerly  '^^^^f-^erald 
with  the  display  advertising  de-  ®PPO**^ted  clas- 
partment  of  the  Hawk-Eye  Ga-  advertis- 

zette,  Burlington,  Iowa — joined  manager  of 

the  display  advertising  depart- 
ment  of  the  Racine  (Wis.)  (WaJ.)  Morn- 

Joumal-Times  and  Sunday  Bui-  .,  „ 

the  Yakima  Daily  Republic. 


Bert  MacDonald,  former 
city  editor  of  the  New  York 
World-Telegram  and  Sun  — 
joined  the  editorial  staff  of  the 
New  York  Joumal-American. 


Oil  the  Business  Side 


James  Hamilton,  news  editor 
of  the  Millington  (Tenn.)  Star 
— now  sports  editor  of  the 
Cookeville  (Tenn.)  Herald. 


Fountain 


Retail  Ad  Managers 

Here's  extra  lineage  for  you 
.  .  .  your  local 

KIEKHAEFER 

MERCURY  OUTBOARD  MOTOR 


Jack  C.  Vandenberg — named 
manager  of  the  United  Press 
bureau  at  Lansing,  Mich. 


ew5 


Clair  Getty  Jr.,  courthouse 
reporter  for  the  Houston  (Tex.) 
Chronicle  —  passed  the  Texas 
bar  examinations. 


dealer  is  ready  to  run  current 
ads — see  him  now! 

If  the  Mercury  promotion  supplied  by 
us,  has  been  mislaid,  write  or  wire  for 
duplicate  mats  and  proofs  without  cost 
or  obligation. 


ever  since  the  day  I  was  born,  I  ve  been  live  news  in  our 
local  newspaper.  People  call  up  when  they  read  the  item  and 
congratulate  my  parents.  If  a  "shower"  is  given  tor  me,  there 
I  am  again — a  local  hero,  with  the  whole  town  buzzin'." 
"tOCAInewa  DAILIES — Basic  Advertising  Medium” 

jJATHEWS  ■S'7= 

d*  Syracuse  •  Philadelphia  •  Pittsburgh 


Don  Easterly,  forme c  city 
editor  of  the  Alexandria  (La.) 
TTfpSfitdal  Town  Talk — now  on  the  copy 

QyflBOSBB  desk  of  the  Memphis  (Tenn.) 

_  Commercial  Appeal. 
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Executive  Spotlight 

WILLIAM  E.  SEELY,  city  editor  of  the  Yonkert  (N.Y.) 
Herald  Statesman  since  1938 — appointed  editor  of  the  Mount 
Vernon  (N.Y.)  Daily  Argus.  He  succeeds  JAMES  A.  WOOD- 
WORTH,  now  with  the  editorial  administrative  staff  of  Westchester 
Lounty  Publishers,  which  publishes  both  papers.  DAVID  S. 
JENSEN,  assistant  to  Mr.  Seely  since  1948,  succeeds  him  as  city 
editor  of  the  Herald  Statf^sman. 

*  s  * 

CLINT  PACE,  director  of  the  White  House  Conference  on 
Education — named  executive  assistant  to  Mrs.  Oveta  Culp  Hobby, 
president  of  the  Houston  (Tex.)  Post.  Before  entering  govern¬ 
ment  work  he  was  with  the  Vernon  Daily  Record,  Denison  Herald, 
Austin  American-Statesnian  and  Dallas  Sews,  all  in  Texas. 

«  *  • 

FLOYD  H.  WALTAMATH,  who  has  been  with  the  Gloversville 
(N.Y.)  Leader-Herald  for  41  years — to  retire  as  general  manager 
July  1.  He  will  be  succeeded  by  WILLIAM  M.  KESSLER,  present 
business  manager.  DAVID  ORMISTON,  assistant  business  man¬ 
ager,  will  move  up  to  Mr.  Kessler’s  post. 

*  •  * 

HARRY  ALLEN  TURTON,  formerly  with  the  Wheeling 
(W.  Va.)  Sews-Register  and  more  recently  in  public  relations 
for  Standard  Oil  of  New  Jersey — named  managing  editor  of  the 
Wheeling  Intelligencer.  He  succeeds  NORMAN  L.  YOST,  manag¬ 
ing  editor  since  1950,  who  resigned. 

•  *  • 

GEORGE  B.  DOLAN,  assistant  city  editor  of  the  Fort  Worth 
(Tex.)  Star -Telegram — named  managing  editor  of  the  Temple 
(Tex.)  Telegram.  He  succeeds  LARRY  INGRAM,  who  resigned 
to  join  the  staff  of  the  Denver  (Colo.)  Post.  Mr.  Dolan,  a 
native  of  Temple,  began  his  career  as  a  cub  reporter  on  the 
Telegram  while  in  high  school. 


Wayne  Richardson,  Asso¬ 
ciated  Press — elected  president 
of  the  Overseas  Press  Club  of 
.America. 

*  *  * 

Evan  Richards,  former  re¬ 
porter-photographer  on  the 
Schenectady  (N.Y.)  Union-Star 
— joined  the  staff  of  the  Albany 
(N.Y.)  Knickerbocker  News  as 
a  reporter. 

*  V  * 

Don  Robertson,  Cleveland 
(Ohio)  Plain  Dealer  reporter — 
won  first  prize  for  a  column  he 
wrote  in  the  Tribune,  newspa¬ 
per  of  Western  Reserve  Uni¬ 
versity. 

*  «  * 

Turner  Jordan,  Birmingham 
(Ala.)  News — elected  president 
of  the  Alabama  AP  Newspapers 
group. 

^  ♦  *  * 

Jack  O’Brien,  former  sports 
editor  of  the  Greenwich  (Conn.) 
Time — joined  the  staff  of  the 
New  York  Enquirer  as  feature 
writer. 

*  *  * 

Miss  Nancy  Gantert — new 
assistant  librarian  of  the  edi¬ 
torial  department  of  the  Wa- 
terbury  (Conn.)  Republican  &nd 
I  American. 


Mrs.  Emilie  Russert,  former 
city  editor  of  the  Iron  Motmtain 
(Mich.)  News — appointed  city 
editor  of  the  Berlin  (Wis.) 
Journal. 

*  *  * 

Edward  J.  Reardon,  column¬ 
ist  for  the  Passaic-Clifton 
(N.J.)  Herald-News  —  named 
manager  of  that  paper’s  Wash¬ 
ington  bureau.  He  replaces  J. 
Newman  Wright,  who  resigned 
to  become  executive  assistant 
to  Dow  H.  Drukker  Jr.,  presi¬ 
dent  of  the  Union  Building  and 
Construction  Corp.  Mr.  Drukker 
is  former  publisher  of  the 
Herald-News. 

V  *  « 

Frederick  W.  Roevekamp, 
Christian  Science  Monitor  staff 
writer — received  the  Charles  E. 
Dawson  Memorial  Award  of  the 
New  England  district  council, 
American  Newspaper  Guild, 
for  a  series  of  stories  on  crime 
in  Massachusetts. 

*  *  « 

Fred  Sherman,  picture  editor 
and  former  special  section 
editor  —  appointed  real  estate 
editor  of  the  Miami  (Fla.) 
Herald.  He  succeeds  John  Sen- 
NING,  who  moved  to  New  York 
to  become  associate  news  editor 
of  House  &  Home  Magazine. 
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Richard  D.  Covini  —  named 
chief  of  the  newly-opened  Ber¬ 
lin,  Conn.,  bureau  of  the  New 
Britain  Herald. 

s  *  s 

Dorothy  Watson,  former 
city  editor  of  the  Hollywood 
(Calif.)  Citizen-News  —  ap¬ 
pointed  chief  San  Fernando 
Valley  correspondent  for  the 
Los  Angeles  Mirror-News. 

•  «  • 

Dora  Lucy  Bertoglio,  society 
editor  of  the  Niagara  Falls 
(N.Y.)  Gazette — announced  her 
engagement  to  Capt.  David  H. 
Auld  Jr.,  Randolph  Air  Force 
Base,  Texas. 

*  •  « 

Mr.  and  Mrs.  Ellis  Emmons 
Reed — ^joined  Deming  (N.M.) 
Graphic  and  Headlight  as  news 
editor  and  woman’s  page  editor, 
respectively.  They  replace 
Louise  Myers  and  Veda  N. 
Conner,  resigned. 

*  *  * 

Vincent  W.  Thorpe,  editor 


of  the’  Westchester  (Calif.) 
Citizen  —  awarded  a  one-year 
fellowship  at  the  University  of 
Bombay,  India. 

*  *  « 

Hazlett  Cochran,  industrial 
and  feature  reporter  for  the 
Wheeling  (W.Va.)  News-Regis¬ 
ter — named  city  editor  of  its 
morning  publication,  the  In¬ 
telligencer. 

*  *  * 

Jerry  Evarts,  Buffalo  (N.Y.) 
Courier-Express  columnist  — 
presented  the  first  “Human 
Relations  Award”  of  the  Buf¬ 
falo  Division,  Dale  Carnegie 
Club  International. 

s  *  * 

Miss  Nancy  Root  —  joined 
the  society  department  of  the 
Waterbury  (Conn.)  Republican 
and  Americam. 

*  «  * 

Al  Wolf,  for  17  years  a 
member  of  the  Los  Angeles 
(Continued  on  page  40) 
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In  the  Editorial  Rooms 

(Continued  from  page  39) 

(Calif.)  Times  sports  staff — re¬ 
signed  and  moved  to  La  Jolla, 
Calif,  because  of  illness  in  his 
family. 

*  *  * 

Dan  Hose,  sports  editor  of 
the  Marietta  (Ohio)  Daily 
Times,  and  Patsy  Jeannette 
Frost,  classified  advertising 
manager  of  the  Parkersburg 
(W.Va.)  News  and  Sentinel 
— married  in  Belpre,  Ohio. 


Where  They  are  Now 

A.  E.  CULLISON,  former 
Tokyo  correspondent  for  the 
Philadelphia  (Pa.)  Daily  News 
and  International  News  Service 
— named  executive  editor  of  the 
newly-formed  Trans-Asia  News 
Agency,  Hong  Kong. 

*  *  * 

Norman  O.  Wagy,  photogra- 
pher  for  the  Youngstown 
(Ohio)  Vindicator — I'esigned  to 
become  executive  secretary  of 
the  Youngstown  Real  Estate 
Board. 


Tom  Lawrie,  Denver  (Colo.) 
Post  sportswriter — resigned  to 
become  public  relations  man  for 
Denver’s  Centennial  Turf  Club. 
♦  *  ♦ 

Fred  L.  McGee,  staff  writer 
for  the  Durham  (N.C.)  Morn¬ 
ing  Herald— joined  the  Caro- 
linas  branch  of  the  Associated 
General  Contractors  of  Ameri¬ 
ca,  Inc.,  as  public  relations  di¬ 
rector. 


LOVEJOY  LECTURER — President  Delyte  W.  Morris  of  Southern 
Illinois  University  presents  the  Elijah  P.  Lovajoy  journalism  lecture¬ 
ship  certificate  to  H.  Clay  Tate  (right),  editor  of  the  Bloomington 
(III.)  Pantograph.  Mr.  Tate  spent  three  days  at  the  university,  speak¬ 
ing  to  journalism  classes  and  student  convocation. 


George  McFadden,  former 
Albuquerque  (N.M.)  Tribune 
reporter  —  named  vicepresident 
of  Pan  American  Enterprises, 
Inc.,  in  Cali,  Colombia. 

*  ♦  ♦ 

Donald  J.  Campbell,  for¬ 
merly  with  the  Dallas  (Tex.) 
Times  Herald  —  appointed  as¬ 
sistant  manager  of  the  South¬ 
west  division  of  the  Oil  Daily. 
*  ♦  ♦ 

Charles  McCarry,  reporter 
for  the  Youngstown  (Ohio) 
Vindicator — i'esigned  to  Income 
a  speech  and  magazine  article 
writer  for  the  Department  of 
Labor. 

♦  *  * 

Wiilliam  E.  Gilbertson — re¬ 
signed  as  city  hall  reporter  for 
the  Appleton  (Wis.)  Post-Cres¬ 
cent  to  join  the  staff  of  the 
Defense  Department  in  Wash¬ 
ington,  D.  C. 


Bank  Presents 
Press  Dividends 

Houston,  Tex. 

Post  reporters  Jim  Mathis 
and  Tom  Martin  were'  awarded 
the  first  prize  of  $500  in  the 
general  news  category  of  the 
first  annual  First  City  Na¬ 
tional  Bank  Press  Awards,  pre¬ 
sented  during  the  Press  Club 
Gridiron  Dinner  Api:il  3,  Their 
exposure  of  city  land  scandals 
was  cited. 

Two  other  Post  staff  members 
won  $100  runnerup  awards  in 
the  features  and  pictures  cate¬ 
gories. 

William  H.  Gardner,  chief 
of  the  Post’s  Austin  bureau 
won  with  his  copyrighted  f»'a- 
ture  on  Former  Land  Commis¬ 
sioner  Bascom  Giles,  and  Post 
Photographer  Keith  Hawkins 
won  with  his  picture,  “Two 
Shotgun  Blasts  Equal  Four  Or¬ 
phans.’’ 

Three  prizes  went  to  mem¬ 
bers  of  the  Houston  Press. 

Photographer  Bill  Cooksey 
had  the  best  picture.  It  was  of 
a  horse  in  a  hayloft.  “Floyd 
Tillman  Pulls  Out,’’  a  story  by 
William  Taylor,  was  the  best 
feature.  Both  won  $500. 

Press  Reporter  Marie  Dau- 
plaise  was  runnerup  in  the  gen¬ 
eral  news  category.  She  won 
$100  for  her  stories  on  Food 
Faddist  Adolphus  Hohensee. 


718  Pulitzer  Entries 

Entries  in  competition  for 
eight  Pulitzer  journalism 
awards  reached  a  new  high 
of  718  for  1955 — 186  more  than 
in  1954.  Announcement  of  win¬ 
ners  will  be  made  Monday, 
May  7. 


Dole  Given  Award 
For  Religious  News 

Minneapolis 
Kenneth  Dole,  church  editor 
of  the  Washington  (D.C.)  Post 
and  Times-Herald  received  the 
James  O.  Sup¬ 
ple  memorial 
award  for  ex¬ 
cellence  in  re¬ 
ligious  journal¬ 
ism  at  the  an¬ 
nual  convention 
of  the  Religious 
N  e  w  s  w  r  iters 
A  s  s  o  c  i  a  tion 
here  last  week. 

Mr.  Dole  was 
presented  with 

the  Supple  award  (a  certificate 
and  a  check  of  $100)  which  is 
given  in  honor  of  the  late 
James  0.  Supple,  fonner  re¬ 
ligion  editor  of  the  Chicago 
Sun-Times  and  an  RNA  foun¬ 
der,  who  was  killed  in  an  air¬ 
plane  crash  in  1950  enroute  to 
Korea  as  a  war  correspondent. 

Mr.  Dole  is  the  fourth  recip¬ 
ient  of  the  award. 


Guild  Plans  Broun 
Memorial  Library 

Washington 

The  American  Newspaper 
Guild  plans  to  establish  a  li¬ 
brary  in  memory  of  its  foun¬ 
der,  Heywood  Broun,  in  its 
new  headquarters  here.  The 
Guild  was  organized  here  23 
years  agro  this  December. 

The  library  will  be  located 
in  the  Guild’s  new  offices  in  the 
Philip  Murray  Building,  1126 
16th  Street,  N.W.,  home  of  the 
International  Union  of  Elec¬ 
trical  Workers,  AFL-CIO.  The 
Guild  moved  here  from  New 
York  April  1. 


P  Reid  Grants 
Offered  for 
Travel  Abroad 


S  i  X  fellowships  carrying 
grants  of  $5,000  each  were  of¬ 
fered  American  Newspapermen 
and  women  for  study  abroad 
during  1957  by  the  Reid  Foun¬ 
dation  at  the  annual  meeting  of 
the  board  in  New  York  last 
week. 

Applicants  are  required  to 
have  completed  five  years  of 
experience  in  daily  newspapers 
or  press  associations  in  the 
United  States  and  must  regard 
journalism  as  a  continuing  ca¬ 
reer.  They  must  be  sponsored 
by  the  leading  executives  of 
both  editorial  and  business  de¬ 
partments  of  the  employing 
newspapers.  Choice  of  work  in 
Europe,  South  and  Central 
America,  the  Far  East,  Near 
East  or  Africa  is  offered.  Ap¬ 
plications  will  be  received  until 
Oct.  1. 

Six  fellowships  were  granted 
last  year. 

The  board  also  elected  direc¬ 
tors  and  officers  of  the  Foun¬ 
dation.  The  directors  re-elected 
were  Dr.  Charles  Seymour,  for¬ 
mer  president  of  Yale  Univer¬ 
sity;  Mrs.  Oveta  Culp  Hobby, 
executive  vicepresident,  Houston 
(Tex.)  Post,  and  officers  of  the 
Foundation:  Whitelaw  Reid, 
president  and  treasurer;  Ferdi¬ 
nand  Eberstadt,  president  of  F. 
Eberstadt  &  Co.,  vicepresident, 
and  John  L.  Gray,  of  the  firm 
of  DeWey,  Ballantine,  Bushby, 
Palmer  and  Wood,  secretary. 

The  travel  grants  are 
awarded  annually  by  the  fellow¬ 
ship  committee.  Members  of  this 
committee  also  were  elected  by 
the  board.  They  are:  Wright 
Bryan,  editor,  Cleveland  (Ohio) 
Plain  Dealer;  Erwin  D.  Can- 
ham,  editor,  Christian  Science 
Monitor;  Gardner  Cowles,  edi¬ 
tor,  Look  magazine;  Norman 
Chandler,  president,  Los  An¬ 
geles  Times;  Barry  Bigham, 
publisher,  Louisville  (Ky.) 
Courier  Journal  and  Louisville 
Times;  E.  Palmer  Hoyt,  editor, 
Denver  (Colo.)  Post;  Basil  L. 

I  Walters,  executive  editor,  Chi¬ 
cago  Daily  News;  Whitelaw 
I  Reid,  and  Wilbur  Forrest, 
,  chairman. 

;  Application  blanks  may  be 
;  obtained  by  addresing  Mr.  For¬ 
rest,  Chairman  of  the  Fellow- 
;  ship  Committee,  Reid  Founda- 
r  tion,  230  West  41st  Street,  New 
York  36,  N.  Y. 
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DiKussion  go«t  on  ovon  at  tha  coffaa-braok  at  tha  annual  Standard  Oil  Daalari'  Advisory  Council 
maating  in  Chicago.  Loft  to  right:  W.  H.  Miiiar,  Standard  Oil  assistant  gonaral  managar  of  solas; 
W.  C.  Lana,  daaler  in  Kansas  City,  Missouri;  D.  F.  Bonton,  Standard  Oil  vica  prasidant,  solas; 
W.  H.  Harrison,  daalar.  La  Porta,  Indiana;  A.  C.  Sailstad,  Standard  Oil  ganoral  managar,  solas. 

INSET:  August  Amoldi  of  Danvar,  Colorado;  Wilbart  BornicUa  of  Mandota, 
Illinois;  Harlan  G.  Lawis  of  Bollavua,  Nabraska — all  doalars. 


Jac  LeGoff  asks  small  businessmen 


Dciizil  Walkint, 

Standard  Oil  Doalor,  St.  Louis,  Missouri: 

’'This  is  my  third  year  at  this  meeting 
where  Standard  Oil  dealers  discuss  sales 
and  service  problems  with  company 
executives  for  three  days.  Nine  dealers, 
who  are  elected  by  other  dealers  at  re¬ 
gional  meetings,  give  the  company 
advice,  which  is  always  very  carefully 
considered.  The  result  is  better  service 
and  better  products!” 


Manuol  Mislovo, 

Standard  Oil  Dealer,  Milwaul(00,Wisconsin 

"One  of  the  smartest  things  any  big 
business  can  do  is  to  consult  the  people 
who  come  in  contact  with  customers. 
That  way,  it  can  find  out  first-hand 
what  the  public  needs  and  what  its  sales 
people  need  to  keep  customers  coming 
back.  Standard  Oil  does  just  that.  The 
company  asks  our  advice  and  acts  on  it. 
And  our  customers  benefit.” 


W.  H.  Ehrenberg, 

Standard  Oil  Dealer,  St.  Joseph,  Mich.: 
"Under  the  dealer  adviso^  plan,  I  rep¬ 
resent  many  Michigan  Standard  Oil 
dealers  who  elected  me  to  meet  with 
company  officials.  That’s  certainly  an 
example  of  a  big  company  asking  for 
advice  from  small  businessmen.  Did  you 
know  that  Standard  Oil’s  popular  plan 
for  guaranteed  radiator  protection  came 
out  of  a  dealer-company  meeting?” 


Roy  Wilson, 

Standard  Oil  Dealer,  Brainerd,  Minnesota: 

"This  was  my  first  m)portunity  to  talk 
to  top  executives  at  Standard  Oil  about 
problems  that  are  very  important  to 
dealers — products,  sales  and  service.  It’s 
a  wise  company  policy  to  talk  over  such 
matters  with  the  men  who  meet  the 
public.  Actually  we  helped  plan  the 
meeting  by  first  outlining  the  matters 
we  wanted  to  discuss.” 


dependent  businessmen — and  they  do  tell  usi 
We  listen  and  we  act  whenever  an  improvement 
in  products  or  services  seems  mutually  practical. 
This  seems  to  us  a  fine  example  of  targe  and  small 
business  giving  each  other  a  helping  hand  and 
benefiting  you,  our  customers,  in  the  process. 


Constantly  improving  products  and  services  for  its 
customers.  Several  years  ago  Standard  Oil  estab¬ 
lished  a  program  for  a  dealer  advisory  council 
to  meet  annually  with  us  in  Chicago  and  tell  us, 
first-hand,  how  they  and  we  can  better  serve  our 
millions  of  customers.  These  men  are  selected  by 
their  fellow-dealers  for  their  high  qualities  as  in- 


What  makes 
a  business 
a  good  citizen'^ 


STANDARD  OIL  COMPANY  (INDUNA) 


Carl  W.  Erickson,  news  editor,  Wor- 
cetter  (Mass.)  Telegram. 

Wesley  First,  night  news  editor.  New 
York  World-T^egram  and  Sun. 

William  J.  Foote,  managing  editor, 
Hartford  (Conn.)  Courant. 

James  Herron,  chief  editorial  artist, 
Cleveland  (Ohio)  Frees. 

William  S.  Hoop,  assistant  news  edi¬ 
tor,  Pittsburgh  (Pa.)  Press. 

Lawrence  O.  Hutchison,  news  editor, 
Iowa  Farm  and  Home  Register,  Des 
Moines  Register  and  Tribune. 

Cy  King,  executive  editor,  Buffalo 
(N.  Y.)  Courier-Express. 

Almon  W.  McCall,  co-publisher  and 
editor.  Grand  Haven  (Mich.)  Daily  Tri¬ 
bune. 

Louis  Mandell,  wire  editor,  Manchest¬ 
er  (Conn.)  Evening  Herald. 

Guy  S.  Northrop,  Jr.,  assistant  tele¬ 
graph  editor,  Memphis  (Tenn.)  Com¬ 
mercial  Appeal. 

Rodney  L.  Odell,  telegraph  and  make¬ 
up  editor  Passaic-Clifton  (N.  J.)  Her¬ 
ald-News. 

Ed  Olwin,  news  editor,  St.  Paul 
(Minn.)  Dispatch. 

Tom  Peck,  Sunday  editor.  Charleston 
(S.  C.)  News  and  Courier. 

William  P.  Pike,  makeup  editor, 
Hartford  (Conn.)  Times. 

John  R.  Puckett,  makeup  editor,  Dal¬ 
las  (Tex.)  Morning  News. 

Alan  McN.  Rogers,  telegraph  editor, 
Winnipeg  (Man.)  Tribune. 

Edward  A.  Sherman,  Jr.,  publisher 
and  editor,  Newport  (R.  I.)  Daily 
News. 

Robert  Parker  Smith,  Sunday  roto 
magazine  editor,  Detroit  (Mich.)  Free 
Press. 

Sandy  Stiles,  Sunday  magazine  edi¬ 
tor,  St.  Petersburg  (Fla.)  Times. 

William  K.  Trosene,  women’s  and 
feature  editor,  Pittsburgh  (Pa.)  Press. 

Robert  E.  Walsh,  telegraph  editor. 
Banger  (Me.)  Daily  News. 

Marshall  D.  Yarrow,  managing  edi¬ 
tor  and  editor,  Ottawa  (Ont.)  Citizen. 


API  Seminar 
On  Makeup 
Attracts  27 


EDITORIAL  WORKSHOP 


By  Koy  H.  Copperiid 

Comma  Comment 


Hostility  toward  the  comma  is  a  hallmark  of  newspaper 
style  books.  The  reason  for  this  may  be  tJiat  many  of 
them  represent  a  revolt  against  Victorian  diction  and 
ignore  all  that  has  happened  to  the  language  since  1900. 

But  the  usual  bald  adjuration,  “Use  the  comma 
sparingly,”  is  about  as  good  advice  by  itself  as  “Use  the 
letter  s  sparingly,”  which  might  lead  to  succes,  misive, 
and  impoaible. 

Pick  an  elderly  classic  off  the  shelf,  or  turn  the  brittle 
pages  of  a  50-year-old  newspaper,  and  you  will  quickly 
find  what  look  like  superfluous  commas  to  today’s  eyes. 
Some  of  them  precede  that.  Others  set  off  adverbs,  which 
we  seem  to  find  more  assimilable  than  our  forebears  did. 

We  may  lift  a  couple  of  examples  bodily  from  The 
King’s  English  (Fowler): 

Yet  there,  too,  we  find,  that  character  has  its  problems 
to  soli'e.  Meredith. 

We  know,  that,  in  the  individual  man,  consciousness 
grows.  Huxley. 

Most  of  us  would  probably  be  inclined  to  take  all  the 
commas  out  of  both  sentences. 

An  examination  of  current  newswriting  shows  that 
commas  are  more  often  omitted  when  required  than  used 
when  unnecessary.  Thus  the  style  books  are  seen  to  bi 
barking  up  the  wrong  tree. 

The  space  that  is  left  seems  about  right  for  discussion 
of  a  couple  of  instances  in  which  commas  are  used  un¬ 
necessarily.  One  of  these  is  the  mistaking  of  ordinary 
adverbs,  which  do  not  need  to  be  set  off  for  parenthetical 
elements,  which  often  are. 

Here  are  some  examples  of  this:  The  farm  laborer 
could  not  start  his  car  but,  apparently,  a  car  thief  could; 
and  Yesterday,  he  drove  to  the  city.  Writers  who  use 
such  commas  are  probably  misled  by  the  accepted  (but 
not  invariable)  practice  of  setting  off  such  interruptives 
as  of  course,  therefore,  and  however. 

Another  superfluous  use  of  commas  is  in  the  separation 
of  adjectives  that  apply  cumulatively,  rather  than  separ¬ 
ately,  to  their  nouns.  Examples:  After  a  hard,  second 
look  .  .  .  This  was  not  a  look  that  was  second  and,  as  a 
separate  idea,  also  hard,  but  rather  a  second  look  that 
was  hard.  The  mistaken  comma  after  hard  makes  it 
apply  to  look  alone  and  not  to  second. 

The  same  reasoning  fits  balky,  old  sultan;  and  two, 
short  gloomy  acts  (correct:  two  short,  gloomy  acts). 

A  little  thought — but  not  much — is  required  to  differ¬ 
entiate  these  constructions  from  a  hot,  dusty  road  (a 
road  that  is  hot  and  also  dusty)  and  o  short,  exciting 
chase  (a  chase  that  is  short  and  also  exciting). 

But  how  can  we  tell  for  certain,  especially  in  doubtful 
cases,  whether  to  use  the  comma? 

Well,  the  comma  should  be  easily  interchangeable  with 
the  word  and.  If  not,  it  is  out  of  place.  Compare  hat'd 
and  second  look  with  hot  and  dusty  road. 

Yet  the  comma  may  be  omitted  from  any  series  of 
adjectives  preceding  a  noun  without  causing  any  damage, 
and  this  practice  seems  to  be  gaining:  a  hot  dusty  road, 
a  short  exciting  chase.  Elimination  of  the  decision  is  in 
its  favor.  Anyway,  commas  are  better  left  out  of  such 
constructions  than  used  when  they  don’t  belong. 

Don’t  go  away.  Missing  commas  will  be  taken  up  too. 
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Breakfast  Briefs 

Here’s  good  news  for  those 
trying  to  reduce,  from  German 
scientists.  Get  some  extract  of 
seaweed,  pour  into  a  glass  of 
water  and  drink  it.  The  mixture 
will  form  a  jelly-like  lump  in 
the  stomach  which  will  be  kept 
busy  for  several  hours  digesting 
it.  You  won’t  be  hungry  and 
since  the  preparation  contains 
no  calories,  you’ll  lose  weight. 

But  contemplating  that  j.''lly- 
like  lump  of  seaweed,  we  won¬ 
der — wouldn’t  it  be  better  just 
to  throw  away  the  scales? 


GOSS  AND  DUPLEX  PRESSES 


E very  Minute  of  the  Year 
Play  safe — consult  the 
men  who  know  your 
presses  best  on  any 
questions  regarding  op¬ 
eration,  maintenance, 
repairs,  moving  or  pur¬ 
chase  of  presses.  Many 
of  your  problems  can  be 
solved  by  phone. 


An  Ohio  town  had  an  open 
house  celebration  for  its  new 
jail,  but  all  future  visitors  will 
find  it  a  closed  house — and 
how. 

From  the  Cleveland  Plain  Dealer 


Goss  Printing  Press  Co. 

5601  W.  31$t  St.,  Chicago  SO,  III. 
Phone:  Bishop  2-3300 


Man  has  created  a  nervous  system 


with  reflexes  faster  than  his  own 


Today’s  jet  planes  lly  at  speeds  far  beyond  man’s 
capacity  to  think  and  act.  That’s  why  today  he  is 
designing  electro-mechanical  stand-ins. .  .auto¬ 
matic  systems  that  expand  his  reasoning  power,  his 
nervous-reflex  action,  his  muscular  ability. 

For  example,  shooting  a  crow  with  a  rifle  from 
a  moving  jeep  would  be  quite  a  trick.  But  suppose 
the  crow  were  flying  at  750  mph  ?  And  suppose  you 
were  angling  across  at  more  than  8(X)  mph  !  Hard 
to  imagine,  yet  it  illustrates  the  problem  our  jet 
pilots  would  face  if  they  had  no  mechanical  helpers. 
Fortunately,  our  jets  have  armament  control  sys¬ 
tems  like  the  AuTONETics-designed  and  built  MG-4 
Fire  Control.  This  automatic  system  enables  jet 
pilots  to  hit  even  invisible  targets  flying  at  super¬ 
sonic  speeds.  It  calculates  every  factor  in  split 


seconds— speed  of  target,  wind  velocity,  angle  of 
approach— and  directs  the  pilot  through  a  complete 
attack. 

Armament  control  systems  are  but  one  of  the 
electro-mechanical  avenues  which  the  Autonetics 
Division  of  North  American  Aviation  is  exploring. 
Others  include  auto  pilots,  auto  navigators,  com¬ 
puter  systems  and  special  products. 

If  you  have  a  professional  interest  in  this  field, 
either  as  an  engineer  or  manufacturer,  write 
Autonetics.  Dept.  E-.l,  1221 1  Lakewood  Blvd., 
Downey,  California.  /"ySN, 


Autonetics 


A  DIVISION  OF  NORTH  AMERICAN  AVIATION,  INC. 


AUTOMATIC  CONTROLS  MAN  HAS  NEVER  BUILT  BEFORE 
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This  intricate  wiring  harness  is  part  of  the  "nervous  system"  of  Autonetics*  MG-4  armament  director  for  jet  aircraft 


Staffs  Gain  Control 


Of  8  Speidel  Papers 


Financial  control  of  eight 
daily  newspapers  affiliated  with 
Speidel  Newspapers  Inc.,  in 
six  states  has  been  acquired 
by  employe-stockholders  of  the 
newspapers. 

John  Ben  Snow  of  New  York 
and  Colorado  Springs,  Chair¬ 
man  of  the  Board,  said  here 
last  week  that  his  43,.')60  shares 
of  Class  B  preferred  stock  in 
all  seven  newspaper  corpora¬ 
tions  had  been  redeemed  by 
the  companies  and  that  the 
stock  would  be  retired.  Total 
amount  involved  in  the  redemp¬ 
tion  was  $4,356,000. 

Now  outstanding  are  Class 
-A.  preferred  and  common  stock 
owned  by  218  employes  of  the 
newspapers.  Voting  control  of 
the  companies  was  tiansferred 
by  Mr.  Snow  to  some  50  execu¬ 
tives  of  the  newspapers  in  1952. 
.At  that  time,  Mr.  Snow  ex¬ 
changed  his  majority  common 
stock  for  the  Class  B  preferred 
non-voting  stock  and  the  ex¬ 
ecutives  purchased  sufficient 
new  common  stock  to  acquire 
voting  control. 

At  that  time  Mr.  Snow  said 
he  would  sell  his  preferred 
stock  back  to  the  companies  as 
soon  as  the  employe-stockhold¬ 
ers  could  arrange  the  necessary 
financing. 

Simultaneously  with  the  re¬ 
demption  of  the  preferred  stock, 
boards  of  directors  of  the  seven 
affiliated  newspaper  corpora¬ 
tions,  meeting  here  today,  ac¬ 
cepted  with  regret  the  resigna¬ 
tions  of  Mr.  Snow  and  Merritt 
C.  Speidel,  Palo  Alto,  Calif., 
as  officers  and  directors  of  the 
companies.  Mr.  Snow  has  been 


chairman  of  the  board  and  a 
director  of  each  of  the  com¬ 
panies  and  Mr.  Speidel  has  been 
president  and  director  of  each. 
Mr.  Speidel  announced  his  res¬ 
ignation  a  few  weeks  ago. 

Mr.  Snow  will  continue  as 
chairman  of  the  board  and  Mr. 
Speidel  as  president  of  Speidel 
Newspapers  Inc.,  a  national  re¬ 
search  and  service  oiganization 
with  principal  offices  in  Colo¬ 
rado  Springs,  Colo.,  and  edi¬ 
torial  offices  in  Palo  Alto,  Calif. 

Other  officers  and  directors 
of  Speidel  New’spapers  Inc., 
are:  vicepresident  and  secre¬ 
tary,  Harry  S.  Bunker,  Colo¬ 
rado  Springs;  treasurer, 
Charles  H.  Stout,  Colorado 
Springs;  assistant  treasurer, 
Gerald  C.  Bean,  Colorado 
Springs;  directors,  Clifford  J. 
Nuhn,  Poughkeepsie,  N.Y.,  Paul 
H.  Caswell,  Salinas,  Calif.,  and 
William  T.  Hageboeck,  Iowa 
City,  Iowa. 

Mr.  Bunker  is  general  man¬ 
ager  of  the  organization  and 
Mr.  Stout  is  assistant  general 
manager.  Frank  C.  Clough  is 
editorial  director. 

Common  voting  stock  of  the 
newspaper  corporations  is  avail¬ 
able  to  each  of  the  principal 
executives  while  associated  ac¬ 
tively  with  one  of  the  news¬ 
papers. 

The  reorganization  plan  con¬ 
templates  that  no  individual 
will  obtain  voting  control  of 
any  of  the  properties.  Control 
is  vested  in  the  combination  of 
local  management  stockholders 
and  they,  in  turn,  are  repre¬ 
sented  by  one  of  their  number 
among  the  12  stockholders  who 
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own  all  the  voting  stock  of 
Speidel  Newspapers  Inc. 

While,  under  the'  Snow  plan, 
the  newspaper  companies  re¬ 
main  integrated  with  Speidel 
Newspapers  Inc.,  they  are  not 
subsidiaries.  Integration  is  for 
the  purpose  of  affording  the 
individual  newspapers  the  bene¬ 
fit  of  national  newspaper  man¬ 
agement  service;  research  and 
accounting  facilities. 

Mr.  Snow,  who  originated  the 
exchange  of  stock  plan,  is  a 
former  member  of  the  board 
of  directors  of  the  F.  W.  Wool- 
worth  Company  Ltd.  of  Eng¬ 
land.  His  associations  with  Mer¬ 
ritt  Speidel  go  back  to  1906 
when  Mr.  Snow  was  operating 
a  Woolworth  store  in  Port  Jer¬ 
vis,  N.  Y.,  and  Mr.  Speidel  was 
a  young  reporter  for  the  Port 
Jervis  Union  -  Gazette.  They 
started  building  the  Speidel 
group  in  the  1930’s. 

New  corporation  officers  and 
directors  are: 

Poughkeepsie  (N.Y.)  News¬ 
papers,  Inc. — Clifford  J.  Nuhn, 
president  and  treasurer;  Arthur 
F.  Wollenhaupt,  vicepresident; 
Harry  S.  Bunker,  secretary; 
Charles  H.  Stout,  assistant  sec¬ 
retary,  and  W.  T.  Hageboeck, 
director. 

Reno  (Nev.)  Newspapers,  Inc. 
— Joseph  F.  McDonald,  presi¬ 
dent  and  treasurer;  Charles  H. 
Stout,  vicepresident;  Harry  S. 
Bunker,  secretary;  Clarence  K. 
Jones,  assistant  secretai'y,  and 
Paul  H.  Caswell,  director. 

Salinas  (Calif.)  Newspapers 
Inc. — Paul  H.  Caswell,  president 
and  treasurer;  G.  V.  Baymlller, 
vicepresident;  Harry  S.  Bunker, 
secretary;  Charles  H.  Stout, 
assistant  secretary,  and  W.  T. 
Hageboeck,  director. 

Press-Citizen  Company  Inc. — 
(Iowa  City,  Iowa) — W.  T.  Hage¬ 
boeck,  president  and  treasurer; 
E.  J,  Liechty,  vicepresident; 
Harry  S.  Bunker,  secretary; 
Charles  H.  Stout,  assistant  sec¬ 
retary,  and  Clifford  J.  Nuhn 
director. 


Chillicothe  (Ohio)  Newspapers 
Inc. — W.  E.  Beeler,  president 
and  treasurer;  N.  L.  Kellen- 
berger,  vicepresident;  Harry  S. 
Bunker,  secretary;  Charles  H. 
Stout,  assistant  secretary  and 
W.  T.  Hageboeck,  director. 

Fort  Collins  (Colo.)  News¬ 
papers  Inc. — Clyde  E.  Moffitt, 
president  and  treasurer;  Gordon 

R.  Merrick,  vicepresident;  Harry 

S.  Bunker,  secretary;  Charles 
H.  Stout,  Assistant  Secretary, 
and  Clifford  J.  Nuhn,  director. 

Visalia  (Calif.)  Newspapers 
Inc. — Robert  M.  Speidel,  presi¬ 
dent  and  treasurer;  L.  G.  Loh- 
meyer,  vicepresident;  Harry  S. 
Bunker,  secretary;  Charles  H. 
Stout,  assistant  secretary,  and 
Paul  H.  Caswell,  director. 

The  newly  elected  presidents 
will  continue  as  publishers  of 
the  newspapers. 


Pension  Plan 


To  Cover  225 


Cincinnati 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OP  NEWSPAPER  ADVERTISING 


ACB  Checking 

Proof  Service  speeds 
payment  of  publishers’ 
invoices  each  month. 


Approximately  225  employes 
of  the  editorial  and  business 
staffs  of  the'  Cincinnati  Post 
(Scripps-Howard)  will  be  cov¬ 
ered  in  a  pension  program,  ar¬ 
rangements  for  which  were 
completed  last  week. 

Harry  Reckner,  past  iiresi- 
dent  of  the  local  Guild  and 
chairman  of  the  pension  com¬ 
mittee  which  has  been  at  work 
for  10  months,  announced  that 
bids  were  submitted  by  13  con¬ 
cerns  and  the  contract  was 
given  to  Manufacturers  Life 
Insurance  Co. 

Annual  premium  is  $104.  Re¬ 
tirement  income  ranges  from 
$45.12  monthly  for  males,  $40.25 
for  females,  beginning  at  age 
25;  to  $7.18  for  men  and  $6.4(1, 
women  entering  service  at  55. 

Death  benefits  for  one  year’s 
service  are  $104  and  rise  to 
$6,855.68  after  40  years.  Em¬ 
ployes  quitting  the  paper  may 
continue  deposits  and  have  the 
.  same  income  at  maturity,  or 
may  receive  cash  values  ranging 
from  $96.20  at  end  of  one  year 
to  $6,855.68  after  40  years. 

The  plan  is  in  addition  to 
Social  Security  income.  Only 
nine  dissenting  votes  were 
heard  when  the  program  was 
adopted  and  these  were  regis¬ 
tered  by  women  workers. 
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WSJ  Beginner 

Samuel  H.  Logan,  of  Salina, 
Kas.,  Kansas  State  College 
journalism  senior,  is  one  of  the 
first  to  be  employed  by  the 
Wall  Street  Journal  in  its  $100- 
a-week  training  program.  He 
will  work  on  the  Southwest  edi¬ 
tion  at  Dallas. 
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Control  tower  says  “Scotch”  is  a  brand  name 
for  tape— don’t  forget  the  quotes! 


Plane  facts:  while  we  welcome  the  mention  of 
our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trademark.  If  it  is  impos¬ 
sible  for  you  to  use  the  full  name  correctly: 


“SCOTCH”  Brand  Cellophane  Tape— or 
“SCOTCH”  Brand  Masking  Tape,  etc.,  please 
just  say  cellophane  tape  or  masking  tape.  Thank 
you  for  your  cooperation. 


MINNESOTA  MINING  AND  $ 


ST.  PAUL  6, 


MANUFACTURING  COMPANY 


MINNESOTA 
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WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

insurance  exchange 

KANSAS  CITV,  MISSOURI 


Police-Beat 
Veteran  Says 
‘Be  Merciful’ 


Zacharias,  police  reporter  for 

the  Philadelphia  Daily  News,  ' A_!  ^ 

memories  were  made  for  one  of  “  l 

Philadelphia’s  best  known  news-  j 

papermen:  '  %%  - 

Starting  as  a  kid  50  years 

ago  on  the  Yiddish  language  ?  r  j' 

,  .  ,  ,  ,  A  left,  police  reporter  for  the  Phila- 

Jewish  Moi-ning  Joimial  trans-  Daily  New,,  trie,  on  the 

ferring  to  the  Philadelphia  Sergeant 

Press  in  1909,  joining  the  Even-  Patrick  V,  Mdlhenney,  a,  a  gag. 
ing  Ledger  when  it  started  in 

1914  and  serving  throughout  He  said  he  learned  a  lesson 
its  career,  and  beginning  all  when  he  was  a  young  reporter, 
over  again  with  the  Record  “I  once  went  up  to  a  home 
briefly  and  then  the  Daily  News  to  get  a  picture  of  a  man  who 
after  the  Ledger  had  folded.  had  been  killed  in  an  accident. 

That  is  a  capsule  account  of  Unthinkingly,  I  told  his  wife 
Zach’s  half  century  in  a  busi-  what  had  happened.  She  fainted 
ness  he  loves,  but  the  human  in  front  of  me.  It  taught  me 
experiences  encompassed  in  a  lesson  I  never  fojgot — to  try 
those  years  of  jounialistic  ef-  to  spare  people’s  feelings  in 
fort  could  fill  several  volumes,  times  of  tragedy. 

Lured  away  from  his  tele-  “You  can  be  a  good  report- 
phones  in  the  reporters’  room  er,”  he  says,  “and  still  be  nice 
in  City  Hall  and  asked  to  re-  to  people.  In  fact,  it  pays  to 
view  his  career,  Zach  pleaded:  be  nice.’’ 

“Whatever  you  do,  don’t  make  He  didn’t  think  he  would 
me  sound  like  a  joumalism  pro-  like  police  work  in  the  begin- 
fessor  or  a  humanitarian.  I’m  ning;  he  wanted  to  be  a  dra- 
just  a  reporter.”  ma  critic.  There  were  some 

,,  ^  hard-boiled  police  reporters  in 

Spare  Feelings  City  Hall  in  those  days.  They 

Asked  to  give  advice  to  di,i  not  take  to  newcomers  verv 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. _ 


•  World  Coverage 

•  Big  Byline  Features 
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In  fact,  this  turns  out  to  be  a  massive 
"tote."  For  the  Swiss  buy  thousands 
upon  thou.sands  of  bales  of  American 
cotton  each  year  . .  . 

paying  American  cotton  growers 
millions  .  . .  every  penny  in  cash! 

Made  in  the  U.  S.  A. . . .  sold  Swiss 

Cotton  is  just  a  beginning.  The  Swiss 
like  American  products.  They  buy  al¬ 
most  everything  America  makes,  mines 
or  grows.  American  farm  and  foodstuffs. 
Chemicals,  petroleum  and  appliances. 
Automobiles,  metals,  aircraft.  Woolens 
and  tobacco. 

Switzerland's  payments  for  these  pur¬ 
chases  of  American  goods  come  to  some 
$150,000,000  each  year.  An  amount  she 
pays  promptly  in  rash  .  .  .  making 
Switzerland  the  best  cash  customer 
America  has  in  Europe. 

Getting  down  to  business 

Naturally,  the  prime  requisite  for  being 
a  good  cash  customer  is  to  have  ready 
cash.  Switzerland  has.  Because  Switzer¬ 
land  earns  those  dollars  through  the 
sale  of  her  own  products  to  America 
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(mostly  watches  and  watch  movements). 

But,  here  we  fare  a  point  of  plain, 
pockethook  economics.  Anything  which 
seriously  handicaps  Switzerland's  abil¬ 
ity  to  sell  and  earn  must  also  affect  her 
ability  to  buy. 

That  has  happened. 

America  has  already  increased  her 
tariff  on  jeweled-lever  Swiss  watches  by 
SO'/r .  Since  then,  additional  restrictions 
of  even  more  serious  nature  have  been 
proposed. 

The  net  effect  of  these  proposed  re¬ 
strictions  could  be  to  price  the  fine, 
jeweled-lever  Swiss  watch  right  off  the 
wrist  of  the  average  American 

.  . .  and  with  it,  the  ability  of  the 
Swiss  to  keep  on  being  America's  best 
customer  in  Europe. 

Obviously,  the  people  oj  Switzerland 
have  a  deep  interest  in  seeing  what  steps 
are  now  going  to  be  taken.  But,  then, 
millions  oJ  Americans  must  be  equally 
inter ested.These  are  the  American  jarm- 
ers,  workers,  manujacturers  and  busi¬ 
nessmen  who  have  long  since  learned 
to  look  upon  the  Swiss  and  Switzerland 


as  a  multimillion-dollur  market  jor 
American  products  every  year. 


Swiss  trade  means  dollars 
for  Dixie 

In  addition  to  cotton,  Switzerland  is  a 
large  buyer  of  tobacco,  peanuts  and 
rice.  Switzerland's  rash  purchases  of 
things  grown,  mined  and  made  in  the 
.Southern  and  Southwestern  states, 
rome  to  some  $40,000,000*  annually. 
Here,  for  example,  is  how  some  of 
ihe-e  slates  benefit: 

Georgia  ....  $3,112,000 

Texas .  7,522,000 

Alabama  ....  1,758,000 

Mississippi  ....  1,620,000 

Arkansas  ....  1,240,000 

Louisiana  ....  2,021,000 

Virginia  ....  3,310,000 

*  Button  comph-t^  fipurm  fur  1954;  Utt^t  available. 


published  in  recognition  of 
the  105th  anniversary  of 
The  Treaty  of  F riendship  and  Commerce 
pledged  between  the  people  of 
.America  and  the  people  of  Switzerland 

THE  WATCHMAKERS  OF  SWITZERLAND 
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Safety  Awards 
Given  to  42 
Newspapers 

Chicago 

The  National  Safety  Council 
has  announced  the  recipients  of 
its  1955  Public  Interest  Award. 
The  noncompetitive  award  is 
made  annually  to  public  infor¬ 
mation  media  for  exceptional 
service  to  safety. 

The  1955  award  went  to  32 
daily  and  10  weekly  newspa¬ 
pers,  108  radio  and  34  television 
stations,  two  television  and 
three  radio  networks,  14  gen¬ 
eral  circulation  and  38  special¬ 
ized  magazines,  34  advertisers, 
18  outdoor  and  two  transporta¬ 
tion  advertising  companies,  and 
two  transit  systems. 

“Influencing  human  behavior 
is  the  most  difficult  and  the 
most  important  part  of  accident 
prevention,”  said  Ned  H.  Dear¬ 
born,  Council  president.  “The 
only  way  to  reach  people  is 
through  public  information  me¬ 
dia,  and  their  wholehearted  co¬ 
operation  has  played  a  vital 
part  in  the  progress  of  the  safe¬ 
ty  movement.  We  are  proud  to 
honor  the  outstanding  safety 
leadership  represented  by  these 
awards.” 

The  list  of  newspaper  win¬ 
ners  follows: 

DAILY  NEWSPAPERS 
Beaver  Dam  (Wis.)  Citizen; 
Bennington  (Vt.)  Banner;  Col¬ 
umbia  (S.C.)  State;  Denver 
(Colo.)  Pont;  Detroit  (Mich.) 
Mews;  Fort  Lauderdale  (Fla.) 
Mews;  Guelph  (Ont.)  Mercury; 
Kalamazoo  (Mich.)  Gazette; 
Kansas  City  (Kas.)  Kansan; 
Logan  (Utah)  Herald  Jotanal; 

Manchester  (N.H.)  Union 
Leader;  Marion  (Ohio)  Star; 
Memphis  (Tenn.)  Commercial 
Appeal;  Memphis  (Tenn.) 
Press-Scimitar;  M  il  w  ajike  e 
(Wis.)  Sentinel;  Muskegon 
(Mich.)  Chronicle;  New  Bed¬ 
ford  (Mass.)  Standard-Times; 
New  Orleans  (La.)  States; 
Oakland  (Calif.)  Tribitne;  Rich¬ 
mond  (Calif.)  Independent; 
Rome  (Ga.)  Netvs-Tribune. 

Saginaw  (Mich.)  News;  St. 
Paul  (Minn.)  Dispatch-Pioneer 
Press;  Salt  Lake  City  (Utah) 
Deseret  News  and  Telegram; 
Salt  Lake  City  (Utah)  Trib- 
une;  San  Antonio  (Tex.)  Light; 
Seattle  (W^ash.)  Post-Intelli¬ 
gencer;  West  Point  (Ga.)  Val¬ 
ley  Tunes-News;  Wilmington 
(Del.)  News-Journal;  Winona 
(Minn.)  News;  Winsted 
(Conn.)  Citizen;  Yakima 
(Wash.)  Republic  and  Herald. 


WEEKLY  NEWSPAPERS 
Anthon  (Iowa)  Herald;  Bell¬ 
flower  (Calif.)  Herald- Ameri¬ 
can;  Charlotte  (N.C.)  Mecklen¬ 
burg  Times;  Chilton  (Wis.) 
Times  -  Journal;  Deep  River 
(Conn.)  New  Era;  Dumas 
(Ark.)  Clarion;  New  Canaan 
(Conn.)  Advertiser;  Rochelle 
(Ill.)  News-Leader;  Starkville 
(Miss.)  Netvs;  Wilmette  (Ill.) 
Life. 

• 

5  Firsts  in  Contests 
Won  by  Seattle  Daily 

Seattle,  Wash. 
Five  firsts  in  the  annual 
Washington  News  and  Photo 
Awards  competitions  went  to 
representatives  of  the  Seattle 
Post-Intelligencer,  They  were: 
Ed  Stone,  editorial  writing; 
Robert  J.  Browning,  feature; 
Jim  Faber,  reporting;  Don 
Page,  best  short,  and  Frank 
Lynch,  column. 

Fred  Delkin,  Bremerton  Sun, 
took  the  sports  event  and  Ray 
Ruppert,  Yakima  Herald,  the 
investigative  reporting  award. 

Firsts  in  non-metropolitan 
events  went  to:  Sam  Churchill, 
Y’akima  Herald,  feature;  Rob¬ 
ert  Radcliffe,  Yakima  Republic, 
leporting;  Jim  Schick  and  H. 
Sherman  Mitchell,  Walla  Walla 
Union-Btdletin ,  editorial. 

• 

Press  Club  Awartls 
Scholarships  to  Trio 

Kansas  City,  Kas. 
Three  journalism  scholar¬ 
ships  were  announced  this  week 
by  the  Kansas  City  Press  club. 
Winners  are  Glenn  C.  Treel- 
strup.  University  of  Missouri; 
Gerald  L.  Dawson,  University 
of  Kansas;  and  Darrell  Miller, 
Kansas  State  College. 

Each  year,  the  club,  a  profes¬ 
sional  chapter  of  Sigma  Delta 
Chi,  makes  awards  to  outstand¬ 
ing  junior  journalism  students 
of  the  three  schools.  Last  year 
each  winner  received  $206. 

Mr.  Miller  will  be  employed 
on  the  Topeka  Daily  Capital 
this  Summer.  Mr.  Dawson  is  a 
parttime  printer  for  the  Law¬ 
rence  Journal-World. 

• 

Ayers  Memorial 

Anniston,  Ala. 
A  new  science  hall  at  Jack¬ 
sonville  State  College  near  here 
is  dedicated  to  the  memory  of 
the  late  Dr.  T.  W.  Ayers,  father 
of  Col.  H.  M.  Ayers,  publisher 
of  the  Anniston  Star.  Before  be¬ 
coming  a  physician.  Dr.  Ayers 
owned  newspapers  in  Georgia 
and  Alabama,  including  the 
Anniston  Hot  Blast.  He  died 
in  1954  at  the  age  of  95. 


Five  Newsmen  Named 
’56  Congress  Fellows 

Washington 
Fellowships  embracing  em¬ 
ployment  on  Congressional  office 
and  committee  staffs  have  been 
made  to  the  following  journal¬ 
ists,  selected  by  the  American 
Political  Science  Association: 

John  Weir  Anderson,  re¬ 
porter  for  the  Reading  (Pa.) 
Times;  Ralph  H.  Johnson, 
graduate  student  in  journalism 
at  the  University  of  Minnesota; 
Serge  Edward,  Logan,  assistant 
city  editor,  Racine  (Wis.)  Jour¬ 
nal  Times;  Jason  P.  Rouby,  city 
hall  reporter,  Arkansas  Gazette, 
Little  Rock;  David  W.  Sec- 
rest,  International  News  Serv¬ 
ice,  Columbia,  Ohio. 

Selected  as  alternates  were 
Norman  I.  Gelman,  St.  Peters¬ 
burg  (Fla.)  Times,  and  Alice 
Weel,  TV  newswriter  for  CBS, 
New  York  City. 

Storm  Survivor 
Story  Cops  Prize 

Montgomery,  Ala. 
Sweepstakes  winner  in  the 
1955  AP  newswriting  and  photo 
contest  in  Alabama  was  Ben 
Knight,  Florence  Times,  for  his 
feature  story,  “The  Lord  Smiled 
Down,”  an  account  of  the  ex¬ 
periences  of  a  woman  who  sur¬ 
vived  a  storm. 

Other  awards  were:  Class 
A  A,  Mobile  Press,  spot  news; 
Harry  Cook,  Birmingham  News, 
non-spot  news;  Leo  Willette, 
Birmingham  News,  features: 
Benny  Marshall,  Birmingham 
News,  sports. 

Class  A:  A1  Fox  and  Howell 
Talley,  Gadsden  Times,  spot 
news;  Bruce  Jetton,  Tuscaloosa 
News,  non-spot  news;  Ben 
Knight,  Florence  Times,  fea¬ 
tures;  Ben  Knight,  Florence 
Times,  sports. 

Jim  Ware,  Birmingham  Post- 
Herald,  photos. 

• 

Austin  Daily  Wins 
Mental  Health  Award 

The  Austin  (Tex.)  American- 
Statesman  has  been  chosen  for 
the  National  Mental  Health 
Bell  Award  this  year,  F.  Barry 
Ryan  Jr.,  president  of  the  Na¬ 
tional  Association  for  Mental 
Health,  announced  this  week. 

The  award  is  given  each  year 
to  an  American  daily  newspaper 
which,  during  the  preceding 
year,  made  an  outstanding  con¬ 
tribution  to  the  fight  against 
mental  illness.  It  was  pre¬ 
sented  to  Charles  Green,  editor 
of  the  American-Statesman,  at 
an  award  dinner  in  Austin, 
May  2. 


Newton  to  Be 
SDX  Awards 
Key  Speaker 

Chicago 

V.  M.  (“Red”)  Newton  Jr., 
managing  editor  of  the  Tampa 
(Fla.)  .Morning  Tribune,  will 
speak  at  Sigma  Delta  Chi’s  An¬ 
nual  Awards  Banquet  May  15 
here  at  the  Sheraton  Hotel 
when  distinguished  service  in 
journalism  medallions  and  pla- 
ques  will  be  presented  to  16 
individuals  and  organizations 
for  their  outstanding  work. 

Mr.  Newton,  president  of  the 
Associated  Press  Managing 
Editors,  is  also  chairman  of 
SDX’s  National  Freedom  of  In¬ 
formation  Committee. 

Sol  Taishoff,  editor  and  pub¬ 
lisher  of  Broadcasting-Telecast- 
ing  magazine,  and  first  vice- 
president  of  the  fraternity,  will 
present  the  awards  to  the  win¬ 
ners,  and  assisting  w’ill  be  Spen¬ 
cer  Allen,  WGN  and  WGN-TV 
news  director,  Chicago  (E&P, 
April  21,  page  86). 

Official  recogpiition  w’ill  also 
be  conferred  on  the  Sigma  Delta 
Chi  Fellows,  outstanding  jour¬ 
nalists  named  at  the  Frater¬ 
nity’s  46th  Anniversary  Conven¬ 
tion  last  November.  Receiving 
keys  and  plaques  will  be  Walter 
Humphrey,  editor  of  the  Fort 
Worth  (Tex.)  Press,  and  Har¬ 
old  L.  Cross,  author,  legal  coun¬ 
sel  and  teacher.  Post-humous 
distinction  will  be  made  to  Paul 
Bellamy,  editor  emeritus  of  the 
Cleveland  (Ohio)  Plain  Dealer, 
who  died  April  12. 

Frank  F.  Orr,  editor  of  the 
Watsonville  (Calif.)  Register- 
Pa  jaronian,  will  accept  the  Pub¬ 
lic  Service  in  Newspaper  Jour¬ 
nalism  award  for  his  newspaper, 
and  Don  Mich,  editorial  di¬ 
rector,  will  represent  Look 
magazine  which  won  the  Maga¬ 
zine  Public  Service  aw'ard.  Ac¬ 
cepting  the  Radio  Public  Serv¬ 
ice  award  will  be  Jules  Herbu- 
veaux,  vicepresident  and  gen¬ 
eral  manager  of  Chicago’s 
Station  WMAQ,  and  Mark  H. 
Adams,  president  of  the  Tele¬ 
vision  Public  Service  award¬ 
winning  Station  KAKE-TV, 
Wichita,  Kas.,  will  accept  his 
organization’s  honors. 

The  Chicago  Professional 
Chapter  of  Sigma  Delta  Chi  is 
cooperating  with  National  Head¬ 
quarters  in  making  the  banquet 
arrangements.  James  R.  Brooks, 
public  relations  manager  of 
Ekco  Products,  Chicago,  and 
president  of  the  chapter,  has 
been  named  chairman. 
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The  Ted  V-  Rodgers 
Annual  Awards 
close  June  30**' 


For  published  articles  or  editorials  contributing  to 
the  improvement  of  highways  and  their  use. 


This  is  the  first  in  the  series  of  annual  awards  established  by 
Trailmobile,  Inc.,  and  the  A.T.A,  Foundation,  Inc.,  for  the  purpose  of 
recognizing  published  articles  and  editorials  that  make  an  outstanding  con¬ 
tribution  toward  the  improvement  of  our  highways  and  their  use,  or  toward 
a  better  understanding  of  the  various  problems  of  highway  transportation. 


The  awards  are  named  in  honor  of  Ted  V.  Rodgers,  founder  of 
the  American  Trucking  Association. 

In  the  1955-56  competition,  published  publications  devoted  primarily  to  the 
material  in  the  three  categories  will  be  transportation  industry;  (2)  daily  news- 
accepted:  (1)  magazines,  except  trade  papers;  and  (3)  weekly  newspapers. 


CASH  AWARDS  Three  identical  cash  awards  will  be  made  in  each  of  the  above 
categories  to  authors  of  the  winning  articles  or  editorials. 


MAGAZINES 

First  — $1500.00 
Second  —  $700.00 
Third  — $300.00 


DAILY  NEWSPAPERS 

First- $1500.00 
Second  —  $700.00 
Third  — $300.00 


WEEKLY  NEWSPAPERS 

First  — $1500.00 
Second  —  $700.00 
Third  — $300.00 


In  addition,  a  $500  cash  award  to  the  Journalism 
School  from  which  the  first  place  winner  in  each 
category  was  graduated.  And  lastly,  a  trophy  award 
will  be  made  to  the  publisher  who  represents  the 


original  source  of  each  winner  in  all  three  categories. 

For  complete  information  on  this  new  annual 
competition  please  use  the  coupon.  We  welcome  your 
participation. 


Ted  V.  Roffgsrs  Awards,  A.T.A.  Foundation,  Inc. 

1424  16th  Strsst,  N.  W.,  Washington  6,  D.  C. 

Please  send  me  complete  Information  on  ’.'ed  V.  Rodgers  Awards. 


•ounoMION 


Name. 


Dailies  Weigh 
Price  Rise  in 
Latin  America 

Caracas,  Venezuela 

While  many  U.  S.  newspaper 
publishers  are  considering  rais¬ 
ing  the  price  per  copy  to  five, 
seven,  or  10  cents,  publishers 
here,  already  charging  from  11 
to  15  cents  per  copy,  are  weigh¬ 
ing  plans  to  raise  prices  to  15 
cents  (U.  S.)  for  all  editions. 

A  United  Press  survey  of 
Latin  America  also  shows  that 
the  Argentine  reader  pays  the 
lowest  price  in  South  America 
for  a  daily  paper,  compared  to 
the  cost  of  the  paper  it’s  print¬ 
ed  on — about  one  and  a  half 
cents  at  the  newsprint  currency 
exchange  rate. 

Argentine  newspaper  publish¬ 
ers  buy  20%  of  their  newsprint 
from  Argentine  mills.  They  im¬ 
port  another  60%  at  the  official 
exchange  rate  of  18  pesos  to 
the  U.  S.  dollar  and  the  other 
20  per  cent  they  must  import 
at  the  free  rate  of  exchange 
which  is  40  pesos  to  the  dollar. 

The  Buenos  Aires  reader  buys 
his  newspaper  for  40  centavos 
— slightly  more  than  one  and 
one  half  U.  S.  cents  in  relation 
to  the  rate  the  publisher  must 
pay  for  newsprint.  When  this 
price  was  set  several  years  ago 
it  was  the  equivalent  of  five  and 
one  third  cents  U.  S. 

Elsewhere  in  South  America, 
metropolitan  newspapers  in 
many  countries  have'  increased 
their  circulation  rates  in  recent 
months  to  compensate  for  the 
rising  cost  of  newsprint.  In¬ 
creases  have  ranged  from  15  to 
166%. 

Montevideo  publishers  in¬ 
creased  their  prices  in  July 
from  eight  to  ten  centesimos, 
an  increase  which  brought  to 
more  than  six  and  one  half 
cents  U.  S.  the  price  of  news¬ 
papers  in  relation  to  the  rate 
of  exchange  at  which  newsprint 
may  be  imported  into  Uruguay. 

El  Diario  of  La  Paz,  Bolivia, 
increased  its  circulation  price 
166%  from  30  to  80  bolivianos 
two  months  ago. 

In  Santiago,  Chile,  publishers 
increased  prices  last  November 
from  15  to  25  pesos  per  copy 
for  standard  size  dailies  and 
from  10  to  15  pesos  for  tabloids. 
The'  new  prices  are  equivalent 
to  seven  and  one  half  cents  and 
four  and  one  half  cents  respec¬ 
tively  on  the  basis  of  the  ex¬ 
change  allowed  for  newsprint 
importation. 

Circulation  prices  have  also 


been  increased  in  Dio  de  Janei¬ 
ro,  Brazil,  and  Asuncion,  Para¬ 
guay.  In  Rio  prices  for  evening 
newspapers  were  increased  from 
one  to  two  cruzeiros — price  to¬ 
day  being  equivalent  to  nearly 
four  cents  U.  S.  at  present  rate 
of  exchange.  Morning  newspa¬ 
per  prices  in  the  Brazilian  cap¬ 
ital  were  boosted  50  per  cent 
from  Cr.  l.CO  to  Cr.  1..50 — 
equivalent  to  nearly  three  cents 
U.  S. 

Dailies  in  Asuncion  were  the 
most  recent  to  increase  their 
prices,  boosting  them  March  20 
from  two  guaranis  to  3  guar¬ 
anis  per  copy  or  to  the  equiva¬ 
lent  of  five  cents  U.  S. 


Summer  field  Confident 
of  Postal  Rate  Boost 

Washington 
Postmaster  General  Arthur 
E.  Summerfield  has  sent  to 
the  House  Postal  Rates  Sub¬ 
committee  a  list  of  235  news¬ 
papers,  which,  he  said,  have 
given  editorial  support  to 
postage  boosts  since  January 
1054. 

Reflecting  confidence  that 
the  rate  increase  will  be  ap¬ 
proved,  M  r.  Summerfield 
suggested  Congress  should  be 
considering  a  five-cent  mini¬ 
mum  for  first  class  mail. 
The  pending  bill  raises  that 
category  from  three  to  four 
cents.  Second  class  mail  is 
slated  for  two  annual  in¬ 
creases  of  $17  million  each. 


CELEBRATION  of  the  65th  an¬ 
niversary  of  the  Journal  de  Brasil 
called  for  an  informal  party  in 
the  Rio  de  Janeiro  newspaper's 
shop.  Condessa  Pereira  Carneiro 
and  her  young  grandson  played 
hosts  to  the  staff. 


Consolidated  Mill 
Increasing  Output 

Montreal 
Consolidated  Paper  Corp., 
Ltd.,  expects  to  produce  75,000 
more  tons  of  newsprint  in  1956 
than  last  year  and  will  add 
55,000  more  tons  of  annual  ca¬ 
pacity  within  two  or  three 
years,  president  George  M.  Ho¬ 
bart  told  the  annual  share¬ 
holders’  meeting.  He  said  that 
when  the  present  program, 
which  will  add  110,000  tons  of 
capacity  has  been  achieved, 
total  capacity  of  present  ma¬ 
chines  will  be  300,000  tons  more 
than  their  original  design  called 
for. 


19-Word  Wedding 

Ro.me 

The  English-language  Rome 
Daily  American  carried  only 
19  words  on  the  Grace  Kelly- 
Prince  Rainier  wedding  cere¬ 
mony.  Under  the  bottom-of- 
the  page  one  headline,  “Actress 
Weds,”  the  American  reported: 
“Monaco,  April  18  —  American 
actress  Grace  Kelly  and  Prince 
Rainier  III  of  Monaco  were 
married  here  today.  Nobody 
stole  the  wedding  ring.” 


Six-Column 
Pages  Used 
In  Honolulu 

Honolulu,  T.  H. 

Six-column  pages  are  now 
appearing  in  the  Honolulu  Star- 
Bulletin  in  tests  which  contem¬ 
plate  the  future  elimination  of 
all  eight-column  pages. 

Presently  only  the  first  three 
pages  and  the  section  page  are 
appearing  in  the  six-column 
width  on  standard  size  news- 
print.  The  complete  chang^ 
over  depends  on  an  expression 
readers’  wishes. 

“This  experiment,  while  rev¬ 
olutionary  in  nature,  is  designed 
for  one  purpo.se  only — to  mako 
our  paper  easier  to  read,”  re¬ 
ports  Riley  H.  Allen,  editor. 
Nine-point  body  type  continues. 

A  slight  gain  in  wordage 
will  result,  the  Star-Bulletin 
reports.  The  newspaper  urged 
readers  to  compare  the  old  and 
new  pages  in  anticipation  of  a 
future  questionnaire. 

“We  are  the  first  standard- 
size  newspaper  in  the  United 
States  to  make  such  an  experi¬ 
ment  currently  on  a  sustained 
basis.  If  you,  our  readers,  like 
it,  it  will  be  continued,”  the 
announcement  notice  said. 

Advertising  presently  remains 
in  the  same  column  width.  The 
initial  changeover  affects  only 
ads  placed  on  the  local  section 
page,  as  pages  one,  1-A  and 
1-B  are  reserved  for  news  only. 

Makeup  of  early  issues  shows 
that  advertising  fits  into  the 
program  by  ending  stories  in 
the  wider  columns  above  the 
ads.  Short  stories  in  the  old- 
standard  column  are  fitted  about 
ads. 

As  an  aid  in  the  transition, 
the  newspaper  uses  a  quantity 
of  two-column  stories  not  yet 
transformed.  Also,  the  editorial 
page  and  the  lead  sports  page, 
both  without  ads,  are  set  in 
five-column  widths. 

No  change  in  advertising  col¬ 
umn-widths  are  necessary  under 
the  new  plan.  The  page  width 
continues  to  be  14%  inches. 
Two  “new  width”  and  one  “old- 
width”  columns  comprise  a  half¬ 
page  in  width  and  body  type 
can  be  adjusted  to  enable  ad 
placements  on  any  open  page. 
• 

lOO-Page  Edition 

Buffalo,  N.  Y. 

The  Buffalo  Evening  Nevi* 
-April  25  ran  100  pages  con¬ 
taining  624.7  columns  of  ad¬ 
vertising  and  175.3  columns  of 
news  matter.  There  were  192,- 
400  lines  of  advertising. 
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ORLON  and  DACRON  are  trademarks,  too 


As  the  glass  slipper  distinguishes  Cinderella,  our  trade¬ 
marks  distinguish  the  unique  qualities  and  characteristics 
of  our  two  modern-living  fibers.  “Orion”  distinguishes  our 
acrylic  fiber;  “Dacron”,  our  polyester  fiber. 

As  we  use  and  protect  these  trademarks,  they  become 
more  meaningful  and  valuable  to  both  consumers  and  to 
the  trade. 

Because  we  know  you  share  our  belief  in  the  value  of 
trademarks,  here  is  how  to  use  ours  correctly  in  your 
editorial  matter. 

Distinguish  “Orion”  and  “Dacron” — Capitalize  and 
use  quotes  or  italics,  or  otherwise  distinguish  by  color, 
lettering,  art  work,  etc. 

Describe  them — Use  the  phrase  “Or/on”  acrylic  fiber  or 
"'Dacron"  polyester  fiber  at  least  once  in  any  text. 
Designate  them— In  a  footnote  or  otherwise,  as  “  ‘Orion’ 
—  Du  Font's  trademark  for  its  acrylic  fiber,”  and 


“‘Dacron’— Du  Font’s  trademark  for  its  polyester  fiber.” 

For  handy  folders  on  proper  use  of  the  trademarks 
“Orion”  and  “Dacron”,  or  an  entertaining  slide  film  that 
covers  trademarks  in  general  and  the  use  of  “Orion”  and 
“Dacron”,  write  Textile  Fibers  Department,  Section  T-2, 
E.  I.  du  Font  de  Nemours  &  Co.  (Inc.),  Wilmington  98, 
Delaware. 

TEXTILE  FIBERS  DEPARTMENT 


•tS.u.S.PAT.OFf 


BETTER  THINGS  FOR  BETTER  LIVING 
...THROUGH  CHEMI5TKY 
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Libel  Suit 
For  $150,000 
Is  Withdrawn 

St.  John’s,  Nfld. 

A  $150,000  libel  suit  brought 
by  the  11  members  of  New¬ 
foundland’s  Cabinet  against  the 
editors  and  publishers  of  the 
Evening  Telegram  was  with 
drawn  after  the  Supreme  Court 
ruled  it  too  general. 

Mr.  Justice  H.  A.  Winter 
said:  “Where  a  libel  consists 
of  an  aspersion  of  one  indi¬ 
vidual  alone  an  action  taken 
by  a  group  of  people  is  incon¬ 
sistent.”  He  said  the  door  is 
open  for  individual  ministers 
who  feel  they  have  been  libel¬ 
led  to  seek  separate  damages. 

J.  B.  McEvoy,  counsel  for 
the  government,  withdrew  the 
charge  after  being  offered  the 
alternative  of  having  the  case 
dismissed. 

The  jury  was  sworn  just  be 
fore  Robert  Furlong,  counsel 
for  the  newspaper,  introduced 
the  points  of  law  that  resulted 
in  the  withdrawal.  The  jury 
waited  in  separate  chambers 
during  the  day  and  was  ad¬ 
journed  half  an  hour  before 
Mr.  Winter  gave  his  final  judg¬ 
ment. 

Mr.  Furlong  said  no  action 
could  be  taken  for  defamation 
by  a  class,  no  innuendo  had 
been  drawn  to  identify  any 
plaintiff,  and  the  statement  of 
claim  was  “fundamentally  bad” 
because  it  said  nothing  about 
defamatory  words  published  by 
the  Telegram  applying  to  the 
plaintiffs  or  any  one  of  them. 

He  said  omission  of  the 
words  “of  the  plaintiff”  from 
the  statement  of  claim  was  suf¬ 
ficient  to  keej)  a  case  from  the 
Jui-y.  The  innuendo  had  not 
linked  statement  made  by  the 
paper  with  the  plaintiff,  and 
had  not  shown  them  defama 
tory.  “I  say  the  statement  of 
claim  falls  to  the  ground.” 

Mr.  McEvoy  said  the  tone  of 
two  stories  carried  by  the  Even¬ 
ing  Telegram  last  Nov.  17  and 
19  was  defamatory  to  the  cabi¬ 
net  as  a  whole  because  it  had 
mentioned  individual  members 
and  had  not  identified  them. 

He  said  the  Cabinet  consti 
tutes  a  class,  but  a  well-defined 
class,  all  of  whose  members  had 
been  libelled  by  innuendo.  The 
articles  carried  by  the  Tele¬ 
gram  had  to  be  considered  in 
their  cumulative  effect. 

The  stories  concerned  state¬ 
ments  about  Germaine  Plante, 
a  Montreal  waitress  since  con¬ 


victed  of  blackmail  here  and  of 
attempting  to  procure  in  Mon¬ 
treal.  Mr.  McEvoy  said  the 
stories  alleged  illegal  practices 
in  Newfoundland  and  that  the 
government  was  aware  of  them. 

• 

Lawmaker 
Wins  $5,000 
On  Editorial 

PiNEVILLE,  W.Va. 
Trial  of  a  $100,000  libel  suit, 
in  which  Gov.  William  C.  Mar- 
land  was  among  Democratic 
political  figures  in  West  Vir¬ 
ginia  who  were  called  as  wit¬ 
nesses,  ended  in  a  $5,000  jury 
verdict  against  the  Charleston 
Gazette. 

Plaintiff  in  the  suit  was  J. 
Paul  England  of  Pineville,  Dem¬ 
ocratic  member  of  the  House 
of  Delegates  who  also  is  a  high 
school  teacher  and  manager  of 
an  insurance  agency.  He  claimed 
the  Gazette  falsely  accused  him 
of  voting  as  the  Marland  ad¬ 
ministration  wished  in  the  Leg¬ 
islature,  in  exchange  for  insur¬ 
ance  business. 

Basis  of  Mr.  England’s  suit 
was  an  editorial  written  by 
statehouse  reporter  Thomas  F. 
Stafford  and  published  Aug.  5, 
1955.  The  editorial  criticized 
what  it  described  as  the  state 
administration’s  increasing  ten¬ 
dency  “toward  paying  off  po¬ 
litical  debts  with  fire  insurance 
premiums.” 

Another  of  five  lawmakers,  J. 
Paul  Bower  of  Mullens,  has 
filed  a  $100,000  libel  suit  against 
the  Gazette.  The  case  is  set  for 
trial  at  the  June  term  of  court. 

Managing  Editor  Frank  A. 
Knight,  Assistant  M.  E.  Harry 
G.  Hoffmann  and  Mr.  Stafford 
all  testified  that  the  editorial 
was  not  motivated  by  enmity 
toward  the  legislators. 

“I  was  just  trying  to  prepare 
information  and  get  it  to  the 
public,”  Mr.  Stafford  te.stified. 
“The  names  appearing  in  the 
editorial  were  purely  incidental 
to  our  biggest  purpose.” 

Judge  Worrell  ruled  early  in 
the  trial  that  a  newspaper  has 
a  “qualified  privilege”  to  re¬ 
port  and  comment  upon  the  con¬ 
duct  of  public  officials.  Under  a 
decision  by  the  West  Virginia 
Supreme  Court,  it  is  up  to  the 
trial  judge,  rather  than  the 
jury  to  decide  whether  a  news¬ 
paper  has  remained  within  the 
bounds  of  that  privilege. 

Judge  Worrell  instructed  the 
jury  that  “in  this  case  the  privi¬ 
lege  has  been  abused  and  ex¬ 
ceeded.” 


Non-Public 

Proceeding 

Privileged 

Albany,  N.  Y. 
An  impoiiant  change  has 
been  made  in  New  York  State’s 
libel  law  with  Governor  Har- 
riman’s  approval  of  the  Ma¬ 
honey  Bill. 

Drafted  as  the  aftermath  to 
two  successful  libel  suits 
against  New  York  City  news¬ 
papers,  the  statutory  revision 
now  provides  of  a  pleading  of 
privilege  on  matter  in  an  of¬ 
ficial  proceeding  even  though 
the  proceeding  may  not  be  pub¬ 
lic. 

Damages  had  been  awarded 
by  juries  w’here  newspapers 
published  information  contained 
in  documents  filed  in  closed 
proceedings. 

The  Governor’s  memorandum 
explained  the  change,  which  the 
Legislature  enacted  at  the  be¬ 
hest  of  newspaper  interests,  as 
follow's: 

“The  law  presently  affords 
the  defense  of  privilege  in  an 
action  for  libel  to  one  who  pub¬ 
lishes  a  true  and  fair  report  ‘of 
any  judicial,  legislative,  or  other 
public  and  official  proceedings.’ 
This  bill  would  amend  the  law' 
by  deleting  the  reference  to 
‘public.’  In  other  words  it  would 
make  it  possible  to  publish,  as 
in  a  new'spaper,  a  report  of  a 
judicial,  legislative  or  other  of¬ 
ficial  proceeding  even  though  it 
is  not  public. 

“However,  it  should  be  noted 
that  our  statutes  contain  many 
provisions  w'hich  preserve  the 
secrecy  of  documents  and  testi¬ 
mony,  such  as  in  matrimonial 
actions  (Rule  278,  Civil  Practice 
Act),  the  secrecy  of  testimony 
before  a  grand  jury  (Section 
952,  Code  of  Criminal  Pro¬ 
cedure)  or  statements  made  by 
a  grand  juror  during  the  delib¬ 
erations  of  the  grand  jury  (Sec¬ 
tion  265,  Code  of  Criminal  Pro¬ 
cedure.)  There  are  other  com¬ 
parable  safeguards  in  the  Ex¬ 
ecutive,  Legislative  and  Tax 
Laws  and  in  other  laws. 

“My  approval  of  this  bill  can¬ 
not  and  should  not  be  construed 
as  a  modification  or  weakening 
of  the  justifiable  protections 
embodied  in  the  laws  men¬ 
tioned. 

“In  the  light  of  all  these  cir¬ 
cumstances  the  bill  before  me 
appears  to  be  reasonable.  Un¬ 
due  restrictions  upon  the  free¬ 
dom  of  the  press  are  not  ad¬ 
visable.” 

EDITOR  & 


Suit  Against 
Werners  Ended 

Sheboygan,  Wig. 

A  $350,000  damage  suit 
brought  against  A.  Matt  Wer¬ 
ner,  publisher  of  the  Sheboy. 
gan  Press,  and  his  wife,  Dor¬ 
othy  Bowler  Werner,  was  dis¬ 
missed  April  21  by  Circuit 
Judge  E.  M.  Duquaine. 

The  suit  was  brought  in  1954 
by  Mrs.  Gei'trude  Bowler  and 
her  daughter,  the  late  Mrs. 
Gertrude  Bowler  Clemens,  as 
trustees  and  beneficiaries  of  the 
estate  of  E.  R.  Bowler,  and  by 
Mrs.  Madeline  Bowler  Bollen- 
beck,  as  a  beneficiary.  Mrs. 
Werner  is  a  niece  of  Bowler 
and  a  cousin  of  Mrs.  Bollen- 
beck. 

The  suit  was  based  on  al¬ 
leged  damage  resulting  from 
the  sale  of  stock  in  the  Press 
Publishing  Company  by  Charles 
E.  Broughton,  former  publisher 
of  the  Press,  to  the  Wemer 
family.  The  estate  also  owned 
stock  in  the  company. 

Mrs.  Clemens  died  in  1955. 
.\fter  her  death  Circuit  Judge 
Binace  Beilfus  dismissed  the  suit 
as  to  Mrs.  Gertrude  Bowler  and 
Mrs.  Clemens,  leaving  Mrs. 
Bollenbeck  as  sole  plaintiff. 

Judge  Duquaine  ruled  that 
Mrs.  Bollenbeck  had  no  right  in 
her  individual  capacity  to  bring 
the  action  against  the  Werners. 

The  Werners  had  alleged  that 
the  suit  was  a  “malicious  effort” 
on  the  part  of  Mrs.  Bollenbeck 
and  others  to  “harass”  the 
Werners  into  paying  more  for 
the  stock  than  it  was  worth. 

• 

Trucking  Firm  Head 
Files  Claim  for  Libel 

Springfield,  111. 

Field  Enterprises,  Inc.,  pub¬ 
lisher  of  the  Chicago  Sun-Timet, 
was  named  defendant  in  a 
$300,000  libel  suit  filed  in  San¬ 
gamon  county  Circuit  court  here 
by  James  W.  Dunbar,  county 
probate  clerk. 

In  addition  to  serving  as 
probate  clerk,  Mr.  Dunbar  is 
also  head  of  a  trucking  firm 
which  he  claims  was  damaged 
by  articles  published  by  the 
Sun-Times  since  December  1954. 

• 

5,000  Aid  Polio  Drive 

San  Mateo,  Calif. 

Contributions  from  5,000 
newspaperboys  provided  $1,500 
for  polio  sufferers  and  brought 
to  $25,000  the  total  raised 
through  the  California  News¬ 
paper  Foundation  since  this  an¬ 
nual  assist  was  begun. 
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home  a  point! 


Hadley  Turner  is  tl)e  president  ol  Turnei  .<•  C.ook 
in  Southlield,  Massathusetts.  He’s  shown  Itere 
lieitinjT  one  of  the  special  rawhide  inallets  his  linn 
makes  lor  Western  F.lectric.  Makin"  them  was  all 
in  the  day’s  work  lot  riirner  X:  Took  which  has 
worked  with  rawhide  since  the  middle  1770’s. 

The  point?  Simply  this:  Year  after  year,  we  at 
VV'^cstern  F.lectric  rely  heavily  on  the  special  skills 
and  experience  of  other  companies  to  help  ns 
do  our  job  as  manufacturing  and  sup|)ly  unit  of 
the  Bell  System.  We  count  on  this  help  so  much 
we’re  constantly  trying  to  uncover  sources  of  sup¬ 


ply.  The  payiueuts  we  make  to  tliese  companies 
benefit  the  communities  in  which  they  are  located. 

Last  year  we  did  business  with  ‘10,000  firms  (90% 
of  which  had  less  than  .500  employees)  in  over 
.‘1,000  cities  and  towns,  in  every  state.  .\nd  for  their 
help  we  paid  out  roughly  a  billion  dollars  (about 
55%  of  our  1955  gross  receipts).  These  dollars 
helped  pay  workers,  taxes,  rents  and  many  other 
business  costs  in  communities  all  over  the  country 
.  .  .  from  Southlield  to  San  Diego.  l*erhaj)s  in  your 
community,  too. 


Western  Electric 


MANUFACTURING  AND  SUFPIV 
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JOUKINALISM  EDUCATION 


12  Lead  All  Others 
In  Biography  Courses 


6,  Colonel  Robert  McCormick  J  J  1 1  CJ  1 

9,  Frank  Munsey  4,  O.  G.  Vil-  0811  0110066(18 
lard  4,  Jefferson  and  press  3, 

Hamilton  and  press  3,  John  w-sxrin  r1  QG 

Fenno  3,  Philip  Freneau  3.  OWlllUlCl  ao 

One  or  two  votes  appeared  for  T  O  1  1  T  T  1 

Mergenthaler,  John  Russwein,  J — OOllOOl  1163.(1 
Samuel  Cornish,  Henry  Luce, 


By  Lawrence  Murphy 
University  of  Illinois 


Tamen  and  Bonfils,  Carl 
Schurz,  Ed  Howe,  W.  L.  Garri- 


Omaha 

Dr.  William  Hall,  head  of 


P.  Lovejoy,  Daniel  the  department  of  journalism 


T-,,,.  jr7  /-»!  lx  XX  CraicT  Rov  Howard  John  and  public  information  of  Texas 

Frankhn  and  Zenger,  Greeley  but  nobody  seemed  to  want  to  g  V  •  Lubbock,  will  be  the 

and  Bennett  lead  the  parade  of  place  such  men  ahead  of  >  Mencken  new  director  of  the  University 

great  editors  m  the  opinion  of  Franklin  or  Greeley  in  our  g^^"o„toiJer  Henry  of  Nebraska  school  of  journal- 

leading  school  men.  study.  Apparently,  a  bit  of  wiuei,  nenry  wing. 

In  my  1956  suiwey  of  the  pa.ssing  attention  was  all  that  J^o^eph  Patterson  ^aUer  Lipp^  appointment  is  ef- 

teaching  of  history  of  journal-  the  specialists  asked  for  such  >  ^  De  Yo  g  Joh  ^ 

ism  the  indications  aie  that  inen.  They  did  not  indicate  that  g-  J^eorge  William  Swindler,  who  re- 

most  of  the  university  teachers  they  would  dwell  on  such  men  ^«o^ge  ^^^y,  ^  ^^ntly  submitted  his  resignation, 

of  journalism  are  hammering  and  their  works  in  a  general  j  ,,  ''  •  d,.  Cwindler  wbn  has  been 

away  at  details  of  the  lives  of  undergraduate  course  in  history  wl^^d^  AithurBHsba^^^  since’ 1946,  will  remain 

great  editors.  A  few  devote  of  journalism.  temu^s  Wa^,  Arthur  Brisbane,  professor  of  journalism. 

special  attention  to  such  great  The  chief  interest  of  the  Woh’  The  new  director  has  had  15 

reporters  as  Charles  Dickens  previously  mentioned  advertis-  ^  years  of  newspaper  and  maga- 

and  Mark  Twain,  especially  ing  men  seemed  to  be  that  we  William  Cobbett,  Edward  - - 


-  -  - ,  - ...J,  - -  „  —  -  Au-,11  ruo-ioo  r  zine  experience.  He  worked  five 

where  the  literary  tradition  is  should  do  justice  to  the  in-  ^-  ADeii,  Charles  L. 

strong,  and  a  few  devote  extra  terests  of  such  men  as  Ben  tyjx?  wii  t  querque  (N.M.)  Tribune. 

time  to  such  organizers  as  Hey-  Franklin,  in  the  sense  that  Witt  Wallace,  Ira  Copley,  Har-  Swindler  attributed  his 


strong,  and  a  few  devote  extra  terests  of  such  men  as  Ben 
time  to  such  organizers  as  Hey-  Franklin,  in  the  sense  that 


- - - -  - - - XX-J  X  XX...XX.W.,  . . .  -..xx-  /I _ _  l-'r.  OWlIlUiei  UkkUUUkCU  Ills 

wood  Broun  of  the  newspaper  Franklin  did  much  for  adver-  old  Ross,  Biiton  Hadden,  Geoi-  j.g3i™jjtion  honest  but  ir- 
guild;  but  such  “spokesmen”  tising,  that  we  should  do  well  g®  Menace  Lorime^  George  Sel-  ,.gco„(.ilable  differences  of  opin- 
are  almost  an  exception.  for  others  in  the  maior  list  who  oes,  c,  anu  ±1.  cowies,  tj.  1.  ,  _  _  t 


for  others  in  the  major  list  who 


-  ....  - - -  - - - -  — . . .  vv;ii„..j  n  T>i-  -  ion  as  to  the  status  and  func- 

I  asked  100  teachers  what  made  a  contribution  to  adver-  ^ewbouse,  Willaid  G.  Bleyer,  journalism  school. 

iographies  they  would  and  did  tising  or  business  emphasis  of  V'  ’  Dr.  Swindler  said  that  sine 


biographies 


- o'-x- -  - ^  - - -  - n  - - -  T7»  T>  1  J-^r.  owiiiuicr  Sttiu  uiiau  since 

stress.  Of  the  85  who  answered,  one  kind  or  another;  but  few  FranhHn  ^rh  T^h®’  the  journalism  school  was  re- 

only  two  found  It  impossible  made  much  of  P.  T.  Barnum  or  ^  ^  duced  in  1953  to  the  status  of 

to  answer  because  of  the  way  Wanamaker  or  Marshall  Field  7* y“  a  department  from  its  former 

the  questions  were  asked.  It  or  any  of  the  traditional  figures  p  1'^:  autonomous  position  as  a  pro- 

seems  reasonable  to  say  that  of  the  publicity  or  advertising  JJ®:!??®®’  wh>  ^  fessional  school,  “I  have  felt 


the  two  advocated  teaching  histories. 

history  of  journalism  a  differ-  It  may  be  enough  that  we 


McGill,  Eugene  Field,  White- 
law  Reid  I,  Victor  F.  Lawson, 


that  it  was  impossible  to  con¬ 
tinue  the  plan  of  administration 


- ^  ^ - - - ..a  wp  -  11AC4J  A/v  ^  A/f i T>„« _ 11  T7»  -  unue  unc  pmil  U1  UUlIUlllStiatlVIU 

ent  way,  without  stressing  give  some  mention  to  Bennett  ^ p,  ^  ^  I’  f  which  I  had  worked  out  since 

the  work  of  individual  men.  and  full  page  advertising,  1946.” 


More  than  97%  subscribe  to  Greeley  and  his  premium  sub-  Dean  Walter  E.  Militzer  of 

the  theory  that  we  must  em-  scriptions,  Scripps  and  his  par-  wickham  T  q!  ’  the  College  of  Arts  and  Sci- 

phasize  the  work  of  great  edi-  ticular  kind  of  profit  sharing,  Ser  ences  said  he  and  Dr.  Swindler 

tors  m  telling  the  story  of  the  Pulitzer  and  the  bureau  of  ac-  Mai^hall  F  lid  T^h^n^  have  discussed  the  school's  fu- 

press  at  least  up  to  the  year  curacy  and  fair  play  which  rnllnn  Poiw  m  ’  ture  program  from  time  to  time 

1900  or  1910  when  the  number  paved  the  way  for  much  of  the  ru„-ip„  Morv '  T  ^  during  the  past  two  years  and 

of  men  of  note  becomes  so  later  work  by  others  in  ethics  9Wh  that  the  present  change  is  a 

great  that  we  begin  to  talk  of  advertising.  Stn^rJ  ‘tatter  of  common  understand- 

about  impersonal  elements  to  a  The  communication  and  com-  Val  Tld  Nevins,  Cair 

greater  extent;  and  later  when  munications  specialists  had  no  “It  is  my  opinion  that  the 

we  find  it  hard  to  talk  about  names  to  add  to  the  list  given,  A  few,  like  a  professor  at  school’s  operation  can  and 


gi  eater  extent;  ana  later  wnen  munications  specialists  had  no  “It  is  my  opinion  that  the 

we  find  it  hard  to  talk  about  names  to  add  to  the  list  given,  A  few,  like  a  professor  at  school’s  operation  can  and 

such  things  as  radio  and  tele-  so  far  as  those  specialties  are  Columbia  who  once  taught  a  should  be  improved  within  the 

vision  in  terms  of  individual  concerned.  similar  course  at  Missouri  and  administrative  machinery  of 

men.  ^  breakdown  on  the  8.5  re-  elsewhere,  noted  that  we  could  Arts  and  Sciences  College,” 

Specialists  Consulted  turns  showed  the  first  twelve  much  about  men  that  Dean  Militzer  said. 

One  of  the  things  I  attempted  are  in  nearly  all  the  courses:  we  had  little  time  left  for  jje  added  that  Dr.  Swindler 
to  do,  in  getting  viewpoints  Zenger  83,  Franklin  83,  Gree-  other  things.  He,  as  did  others,  consistently  held  that  the  school 

other  than  my  own,  was  to  ley,  80,  Bennett  80,  Dana  79,  recognized  the  need  for  some  should  be  separated  from  the 

consult  men  who  specialized  in  Pulitzer  79,  Hearst  74,  Scripps  time  on  such  things  as  the  alien  college  and  operated  independ- 

such  things  as  radio  and  tele-  70,  Watterson  69,  Raymond  68,  sedition  acts,  the  news  gntly. 

vision,  advertising,  typography.  Nelson  67,  Godkin  66.  monopoly  in  Washington,  ad-  ^ 

magazines,  and  other  special  ventures  with  censorship  and 

fields  so  that  we  could  see  t)f  Secondary  Interest  propaganda,  civil  war  reporting  ■  p  r  « 

whether  emphasis  on  general  The  extent  of  disagreement  that  bypassed  censorship,  ex-  J’x  rolessor  Moves 
values  led  to  neglect  of  key  could  involve:  Day  65,  Paine  cesses  in  yellow  journalism,  Madison,  Wis. 

men  of  history  in  the  special-  61,  Grady  60,  Ochs  58,  Samuel  eniploye  organization,  and  such  Malcolm  MacLean  Jr.,  pro- 


magazines,  and  other  special 
fields  so  that  we  could  see 
whether  emphasis  on  general 


ties.  I  had  visions  of  advertis-  Adams  52,  Samuel  Bowles  52, 
ing  men  saying  that  we  said  Medill  52,  Bryant  49,  Broun  42, 


61,  Grady  60,  Ochs  58,  Samuel  employe  organization,  and  such 
Adams  52,  Samuel  Bowles  52,  matters. 


at  bypassed  censorship,  ex-  J’Professor  Moves 
sses  in  yellow  journalism,  Madison,  Wis. 

iploye  organization,  and  such  Malcolm  MacLean  Jr.,  pro- 
fttters.  fessor  on  the  journalism  school 

“Too  many  men  spoil  the  faculty  at  the  University  of 


too  little  of  such  chaiacters  as  James  Franklin  45,  Defoe  36,  broth  in  the  study  of  journal-  Wisconsin,  has  resigned.  He 

Rowell,  Ayer,  and  Daniel  Milton  36,  Clemens  32,  Riving-  ism,”  he  said.  Perhaps,  agree-  will  become  a  research  associ- 

Starch,  of  typography  men  say-  ton  28,  Joseph  Gales  Junior  23,  ment  on  the  first  twelve  and  ate  professor  in  the  college  of 

ing  that  we  neglected  Mergen-  Joseph  Gales  Senior  21,  Mar-  variation  on  one  or  two  others  communications  at  Michigan 

thaler,  of  radio  and  television  garet  Fuller  (Ossoli)  20,  or  on  additions  to  the  list.  State  College  July  1.  Mr,  Mac- 

men  noting  that  we  neglected  Dickens  19,  Dunlap  12,  William  would  make  a  substantial  part  Lean  has  been  at  Wisconsin 

DeForest  or  some  other  pioneer,  Allen  White  6,  Isaiah  Thomas  of  a  course  for  beginners.  since  1950. 
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whatever  goes  on 

INDUSTRY-WISE 

mtheU.P.west.. 


■  lere’s  something  to  consider  if  you’re  thinking  about  a  west¬ 
ern  plant  site. 

Throughout  the  eleven  western  states  where  Union  Pacific  oper¬ 
ates,  we  have  representatives  located  in  the  various  cities  and 
towns.  Through  their  contacts  with  the  press,  their  membership 
in  the  Chamber  of  Commerce  and  other  organizations,  their 
acquaintance  with  leading  business  men,  they  gain  an  intimate 
knowledge  of  the  local  area. 

They  are  familiar  with  the  labor  situation,  land  values,  the  plan¬ 
ning  of  new  projects  having  to  do  with  power,  light,  water  and 
transportation.  Information  of  this  nature  is  funneled  back  to 
Union  Pacific  headquarters  in  Omaha. 

So,  if  you  are  planning  to  establish  a  new  plant  in  the  western 
territory,  we  suggest  you  contact  your  nearest  U.P.  representa¬ 
tive  or  get  in  touch  with  us  direct. 
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BOOKS  IN  UE\ 


PR  $  and  Politics; 
And  Writing-Selling 


By  Prof.  Boscoe  Eilard 


PUOFESSIONAL  PUBLIC  RELATIONS  AM) 
POLITICAL  POWER.  By  Stanley  Kelley, 
•Ir.  Baltimore,  Md. :  Tlie  Johns  Hopkins 
Press.  247  pp.  $4.50. 


I’m  plea.sed  to  see  we’re  ap¬ 
proaching:  Plato.  Plato,  you 
know,  said  even  before  Jefferson 
or  Adlai  Stevenson,  that  the 
Republic  would  be  ideal  when 
rulers  were  philosophers  and 
philosophers  were  rulers. 

Whether  a  top  drawer  or 
super-top  income  bracket  public 
relations  man  is  the  countei’part 
these  days  of  a  political  phi¬ 
losopher  in  Plato’s  is  as  moot 
as  the  recent  farm  bill.  Any¬ 
how,  Stanley  Kelley  Jr.  of  the 
Brookings  Institution  has  done 
a  good  research  and  writing 
job  in  putting  into  this  handy 
book  the  public  relations  execu¬ 
tives  and  PR  -strategy  that  de¬ 
signed  and  operated  the  1952 
Presidential  campaign.  And  the 
same  type  of  Platonic  philoso¬ 
phers  or  soap  sales  planners 
will  probably  televise,  ghost 
write  and  march-order  the  1956 
tournament  of  ideas. 

In  1952,  the  Republican  par¬ 
ty’s  merchandise  was  extremely 
popular.  General  Eisenhower, 
according  to  a  Roper  Poll  was 
“the  most  admired  living  Amer¬ 
ican.”  During  the  pre-conven¬ 
tion  campaig:n,  a  Republican 
leaflet  put  the  case  this  way 
in  blunt  language; 

“The  Republican  Party  must 
not  take  any  chances!  With 
Eisenhower,  the  victory  will  be 
sweeping.  Without  Eisenhower 
the  outcome  is  doubtful  ...  If 
you  are  seeking  Republican  of¬ 
fice,  would  you  rather  add  to 
your  strength  the  surging  w-ave 
of  Ike  Eisenhower,  or  have  a 
doubtful  candidate  ride  in  on 
yozir  coat-tail?  .  .  .  Without 
Eisenhower,  the  odds  against  a 
Republican  victory  are  large.” 

The  convention  and  campaign 
organization  of  the  Republican 
Party  was  blue-printed  on  big 
corporation  lines.  Public  re¬ 
lations  and  publicity  men  of 
the  highest  possible  caliber  were 
scattered  through  the  four  di¬ 
visions  the  oganization  ended 
up  w’ith.  Objectives  were  bro¬ 
ken  down  and  listed,  wall  charts 
were  prepared,  and  PR’s  best 
methods  for  selling  them  to 
millions  of  voters  were  outlined. 
Robert  R.  Mullen,  a  distin¬ 


guished  publicity  director,  be¬ 
came  the  public  relations  chief 
of  the  Citizens  for  Eisenhower- 
Nixon.  Other  PR  greats  added 
to  GHQ  for  Eisenhower,  includ¬ 
ed  Governor  Sherman  Adams 
of  New  Hampshire;  Bob  Hum¬ 
phreys,  formerly  national  af¬ 
fairs  editor  of  Newsweek  maga¬ 
zine  and  Carl  Byoir. 

Also  the  brain  team  included 
the  advertising  agencies  of  Kud- 
ner  and  Batten,  Barton,  Dur- 
stine  and  Osborn.  The  Kudner 
Agency  was  assigned  primarily 
to  space  media  and  both  Kudner 
and  BBD&O  handled  advertis¬ 
ing  copy  for  the  campaign.  Both 
agencies  designed  the  radio  and 
television  presentations.  Hum¬ 
phreys  had  the  title  of  public 
relations  director  of  the  Repub¬ 
lican  Congressional  Campaign 
Committee.  He  drew  a  salary 
of  $2,044  a  month  in  1952. 

According  to  Dr.  Kelley,  Rob¬ 
ert  Humphreys  described  the 
introduction  of  these  new’  tech¬ 
niques  into  politics  as  one  of 
the  public  relations  man’s  con¬ 
tributions  to  modern  campaign¬ 
ing.  Visual  aids,  first  tried  out 
by  Humphreys  in  the  1952  Con¬ 
gressional  campaigns,  illustrate 
a  technique  used  extensively  by 
the  Republicans  in  1952.  Like 
visual-aid  devices  of  advertising 
and  sales  agencies,  Humphreys’ 
aids  consisted  of  cartoon  film 
.strips  projected  on  a  portable 
screen  and  synchronized  with  a 
recorded  narration.  Cartoons 
were  prepared  by  professional 
artists;  professional  announcers 
did  the  narrations. 

The  Nixon  television  state¬ 
ment  about  the  charge  against 
his  use  of  contributed  money, 
$18,000  from  wealthy  Califor¬ 
nians,  for  expenses  incurred 
while  holding  the  office  of 
United  States  senator,  is  de¬ 
scribed  in  full  by  Di'.  Kelley. 
The  script  at  one  point  advised: 

“Slow  Dissolve  Thru  to  Me¬ 
dium  Clo.se-Up  of  Senator  Nixon 
at  Table.” 

Nielson  ratings  showed  that 
Nixon’s  report  had  been  turned 
in  on  more  than  9,000,000  TV 
sets.  By  the  afternoon  of  Sep¬ 
tember  25 — two  days  after  the 
broadcast — the  Republican  Na¬ 
tional  Committee  said  that  some 
111,000  letters  and  126,000  tele¬ 
grams  had  been  received.  Most 
overwhelmingly  favored  retain¬ 


ing  Nixon  on  the  Republican 
ticket.  The  Nixon  story,  said 
a  research  service,  “is  a  Ste¬ 
venson  disaster  .  .  .  Stevenson 
has  been  fighting  to  make  him¬ 
self  known.  A  Republican  scan¬ 
dal  swamps  him,  just  as  he 
was  beginning  to  be  felt.” 

Other  cases  of  wide-appeal 
public  relations  analyzed  in  Dr. 
Kelley’s  book  are  the  campaign 
of  the  American  Medical  Asso¬ 
ciation  against  “socialized  medi¬ 
cine”  and  the  1950  Tydings- 
Butler  Senatorial  race. 

It  is  a  revealing  book — a 
careful,  rather  brilliant  and,  I 
think,  impartial  guide  to  today’s 
public  opinion  strategy.  It  pre¬ 
sents  PR  at  its  widest  and  most 
clever  effects.  It  may  be  the 
new  manifestation  of  what 
Plato  did  not  mean  about  philo¬ 
sophical  rulers  but  what  Plato 
certainly  would  have  taken  into 
account,  had  he  met  Bob  Hum¬ 
phreys,  Carl  Byoir,  and  BBD&O 
on  his  peripatetic  walks  with 
Socrates  in  the  Grove  of  Aca- 
demus.  Dr.  Kelley’s  book  makes 
both  a  scholarly  and  arresting 
contribution  to  the  literature  of 
democratic  voting. 

Ideas  on  Articles 


fairly  recent  previous  handling. 

Or  a  “dated”  article  that 
could  not  be  put  in  print  by 
its  necessary  place  on  the  cal¬ 
endar. 

Oi’  because  the  subject  is 
interesting  enough  but  the 
writer  has  neither  experience 
nor  ability  to  handle  compe¬ 
tently. 

Or  when  a  subject  may  be 
terrifically  interesting  to  37, 
of  a  publication’s  readership  but 
is  a  lot  of  banana  oil  to  the 
other  97%. 

I’ve  worked  in  three  pretty- 
distinguished  city  rooms  and, 
personally,  have  been  kept 
pretty  busy  covering  city  halls 
and  interviewing  publicized  wo¬ 
men  on  how  they  snared  their 
sixth  husband.  But  I  can’t  re¬ 
member  a  single  day  on  which 
1  didn’t  see  an  experienced  re¬ 
porter,  or  even  a  coypreader, 
finishing  a  magazine  article — 
after  hours. 

So  “Article  Writing  and 
Marketing”  has  an  up-to-date 
value  for  working  newsmen  as 
well  as  for  college  students 
with  longish  hair. 

Books  Received 


list'd  Edition.  B.v  George  L.  Bird.  New 
York;  Rineliart  &  ('ompany,  Inc.  50t>  pp.  $5. 


Guide  tu  films,  rerioditais  and  Books 
j  ,  cii"  rwi  Printing,  Paper,  Publishing,  Printed 

And  on  belline  1  hem  Advertising  and  their  Closely  Related 

Industries :  By  Prof.  George  J.  Mills. 

MtTii'ii-  \\ovTt\r  Avn  MsnvVTivr^'u'e"  School  of  Printing  Management,  Came- 
•MmlLri  WRITING  AND  MARKETING.  Re-  Institute  of  Teehn<»U)jcy»  $2.  Con- 

By  George  L.  Bird.  New  tains  a  list  of  films  on  newspaper  pro* 
duction. 

HOW  TO  ADOPT  A  CHILD,  by 
Ernest  and  Frances  Cady;  Whiteside- 
Morrow,  $3.  Ernest  Cady  of  the  Column 
hu9  (Ohio)  Dispatch  and  his  wife  have 
complied  a  ffuide  for  couples  wishing 
to  adopt ;  also  their  book  is  a  candid 
survey  of  the  adoption  situation  to^y. 


George  L.  Bird  has  done  an 
intelligent  and  journalistically 
practical  job  in  revising  his  al¬ 
ready  good  book  on  magazine 
writing,  originally  published  in 
1948.  It  presumably  is  a  book 
for  college  courses  in  article 
writing;  it  also  is  for  city 
rooms. 

Books  like  Dr.  Bird’s  and 
any  good  course  in  any  good 
college  will  disabuse  the  young 
writer  of  any  notion  that  there 
is  much  ivory — or  any  lack  of 
leg  work — about  writing  articles 
you  can  eat  by.  The  author 
validly  discusse.s  finding  sub¬ 
jects,  writing  for  readers  in¬ 
stead  of  for  writers,  selling  the 
article,  and  the  other  necessary 
things  a  writer  has  to  learn 
until  he  becomes  thoroughly  ex¬ 
perienced. 

Neither  John  Galsworthy  nor 
Charles  Lamb  could  sell  an 
article  to  the  Saturday  Evening 
Post  or  to  Homes  and  Ganlens 
if  they  had  not  .selected  sub¬ 
jects  that  readers  wanted  to 
read  and  editors  wanted  to 
print.  Dr.  Biid  points  out  what 
I  remember  Bob  Fuoss  pointed 
out  at  Columbia  as  managing 
editor  of  the  Saturday  Evening 
Post: 

No  matter  how  well  you 
write,  you  can’t  sell  an  article 
that  is  too  late  because  of  a 


Rioliartl  Reid  Wins 
Anard  at  Columbia 

Richard  C.  Reid  of  Lincoln, 
Nebraska,  was  named  this  week 
as  winner  of  the  second  Borden 
Graduate  Award  in  Journalism 
at  Columbia  University.  The  an¬ 
nouncement  was  made  by  Dean 
Carl  W.  Ackerman  of  the 
graduate  school  of  journalism 
at  Columbia. 

Joe  W.  Seacrest,  co-publisher 
of  the  Lincoln  Evening  Journal, 
presented  the  awaid  to  Mr. 
Reid,  who  had  been  a  reporter 
on  the  staff  of  the  Evening 
Journal  from  1949-50. 

The  award  was  established  at 
Columbia  last  year  as  an  an¬ 
nual  prize  of  $500  for  a  student 
in  the  graduate  school  of  jour¬ 
nalism  who  “is  deemed  most 
meritorious  on  the  basis  of  high 
academic  standing  and  promise 
of  pi'ofessional  accomplish¬ 
ment.” 

After  graduating  fiom  Col¬ 
umbia  in  June,  Mr.  Reid  will 
join  the  staff  of  the  W’ashington 
(D.C.)  Post  and  Times  Herald. 
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versatile  can 


get  in  New  England  ? 


Look  close  at  the  many-sided  ingenuity  of 
hustling,  booming,  talented  New  Ehigland. 
You’ll  be  impressed  with  its  productivity, 
amazed  by  its  diversity,  raring  to  go  once 
you  know  the  opportunities  in  this  rich  all¬ 
round  market.  Come  see  .  .  . 

-NE’s  better  than  25,000  factories  are  pouring 
on  the  progress  .  .  .  building  up  old-line  in¬ 
dustries,  injecting  new  manufacturing  life 
into  the  area  with  an  endless  stream  of  fresh 
enterprises  and  new  products.  They’re  into 
everything,  these  constructively  curious,  in¬ 
trepid  Yankees  .  .  .  chemicals,  optics,  elec¬ 
tronics  ,  .  .  leather,  textiles,  gun-making  ,  .  . 
metalworking,  lumber,  aviation  .  .  .  the  list 
is  illimitable! 

But  that’s  just  manufacturing.  New  England's 
productive  zeal  and  proclivity  for  turning  a 
profit  is  wide-orbited,  running  the  gamut  of 
all  commerce  and  industry.  It’s  high  in  the 
regional  rankings,  often  first  place,  in  fields 
like  retailing,  wholesaling,  shipping  .  .  . 
farming,  fishing,  resort  activities  ...  re¬ 
search,  road-building,  construction  .  .  .  just 
name  the  business,  they’ve  got  it! 

New  England’s  industrial  derring-do  is  paying 
dividends  all  over  .  ,  .  lifting  employment  to 
all-time  highs  .  .  .  creating  a  prolific,  con¬ 
tinuing  demand  for  all  kinds  of  goods  and 
services,  both  industrial  and  consumer  .  .  . 
earning,  saving  and  spending  more  per  capita 
than  any  other  U.S.  region.  Can  you  think 
of  better  reasons  to  come  up  and  sell  it?  Or 
a  better  way  than  these  New  England  news¬ 
papers? 


Suoks 

intcd 

Uted 

Mills. 

»me- 

Con- 

pro- 


Sell  New  England  with  Newspapers 


;d  at 
an- 
ident 
jour- 
most 
•high 
imis? 
ilish- 


This  campaign  aponsored  by  theae  newapaper  leadera: 

MAINE— Bantor  Dally  Ntwt  (M).  (E),  Walthaa  Haws  Tribunt  (E).  Wor-  CONNECnCUT— Aiwinia  Stntinel  (E). 

VERMONT — Barra  Tiaiat  (E),  BaiMiint-  caftar  Talaaraai  and  Evanini  Gazatta  Bridfaport  Post  (S),  Bridiaport  PM- 

ton  Bannar  (E).  Burliniton  Fraa  Brass  (M&E),  Worcastar  Sunday  TalaroM  (S).  Talayraai  (M&E).  Bristol  Prass  (E). 

(M),  Rutland  Harald  (M).  NEW  HAMPSHIRE  —  Concord  Monitor-  Danbury  Naws-Tlaias  (E),  Hartford 

MASSACHUSETTS— Boston  Globa  (MAE).  Patriot  (E),  Mandiastar  Union  Leadar  Courant  (M),  Hartford  Courant  (S). 

Boston  Globa  (S),  Brockton  Enterprise  A  and  Nan  Hampshire  Sunday  Nans  (M.  Hartford  Timas  (E),  Meriden  Racord- 

Timas  (E),  Fall  Riser  Harald  Nans  (E).  E&S).  Journal  (M&E).  Nan  Britain  Harald  (E). 

Fitdiborf  Sentinel  (E),  Gardner  Nans  RHODE  ISLAND  —  West  Warwick  Paw-  New  Haaan  Rapistar  (E&S),  Norwich 

(E),  Haverhill  Gazette  (E),  Lawrence  tuxet  Valley  Daily  Timas  (E).  Providence  Bulletin  and  Record  (M&E).  Torrinpton 

Eaplc-Tribunc  (M&E).  Lynn  Item  (E),  Bulletin  (E),  Prudence  Journal  (M),  Rapistar  (E),  Watarbury  Republican  & 

North  Adams  Transcript  (E),  Pittsfield  Providence  Journal  (S),  Woonsocket  Call  American  (M&E),  Watarbury  Republican 

Berkshire  Eapla  (E),  Taunton  Gazatta  (EL  (M&S). 


SYNDICATES 


Rutman  Explains  Recent 
Failure  of  Some  Strips 


By  James  L.  Collings 


Several  cartoonists  and  a 
guest  were  sitting  around  for 
dinner  during  ANPA  week  ad¬ 
miring  the  non-musical  quali¬ 
ties  of  a  redheaded  pianist  in 
a  Lexington  Ave.  restaurant. 

After  the  young  lady  had 
played  “All  the  Things  You 
Are,”  one  of  the  artists  turned 
to  the  guest  and  said,  “I  hear 
many  of  the  new  strips  are 
folding  after  six  months  or  a 
year. 

“How  come  the  oldtimers  like 
‘Blondie’  and  ‘Nancy’  and  ‘Li’l 
Abner’  and  ‘Mutt  and  Jeff’  and 
‘Abbie  and  Slats’  and  others  go 
on  forever,  and  new,  promising 
material  fails  ?  Know  the 
story?  It  has  a  lot  of  us  won¬ 
dering.” 

The  guest  had  some  bright, 
knowledgeable  answer  like, 
“Well,  that’s  baseball  for  you,” 
then,  later,  tunied  to  Larry 
Rutman,  bright,  knowledgeable 
general  manager  and  vice  presi¬ 
dent  of  United  Feature  Syndi¬ 
cate,  for  the  answers. 

Stimulation  of  New  Interest 
“It’s  true,”  Larry  said,  “that 
many  of  the  old  strips  have 
hung  on  and  in  the  last  five 
years  a  great  number  of  those 
produced  haven’t  gone  over. 

“Although  I  naturally  don’t 
have  all  the  an.swers,  I  have  a 
few  theories.  But  first  let  me 
say  this.  The  latest  trend  is 
for  editors  to  believe  they  must 
stimulate  intere.st  in  the  comics 
page  by  inserting  new  comics. 

“That’s  one  way  to  do  it,  of 
course,  but  another  way  is  to 
promote  the  older  comics  they 
have.  After  all,  newspapers 
have  a  big  investment  in  time, 
money  and  space  in  the  old- 
timers,  so  they  should  promote 
them. 

“I’ve  suggested  to  countless 
editors  that  perhaps  they  could 
learn  a  lesson  along  these  lines 
from  the  auto  industry.  In  that 
business,  old  features  are  dress¬ 
ed  up  to  seem  like  new.” 

In  other  words,  a  certain  per¬ 
centage  of  newspaper  space 
should  be  allocated  to  promo¬ 
tion  of  the  comics.  If  there  is 
a  new  continuity  in  an  old 
strip,  why  not  tell  the  readers 
about  it  in  a  box  off  the  comics 
page,  for  instance?” 

I.,arry  had  one  more  comment 


before  getting  down  to  reasons 
why  some  comic  products  trace 
back  to  biblical  times  and  new 
ones  fade  with  the  setting  sun. 

“Many  of  us,”  he  said,  “de¬ 
pend  on  polls  to  determine 
pulling  power.  It’s  possible,  of 
course,  for  polls  to  give'  ac¬ 
curate  analyses  of  reader  reac¬ 
tion,  but  in  my  experience  they 
don’t  based  on  today’s  polling 
techniques.” 

Larry  then  named  what  he 
termed  a  representative  group 
of  veteran  strips,  including  the 
ones  the  cartoonists  mentioned. 
He  added  the  names  of 
“Gumps,”  “Captain  and  the 
Kids,”  “Moon  Mullins,”  “Pen¬ 
ny,”  “Grin  and  Bear  It,”  “Ma¬ 
jor  Hoople,”  and  “Ferd’nand.” 

“These  strips  and  panels 
range  from  20  to  56  years  of 
age,  and  they  have  had  a  wide 
appeal  and  been  around  for  so 
long  because  of  their  simple 
humor  and  ability  to  reflect  life 
accurately,”  he  said.  “They  fea¬ 
ture  warm,  real  people.  They 
are  people  with  our  foibles,  our 
sufferings  and  our  humor.  We 
see  ourselves  in  them. 

“Now,  as  to  why  so  many  of 


CARTOONIST  OF  THE  YEAR  award,  tKe  Reuben  statuette,  is  pre¬ 
sented  by  its  designer,  Rube  Goldberg,  to  Charles  M.  Schulz,  who 
does  "Peanuts”  strip.  (E&P,  April  28,  page  154.)  Ceremony  took 
place  at  annual  dinner  of  the  National  Cartoonists  Society. 


the  new  comic  strips  fail.  Well, 
in  the  old  days  of  the  one-man 
show  there  was  more  humor,  I 
believe.  Today,  authors  and 
artists  team  up  and  the  per¬ 
sonal,  intimate  touch  is  lost. 

“The  emphasis  these  days  is 
on  the  adventure  strip,  and  the 
author  is  perhaps  inclined  to 
stretch  out  his  story.  TV  can 
offer  children  a  quick  story, 
whereas  a  strip  may  drag  out 
a  continuity  for  12-16  weeks. 

“For  another  thing,  it  takes 
a  long  time  to  establish  ac¬ 
ceptance  of  a  strip,  supported 
by  promotion  and  publicity  by 
the  newspaper.  If  the  paper 


STAR  PERFORMERS  at  the  Bureau  of  Advertising's  annual  dinner 
included  Cindy  Lindt,  model,  and  some  famous  cartoonists  who  did 
chalk  talks.  Among  the  latter  were  (left  to  right)  Allen  Saunders 
("Mary  Worth"  and  "Steve  Roper"),  Chester  Gould  ("Dick  Tracy") 
and  Mort  Walker  ("Beetle  Bailey"). 


doesn’t  boost  its  youngster,  who 
else  is  going  to  take  care  of  it? 
It’ll  die  of  malnutrition. 

“You  know,”  he  said,  “very 
often  a  new  strip  is  taken  on 
by  a  newspaper  or  a  syndicate 
on  the  basis  of  a  dozen  samples 
which  seem  suitable  for  syndi¬ 
cation. 

“Unfortunately,  however, 
when  the  artist  has  to  produce 
every  day  every  week,  we  may 
find  he  can’t  maintain  the  ori¬ 
ginal  quality  and  the  feature 
deteriorates.  There  is  no  solu¬ 
tion  to  the  problem.  After  all, 
he  is  submitting  on  speculation 
and  you  can’t  expect  him  to 
submit,  say,  a  six-months’  sup¬ 
ply  of  his  talent.” 

Just  one  more  item,  Larry. 
Those  fellows  at  dinner  that 
night  also  wondered  what  a 
syndicate  head  .seeks  in  a  new 
strip. 

“Speaking  only  for  myself,” 
Larry  said,  “there  are  two 
musts:  uniqueness  and  execu¬ 
tion.  But  no  matter  how  yon 
look  at  it,  it’s  all  a  gamble.  1 
know’  I’ve  been  badly  fooled 
once  in  a  w’hile.” 

• 

Out  of  Daily  Field 

Ketchikan,  Alaska 

The  Ketchikan  Alaska  Chron¬ 
icle  has  reverted  to  weekly 
publication,  as  a  Sunday  paper. 
Much  of  its  equipment  has  been 
sold  to  a  paper  at  Kitimat, 
B.  C.  Publisher  William  L.  Ba¬ 
ker  said  the  decision  to  abandon 
daily  publication  of  the  Chron¬ 
icle  on  April  23  was  due  to 
costly  lawsuits,  an  increase  in 
rent,  disputes  among  stock¬ 
holders  and  inability  to  hold 
personnel. 
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The  Year's  Most  Significant  Feature  Series... 

by  HARRY  S.  TRUMAN 

— fi-om  Swope 


•  Impressions  of  people,  places  and  events  in  present-day  Europe 
by  a  man  who  has  profoundly  affected  the  course  of  world  history. 

•  Mr.  Truman  will  visit  and  write  about  his  trip  to:  France,  Italy, 
Austria,  Belgium,  Holland,  West  Germany  and  England. 

•  10  articles  of  about  2000  words  each — to  be  cabled  to  New 
York  and  immediately  distributed  to  client  newspapers. 

For  release:  between  the  latter  part  of  May  and  early  July. 


terms 


WIRE,  PHONE  OR  WRITE 


F.  J.  NICHT,  General  Sales  Manager 


KING  FEATURES  SYNDICATE 


238  East  48th  Street,  New  York  17,  N.  V. 


editor  flC  PUBLISHER  for  May  5,  1956 


59 


15%  Views 

(Continued  from  page  11) 

Accepting  the  4-A  chairman¬ 
ship,  Mr.  Holbrook  declared: 

“There  always  hav.“  been  and 
probably  always  will  be  those 
who  do  not  understand  adver¬ 
tising  or  the  agency  business. 
The  recent  settlement  of  the 
anti-trust  action  ***  may,  even 
without  cause,  provide  inspira¬ 
tion  for  those  who  want  to 
attack  the  media  commission 
method  which  makes  possible 
the  independent  advertising 
agency. 

“I  am  sure,  however,  that 
the  independent  agency  busi¬ 
ness  has  many  good  friends 
among  media  owners  and  ad¬ 
vertisers  who  recognize  the  es¬ 
sential  nature  of  the  service 
performed  by  independent  ad¬ 
vertising  agencies.  They  i-eal- 
ize  the  need  for  the  independent 
thinking,  the  creative  skills,  and 
the  ability  to  handle  countless 
details  which  the  independent 
advertising  agency  alone  can 
deliver.” 

The  commission  method  of 
compensating  agencies  came  in 
for  further  discussion  at  other 
4-A  sessions. 

‘What  Price  Creativity?’ 

The  question,  “What  Price 
Creativity?”  was  asked  by  Mr. 
Little  who  examined  the  effect 
of  the  commission  method  on 
creativity. 

In  his  defense  of  the  com¬ 
mission  system,  Mr.  Little 
l)oint'^d  out  that  “some  adver¬ 
tisers  have  raised  questions 
about  the  commission  method 
**=*'...  evidently  in  the  belief 
that  the  Department  of  Justice 
action  .  .  .  gives  them  such  an 
opportunity.”  said  neither 
the  action  nor  settlement  had 
anything  to  do  with  the  com¬ 
mission  system  and  that  4-A 
was  free  to  advocate  the  ad¬ 
vantages  of  the  commission 
method. 

Mr.  Little  cited  chapter  and 
verse  as  to  how  and  why  the 
commission  method  “has  in 
every  way  proved  its  worth.” 
He  said  the  advertising  busi¬ 
ness,  operating  under  the  media 
commission  method,  “has  ad¬ 
vanced  so  far  in  the  last  20 
years  that  it  seems  fully  to 
have  justified  the  conclusion  .  .  . 
that  the  media  commission 
method  of  advertising  agency 
compensation,  while  not  per¬ 
fect,  is  the  most  practicable 
one  for  maintaining  the  true 
and  long-run  interests  of  all 
advertisiers  and  all  media. 

“In  any  event,”  Mr.  Little 
continued,  “media  w'ill  deter¬ 
mine  the  issue  now  and  in  the 
future,  as  they  have  done  in 


OLE  MISS  VEVEI  is  what  these  two  Latin  American  delegates  might 
be  saying  to  4-A  staffer  Miss  Emilia  Veve  during  social  hour  at  as¬ 
sociation's  annual  meeting.  At  left  is  Amilcar  Garcia-Torres,  director 
of  Agenda  Garcia  Torres  y  Lotito,  Buenos  Aires,  and  president  of 
Argentina  Association  of  Advertising  Agencies.  On  the  right  is 
Ricardo  de  Luca,  founder  and  owner  of  Ricardo  de  Luca — Publicidad 
TAN,  Buenos  Aires. 


the  past.  Media  will  decide 
individually  what  they  wish  to 
do ;  to  whom  they  will  allow 
commission,  if  any;  under  what 
circumstances;  how  much  they 
will  allow;  and  what  their 
rates  will  be. 

“In  return  for  these  com¬ 
missions,  agencies  will  con¬ 
tinue  to  render  many  services 
to  media  and  the  cause  of  ad¬ 
vertising.” 

Mr.  Little  referred  to  the 
many  services  performed  for 
media  by  agencies:  developing 
of  new  business,  advocating  the 
idea  of  advertising;  simplifying 
credit  operations;  reducing  me¬ 
dia  costs  for  preparation  of 
advei-tising. 

“If  it  were  not  for  the 
agency,  all  of  these  costs — in¬ 
cluding  the  credit  and  collec¬ 
tion  costs  —  are  burdens 
that  media  would  have  to  bear, 
and  which  would  be  waste- 
fully  duplicated  and  compound¬ 
ed  from  medium  to  medium. 
They  are  costs  in  turn  which 
the  advei-tiser  would  eventually 
have  to  pay,  if  the  agency  were 
out  of  the  picture.” 

•Great  Incentive  Method’ 

The  commission  method  is 
“a  great  incentive”  for  crea¬ 
tivity  by  agencies  and  for  de¬ 
velopment  of  the  growth  of  the 
client’s  business,  Mr.  Little 
maintained. 

“Because  the  commission 
method  is  in  the  control  of 
media,  the  emphasis  is  kept  on 
creativity,”  he  said.  “The  re¬ 
lationship  does  not  degenerate 
into  ‘horse  trading’  between  the 
advertiser  and  the  agency,  at 
the  expense  of  creative  quality. 

“And  because  the  commis¬ 
sion  is  allowed  by  media  to 
agencies  direct,  the  agency  is 
enabled  to  enjoy  an  independent 
status  •**  that  would  be  im¬ 
possible  if  the  agency  were, 
in  effect,  the  advertiser’s  ad¬ 
vei-tising  department.” 

Marvin  Pierce,  president  of 


McCall  Coi'iioration,  said  efforts 
to  revise  the  commission  method 
over  the  last  50  years  had  been 
made  with  a  view  toward  low¬ 
ering  costs  to  advertisers. 

He  said  that  when  he  joined 
McCall  in  1921,  advertising 
four-color  pages  brought  $7.15 
for  a  delivered  thousand  pages. 
Last  year,  he  said,  with  labor 
and  material  costs  sharply 
higher,  considerably  more  cir¬ 
culation  was  supplied  and  the 
cost  of  a  thousand  delivered 
pages  was  down  to  $4.17. 

“It  is  more  than  mere  coin¬ 
cidence  that  the  method  and  the 
volume  expanded  together,”  he 
remarked. 

New  Officers 

In  addition  to  the  election 
of  Mr.  Holbrook  as  4-A  chair¬ 
man,  the  following  elections 
were  announced:  Vicechair¬ 
man,  Melvin  Brorby,  senior 
vicepresident,  Needham,  Louis 
and  Brorby,  Inc.;  secretary- 
treasurer,  I)onald  K.  Clifford, 
president,  Dohei-ty,  Clifford, 
Steers  &  Shenfield,  Inc. 

Frederic  R.  Gamble  was  re¬ 
elected  president  for  a  two-year 
term. 

Mr.  Holbrook  announced  the 
appointment  of  Harry  Harding 
of  Young  &  Rubicam  as  chair¬ 
man  and  William  Marsteller  as 
vicechairman  of  the  Committee 
on  Advertiser  Relations.  Mr. 
Marsteller  is  president  of  Mar¬ 
steller,  Rickard,  Gehhardt  and 
Reed,  Inc. 

• 

Friday  Green  Sheet 

Beloit,  Wis. 

The  Beloit  Daily  News  has 
started  a  green  sheet  wrap¬ 
around  on  its  F'riday  editions  as 
“Week  End,”  a  feature  offering 
news  and  advertising  of  amuse¬ 
ment.  TV  and  radio,  dining 
places,  comics,  cartoons  and  the 
like.  The  four-page  section  is 
edited  by  Minnie  Mills  Enking 
and  Betty  Wyatt  of  the  Dally 
News  staff. 


Johnson  Raps 
USIA  News 
Competition 

Columbia,  Mo. 

The  United  States  Govern¬ 
ment  has  become  a  competitor 
of  the  American  press  associa¬ 
tions  in  some  areas  of  the 
foreign  news  market,  Earl  J. 
Johnson,  vicepresident  and  gen¬ 
eral  news  manager  of  the 
United  Press,  said  May  4,  at 
the  annual  banquet  of  Missouri 
University’s  Journalism  Week. 
Mr.  Johnson  said  dispatches  of 
the  U.  S.  Information  Agency 
now’  appear  side  by  side  with 
those  of  UP,  AP  and  INS  in 
newspapers  abroad.  He  said  it 
was  obviously  not  the  aim  of 
the  government  to  distribute  a 
complete  world  news  report 
and  that  in  the  main  the  USIA 
confined  its  coverage  to  Ameri¬ 
can  government  activities  in 
Washington,  the  United  Nations 
and  abroad. 

Service  Is  Free 

“But  since  news  of  our  own 
government  is  a  large  part  of 
the  UP  file  to  foreign  clients, 
the  USIA  and  the  UP  are  com¬ 
peting  services  in  this  area,”  he 
said. 

“We  do  not  compete,  however, 
on  terms  as  nearly  equal  a.< 
those  prevailing  between  the 
independent  American  services. 
Our  service  must  be  subscribed 
to  and  paid  for.  The  USIA  .sen- 
ice  is  free.  Our  UP  appropria¬ 
tion  for  sending  news  abroad 
is  about  $4  million  a  year. 
Probably  no  other  independent 
agency  spends  as  much.  For  the 
next  fiscal  year  USIA  is  asking 
for  $9.5  million  for  its  news 
service  in  an  overall  appropria¬ 
tion  of  $135  million.” 

Mr.  Johnson  said  United 
Press  delivered  as  much  as 
50,000  words  of  news  a  day  to 
clients  in  sonue  countries  which 
the  USIA  had  described  as 
inadequately  served  by  Ameri¬ 
can  agencies. 

“When  heads  of  state  makt 
visits  to  this  country,”  hr 
said,  “USIA  provides  coverage 
of  their  programs  with  news, 
newspictures,  and  newsreels 
Thus,  as  a  part  of  its  hospi¬ 
tality,  the  U.  S.  government 
competes  directly  on  the  most 
important  story  of  the  day  for 
the  v’isitor’s  home  country.  A 
new  competitive  element  has  en¬ 
tered  the  foreign  news  business 
and  is  expanding.  In  my  opin¬ 
ion  it  is  a  subject  worthy  of 
further  study  by  students  and 
taxpayers  alike.” 
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Binder  Dies 
At  60,  Victim 
Of  Leukemia 

Minneapolis 
Memorial  services  for  Carroll 
Binder,  60,  much-traveled  edi¬ 
torial  page  editor  of  the  Minne¬ 
apolis  Morning 
r .  i.  Tribune,  took 

Friday 

f  "  ^  (May  4)  at  a 

'^■  >5^.  cemetery  chapel 

1  !  M  r.  Binder 

died  May  1  of 
1  e  u  k  e  mia.  He 
was  stricken  by 
the  disease 
about  five 
Binder  months  ago.  He 

had  often  written  his  Sunday 
column  even  though  he  was  too 
weak  to  come  to  the  office. 

Mr.  Binder  attended  the  April 
16  meeting  of  the  .\meiican 
Society  of  Newspaper  Editors 
in  Washington.  He  admitted 
afterward  that  the  effort  had 
1  basn  torturous.  He  was  ad¬ 
mitted  to  the  Minneapolis  hos¬ 
pital  on  April  26. 

1  Mr.  Binder  became  editorial 
page  editor  of  the  Tribune  in 
I  194.'),  coming  from  Chicago 
'  where  he  had  been  director  of 
the  Chicago  Daily  News  For¬ 
eign  Service. 

.\mong  his  co-workers,  Mr. 
Binder  was  known  as  an  ex¬ 
tremely  active,  intellectually 
curious  “working  newspaper¬ 
man”. 

His  work  as  a  correspondent 
in  Rome,  Moscow  and  London 
brought  him  honors  and  duties 
in  his  later  years. 

He  had  covered  the  formation 
of  the  United  Nations  in  San 
Francisco,  Calif.,  in  1943  and 
later  served  as  United  States 
representative  on  a  UN  com¬ 
mittee  which  drafted  a  conven¬ 
tion  on  freedom  of  information. 

Harvard  Graduate 
He  was  born  into  a  Lutheran 
home  in  Mechanicsbuig,  Pa., 
but  when  his  mother  died,  he 
was  raised  in  a  Quaker  home. 
He  attended  York  academy  for 
I »  year,  and  in  1912  entered 
the  University  of  Pennsylvania. 
To  support  himself,  he  worked 
part-time  as  a  reporter. 

Mr.  Binder  transferred  to 
Harvard,  graduating  in  1916. 

During  World  War  1  he 
served  in  France  with  the 
American  Friends  Service  com¬ 
mittee.  There  he  met  Dorothy 
Walton,  a  Minneapolis  girl 
serving  in  a  similar  unit.  They 
Were  married  here  in  1920. 
Meanwhile,  he  had  helped  to 


start  the  Minneapolis  Star,  then 
a  newspaper  connected  with  the 
Farmer-Labor  movement.  In 
1920,  he  joined  the  editorial 
staff  of  the  Fargo  (N.Dak.) 
Courier-News. 

Later  in  1920  he  worked  for 
a  labor  news  association  in 
Chicago.  He  wrote  his  fellow 
Harvard  graduates: 

“I  am  having  the  time  of  my 
life  chronicling  the  organized 
labor  movement  in  this  period 
of  the  open  shop  fight.  I  am 
not  tiying  to  uplift  the  workers, 
nor  do  I  expect  to  overthrow 
the  government  as  my  Repub¬ 
lican  relatives  believe.” 

Two  years  later  he  became  a 
police  reporter  for  the  Chicago 
Daily  News.  In  1924  he  re¬ 
ceived  his  first  foreign  assign¬ 
ment,  covering  an  election  in 
Mexico.  He  covered  the  revo¬ 
lution  in  Nicaragua  in  1926. 
He  later  went  to  Geneva,  Switz¬ 
erland,  the  Balkans  and  London 
on  other  assignments.  He  was 
sent  to  Moscow  in  1929  to 
report  on  the  Communists’  first 
five-year  plan. 

.4s8istant  to  Col.  Knox 
In  1931,  the  Binders  returned 
to  the  United  States. 

He  later  became  editorial  as¬ 
sistant  to  Col.  Frank  Knox,  Chi¬ 
cago  Daily  News  publisher.  In 
1934,  he  traveled  to  Japan  to 
report  on  the  growth  of  mili¬ 
tarism  in  that  country.  In  1936 
he  traveled  to  Europe  to  cover 
developments  following  Hitler’s 
occupation  of  the  Rhineland. 

The  same  year  he  was  made 
foreign  editor  and  director  of 
the  Daily  News  foreign  service. 
During  World  War  II  he  seiwed 
as  foreign  correspondent  in  both 
Europe  and  the  Far  East. 

Mr.  Binder  was  a  member  of 
the  Overseas  Pi«ss  Club  of 
New  York,  the  American  Soci¬ 
ety  of  Newspaper  Editors,  the 
National  Conference  of  Edi¬ 
torial  Writers,  the  International 
Press  Institute  and  the  Council 
on  Foreign  Relations. 

He  is  survived  by  his  wife, 
two  daughters,  Mrs.  Edward 
Mikkelson  and  Deborah  Binder, 
a  son,  David,  a  reporter  for 
the  Louisville  (Ky.)  Times,  and 
a  brother,  Richard. 

Another  son,  Carroll  Jr.,  was 
killed  in  action  while  flying  his 
27th  mission  over  enemy  ter¬ 
ritory  in  World  War  11. 

In  his  working  habits,  Mr. 
Binder  drove  himself  at  a  re¬ 
lentless  pace.  His  working  day 
often  stretched  from  9:30  a.m. 
to  7:30  p.m. 

Because  of  his  work,  Mr. 
Binder  had  a  very  limited  so¬ 
cial  life.  He  detested  paity 
games  and  would  only  play 
charades  if  the  game  were  con¬ 
ducted  in  French. 


Sampling  Hoffmann, 

{Continued  from  page  10)  _  ABC  Officer, 


where  near  come  up  to  the 
fantastic  “Lucky  Buck”  pro¬ 
motion  of  1953.  Some  $50,000 
dollar  bills  were  then  circulated. 
Not  all  were  reclaimed  for  prize 
money.  Mr.  Stiehan  said  that 
in  the  past  five  years  the  larg¬ 
est  Mirror  prize  offer  had  been 
for  $23,000. 

Improved  I’roduct 

When  Seymour  Berk.son  be¬ 
came  the  publisher  of  the  Jour- 
iial-American  Oct  3,  he  set  out 
to  make  sharp  improvements 
in  the  60-year  old  Hearst  daily. 
These  improvements  began  to 
show  up  in  Januar>’  and  Hugh 
Smith,  circulation  director, 
backed  by  Sumner  Collins,  pro¬ 
motion  manager,  began  sam¬ 
pling  campaigns  to  get  new 
readers  to  see  what  had  been 
done.  Although  its  March  31 
ABC  report  shows  680,910  as 
compared  to  732,359  for  the 
same  period  in  1951,  recently 
the  Journal  Anverican  began  ad¬ 
vertising  that  since  January  1, 
its  average  has  been  716,456, 
up  71,684  over  the  previous 
three  months. 

The  first  step  to  sample  the 
improved  product  was  inaugu¬ 
ration  of  the  $100,000  “Winners 
Circle”  contest. 

The  Joumal-American  has  al¬ 
ready  launched  another  contest, 
strictly  for  sampling  called 
“Find  a  Name.”  They  got  this 
picture  -  crossword  combo 
through  the  Hearst  promotion 
service.  Multiple  entries  up  to 
six  are  permitted.  The  prize 
bait  is  the  TV  figure  of  $64,000. 
“Black  Out  Pete”  a  puzzle  con¬ 
test  with  $500  in  prizes,  plus 
a  $500  bonus,  runs  regularly 
and  is  good  for  25,000  circula¬ 
tion,  Mr.  Collins  said. 

Next:  “Advertising  for  Cir¬ 
culation.” 

If  you  hovo  intornationol  businott 
Intorotf*  ouociotod  with  publithin9, 
I  pr!ntin9,  •dvortisin9  or  commoreiol 
I  radio,  and  you  want  to  kaap  in  touch 
I  with  thosa  activitias  in  Australia  and 
I  Now  Zaatand,  road  Nawipapar  Nawt, 
tho  national  monthly  buiinatt  nows- 
;  pa  par  davotad  to  thosa  closoly  ro- 
^  latad  intarasts  of  “Down  Undar." 


15  Hamilton  St.,  Sydney  Austrollo 
Annual  Sobacription  to  U.  S.  $3.30, 
Write  for  sample  copy. 


Dies  at  64 

William  F.  Hoffmann,  64,  a 
vicepresident  of  the  Audit  Bu¬ 
reau  of  Circulations,  died  April 
30  in  Holy 
Name  Hospital, 
Teaneck,  N.  J. 

Mr.  Hoffman 
first  went  to 
work  for  ABC 
in  1916,  as  an 
auditor,  follow¬ 
ing  several 
years  in  the 
circulation  d  e- 
partment  of  the 
Hoffmann  York  Ame¬ 

rican.  He  be¬ 
came  manager  of  ABC’s  New 
York  office  in  1920  and  served 
there  until  his  death. 

In  New  York  Uffice 
In  1939  Mr.  Hoffman  was 
appointed  assistant  managing 
director  of  the  Bureau  and  in 
1954  he  was  named  as  a  vice- 
president,  continuing  in  charge 
of  the  New  York  office. 

His  wife,  a  son,  William  Jr., 
and  a  daughter,  Mrs.  W.  J. 
Brennan,  survive  him. 

r^—  NOW! - 


Analysis  of 

COLOR 

Advertising 

in  Newspapers 

For  the  first  time  ...  an 
authoritative  monthly  ser¬ 
vice  tells  you  .  .  .  prompt¬ 
ly  (within  10  to  15  days 
after  end  of  month),  ac¬ 
curately,  completely  —  the 
whole  color  story.  In  ROP, 
Comic  Section,  Magazine 
Section,  Supplements. 

You  get  a  comprehensive 
analysis  of  linage,  inser¬ 
tions  and  expenditures  (for 
general  only),  by  accounts 
and  classifications  includ¬ 
ing  the  number  of  colors 
used  .  .  .  All  this  for  a 
selected  group  of  newspa¬ 
pers  among  which  are  the 
leaders  in  COLOR  adver¬ 
tising. 

Write  for  sampl!n9  of  report 
end  co«t 

Advertising  Linage  Service 

25 1  W.  42  St..  Dept.  1 0 1 ,  N.  Y.  36 
CHickerinq  4-0561 
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City-by-City  March  Linage 

Compiled  for  E  &  P  by  Media  Records,  Inc. 


AKRON,  OHIO 

1956  1955 

Beacon  JoumaI.e...  2,380,938  2,235,967 
IBeacon  Journal-S  .  1,216,103  877,414 

Grand  Total  3,596,041  3,113,381 

§lncludes  PARADE,  65,449  lines. 


ALBANY.  N.  Y. 


Knickerbocker- 

News-e  . 

Times  Union-m 
•Times  Union-S 


1,295,673  1,402,689 
899,296  879,987 

609,860  481,708 


Grand  Total  .  2,704,829  2,764,384 

NOTE:  TIMES-UNION-S 

1965_481,708  lines  includes  20,666 
lines  of  part-run  advertisinK. 
1956 — 609,860  lines  includes  27,614 
lines  of  part-run  advertisinpr. 
•Includes  AMERICAN  WEEKLY, 
61,252  lines. 


ALBUQUERQUE,  N.  M. 


Journal-m 

SJoumal-S 

Tribune-e 


1,452,496  1,216,455 
412,454  367,507 

1,389,762  1,242,727 


Grand  Total  3,254,712  2,816,689 

SIncludes  PARADE,  65,449  lines. 


ANDERSON,  IND. 
Bulletin-e  1,066,547 

Herald-m  769,932 

Herald-S  201,114 


1,054,792 

721,5.57 

215,801 


Grand  Total  .  2,037,593  1,992,150 


ATLANTA,  GA 

Constitution-m  1,597,312 

Journal-e  .  2,280,138 

Journal  &  Const.-S.  923,725 


1,508,975 

2,373,670 

787,156 


Grand  Total  .  4,801,176  4,669,801 

ATLANTIC  CITY,  N,  J. 

Press-m  .  777,495  694,669 

Press-S  .  161,432  181,142 


Grand  Total  ....  938,927  875,811 

BALTIMORE,  MD. 

•American-S  .  642,705  619,821 

News-Post-e  .  1,614,444  1,574,217 

Sun-m  1,447,164  1,388,115 

Sun-e  2,339,463  2,324,788 

tSun-S  .  1,318,260  1,292,696 


Grand  Total  .  7,362,036  7,199,637 

tincludes  THIS  WEEK,  80,796  lines. 
•Includes  AMERICAN  WEEKLY, 
51,252  lines. 


BAYONNE.  N.  J. 

Times-e  .  483,889  460,419 

BINGHAMPTON,  N.  Y. 

Press-e  .  1,231,458  1,306,296 

Press-S .  283,724  252,635 

Sun-m  .  414.015  389,261 


Grand  Total  . 

. .  .  1,929,197 

1,948,192 

BOSTON,  MASS. 

American-e 

791,135 

829,218 

Record-m  . 

849,031 

866,044 

•Advertiser-S 

324,692 

323,767 

Globe-e  . 

1,679,058 

1,420,910 

Globe-m 

1,213,295 

1,116,182 

Globe-s 

1,031,662 

1,011,925 

Herald-m 

1,361,035 

1,339.795 

tHerald-S  . 

1,100,774 

1,076,856 

Traveler-e  . 

1,808,839 

1,930.686 

Post-m  . 

700,504 

683,174 

{Post-S  . 

387,982 

371.821 

Grand  Total 

11,138,007 

10,968,378 

•Includes  AMERICAN  WEEKLY, 

51,252  lines. 

tincludes  THIS  WEEK.  80.796  lines. 
SIncludes  PARADE,  65,449  lines. 


BUFFALO,  N.  Y. 

Courier  Express-m .  1,202,954  1,131,239 

•Courier  Express-S  1.009,6.57  950.510 

News-e  .  2,462,701  2,515,647 


Grand  Total  4,675,312  4.597,396 

•Includes  AMERICAN  WEEKLY, 
51,252  lines. 

CAMDEN,  N.  J. 

Courier-Post-e  1.202.564  1,177,855 

CHARLESTON,  W.  VA. 

Gazette-m  .  1,063,698  . 

Gazette-S  .  292,424 

Mail-e  907,431 

IMail-S  .  306,764 


Grand  Total  2,570,317 

{Includes  PARADE,  65,449  lines. 


CHARLOTTE,  N.  C. 

1956  1955 

News-e  .  1,140,542  1,120,177 

Observer-m  1,446,564  1,392,624 

tObserver-S  .  615.213  577,948 


Grand  Total  3,202,319  3.090,749 

tincludes  THIS  WEEK,  80,796  lines. 

CHICAGO,  ILL. 

Tribune-m  .  3,007,483  2,858,460 

Tribune-S  .  1,607,515  1,555,224 

tDaily  News-e  1.969.539  1,965,824 

American-e .  968,525  1,019,232 

•American-S  306,877  322,196 

Sun-Times-d  1,280,879  1.199,567 

§Sun-Times-S  .  424,669  358,509 

Grand  Total  9,565,487  9,279.012 

•Includes  AMERICAN  WEEKLY, 

51,252  lines. 

tincludes  THIS  WEEK,  92,684  lines. 

SIncludes  PARADE.  65.449  lines. 

CINCINNATI,  OHIO 
En(|uirer-m  1,982,014  1.808,270 

•tEnquirer-S  1.394.166  1,366,315 

Pest-e  1,624.905  1.574.908 

Times-Star-e  1.475.229  1,451.912 

Grand  Total  6,476,314  6.201.405 

•Includes  AMERICAN  WEEKLY, 

51.2.52  lines. 

tincludes  THIS  WEEK.  80.796  lines. 

CLEVELAND,  OHIO 
Plain  Dealer-m  2,255.815  2.102,014 

•tPlain  Dealer-S  1.843.693  1.705.651 

News-e  .  1.049.816  1.212.437 

Press-e .  2.854,547  2,736,373 

Grand  Total  8,003.871  7,756.475 

•Includes  AMERICAN  WEEKLY, 

51.2.52  lines. 

tincludes  THIS  WEEK.  80.796  lines. 

COLUMBUS,  OHIO 
Dispatch-e  1.973.693  1,890,478 

Di.spatcb-S  1,018.916  956.805 

Citizen-e  832.833  777,437 

SCitizen-S  360.316  332.231 

Ohio  State  Journal-m  784,337  688.873 

Star-W  68,415  56.733 


Grand  Total  5,038,510  4.702,557 

SIncludes  PARADE.  65.449  lines. 


DALLAS, 

News-m 
tNews-S 
Times  Herald-e 
•Times  Herald-S 


TEXAS 

2,164.617  2.213. .506 
758.969  739.304 

2.431.789  2.616.637 
706.657  704,169 


Grand  Total  6.062.032  6.273.616 

•Includes  AMERICAN  WEEKLY, 
51.2.52  lines. 

tincludes  THIS  WEEK.  80.796  lines. 


DAYTON, 

Journal-Heiald-m 

News-e 

News-S 

Grand  Total 

DENVER, 
Rocky  Mtn.  News-m 
SRocky  Mtn.  News-S 
Post-e 

Powt-S  . 


,  OHIO 

1.9.38.470  1.708,.572 
2.290.620  2. 123, .530 
718,474  654,731 


4,947.564  4,486.833 
COLO. 

1.574.640  1,4.55.824 
347.687  324.054 

2.110.018  2.126.404 
708.721  697,.528 


Grand  Total  4.741.066  4.603.810 

SIncludes  PARADE,  65.449  lines. 


DES  MOINES.  IOWA 
ReKister-m  786,116  718,948 

Tribune-e  .  997,600  934,9.58 

tRegister-S  526,354  539,072 

Grand  Total  2,310,070  2.192.978 

tincludes  THIS  WEEK,  80.796  lines. 

DETROIT,  MICH. 

Free  Prcss-m  .  1,581,335  1,399,036 

{I'l-ee  Press-S  .  488,880  427.099 

News-e  .  2,754,643  2,540,918 

News-S  .  1,308.856  1,163,245 

Times-e  .  1,409,143  1.420,943 

•tTimes-S  .  495.295  436,425 

Grand  Total  8.038,152  7.387.666 

•Includes  AMERICAN  WEEKLY, 
51,252  lines. 

tincludes  THIS  WEEK.  80.796  lines. 
{Includes  PARADE,  65,449  lines. 
DULUTH,  MINN. 

Herald-e  .  897,923  833.792 

News-Tribune-m  .  615,558  529,243 

News-Tribune-S  434,695  405,565 


Grand  Total  1,948,176  1,768,600 


ELMIRA,  N.  Y. 

1956  1955 

Advertiser-m  .  454,612  . 

Star  Gazette-e  ....  961,155  . 

Telcgram-S .  238,925  . 


Grand  Total  .  1,654,692 
EL  PASO,  TEXAS 

Times-m  1,409,013  1,305,205 

{Times-S  438,881  520,476 

Herald-Post-e  1,410,888  1,434,028 


Grand  Total  3,258,782  3,259,709 

{Includes  PARADE,  65,449  lines. 

ERIE.  PA. 

Dis»patch-e  .  849,209  799,108 

{Dispatch-S  .  397,545  456,773 

Times-e  .  1,410.658  1,266,116 

Times-S  .  414,734  293,473 


{Times-S  .  404,878  353J21 

Grand  Total  6,357,918  .5.987  m 

tincludes  THIS  WEEK,  80,796  linT 
SIncludes  PARADE,  65,449  lines. 


JACKSON,  MISS. 


Clarion  Ledger-m 

1956 

882.820 

1955 

816,M3 

{Clarion-U^ger  & 
News-S  . 

316,529 

267,M7 

News-e 

663.155 

751M': 

State  Times-e 

(Note) 

642,224 

50g.«(ls 

State  Times-S 

(Note) 

203.126 

189.151 

Grand  Total 

2,707,854 

^53SW 

Note:  State  Times  first 

edition 

rebruary  28,  19.'>.5. 

{Includes  PARADE.  66,449 

lines. 

Coori< 

Courii 

Times 

Gra 


Sun-e 

9un-S 

Gra 


lt*m-< 

Teleg 

Teleg 

Gra 


Grand  Total  3,072.146  2.815,470 

{Includes  PARADE.  65,449  lines. 

FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  .  753,580  . 

FORT  WAYNE.  IND. 

Journal  Gazcttc-m  1,180,690  1.098,942 
{Journal  Gazette-S  535.664  507,447 

News  Sentinel-e  ...  1,837,793  1,828,697 

Grand  Total  3.564.147  3,435.086 

{Includes  PARADE,  66,449  lines. 


JACKSONVILLE.  FLA. 

Times  Union-m  1.9.38,015  1,738,5.1} 

tTimes  Union-S  678,393  628,3M 

Grand  Total  2.616,408  2.366. MI 

tincludes  THIS  WEEK,  80.796  lines. 

JERSEY  CITY,  N.  J. 

Jersey  Joumal-e  1,098,379  1,174,395 

Note:  Jersey  Journal-e 
T.  Y.  1,098, .379  lines  includes  183,54( 
lines  of  part-run  advertising. 

L.  Y.  1,174,395  lines  includes  207. .589 
lines  of  part-run  advertising. 


FORT  WORTH.  TEXAS 
Star-Telegram-m  .  973.415  916,482 

Star-Telegram-e  1.875,429  1,866.670 

{Star-Telegram-S  686.9.36  698.171 

Pi-ess-e  643.097  786,115 

Press-S  174.920 


KANSAS  CITY.  MO. 

Star-e  1,804.670  1,745.785 

Star-S  929.40.3  1.003.729 

Times-m  .  1.928,194  1,704,163 

Grand  Total  4.662.267  4.4.53,668 


Grand  Total  4.363.796  4.257.438 

{Includes  PARADE.  65,449  lines. 

FRESNO,  CAI.IF. 

Bee-e  1.423,512  1,408.947 

Bee-.S  546,731  4.34.166 


Grand  Total  1.970,243  1,843.113 

GARY,  IND. 

Post-Tribune-e  1,489.968  1.556,168 

Post-Tribune-S  260,631 

Grand  Total  1,7.50.499  1..5.56,168 


GLENS  FALLS.  N.  Y. 
Post-Star  (See  Note)  700,621  698.62.3 

Note:  Post-Star-m  sold  in  combina¬ 
tion  with  Times  Evening.  Linage  of 
one  edition,  Po.st-Star-m.  only  is  given. 


KNOXVILLE.  TENS'. 


Journal-m 

•JournnI-S 

News-Sentinel-e 

{News-Sentinel-8 


677.8  1  5  634,245 

330,584  33.3,019 

1.051.682  992.376 

4  08.7  5  8  4  30.457 


Grand  Total  2.468.839  2,390.097 

•Includes  AMERICAN  WEEKLY, 
51.252  lines. 

{Includes  PARADE.  65,449  lines. 

LAWRENCE,  MASS. 

Tribune  (See  Note)  910,412 

Note:  Tribune-e  and  Eagle-m  are 
sold  only  in  eombination.  Linage  of 
one  edition,  Tribune-e  only  is  shown. 


LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  1,066.339  1.060,125 
{Arkansas  Gazette-S  387,729  366,830 


GRAND  RAPIDS.  MICH. 

Press-c  2.269.455  2,325,723 


Grand  Total  1.454.068  1.426.953 

{Includes  PARADE.  65,449  lines. 
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HAMMOND.  IND. 

Times-e  .  1,236,959 

Times-S  463,51.3 


Grand  Total  1,690,472  . 

HARRISBURG,  PA. 

Patriot-m  .  1.486.474  1,404,020 

{Patriot  News-S  368,319  370,665 


Grand  Total  .  1.8.54.79.3  1.774.676 

Note:  Evening  News  carries  same 
amount  of  advertising  as  Morning 
Patriot. 

{Includes  PARADE,  65,449  lines. 

HARTFORD,  CONN, 
Courant-m  934.730  826.906 

{0>urant-S  .  665,926  674,484 

Times-e  2.008,647  2,066,703 


Grand  Total  3.609.202  .3,667,093 

{Includes  PARADE,  66,449  lines. 

HOUSTON.  TEXAS 
Chronicle-e  .  2,665.668  2,670.685 

•Chronicle-S  1.093.137  1.066.251 

Post-m  .  1.98.3,892  1,931,041 

tPort-S  717.330  686,917 

Press-e  925.327  1,014,379 

Grand  T<ital  .  7,385.364  7,367,27.3 

Chronicic-e 

Note:  2,666,668  lines  includes  132,824 
lines  of  Part-Run  advertising  I  Last 
Year)  2,670,685  lines  includes  214,493 
lines  of  Part-Run  advertising. 

•Includes  AMERICAN  WEEKLY. 
51,252  lines. 

tincludes  THIS  WEEK.  80,796  lines. 

INDIANAPOLIS.  IND. 

News-e  .  1,996.791  1,884.0.39 

Star-m  1,842.242  1,751,391 

tStar-S  954.637  8.57.201 

Times-e  1.159,470  1,141,653 


LONG  BEACH,  CALIF. 
Independent-m  1,887,876  1,. 546.377 

{Independent/ 

Press-Telegram-S  691,448  678.7IJ 
Press-Tclegram-e  .  1,965,676  1,763,085 


Grand  Total  4.546.000  3,988,175 

Note :  Independent 
1,887,876  lines  includes  209,359  lines 
Part-Run  advertising. 

(Last  Year)  1,646,377  lines  includes 

169.426  lines  Part-Run  advertising. 
Press-Telegram 

1.965,676  lines  includes  209,3.59  lines 
Part-Run  advertising. 

(Last  Year)  1,763.085  lines  includes 

169.426  I'nes  Part-Run  advertising. 
{Includes  PARADE.  65,449  lines. 

LONG.  ISLAND.  N.  Y. 
Newsday-SufTolk-e  .  1,826.585  1.616.518 
.Newsday-Nassau-e  2,077,730  2.018.228 


Grand  Total  3.90.3,316  3.6:14.748 

LOS  ANGELES.  CALIF. 


Examine  r-m 
•Examiner-S 
Times-m 
tTimes-S 
Herald-Exprcss-e 
Mirror-News-e 


2.070,281  1,820,094 

1,049,730  965,044 

3,498,812  3.003.S71 
2.226,005  1,7.53.892 

1,448,942  1.432.429 

1.515.695  1,427,50! 


Grand  Total  11,808.465  10,402.312 

Times  (S)  Note:  2.225.005  lines 

includes  470,008  lines  Part-Run  adven 

tising. 

(Last  Year)  1,753,892  lines  includes 
169.469  lines  Part-Run  advertising. 

Mirror-News  (e)  1,515,696  lines 

includes  40.094  lines  Part-Run  advee 

tising. 

•Includes  AMERICAN  WEEKLY, 
63,072  lines. 

tincludes  THIS  WEEK.  81,646  lines. 
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LOL'ISVILLE.  KY. 

1956  1955 

Courier  Journal-m  .  1.556,467  1,465,404 

Courier-Journal-S  860..313  8.39.125 

Tiines-e  1,791.710  1,792.981 

GranH  Total  4.208.490  4,097.510 

LOWELL,  MASS. 

Sun-e  711,213 

9un-S  156,403 


LYNN,  MASS. 
It*m-e  690.354 

Telegram  News-e  .  479,193 

Telegram  News-S  .  132,189 

Grand  Total  1,301,736 


MEMPHIS,  TENN. 

Commei-cial 

Appeal-m  2,197,197  2.166.094 

tCommercial 

Appeal-S  763,715  762.487 

Pre»8-Scimitar-e  1,304,378  1,2.37.602 

Grand  Total  4.265.290  4.165.083 

tincludes  THIS  WEEK.  80.796  lines. 

MERIDEN.  CONN. 

Record  Journal 

(See  Note) .  816.833  774,452 

Note:  Record  (m)  and  Journal  (e) 
are  sold  only  in  combination. 

Linage  of  one  edition.  Record  (m) 
only  is  shown. 

MIAMI,  FLA. 

Herald-m  .  8,686.829  8.179,249 

•Herald-S  .  1,484,840  1.362,628 

News-e  .  1,746,433  1,822,000 

tNews-S  .  686,069  487,428 

Grand  Tbtal  7,402,171  6,541,305 

Note:  Herald-M 

1956  -3,636.829  includes  76.890  lines 
of  part-run  advertising. 

Herald-S 

1956  1.434.840  includes  206.372  lines 
of  part-run  advertising. 

1955—1.352.628  includes  189.093  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKT.Y. 
51.252  lines. 

tincludes  THIS  WEEK.  80.796  lines. 

MILWAL'KEE.  WIS. 

Sentinel-m  .  1,347,565  1.091,109 

•Sentinel-S  391.416  378.869 

Joamal-e  3.344.511  3,176.399 

tJournal-S  1,607.808  1.433.229 

Grand  Total  6.691.300  6.079.606 

tincludes  THIS  WEEK.  80.796  lines. 
•Includes  AMERICAN  W'EEKT.Y, 
61.2.52  lines. 

MINNEAPOLIS,  MINN. 
Tribune-m  1,482.297  1.426.308 

Star-e  2.268.043  2.104.659 

tTribune-S  1.034.583  984.042 

Grand  Total  4.774.923  4.515.009 

tincludes  THIS  WEEK.  80.796  lines. 

MODESTO,  CALIF. 

Bee-e  922.943  877.422 

MONTREAL,  CANADA 
tStar-e  2.660.8.50  2.429.300 

Gaiette-m  1.514.655  1.309,268 

La  Presse-e  2.729,904  2.577. .574 

La  Patrie-e  200.040  156.102 

La  Patrie-S  244.700  226.652 

Grand  Total  7.340,149  6.696.896 

tincludes  WEEKEND  MAGAZINE. 
119.443  lines. 

ML’NCIE,  IND. 

Press-e  890.746  939.968 

Star-m  878.330  901.358 

Star-S  221.608  204.991 


NEW  ORLEANS,  LA. 

1956  1955 

Times-Picayune-m  .  2,590,864  2,416,666 
tTimes-Picayune  & 

States-S  .  974,393  980,003 

Item-e  .  1,077.734  1,006,111 

•Item-S  .  431,267  428,437 

States-e  .  1,233,478  1,199,298 

Grand  Total  6,307,736  6,029,605 

•Includes  AMERICAN  WEEKLY, 
61,252  lines. 

tincludes  THIS  WEEK.  80,796  lines. 
NEW  YORK.  (QUEENS),  N.  Y. 

Long  Island  Preas-e  1,621,491  . 

g  Long  Island  Press-S  5.39,736  . 


Grand  Total  2,161,227 

iincludes  PARADE.  66,449  lines. 


NEW  YORK,  N.  Y. 

Times-m  .  2,167,782 

Times-S  2,394.607 

Herald  Tribune-m  1,103,670 

tHerald  TVibune-S .  929,161 

Mirror-m  .  863,729 


Mirroi^S  .... 
#News-m  .... 
#News-S  .... 
Joumal- 
American-e 
•Joumal- 
American-S 

Post-e  . 

Post-S 

World-Tel.  & 
Sun-e  . 


863,729 

386,819 

1.633.466 

1,427,149 


469.984 

1.2.56,786 

98.200 


2.042.661 

2.286.555 

1,133.536 

950,720 

908.023 

378,678 

1,799.887 

1,462,878 


483.614 

1.368.977 

117.822 


Grand  Total  1,990,584  2.046.317 

NASHVILLE,  TENN. 

Banner-e  1.393.141  1,660.226 

Tennessean-m  1.428.376  1.490.931 

Tennessean-S  682.212  658,160 

Grand  Total  3.503,729  3,709.317 

NEW  HAVEN,  CONN. 

Journal  Courier-m  441,219  432,3.36 

R*gisler-e  .  1,570,232  1,606.273 

K*gister-S  .  488,692  4.53,140 


Grand  Total 


2.500,143  2.491, 


NEW  LONDON.  CONN.  0„nd  Total 

’’ay-e  .  886,364  817.054  {Includes  PARAi: 

editor  ac  PUBLISHER  for  May  5,  1956 


Grand  Total  .  15,244,028  16,171,833 
Note;  Mirror-m 

This  Year  863,729  lines  includes 

178.976  lines  of  part-run  advertising. 

Last  Year  908.023  lines  includes 

166.012  lines  of  part-run  advertising. 
Mirror-s 

This  Year  386,819  lines  includes 

147,465  lines  of  part-run  advertising. 

Last  Year  378,678  lines  includes 

124,269  lines  of  part-run  advertising. 
News-m 

This  Year  1,633,466  lines  includes 
765,322  lines  of  part-run  advertising. 

Liast  Year  1,799.887  lines  includes 
870.448  lines  of  part-run  advertising. 
News-s 

This  Year  1.427.149  lines  includes 
1,046.378  lines  of  part-run  advertising. 

Last  Year  1,452,878  lines  includes 

1,029.542  lines  of  part-run  advertising. 
Journal-American-e 
This  Year  1,1.30,389  tines  includes 
14.3,111  lines  of  part-run  advertising. 

Last  Year  1.123,553  lines  includes 

118,797  lines  of  part-run  advertising. 
Journal- American-s 
This  Year  469.984  lines  includes 

64,483  lines  of  part-run  advertising. 

Last  Year  483,614  lines  includes 

78,244  lines  of  part-run  advertising. 
World-Tel.  &  Sun-e 
This  Year  1,382.286  lines  includes 
234,001  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

61,252  lines. 

tincludes  THIS  WEEK,  107,424  lines. 
#Include8  SPUT-RUN,  246.937  lines 
in  (M)  and  176,687  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1.367.923  1.354.996 

NORFOLK.  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  2,172,437  1,674,788 
Virginian-Pilot-m  1,960,056  1,895,980 
t Virginian-Pilot  & 

Portsmouth  Star-S  848,095  696,345 

Grand  Total  4.970,688  4,166,113 

Note :  Ledger-Dispatch  &  Ports¬ 

mouth  Star-e 

1956-  2,172,4.37  includes  664,711  lines 
of  part-run  advertising. 

1965  -1.674,788  includes  65,237  lines 
of  part-run  advertising. 
Virginian-Pilot-m 

196fr  1,960,066  includes  172,377  lines 
of  part-run  advertising. 

1965— 1,895,980  includes  199,347  lines 
of  |>art-run  advertising. 

Virginian-Pilot  &  Portsmouth 
Star-S 

1966 —  848,095  includes  216,613  lines 
of  part-run  advertising. 

1956 — 695.345  includes  96.618  lines  of 
part-run  advertising. 

tincludes  THIS  WEEK,  80,796  lines. 

OAKLAND,  CALIF. 

Tribune-e  1.924,768  1,859,616 

{Tribune-S  814,267  793,504 

Grand  Total  2,739,016  2.663,120 

{Includes  PARADE,  76,867  lines. 


OKLAHOMA  CITY,  OKLA. 

1956  1955 

Oklahoman-m  .  1,005.592  1,010,792 

Oklahoman-S  .  608,613  629,261 

Times-e  .  1,143,514  1,136,867 

Grand  Total  _ 2.667,719  2,676,910 

Note:  Times  1,143,614  lines  includes 
137,288  lines  Part-Run  advertising, 
(Last  Year)  1,136,867  lines  includes 
107,287  lines  Part-Run  advertising. 

OMAHA,  NEBR. 
World-Herald 

(See  note)  .  1,390.983  1.293.714 

World-Herald-S  _  742,681  766.165 

Grand  Total  2,133.664  2,068,869 

Note:  World-Herald  sold  in  combina¬ 
tion  of  Morning  and  Evening  linage  of 
only  one  edition,  EVENING  is  shown. 

PASADENA.  CALIF. 

Star-News-e  .  1,034.211  1.003.160 

{SUr-News-S  .  397,272  400,968 

Grand  Total  1,431.483  1.404.128 

{Includes  PARADE.  65.449  lines. 

PAWTUCKET.  R.  1. 

Times-e  .  1.035.024  1,066,6.52 

PFXIRIA,  ILL. 

Journal  (See  Note)  1.426.260  1.398.649 
{Journal  Star-S  .  615,498  643,731 

Grand  Total  1,941,768  1,942.380 

Note :  Journal-e  and  Star-m  sold  in 
combination.  Linage  of  only  one  edi¬ 
tion,  Joumnl-e  is  shown. 

{Includes  PARADE,  66,449  line*. 

PHILADELHIA,  PA. 

Bulletin-e  2.347.466  2.412,612 

•tBulIetin-S  514.324  467.687 

Inquirer-m  1.884,365  1.861,169 

Inquirer-S  1.513.390  1,515.300 

News-e  568.969  550.405 

Grand  Total  6.828.513  6,797.173 

•Includes  AMERICAN  WEEKLY. 
61,2.52  lines. 

tincludes  THIS  WEEK.  80.796  lines. 
PHOENIX,  ARIZ. 

Gazette  (See  Notel  1.9.59.899  1.843.297 
tRepublic-S  735.704  596.682 

Grand  Total  2.695,603  2.439.979 

Note:  Gazette  is  sold  in  combina¬ 
tion  Morning  and  Evening :  linage  of 
one  erlit'on  onlv.  Evening,  is  shown, 
tincludes  THIS  WEEK.  81.646  lines. 

PITTSBURGH.  PA. 
Post-Gazette-m  1.157.113  1.0.50,100 


Press-e 

tPress-S 

Sun-Telegraph-e 

•Sun-Telegrni)h-S 


1.888,967  1,799.691 
948.792  845.124 

991.481  1.060.799 
532.274  492,996 


Grand  Total  5.518.627  5.238.709 

•Includes  AMERICAN  WEEKLY, 

51.252  lines. 

tlnciudes  THIS  WEEK.  80.796  lines. 
PORTLAND.  ORE. 

Oregonian-m  1.674.319  1,646.223 

•Oregoninn-S  797.306  744.756 

Jnurnal-e  1.377.676  1.481.165 

fJoumal-S  468.952  440.166 

Grand  Total  4.318.253  4.312.310 

•Includes  AMERICAN  WEEKLY. 

63,072  lines. 

tincludes  THIS  WEEK.  81.646  lines. 
POUGHKEEPSIE.  N.  Y. 

New  Yorker-e  985,611  939,960 

New  Yorker-S  .  231,845  234,409 

Grand  Total  1.217,356  1,174.369 

PROVIDENCE,  R.  I. 
Bulletin-e  1.863.586  2,019,490 

Journal-m  941,219  897,186 

tJournal-S  683,607  676.070 

Grand  Total  3.488,412  3.692.746 

tincludes  THIS  WEEK,  80,796  lines. 

QUINCY,  MASS. 

Patriot  Ledger-e  .  792,526  874,554 

READING,  PA. 

Eagle  (See  Note)  1,184,978  1,280.699 
Eagle-S  .  254,617  296,230 

Grand  Total  1,439.695  1,676.829 

Note;  Eagle-e  and  Times-m  sold  in 
combination,  linage  of  one  edition, 
Single  Evening,  only  is  shown. 


RICHMOND,  VA. 

1956  1955 

News  Leader-e  _  1,830,380  1,792,934 

Tii^s  Dispatch-m  .  1,606,106  1,388,664 
tTimes  Dispatch-S..  791.821  799.722 

Grand  Total  .  4,127,807  ^81,220 

tincludes  THIS  WEEK,  80,796  lines. 

ROANOKE.  VA. 

.  989,476  844.625 

.  348,124  366.869 

World-News-e  .  980.862  890,219 

.  Total  2.318.462  ^100,703 

{Includes  PARADE,  66,449  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  1.477,494  1.644.656 

tDemocrat  & 

Chronicles  718.767  682.839 

Times  Union-e  1,536.736  1,831.467 

Grand  Total  3.7.32.987  4.068.962 

tincludes  THIS  WEEK,  80,796  lines. 

SACRAMENTO.  CALIF. 

2.190  822  2,066.881 

H^ion-m  611,078  592.632 

Union-S  374.871  321,347 

Grand  Total  3.176,771  2.980.760 

ST.  LOUIS.  MO. 

Globe  Democrat-m  f.261.734  1,066..393 

•tOlobe  Democrat-S  611.109  616.491 

Post  Dis|>atch-e  2.330,362  2,195,684 

{Post  Dispatch-S  .  1,204,652  1,125,485 

Grand  Total  6.407.857  6.003.063 

Note :  Globe-Pemocrat-m 
1956  1.261.734  includes  134.243  lines 
of  part-run  advertising. 

•IncliMlea  AMERICAN  WEEKLY. 
51,262  lines. 

tincludes  THIS  WEEK.  80.796  lines. 
{Includes  PARADE.  64.449  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  .  1,318,738  1,234.665 

•Pioneer  Pres-s-S  887.098  846.696 

Dispatch-e  1,697.631  1.685.466 

Grand  Total  3.903.367  3.786.727 

•Includes  AMERICAN  WEEKLY. 

61.2.52  lines. 

ST.  PETERSBURG.  FLA. 
Inde|)endent-e  ...  946,650  961.083 

Times-m  2.049.237  1. '"60.766 

{Times-S  798.062  724,040 

Grand  Total  3.793.849  3.645.888 

{Includes  PARADE.  65.449  lines. 

SAN  ANTONIO,  TEXAS 
Expres.s-m  1.628.480  1,497.607 

tExpress-S  710,639  710.268 

News-e  1.751.061  1.663.437 

Light-e  1.773.989  1.629.513 

•Light-S  697.120  679.330 

Grand  Total  6,561.189  6.180,055 

•Includes  AMERICAN  WEEKLY, 

51.252  lines. 

tlncliales  THI.'l  WEEK.  80.796  lines. 

SAN  DIEGO.  CALIF. 

Union-m  1.576..522  1,524.360 

{Unmn-S  762.741  7.50.4.56 

Tribune-e  2,089.808  2.063,944 

Grand  Total  4.428.071  4.338.760 

{Includes  PARADE,  66,449  lines. 

SAN  FANCISCO,  CAIJF. 
Chronicle-m  1,167,926  1,100,788 

tChronicle-S  626.936  577,793 

Examiner-m  1,984.701  1,831,492 

•Examiner-S  968,716  996.725 

Call-Bulletin-e  860.443  907,839 

News-e  1.022,940  944,182 

Grand  Total  6,631.660  6.368.819 

Chronicle-m  Note:  1,167,926  lines 
includes  38,669  lines  Part-Run  adver¬ 
tising. 

I1,ast  Year)  1.100.788  lines  includes 
34.002  lines  Part-Run  advertising. 

Chronicle-S  Note:  626.936  lines 
includes  28.447  lines  Part-Run  adver¬ 
tising. 

(Last  Year)  677,793  lines  includes 
29,805  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY. 
63.072  lines. 

tincludes  THIS  WEEK.  81,646  lines. 

I  SAN  JOSE.  CAUF. 

Mercury-m  .  1,649,001  1,364,574 

I  News-e  1,667,616  1.389,699 

Mercury-News-S  . . .  667,720  511,473 

Grand  Total  3.674,337  3,255,646 


SCHENKCTADY.  N.  Y. 

1956  1955 

GiiJ»Ue-m  1.181,08«  1,166,257 

Union  Stai-e  .  .  .  957,664  997,130 

Grand  Total  .  2,138,660  2,163,387 

SCRANTON,  PA. 

Times-e  .  1,187,486  1,291,991 

SEATTLE,  WASH. 

Post-Intellieencer-m  1,282,701  1,231,199 

*Post-Intellit?encer-S  671,472  662,339 

Times^  .  1,896,969  1,960,204 

Time»-S  .  637,467  616,623 

Grand  Total  4,387,599  4,360.866 

•Includes  AMERICAN  WEEKLY, 
63,072  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,119,682  1,034,847 

'nmes-m  .  1,819,792  1,116,811 

Times-S  .  430,400  873,018 

Grand  Total  2.869,774  2,623,171 

SOUTH  BEND,  IND. 

Tribune-e  .  1,666,889  1,471,733 

Tribune-S  .  663,327  666,867 

Grand  Total  2,130,216  2,027,590 

SPOKANE,  WASH. 
Spokesman- 

Review-m  .  1,018,311  881,047 

ISpokesman- 

Review-S  .  670,939  671,295 

Chronicle-e .  1,160,473  1,184,691 

Grand  Total  2,744.723  2.636.933 

tincludes  THIS  WEEK,  81.646  lines. 

STOCKTON.  CALIF. 

Record-e  .  1,646,169  1,562.005 

SYRACUSE,  N.  Y. 

Herald  Joumal-e  1,807,238  1,766,030 
•{Herald  American-S  592,780  612,644 

PosGStandard-m  .  .  1,136,741  1,096,608 
Post-Standard-S  327,020  367,716 

Grand  Total  3,863,779  3,831,898 

•Includes  AMERICAN  WEEKLY. 
61,252  lines. 

{Includes  PARADE,  66,449  lines. 
TACOMA.  WASH. 

News-Tribune-e  1,378,648  1,.373.636 

News-Tribune.^  .  496,767  497,653 

Grand  Total  ....  1.874,416  1.871.289 

TAMPA.  FLA. 

Tribunc-m  .  1,866,013  1,688,461 

*Tribune-S  .  830,829  692,219 

Times-e  .  738,866  728,021 

Grand  Total  3,430.208  3.063,701 

•Includes  AMERICAN  WEEKLY, 
51,262  lines. 

TOLEDO.  OHIO 

Times-m  .  1,104,664  1.154,147 

Blade-e  .  1,980,874  1,844,632 

Blade-S  .  938,198  971,880 

Grand  Total  3,968,726  3,970,169 

TORONTO.  CANADA 
Globe  &  Mail-m  ..  1,847,262  1,432,663 

tTeleirram-e  .  2,749,861  2,527,661 

Star-e  .  8,047,974  2,882,808 

Star-W  .  126,703  117,821 

Grand  Total  7,771,290  6,960,443 

tincludes  WEEKEND  MAGAZINE, 
119,443  lines. 

TRENTON,  N.  J. 

Kvenintr  Times-e  .  1,303,936  1.306,075 

Times  Advertiser-S  322,807  298,307 

Trentonian-m  .  836,726  789,181 

Grand  Total  .  2,463.469  2,393,663 

TROY.  N.  Y. 

Record  (See  Note) .  1,097,875  1,134,422 
Note  :  Record  Morninjr  sold  in  com¬ 
bination  with  Times-Record  Evenine. 
Linatre  of  one  edition.  Record  Mornintr 
only  is  Riven. 

TULSA.  OKLA. 

Tribune-e  .  1.716,272  1.691,917 

World-m  .  1,761,900  1,673,626 

World-3  .  611,869  657,410 

Grand  Total  3,990,031  3,922,853 

UNION  CITY.  N.  J. 

Hudson  Dispafch-m  897,905  945.753 
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UTICA,  N.  Y. 

1956  1955 

Observer  l)ispatch-e  940,648  920,048 

Observer  Uispatch-S  294,514  286,631 

Press-m  .  1.066,723  1,001,442 

Grand  Total  _  2,301,886  2,207,121 

WASHINGTON,  D.  C. 

News-e  .  1,083,564  1,167,369 

Post  &  Times- 

Herald-m  .  2,406,188  2,229,740 

•{Post  &  Hmes- 

Herald-S  .  938,020  826,867 

Star-e  .  2,870,016  8,076.842 

tStar-S  .  976,600  910,189 

Grand  Total  .  8,274,887  8.209,997 

•Includes  AMERICAN  WEEKLY. 

51.262  lines. 

tincludes  THIS  WEEK.  80,796  lines. 
{Includes  PARADE,  65,449  lines., 

WATERBURY,  CONN. 

Republican-S  .  310.607  321.072 

American-e  .  1,196,681  1,315,070 

Grand  Total  .  1,606,188  1,636,142 

WESTCHESTER  COUNTY  MACY 
GROUP,  N.  Y, 

Mamai-oneck  Times-e  646,427  666,649 

Mount  Vernon 

ArRus-e  763,868  746,243 

New  Rochelle 

Standard-Star-e  818,660  813,724 

OssininR  Citizen- 

^gister-e  .  566,112  626,292 

Peekskill  Star-e  .  446,191  403,820 

Port  Chester  Item-e  693,642  716,237 

Tarrytown  News-c  669,683  588,906 

Yonkers  Herald 

Statesman-e  .  846,241  856,288 

White  Plains  Re¬ 
porter  Dispatch-e  987,390  989,767 

Grand  Total  ...  6,227,204  6,196,926 

WICHITA.  KANSAS 
Beacon-e  1,100,134  1,186,023 

•Beacon-S  887,248  482,661 

Eafrle-m  1.766,109  1,691,260 

EaRle-e  626,318  663,406 

tEagrle-S  1.441,099  1,407,112 

Grand  Total  5,219.908  6,319.462 

•Includes  AMERICAN  WEEKLY, 

51.262  lines. 

tincludes  THIS  WEEK,  80,796  lines. 

WORCESTER,  MASS. 
TeleKram-S  669,616  640,863 

Telegram-m  979,387  899.213 

Ga7«tte-e  1,230,644  1,248,738 

Grand  Total  2,769,446  2,688.804 

YAKIMA.  WASHINGTON 
Republic  (See  Note)  902,012  914.446 

Herald-S  .  222,470  242,760 

Grand  Total  1,124.482  1,157,196 

Note:  Republic  Evening  and  Herald 
Morning  sold  in  combination ;  linage 
of  one  edition  only.  Evening,  is  shown. 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  1.467,711  1,429,823 

{Vindicator 

Telegram-S  .  831,992  810,674 

Grand  Total  2,299.703  2.240.497 
{Includes  PARADE.  65,449  lines. 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA,  GA. 

Chronicle-m 

(See  Note)  983.726  905,475 

{Chronicle-S  327,821  258.036 

Grand  Total  1,311,647  1.163.611 

{1956 — 65,347  Lines  Parade  Advertis¬ 

ing.  1956—53,821  Lines  Parade  Adver¬ 
tising. 

Note:  ChronlcIe-m  sold  in  combina¬ 
tion  with  Herald-e. 


BLUEFIELD, 

W.  VA. 

Tolegraph-m 

(See  Note)  . 

616,200 

423,716 

Telegraph-S  . 

163,671 

162,291 

Grand  Total  . 

679,771 

686,006 

Note  :  Telegraph-m 

sold  in  combina- 

tion  Sunset  News-e. 


CHARLESTON,  W.  VA. 

1956  1955 

Gazette-m  1,055,630  943,669 

Gazette-S  292,074  349,046 

Mail-e  904,996  870,767 

IMail-S  309,664  307,309 

Grand  Total  2,562,164  2,470,681 

§1956 — 65,347  Lines  Parade  Advertis¬ 
ing. 

1956 — 53,821  Lines  Parade  Advertis¬ 
ing. 

COLUMBIA,  S.  C. 

State-m  .  1,071,206  1,091,627 

•State-S  .  480.474  428,308 

Record-m  .  870,623  1,069,308 

Grand  Total  2,422,303  2,679,143 

•1966 — 61,291  Lines  American  Weekly 
Advertising. 

HAVERHILL,  MASS 

Gazette-e  .  688,490  640,472 

JAMESTOWN,  N.  Y. 

Post-Joumal-e  .  1,000,307  1,006,762 

LEVITTOWN.  PA. 

Times-e  (See  Note)  780,876  662.664 

Note:  Levittown  Times  sold  in  com¬ 
bination  with  Bristol  Courier. 

.MONROE.  LA. 

World-m  .  739,876  706,969 

World-S  223,217  224,964 

News-Star-e  696,830  # 

Grand  Total  1,669,922  930,933 

#Sold  in  combination  with  World 
(m). 

PASADENA.  CAUF. 
Independent-m  .  .  1,048,476  1,028,830 
{Independent-S  ...  267,368  267,804 

Grand  Total  1,316,834  1,296,134 

{1956 — 66,347  Lines  Parade  Advertis¬ 
ing. 

1966 — 63,821  Lines  Parade  Advertis¬ 
ing. 

PATERSON,  N.  J. 

Call-m  .  919,604  932,668 

News-e  .  1,194,697  1,246.401 

Grand  Total  _  2,114,201  2,177,969 

SALEM.  ORE 

Capital  Joumal-e  .  1,073,666  982,060 

Oregon-States-m  .  .  .  866,138  806,627 

Oregon-States-S  .  176,664  140,120 

Grand  Total  2.114,463  1,928,707 

SCRANTON,  PA. 

Tribune-m  .  .  561,694  666,861' 

(Scrantonian-S  .  .  358,441  867,990 

Grand  Total  920,036  914,861 

{1956 — 66,347  Lines  Parade  Advertis¬ 
ing 

1965 — 63,821  Lines  Parade  Advertis¬ 
ing. 

WILKES-BARRE.  PA. 

Record-m  .  771,484  770,479 

Times-Leader-e  ....  1,208,631  1,200,971 
Independent-S  .  448,082  447,869 

Grand  Total  ....  2,423,147  2,419,319 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e  .  307,062  836.826 

American-News-S  156,478  172,704 

Grand  Total  468,640  609,680 

ALTOONA,  PA. 

Mirror-e  .  1,036,489  999,388 

APPLETON.  WIS. 

Post-Crescent-e  1,474,956  1,606,820 

BATTLE  CREEK.  MICH. 
Enquirer  and  News-e  1,052,810  1,104,169 
Enquirer  and  News-S  310,198  279,766 

Grand  Total  .  1,863,008  1,883,936 

BIRMINGHAM,  ALA. 

News-e  .  2,279,268  2,118,891 

News-S  786,944  784,701 

Post-Herald-m  1,626,692  1,364,677 

Grand  Total  .  4,590,894  4,208,169 

BURLINGTON.  VT. 

Free  Press-m  .  768,204  715,170 

CANTON,  OHIO 

Repository-e  .  1,746,206  1,830,192 

Repository-S  .  688,982  608,692 

Grand  Total  2,436,188  2,488,884 

EDITOR  ac 


CASPER,  WYO. 

1956  itss 

Tribune-Herald-e  .  447,082  47771* 
Star-m  290,136  241J4* 

Tribune-Herald  &  Star-S  86,996  9I,ik 


Grand  Total  .  824,214  830.tU 

CHILLICOTHE.  OHIO 

Gazette-e  .  837,140  752,(41 

DAVENPORT,  IOWA 

Times-e  .  1,278,984  1.235,814 

Democrat-S  .  424,172  .339  OB 

Democrat-m  .  1,028,202  847,112 

Grand  Total 


2,781,868  2,421.*r2 
DAYTONA  BEACH.  FLA. 
News-e  696,108  704J74 


Derrick 

Bliuar 


Scntin( 

St*r-e 

Sentini 


Herald 


News-Journal-S 

Journal-m 


Joomi 
News- 

196.892  i94!«4  i*  News- 

683,438  695,(41 


Grai 


Grand  Total  .  .  1,676,938  1.594.4B 
GRAND  FORKS,  N.  D. 
Herald-meS  602,716  619,914 

GREEN  BAY.  WIS. 
Press-Gazette-e  ....  1,899,594  1.471,421 
GREENWICH,  CONN. 

Time-e  .  621,948  489,644 

HUNTINGTON.  W.  VA. 

Advertiser-e  .  1,209,288  1,130J2I 

”  1,228.110  1,082JH 

364, (M 


Jonmi 

Joumi 


Herald  Dispatch-m 
•Herald  Advertiser-S 


874,716 


St*r-n 

Ihzist 

Stir-S 


Grand  Total  2,812,118  2.677,446 

•Includes  AMERICAN  WEEKLY 
61,008  (1966),  49.220  (1965)  :  COMIC 
WEEKLY  6,857  (1966),  1,306 


(1955). 


HYANNIS,  MASS. 
Cape  Cod  Standard- 
Times-e  .  . .  393,162 


Post-e 

Post-£ 


413.0B 


JOHNSTOWN.  PA. 


TrIbune-Democrat-d  1,201,266  1,137,794  j 


KENNEWICK-PASCO- 
RICHLAND.  WASH. 
Tri-City  Herald-e  . .  660,420 

Tri-City  Herald-S  ..  108.829 

Grand  Total  .  669,249 


683.974 

136.144 

820,(7! 


KINGSTON.  N.  Y. 


Freemiiii-e 


711,364  685.178 


LINCOLN,  NEB. 
Star-m  977,172 

Joumal-e  898,240 

Journal-Star-S  294,154 


967.874 

928M4 

282,(14 


Grand  Total 


2.169,566  2,178.114 


LYNN.  MASS.  ; 

Telegram-News-e  483,308  497,474 

Telegram-News-S  137,312  USJB  i 


Grand  Total 


620,620 


Capital 
Wis.  State 
Joumal-m 
(Wis.  State 
JournnI-S 


641,3(4  j 

MADISON.  WIS. 

Times-e  ..  1,082.172  1.024,794! 


1.136,359  1.029,481 
464,111  433jn 


Grand  Total 


2.672.642  2.488,0i: 


(Includes  Parade  66,618  (1956) 
MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  .  1,069,171  968.174 

1,188,810  1.111.7H 


Dispatrh-e 
Grand  Total 


2,247,981  2,079.947 
MONTGOMERY.  ALA. 

Advertiser-m  .  1,161,486  1,091,794 

Advertiser-S  .  .  846.080  350J(4 

Journal-e  1,171.660  1.115,714 


Grand  Total 


2,669,226  2.558,(((  ) 


NEW  BEDFORD,  MASS. 
Standard-Times-e  .  .  937,898  976,334 

(Standard-Times-S  .  262,583  256,(71 


Grand  Total  1,189,981  1,232,81! 

(Includes  PARADE  64.997  (19(61 

58,517  (1956). 


NEWPORT  NEWS-HAMPTON- 
W’ARWICK,  VA. 

Press-m  .  921,144  740.881 

Times-Herald-e  ....  1,096,038  976,161 

Press-S  .  247,898  247J11 


Grand  Total  _  2,264.080  l,965,(^ 

NORRISTOWN,  PA. 

880,960 


Times-Herald-e  ....  880,960  842,781 
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(1955). 


413.0!8 


,  137,744  : 


683,971 

1S6.1M 
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OIL  CITY.  PA. 

1956  1955 

Dnrick-m  .  546,392  484,180 

Blixurd-f  .  499,475  446,460 

Grand  Total  .  1,044,867  930,640 

ORLANDO.  FLA. 

Stntinrl-m  .  1,694.895  1.194,942 

Star.e  .  1,636,630  1,223,474 

Scntincl-Star-S  .  392,966  404,068 

Grand  Total  3,624,390  2,822,484 

PASSAIC,  N.  J. 

Herald-Newb-e  .  1,148.369  1,069,839 

PENSACOLA.  FLA. 

Joarnal'in  .  977,664  865,410 

Ncws-Joumal-S  . . .  330.106  263,466 

Ntirs.e  . 788,346  636,124 

Grand  ToUl  .  2,046,016  1,764,000 

PINE  BLUFF.  ARK. 

Commercial-aS  .  702,478  639,926 

POTTSTOWN.  PA. 

Hercury-m  .  1.003,240  953.344 

RAPID  CITY,  S.  D. 

Joamalx*  . .  569,510  499,072 

loumal-S  172,718  141,624 

Grand  Total  732.228  640,696 

ROCKFORD.  ILL. 

Star-m  .  1,069,912  1.066.600 

RfKi8ter-Republic.e .  1,666.636  1,687.614 

Star-S  .  504,364  583,638 


Grand  ToUl  ...  3,129,812  3,176,852 
SALISBURY,  N.  C. 

Pott.c  . .  612,202  556.122 

Pwt-S  .  215,306  226,466 


Grand  Total  830,508  781,678 

SIOUX  FALLS.  S.  D. 
Arcua-Lradfr^  761,170  738,612 

Ar(us-Leader-S  237,552  280.364 

Grand  Total  .  988,722  1,018.976 

SUPERIOR.  WIS. 

Trl«tram.e  .  590.688  559,580 

WAUKEGAN.  ILL. 

Nt^-Sun-e  . 1,056,608  980,182 


685,178 


967,874 

928,2«l 

282,514 

:,i78,tii 


4  97,474 
143,121. 

641.884  I 


1.024,7M  i 
1,029,411  j 
433.671 

!.488,0i: 

). 

LL. 

968.171 

1,111,741 

2.079.941 


1,091.7ML 
350,544  ■ 
1.115,784 

2..'>58.l( 


976,114 

256,671 


l,232jr 

(1964). 


740.81:  I 

976J4I 

247411 

1,965,8M  ' 


842,781  J 
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TEXAS 

HARTE-HANKS 

NEWSPAPERS 

ABILENE 

ReportiT-Newa-m  834,750  780.486 

Raporter-News-e  .  .  805,994  796.600 

Repurter-Now.-S  .  .  »»1  160  91134  1 

Line  Ralet  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
irOcr)  4  times  9  454  per  line  each 
isRrtion;  3  times  9  ^7  2  9  554; 
1  •  Add  154  Tor  Box  Service. 


ALL  OTHER  CLASSIFICATIONS; 
4  tieies  9  904  per  line  each  insertion; 
3  times  •  954;  2  times  9  $1-00; 
1  •  $1.10.  3  line  minimum.  Add  154 
hr  Box  Senice. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Werlntsdoy,  7  p.m. 
Ceunt  30  units  per  line,  no  abhreviatiens 
(add  1  line  for  box  information.)  Box- 
Mders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  It 
Publisher  retervu  the  ripht  to  edit  all 
«e». 
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$113,000  Paid 
In  881  Claims 
On  Insurance 

Canton,  Ohio 

Brush-Moore  employe  and  de¬ 
pendent  insurance  policies  paid 
ofT  881  times  during  1955  to  es¬ 
tablish  a  new  high  in  claim.^: 
paid  in  any  one  year  by  the 
group  insurance  plan. 

Records  compiled  by  Eldon 
Guthrie,  Brush-Moore  field  au¬ 
ditor,  show  that  a  total  of  $113,- 
151.35  was  paid  to  employes 
and  dependents  during  the  past 
year  for  employe  life  insurance, 
accident  and  sickness  indemnity, 
hospitalization,  surgical  benefit 


and  dependent  coverage. 

One  of  the  highlights  of 
Mr.  Guthrie’s  report  is  the  fact 
that  in  the  field  of  hospitali¬ 
zation  and  surgical  coverage, 
dependent  claims  far  outnumber 
similar  claims  on  the  part  of 
employes. 

Four  life  in.surance  claims 
totaling  $33,000  were  paid  by 
the  insurance  company  during 
1955. 

Accident  and  weekly  sickness 
indemnity  claims  were  closed 
for  16G  employes.  These  claims 
totaled  $15,142.36. 

The  year-end  report  of  claims 
closed  shows  that  employe  hos¬ 
pitalization  and  surgical  pay¬ 
ments  were  made  to  252  em¬ 
ployes  and  amounted  to  $29,- 
740.53. 


$65,000  to  Start 
Profit-Sharing  Plan 

Camden,  N.  J. 

Management’s  initial  contri¬ 
bution  to  a  profit-sharing  plan 
of  the’  Camden  Courier-Post  is 
$65,000. 

This  news  was  given  to  a 
party  for  500  employes  and 
families  April  22  in  commemoi-- 
ation  of  the  birthday  of  the 
late  Harold  A.  Stretch  and  the 
ninth  anniversary  of  the  pur¬ 
chase  of  the  newspaper  by  him. 

William  S,  Stretch,  treasurer 
and  general  manager,  said  224 
of  some  350  employes  have 
worked  three  or  more  consecu¬ 
tive  years  at  the  paper  to 
qualify  under  the  plan  an¬ 
nounced  last  October  by  Mrs. 
Harold  A.  Stretch,  president 
and  publisher. 


Thomas  J.  Barry  says: 

(RECENT  OWNER  AND  PUBLISHER  PASO  ROBLES  (CALIF.)  PRESS) 


"It  is  indeed  a  pleasure  to  recommend  the  6rm  of 
Bleckburn-Hemilton  Compeny  based  on  my  experience  in 
workin9  with  them  on  the  recent  sale  of  my  Paso  Robles 
Press. 

This  nafional  6rm  of  brokers  has  tremendous  contacts 
throughout  the  United  States,  end  the  sale  was  con¬ 
summated  without  my  staff  being  aware  that  the 
property  was  being  sold. 

This  firm  is  composed  of  men  with  years  of  experience, 
for  insfance,  Ike  Twining,  who  worked  with  me  on  this 
sale.  Ike  was  formerly  a  weekly  end  daily  publisher 
and  readily  understood  my  publishing  problems. 

When  selling  your  publication,  I  recommend  Bleckburn- 
Hamilton  Compeny  as  the  broker.  .  . 


'  Tom  Barry  has  ha<d  a  wealth  of  experience  in  the  newspaper  fiel(j  in  the  middle- 
west,  as  well  as  in  California.  He  was  on  the  Chicago  Examiner  for  nine  years, 
following  which  he  became  Director  of  Public  Relations  and  Assistant  Pro¬ 
fessor  of  Journalism  at  Notre  Dame  University  from  1934  to  1941. 

Tom  then  joined  the  organizing  group  for  the  Chicago  Sun  and  was  Night  Editor 
at  the  Sun  all  during  World  War  11. 

In  January,  1946,  he  came  west  and  purchased  the  weekly  Paso  Robles  Press. 
Within  a  short  time,  he  had  enlarged  the  operation  to  a  semi- weekly,  and  in 
I  1952  turned  it  into  a  five  day  daily  operation. 

I  He  is  looking  forward  to  a  well  earned  vacation  from  his  duties  as  a  newspaper 
j  j  publisher. 


Blackburn-Hamilton  Company 

NEWSPAPER  -  TV  -  RADIO  BROKERS 

WASHINGTON,  D.  C.  CHICAGO  ATLANTA  SAN  FRANCISCO 


James  W.  Blackburn 
Jack  Harvey 
Washincton  Bids. 
Sterling  3-4341 


Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755 


Clifford  B.  Marihall 
1141  Healey  Bldg. 
Jackson  S-I57C 


William  T.  Stubblefield 
W.  R.  Twining 
111  Sntter  St. 
Kxbrook  2-5471 
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Industry  Aid 
Blamed  for 
Paper  Lack 


“I  thought  you  might  be  in¬ 
terested  in  reading  what  is  in 
the  public  record  because  of  my 
doing,”  he  wrote,  sending  copies 
of  the  Congressional  Record 
containing  his  report. 


James  Foltz  Dies; 
S-H  Executive 


general  manager  of  the  Clew. 
land  Press.  He  was  recalled  to 
Memphis  in  1953. 
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Ft.  Smith,  Ark. 

*  *  *  James  A.  Foltz  Jr.,  53,  busi-  Charles  R.  Barth,  77,  n. 

E  &  P’s  attempt  to  reach  Mr.  ness  manager  of  Memphis  tired  night  editor  of  the  Net 
Washington  comment  was  un-  Publishing  Co.  (Press-Scimitar  York  Mirror  who  was  with  the 

Industrv  executives  in  tem  Commercial  Appeal),  died  paper  30  years,  April  19 

inaustry  executives  m  tem  Blake,  newsprint  sup-  in  a  hospital  here  April  28.  He  *  *  *  ,, —  - 

SribuW  to'thTLTior’rnewr-  .^"PPs-Howard  suffered  a  stroke  six  weeks  Robert  M.  Switzer,  78, 

prinr  sh^rtage  by  a  Newspapers,  said  criticism  of  ago  while  visiting  here,  his  ^ociate  editor  of  the  Qm«, 

print  snomge  by  a  stuoi^  et  jyj^  Pasek  was  “hardly  justified,  home  town.  /rn  )  Herald-Whia  since  19^1  === 

fort  to  hinder  paper  mill  ex-  be^^use  at  the  time  (1953)  it  ^r  Foltz  was  a  longtime  April 
KS  ^  Committee  has  t^e  general  consensus  that  member  of  the  Scripps-Howard  ♦  *  • 

The  wngressional  group  un-  shortagT’“'  mJ*®  PaLk"Ta?' re-  ®»e«nization.  He  started  out  Rox  Reynolds,  53,  cop,, 
der  the  chairmanship  of  Rep.  ' tho  ronsidpred  ind^  advertising  salesman  on  reader  for  the  .San  Francitc 

Emanuel  Celler  (D.— N.Y.)  was  ment  of  both  Lwsprinf  makers  (Calif.)  Call-Bulletin  and  for- 

especially  critical  of  Leonard  E.  newspaper  publishers  at  ^la^^uating  from  mer  columnist  for  the  SeatiU 

Pasek,  who  came  to  the  Com-  the  time  Mi\  Blake  said.  the  University  of  Missouri,  and  (Wash.)  Post-Intelligeneer, 

merce  Department’s  Business 


NE' 

Nati 


rose  to  the  position  of  assistant  April  18. 


and  Defense  Services  Adminis 
tration  from  Kimberly-Clark 
Co.,  and  returned  to  that  firm 
after  serving  without  compensa¬ 
tion  as  assistant  director,  then 


Q  and  A 

(Continued  from  page  7) 


lion  as  assistant  oirector,  then  ey  jyjy  recommendation  along 
acting  director  of  the  Forest  this  line  would  be  that 


Products  Division. 


Media  Records  indicate  with  a 


Mr.  Pasek  consistently  took  a  figure  1,  2,  or  3,  beside  color 
posi  ion  with  respect  to  print  linage,  if  they  want  to  go  that 
paper  supply  and  demand  which,  f^r.  However,  due  to  the  fact 
the  light  that  so  many  papers  cannot 


of  subsequent  developments  re¬ 
garding  the  newsprint  shortage 


carry  full  color  advertising 


(three  colors  and  black)  about 
the  best  at  the  present  is  just 


show  total  linage,  and  indicate 
any  color  from  one  to  three  as 


roneous. 

For  example,  Mr.  Pasek  re¬ 
ported  a  probable  surplus  of  “‘7  ""‘V'  V 

newsprint  in  1957,  conceded  it  adveitising. 

was  based  on  speculation,  but 
said:  “it  was  felt  that  the  in¬ 
dicated  supply  and  demand  sit¬ 
uation  by  itself  does  not  war¬ 
rant  an  expansion  in  the  tax- 
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ANNOUNCEMENTS 


Newspaper  Brokers 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd.,  Culver  City,  Cal. 


Practically  all  of  the  NAEA’s 
color  committee  and  the 
AAAA’s  color  committee  work 
has  been  on  the  standardization 
of  listing.  Out  of  the  648  news- 


#  .^ir  30  YEARS  on  the  Pacific  Coast. 
Stypos,  Rountree  &  Co.,  626  Market 
St.,  San  Francisco  6,  California. 


RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton,  Tulsa,  Okla. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it's  the  per¬ 
sonality  and  ability  of  the  buyer,  'Ihis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich.  rdcKram-News-S 


antec  of  a  Good  Deal.  J,  R.  GABBERT, 
3937  Oranue  St.,  Riverside,  California. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  California.  *  Jimrnnl-* 


MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  Oty,  Iowa  Argus-e 

Dispa  tch-e 


MAY  BROTHERS.  Binghamton.  N.  Y. 
Elstabllshed  1914.  Newspapers  bought 
and  sold  without  publicity. 


amortization  program  for  news-  accepting  ROP  color  ad- 

print.”  (The  report  was  dated  'ertising  we  now  have  a  little 
March  5,  1953.)  62%,  or  403  newspapers. 

After  ’  reeitino-  that  are  Using  the  recommended  , 

Alter  reciting  many  lecom-  nnlv  OUR  Successful  Record  Is  Your  Guar- 

mendations  for  more  tax  aid  for  format.  There  are  only  245 

paper  mill  construction,  the  re-  newspapers  that  have  not 
port  charges:  “WOC’s  (persons  changed  to  this  uniform  list- 
serving  without  compensation)  However,  we  feel  that 

heading  the  division,  cho.se  to  within  the  next  six  months  we 
ignore  this  and  other  recom-  will  have  a  great  number  of 
mendations  of  the  committee  de-  fbcni.  This  has  to  ^  do  with 
signed  to  enlarge  our  newsprint  rates  and  nothing  with  meas- 
sources.  For  this  regrettable  urement,  however,  as  per  your 
neglect,  we  are  today  reaping  question  in  your  February  25 
the  consequences.  issue. 

“A  large  part  of  the  current  • 

newsprint  shortage  may  be  di-  $344  700  Hearsl 
rectly  attributed  to  this  ad-  wr  .  r  rs  , 
amancy  on  the  part  of  WOC’s  v^arter 

from  the  paper  industry  with  Angeles 

respect  to  enlarging  the  news-  Hearst  Consolidated  Publica- 
print  expansion  goal.”  tions,  Inc.,  reports  a  $344,700 

An  illustration  of  the  general  net  income  for  the  first  three 
lack  of  concern  for  the  public  months  of  1956.  This  compares 
interests  in  the  newsprint  prob-  with  $384,600  for  the  same  pe- 
lem  by  WOC’s  was  Mr.  Pasek’s  riod  of  1955. 
highly  discouraging  report  on  Operating  revenues  were 
the  possible  use  of  sawgrass  $52,304,500  against  $49,549,700, 
for  newsprint,  the  committee  re-  the  report  issued  by  J.  D.  Gor- 
port  said.  tatowsky,  chairman,  and  Mor- 

Mr.  Pasek’s  memorandum  to  gan  Howard,  treasurer,  shows. 

J.  R.  Kimberly  of  Kimberly-  Costs,  including  interest  and 
Clark  Co.  was  cited.  depreciation,  were  $52,046,800. 
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ANNOUNCEMENTS 


Publications  For  Sale 
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COUNTY  SEAT— NORTHERN  MICHI.  1  _ _ 

GAN^No  competition  whatever.  Steadib 
Krowing  town  has  farm  trade,  gro*. 
ing  industry,  tourist  business.  Tabi  rllllR 

$10,000  down  payment.  Larry  Towi 
Agency,  H^la^,  Michigan. 

WESTERN  KANSAS  county"  SES  >  M8. 
Exclusive  weekly,  fine  plant.  $40,0*1.  1  erwee 
Bailey-Krchbiel,  Box  88,  Norton,  Kau.  lU,  T 

wee'klies  —  dailies"  !  - 

We  offer  an  outstanding  list  of  Wext 
ern  papers.  Why  not  write  for  on 
latest  Bulletin  now.  No  charge  or  obli¬ 
gations. 

JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  Ave,,  Los  Angeles  29,  CaL 

LYNN.  MASS. 

Telegram-News-e  483,808  497,471 

187,812  1  43,»M 


Grand  Total  .  620,620  641,514 

MADISON.  WI8. 

Capital  Times-e  .  .  1,082,172  1,024,711 ; 


Wis.  State 
Journal-m 


1,136,339  1,029,441  ! 
464,111  43S.S71 


Grand  Total  2.672,642  2.488,011  ] 

(Includes  Parade  66,518  (1966). 

MOLINE-ROCK  ISLAND,  ILL. 

1,069,171  968,171 1 

1,188,810  1,111,74* 


Grand  Total  .  2,247,981  2.079,947 

_  MONTGOMERY.  ALA. 

I  WE  ARE  COMMISSIONED  by  finan-  Advertiser-m  .  1.161,486  1.091.794 


Advert  iser-S 
Juurnal-e 


346.080  350,5« 

1,171,660  1,115,7*4 


daily  responsible  buyers  to  purchase 
newspapers  in  the  weekly  and  daily 
class.  A  minimum  of  haggling  and 
waste  time,  a  maximum  of  security 

for  the  seller.  NEWSPAPER  SERVICE  xiirw  RvniinRn  MASS 

COMPANY,  601  Georgia  Savings  Bank*  NEW  BEDFORD.  M^b. 

Bldg.,  Atlanta,  Georgia.  :  Standard-Times-e  937,898  ?i8,a4 


Grand  Total 


2,669,226  2,.358,0*4  > 


■*  |Standard-Times-S  262,683  256,47* 


9ALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service^ 
P.O.  Box  3132,  Greensboro,  N.  C, 
_ _ _ 7 


Netvspaper  Appraisers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Elx[)erienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 


Grand  Total  1,189,981  1.232.W  i 

T  Slncludes  PARADE  64.997  (1956). 

‘  58,617  (1965). 

NEWPORT  NEWS-HAMPTON- 
WARWICK,  VA. 

Press-m .  921.144  740.W 

Times-Herald-e  .  .  1,096,088 

Press-S .  247,898  247JB 


Grand  Total 


2,264,080  1,965,W< 


1  446  Ocean  Avenue,  Brooklyn,  N.  Y,(  ximes-Herald-e 


NORRISTOWN.  PA. 


880.960  842.741 
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qualified  buyer  wants  maeazine 
or  monthly  publication.  Will  pay  top 
price.  Write  Box  1966,  Editor  &  Pub- 

Mtber. _ 

milTER  with  16  years  experience  in 
lenpaper,  advertisins.  promotion,  and 
poblic  relations  fields  will  buy  interest 
ii  or  purchase  outright  established 
•sekly  in  followina  preferred  areas: 
ITaihinKton,  D.  C. ;  New  England ; 
]I(V  Jersey  or  New  York  within  easy 
reach  of  New  York  City.  Also  inter- 
rot^  in  radio  station  in  these  areas. 
Box  1963,  Editor  &  Publisher. 


“YOUR  BOAT  AND  MINE" 
WEEKLY  feature  for  boat  minded 
readers.  600-700  words  manuscript  by 
Technical  Editor  famous  yachting 
magazine. 

6  WEEKS  FREE  TRIAL 

STARBOUND  FEATURES 

•  Hurray  St.  New  Yorii  7,  N.Y. 


I  NEWSPAPER  SERVICES 


TV  COLUMN  available — a  buck  a  week 
for  600  zingy  words  each  week  on 
glitter,  glamour  and  gossip.  Hal  Spec- 
tor,  161  N.  Hamilton  Drive,  Beverly 
Hills,  Calif. 


National  Advertising  Space 


Press  Engineers 


MODEL  28  “SUPER-DISPLAY"  LIN¬ 
OTYPE  #60244,  carrying  three  wide 
main  and  three  wide  auxiliaries,  plus 
extra  main  split  magazines  and  sev¬ 
eral  display  fonts.  Full  equipment  — 
electric  pot,  self-quadder,  motor,  etc. 
$8,000.  Fort  Pierce  News-Tribune,  Fort 
Pierce,  Florida. 


COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intartype  Magaz^es. 
Also  side  Aux.  Midwest  Matrix  Mart, 
688  Plymouth  Coart,  Chicago  6,  III. 


Newsprint 


Amazing  suburban  business  I 
nci^  Test  It  In  Sanders  ABC  8 

i  for. 

»60ttie _ 

'eneer,  Photo  Engravings 


Geneseo,  N.  Y. 


SAVINGS  to  20%  on  photo¬ 
engravings  tor  newspapers,  tab¬ 
loids,  syndicate  services,  maga¬ 
zines,  catalogs,  etc.  No  sales 
tax.  New  Jersey  plant  special¬ 
izing  in  publication  work, 
makes  copper  or  zinc  halftones, 
line  cuts,  combinations,  plates 
in  1  or  more  colors.  New  York 
City  pickup-delivery  daily.  Na¬ 
tional  servicing  via  parcel  post, 
special  delivery.  Write  AN¬ 
DREW  J.  COLLINS,  Consult¬ 
ant,  89  Ampere  Parkway,  East 
Orange,  N.  J. 


Syndicates  -  Features 

CHUBBY  CHARLIE,  282,  losing  100 
pounds  in  newspapers  wants  syndica¬ 
tion.  Unbelievable  interest.  See  E&P 
4-t8,  page  112.  Local  publisher  ref- 
emce.  Chubby  Charlie,  P.  O.  Box 
IM,  Troy,  Ala. 


Newspaper  Press  Installations  I 

MOVING— REPAIRING— TRUCKING  1 
Expert  Service — World  wide  i 

SKIDMORE  AND  MASON.  INC. 

!  66-69  Frankfort  Street 

New  York  88,  N.  Y.  ! 

Barclay  7-9776  _ 

I  ‘  . . 

I  Dearborn  Machinery  Movers  Co. 

I  DISMANTUNG 

I  MOVING 

j  ERECTING 

We  offer  a  complete  “Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 
Phone:  BYwater  7634 


WE  HAVE 

NEWSPRINT 

TO  SUIT  YOUR  NEEDS 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTUNG  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 


64i,m 


LL. 

968, in 

.iiua 

.079.141 


.091,79» 

350,tM 

.115,7M 

.56B,tM  % 


976,214 

256,tn 


, 232,9# 
(1966). 


740,H: 

976,961 

247,212 

.965^ 


842,791 

,  1956 


Advertising  Rates 

CLASSIFIED 

Line  Rales  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
•Nir)  4  timM  ®  45f  per  line  each 
laMrtion;  3  times  @  50$;  2  @  55$; 
1  •  6^.  Add  15f  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  timet  ®  90$  per  line  each  insertion; 
9  times  «  95$;  2  times  ®  $1.00; 
1  #  $1.10.  3  line  minimum.  Add  15$ 
hr  Box  Senice. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
Mdert'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 


E.  P.  WALLMAN  A  CO. 

Maehinista,  Movers.  Erectors,  Repairs. 
Maintenance,  Erection  all  types  of 
presses  Coast  to  Coast 

Tel.  3-4164 
Rockford 


976  N.  Church  Street 
Illinois 


Prompt  Shipments 
Future  Shipments 
Alfred  Bunge  Co. 

Standard  White  Tonnage 
Large,  Half  and  Rolls, 
and  smaller  widths. 

60  TONS  AND  UP 

BUNGE  PULP  & 

PAPER  CO. 

45  W.  45th  St.  New  York,  N.  Y. 
Phone:  JU  2-4830;  JU  2-4174 

Domestic  and 
Foreign  Shipments. 


PUBLISHERS 
PLEASE  NOTE! 

Looking  For  Newsprint? 
We  Have  What 
You  Need! 

^  Spot  Cars  of  Standard  News- 
j  print  Rolls — All  Sizes  for  Im- 
I  mediate  Delivery  at  Attractive 
I  Prices  —  Deferred  Deliveries 
'  also  Available. 


MACHINERY  and  SUPPLIES 


Composing  Room 


REID  V  belt  motor  drive  for  Lino¬ 
type-Intertype  in  nae  aeveral  yeara. 
Uaera  very  well  pleaaed.  Reid  maga¬ 
zine  racka  81  atock  aizea  or  make  to 
auit  your  needa.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clybourn,  Chicago  14.  III. 


SCANDINAVIAN,  AUSTRIAN  an 
DOMESTIC  Newsprint. 

ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave..  N.  Y.  MU  6-6960 


Mpy. 

DISPLAY  RATES 

Ante 

1 

6 

13 

26 

52 

Uzet 

Time 

Time* 

Time* 

Time* 

Time* 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

U1 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  &  Publisher 

1700  rimM  Tower,  N.  Y.  3«.  M.  Y 
Phone  BRyant  9-3052 


MODEL  5  LINOTYPE.  Ser.  No. 
46,321.  One  mag.,  2  molds,  gaa  pot, 

I  feeder,  Emerson  AC  motor  Fast  dis¬ 
tributor,  Univ.  K.B.,  outside  gall^. 

I  One  owner  machine.  Purchased  new 
;  1935.  Price  82.000  crated  and  loaded 
’  alxiard  truck.  Available  now.  Inland 
!  Newspaper  Supply  Co.,  422  West  8th, 
Kansas  City,  Mo. 

I  MODEL  C  INTERTYPE.  iiT  ^rall^ 
operating  condition.  One  owner  ma¬ 
chine.  Equipped  3  mags.,  3  molds. 
Mohr  Saw.  electric  pot,  Margach  feed¬ 
er,  AC  motor.  No  breaks  or  welds. 
Good  cams.  Available  now.  Price  82.650 
rrated  and  loaded  aboard  truck.  In¬ 
land  Newspaper  Supply  Co.,  422  West 
8th,  Kansas  City,  Mo. 

MODEL  '29TlNOTYPE7Tdixer  mod^, 
Ser,  No.  61625.  Four  90-chan,  mags., 
4  molds,  Merg.  outboard  quadder  in- 
I  stalled  new  4  years  ago,  Mohr  Saw, 
electric  pot,  Margach  feeder,  new  Cush- 
I  man  AC  motor.  Good  running  condi¬ 
tion.  86,500  crated  and  loaded  aboard 
truck.  Available  now.  Call,  wire,  or 
write  Inland  Newspaper  Supply  Co., 
422  West  8th,  Kansas  City,  Ho. 


STANDARD  NEWSPRINT  ROLLS. 
Inquiries  invited.  AL  4-8728  N.Y.C. 
Box  216,  Eklitor  A  Publisher. 


USED  Newsprint  rewinder  for  sale. 
May  be  seen  in  operation.  Capital  Tool 
A  Manufacturing  Co.,  6000  Calvert 
Road.  (College  Park.  Maryland. 


Standard  Domestic  Canadian 
32  lb.  Newsprint 

In  any  size  rolls  and  diameters  re¬ 
quired — Made  up  to  order  by  our  Mills 
— Shipments  up  to  1,000  tons  monthly 
beginning  APRIL.  1956  at  Attractive 
prices. 


Standard  European 
32  lb.  Newsprint 

In  any  size  rolls  and  diameters  re¬ 
quired.  (Made  up  to  order  by  our  mills 
in  Europe).  Shipments  op  to  2,000 
tons  monthly  beginning  April,  1966. 

GLAZED  and  UNGLAZED  Ro¬ 
togravure  paper  and  Coated 
Rotogravure  In  Large  Quanti¬ 
ties  available. 


THE  NATION’S  Newspaper  Forms 
roll  on  L.  A  B.  Heavy  Doty  News¬ 
paper  Turtles — $76.50  to  $88.60.  Write 
for  literature.  L.  A  B.  Sales  Company, 
P.  O.  Box  660,  Elkin,  North  Carolina — 
World’s  Largest  Manufacturer  of  News¬ 
paper  Form  Trucks. 


BEHRENS  SALES  CO. 
Newsprint  Specialists  i 

16%— 16— 16%— 17— 17Vj— 31 
34—45—60—61—62—64—66 
Rolls,  Sheets  —  Your  Size. 
BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC,  NY  MU  6-6960 

AUSTRIAN  NEWSPRINT  paper  guar¬ 
anteed  Standard  in  accor^nce  with 
U.S.  Treasury  specifications,  offered 
directly  to  publi^ers  only,  by  lead¬ 
ing  European  paper  organization, 
BunzI  Pulp  A  Paper  Ltd.  Moderate 
tonnage  third  and  fourth  quarters. 
(Contact  U.S.  agent:  Lechner  Pulp  A 
Paper  Co.,  Inc.,  Rochelle  Park,  New 
Jersey. 


CANADIAN  NEWSPRINT  standard 
82  lb.  16"  16V4*  17"  22%" 

24"  81"  82’’  88"  84"  86"  rolls.  Also 
European  newsprint  46-6^62-64-66' 
rolls  for  May,  June,  July  delivery. 

BROOKMAN  PAPER  CO. 

666  Westchester  Ave..  N.  Y.  66,  N.  Y. 
MOtt  Haven  6-6022  Eat.  1930 


AT  MOST 

COMPETITIVE  PRICES 


We  have  been  helpful  to  many 
publishers  and  guarantee  100% 
performance. 

ST.  STEPHEN  PAPER  CORP. 

150  East  35th  Street, 

New  York  16,  N.  Y. 
Phone  MUrray  Hill  5-6446 
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MACHINERY  and  SUPPUES  I 


Netciprint 


CANADIAN,  SCANDINAVIAN  Stand¬ 
ard  NEWSPRINT  Rolls  45,  60,  61"  ! 

also  other  sizes. 

PROMPT  SHIPMENT 
AKfahr  Tradins  Corporation 
H2  Reaver  St.,  NYC.  WHitehall  4-5970 

Mail  Room 

NEWSPAPER  STUFFING 
MACHINES  FOR  SALE 
Si.K  Halvorsens,  each  with  6  heads;  . 
three  with  vacuum  openers ;  three  with 
needle  openers ;  can  handle  sections  up 
to  64  pases;  siteed  6600  to  6000  per  ' 
hour.  Machines  can  handle  six  sec-  i 
tions.  All  machines  are  in  good  operat-  ' 
inK  condition.  For  inspection  or  further  { 
information  call  or  write  to  Miles  < 
Krestan,  Production  Engineer,  The 
Philadelphia  Inquirer,  400  North  Broad 
Street,  Philadelphia  1,  Pa.  Phone 
Rittenhouse  6-1600.  i 

_ Press  Room _ 

GOSS  4-UNIT  PRESS  ' 

Built  on  one  floor  level,  rolls  on  each  ; 
end.  22  cut-off.  AC  drive.  Pony  j 
Autnplate.  Available  now, 

GEORGE  C.  OXFORD 
P.  O.  Box  90S  Boise.  Idaho 

3-UNIT  HOE,  46-page  capacity 
Color  Unit 

Two  high  speed  folders.  Press  all  in 
line.  Printing  equal  to  Miehle  cylinder 
press.  Immediately  available.  126,000. 
Wire,  phone  collect. 

Claremont  Press  Pub.  Co.,  Inc. 

San  Francisco  27  —  JUniper  6-2479 

DUPLEX  PRESS 
MODEL  E 

4,  6,  8  page  standard 
8.  12,  16  page  tabloid 

AC  Motor  drive  ! 

John  Griffiths  Co.  Inc. 

416  Lexington  Ave.  New  York  17,  N.Y. 

8-PAGE  FLAT  BED  WEB  PRESSES. 
High  Ser.  no.  model  AB  Duplex  and 
Goss  Comet.  Both  var.  spd.  motors.  Will 
sell  installed  and  guaranteed.  Avail¬ 
able  30  to  60  days.  References.  In¬ 
land  Newspaper  Supply  Co.,  422  West 
8th.  Kansas  City,  Mo. 

USED  PRESSES 

Rotary  &  Flatbed 

Investing  in  used  printing  equipment 
is  very  important  to  the  publisher  in 
this  market.  Therefore  it  is  wise  to 
investigate  thoroughly  before  making 
a  decision,  and  to  study  your  needs 
with  the  help  of  the  men  who  know 
the  presses  best. 

Because  so  many  plants  are  continu¬ 
ously  installing  new  Goss  presses  and 
stereotyite  equipment,  we  usually  have 
a  list  of  the  best  available  used  equip- 
meht. 

We  invite  your  correspondence,  in  the 
hope  of  helping  you  obtain  the  best 
press  for  your  ne^s  and  also  the  beet 
value  for  your  money. 

GOSS  PRINTING  PRESS  CO. 

6601  West  31st  Street,  Chicago  60,  III. 
Phone  Bishop  2-3300 

HOE  2  Unit  16  page  with  stereo.  Mat 
roller  $16,000.  Dealer  PO  Box  728, 
Tampa,  Florida. 

24  PAGE,  3-deck  Goss  straightline, 
2114"  cutoff,  including  26  HP  motor, 
18  chases,  chip  block,  extra  rollers, 
remelting  furnace,  pump.  Wood  Pony 
autocaster.  Available  in  60  days  when 
we  get  larger  press.  Bargain  and 
terms.  Shelby  Daily  Star,  Shelby,  N.C. 
DUPLEX  TUBULAR  2-to-l  model  16 
page  complete  stereo  mat  roller.  Dealer 
P.  O.  Box  728,  Tampa,  Florida. 


MACHINERY  and  SUPPLIES 


_ Press  Room 


MAY  WE  HELP  WITH 
Your  Equipment  Needs? 

8  Units — 2  Pair  Folders 

DUPLEX  METROPOLITAN 

2-100  HP-AC  Drives— 23  9/16-Color 


15  Units — S  Pair  Folders 

GOSS  HIGH  SPEED 
ARCH  UNITS 

AC  Drives— Low  Substructure-  23  9/16 


16/32  Page  | 

HOE  SIMPLEX  PRESS  I 

22  3/4— AC — Quarter  Folder — Pony  ] 

I  , 

•  •  e 

24  Pare  | 

GOSS  DEKATUBE  ! 

New  in  1962 — Balloon  Former  22  3/4 —  j 
AC — Color  Pans — Vacuum  Stereo  ! 

*  *  .  i 

7  Units— 2  Pair  Folders— 22  3/4 

HOE  SUPERPRODUCTION  I 

steel  Cylinders,  Roller  Bearings,  Spray  | 
Fountains,  Reels,  Tensions  and  Pasters. 
Out  of  the  PHILADELPHIA 
BULLETIN. 


MACHINERY  and  SUPPLIES 


Press  Room 


The  Opportunity 
Of  a  Lifetime 

Bei'ause  of  a  change  in  our  plans 
we  will  sell  to  the  highest  bidder 
8  -  Cylinder  Goss  Multi  -  Color 
Press  consisting  of  2  Duplicate 
sections  of  Goss  Press  No.  1246 
and  No.  1293  with  double  news¬ 
paper  folder  as  per  blueprint 
2P62,  which  is  available  to  in¬ 
terested  parties. 


The  Lyle  Printing  and  Publishing  Co., 
I  185-89  East  State  Street. 


Salem,  Ohio. 


MACHINERY  and  SUPPUES 


ITonfed  to  Buy 


NEWSPAPER  PRESSF.S 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  NY  17  OXford  7-4(M 

WANTEdI  S-page  Duplex  or  ^ 
flat-bed.  Advim  urial  no.  and  wha 
available  —  Northern  Machine  Works. 
328  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plutt, 
also  Individual  Machines  and  Equip, 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

LUDLOWS  or  Elroda  regardless  sf 
condition  or  age.  Highest  cash  pries. 
Also  surplus  composing  room  equip¬ 
ment.  MIDWEST  MATRIX  MART, 
,  688  Plymouth  Ct.,  Chicago  6,  Illinoii, 
WEbster  9-8288. _ 

WANTED — Used  newspaper  folder  for 
36  X  48  sheet.  Golf  Beach  Journal, 
Treasure  Island,  Florida. 
NEWSPAPER  FTIy  CONVEYOR 
wanted,  14  ^-ft.  vertical  section  tumint 
to  horizontal  delivery  table.  Glote, 
I  Worthington,  Minnesota. 


HELP  WANTED 


FOUR  HALVERSEN,  6  Head  Insert-  - ; - 

ing  Machines.  Suitable  8-96  pages.  3  Administrative 

HP  variable  speed  drive,  208  volt-AC,  |  — , 

60  cycle  motor.  Range  from  1600  to  ;  PUBLISHER  for  large  weekly  newt- 
6000  copies  per  hour.  Phone  LAcka-  paper.  Will  sell  adverti.sing  and  men. 
wanna  (N.  Y.)  4-1000.  extension  8189.  I  newspaper.  Box  1919,  Editor  k 
-  - - — - - - '  Publisher. 


And  many  other  Presses  and 
Equipment  of  every  size  and  | 
description. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  New  York  17,  N.  Y. 
Phone  Oxford  7-4590 

28-PAGE  Goss  Straightline  Rotary 
press  with  complete  stereo  equipment 
including  new  Sta-Hi,  Pony  Autoplate. 
Available  within  month.  May  be  seen 
running.  Write  or  call  Publisher,  Key 
West  Citizen,  Key  West,  Florida. _ 

GOSS  Straightline  Octuple  press  4 
deck.  48  page  all  stereo  curved  router. 
Mat  roller.  Must  move.  Priced  right. 
Dealer,  PO  Box  728,  Tampa,  Florida. 

Surplus  Equipment 

All  in  like-new  condition 

Model  248A  Mann  2  color,  2  years  old. 

I  Serial  No.  M-6058.  Maximum  sheet 
i  36x48%.  Minimum  sheet  17x22.  Dexter 
;  Folder  44x58,  Serial  7733  Cross  Con¬ 
tinuous  Feeder.  Model  3400  Addresso- 
graph  with  extension  delivery  and 
pile  feeder,  2  years  old,  used  only  6 
months.  Model  1950B  Addressograph 
uses  CB  plates,  like  new.  Speedomat 
Graphotype  Model  6343.  Varitype  Com- 
posmatic  DSJF  (tan  model)  31  type 
fonts.  Magnetic  Metal  Edger,  Model 
ELF30.  ATF  Webendorfer  35"  Web 
fed  offset  Sheeter,  never  used.  The 
Missouri  Farmer.  Printers  &  Publish- 
:  ers.  Box  516,  Columbia.  Missouri. 

MUST  REMOVE  PRESS 
FROM  BUILDING  I 
2-Unit  Hoe,  doing  excellent  work.  Com- 
j  plete  stereotype  &  electrical  equipment, 

'  48  chases.  Press  can  be  seen  running 
till  June  15.  Make  an  offer.  Write  for 
sample  copies.  David  Blacker,  South 
Omaha  Sun,  802  Brandeis  Theater 
Bldg..  Omaha,  Nebraslm. _ 

GOSS  28  page.  Complete  with  Pony 
Auto  Plate.  See  running,  priced  for 
quick  sale.  Dealer,  PO  B<»x  728, 
Tampa,  Florida. _ 

PRESS  MOTOR  DRIVES  of  26,  40, 
60.  76,  100  and  160  H.P.  AC.  Two  76 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  George 
,  C.  Oxford,  Box  903,  Boise,  Idaho. 


FIVE  UNIT  DUPLEX  PRESS 

Double  Folder,  Balloon  Formers,  one 
color  cylinder,  reels,  tensions.  23-9/16" 
cutoff.  Excellent  condition.  Available 
October.  Can  be  seen  in  production. 
Midwest  location. 

INLAND  NEWSPAPER  SUPPLY  CO. 
422  West  8th.  Kansas  City  5,  Mo. 


_ Stereotype _ 

HALL  PRODUCTS 

ir  it  it 
HALL  Dry  Mat  Roller 
DURAL  Aluminum  Chases 
FORM  Tables  &  Dump  Trucks 
6'  AND  8'  Makeup  Tables 
STEREOTYPE  Pumps 
WESEL  EHectric  Proof  Presses 
MORRISON  Saws  &  Strippers 
THOMPSON  Cabinets 

REBUILT  USED  EQUIPMENT 


FLAT  A  Curved  Casting  Boxes 
FURNACES  from  1  to  7  tons 


_ Artists — Cartoonists _ 

NEWSPAPER  ADVERTISING 
LAYOUT  ARTIST 

Experienced  in  both  production  lay¬ 
outs  utilizing  mat  services,  and  presen¬ 
tation  layouts  designed  for  art.  Cre¬ 
ativeness  and  some  copy  writing  ability 
necessary.  Must  be  capable  of  workinf 
with  the  hard-hitting  sales  staff  on 
one  of  America’s  fastest  growing  newi- 
papers.  Ideal  climate  and  finest  livini 
conditions. 

Located  in  Chart  .\rea  4, 

Box  1916,  Editor  A  Publisher 

SOUTHWEST  RESIDENCY 

Artist  needed  for  public  relations  staf 
of  a  large  company.  Applicant  should 
have  both  illustrative  and  production 
talent.  Involved  will  be  illustratiou, 
layouts,  and  production  for  advertis¬ 
ing,  magazines,  pamphlets,  and  sU 
other  media  of  public  relations.  Salary 
open.  Box  1918,  Editor  A  Publisher. 

' _ Circulation _ 

EXPERIENCED  CIRCULATION 
MAN,  age  to  40,  for  City  or  State 
Manager’s  position.  Will  have  to  de¬ 
serve  the  title  by  hard  work  and  ay- 


VANDERCOOK  Full  Page  Proof  Press  plication.  One  of  the  South’s  top  pS' 


ROYLE  Flat  Plate  Router 
HOE  Heavy  Duty  Saw 

★  ★  ★ 

16-PAGE  HOE,  two  8-page  units, 
28A  sheet  cut  with  all  stereotype 
equipment. 

48-PAGE  HOE  Presses,  22%  and  23 A 
sheet  cut 

ALSO  many  other  items. 

THOMAS  W.  HALL  CO. 

STAMFORD.  CONN. 

GOSS  Curved  router  rebuilt  crated  on 
truck.  $1.4U0.  Dealer,  PO  Box  728, 

Tampa,  Florida.  _ 

FLAT  PLATE  Shaver,  full  page  2 
i  Rotary  cutting  heads.  A-1.  Dealer,  PO 
Box  728,  Tampa,  Florida. 

j _ Wanted  to  Buy _ 

I  TTS  operating  unit.  Also  a  perforator. 
Contact  publisher.  Journal.  Nevada. 
Iowa. 


pers — a  very  desirable  location.  Start 
at  $126.  Rapid  advancement  possible. 
Send  all  information  first  resume.  Box 
1739,  Editor  A  Publisher. _ 

CIRCULATION 

ROADMAN 

LARGE  Metropolitan  daily 
needs  alert  aggressive  young 
men  heavily  experience  in 
home  delivery.  Permanent  sub¬ 
urban  positions.  Terms  .  .  . 
Salary  $100  to  $125  depending 
on  experience  .  .  .  expenses 

,  ...  6  days. 

I  Box  1912,  Editor  A  Publisher 

I _ Classified  Advertising 

\  WANTED:  CLASSIFIED  SALESMAN. 
Position  now  open  for  an  experienced 
outside  classifie  salesman.  Position  h 
permanent  and  has  excellent  oppor¬ 
tunities.  Write  at  once  to  E.  A.  Schaftf, 
Advertising  Director,  Meridian  (M^ 
sissippi)  Star,  gving  full  details  of 
qualifications  and  starting  salary. 
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HELP  WANTED 


Cla$$ifi»d  Advertising 

CLASSIFIED 

advertising  manager  ; 

with  thorouKh  experience  end  sood 
^rd.  Good  opportunity  for  either 
oiB  or  women.  Chert  Aree  2  deily.  | 
St.OOO  populetion.  Give  reference*.  Bra  ' 
I6tt,  Nitor  A  Publisher.  I 


HELP  WANTED 


DUplay  AdvmtUing _ 

UNUSUAL  opportunity  serving  De¬ 
troit's  best  suburben,  most  repidly  ex¬ 
panding  home  areas  with  32,000  ABC 
concentrated  weeklies,  efficient  plant. 
Owner  needs  capable  leader  assist, 
sparkplug,  expand  local  advertising  de¬ 
partment.  Ability,  character,  proven 
record  essential.  Box  4743  R^ford. 
Detroit  19,  Michigan. 


CLASSIFIED  MANAGER 


mid  •  WEST  daily  seeks  experienced 
man  to  manage  and  develop  dei>art- 
inent  now  doing  $160,000  annual.  De¬ 
partment  has  never  been  promoted  and 
aa^  proper  supervision  has  much 
larger  potential. 

applicant  must  have  successful 
background,  be  familiar  with  ciassi- 
M  promotion,  training  counter,  tele¬ 
phone  and  outside  salespeople,  collee-  | 
lion,  etc.  ’ 


IF  YOU  fed  you  have  the  qualiftca- 
tioo  to  fill  this  position,  writ^  giving 
foil  information,  present  and  past  ex¬ 
perience  with  starting  salary  expected. 

Box  1738.  Editor  4k  Publisher. 


CLASSmED  ADVERTISING  SALES¬ 
MAN:  An  excellent  opportunity  for  an 
ambitious  man  to  become  affiliated  with 
an  aggressive  afternoon  daily,  located  j 
in  California's  most  desirable  and  fast¬ 
est  growing  area.  Must  have  car.  Im¬ 
mediate  opening.  Excellent  salary. 
Writs,  wire  or  phone  Mr.  Carlton 
Appleby,  The  Daily  Report,  Ontario, 
Cdlfomia. 


CLASSIFIED  ADVERTISING 
MANAGER 

Opportunity  unlimited  for  seasoned  ex¬ 
ecutive.  Large  metropolitan  daily  and 
Sunday  property  in  chart  2  area.  Ap¬ 
plicant  must  have  successful  record. 
Will  direct  large  display,  phone  room 
and  copy  service  staff.  Send  resume 
with  full  details  of  experience,  present 
<tatas,  salary  requirements,  age.  Box 
1917,  Editor  &  Publisher. 


Ditplay  Advertising 


RETAIL  ADVERTISING  _  salesmen 
needed  by  seven-day  daily  with  85,000 
circulation.  Some  exjwrience  desired, 
hustle  necessary.  Write  full  resume 
and  details  of  previous  experience,  with 
responsible  references,  to  Advertising 
Manager,  Herald.  Grand  Forks,  North 
Dakota. _ _ 

YOUNG  MAN  with  proven  sales,  copy 
and  layout  ability.  Progressive  daily 
Florida’s  lower  west  coast.  $75.00 
weddy  plus  exceptional  bonus  plan. 
Box  1700,  Editor  A  Publisher. _ 

ADVERTISING  SALESMAN  —  Aggres¬ 
sive  young  man  26-85  with  competitive 
newspaper  experience  preferred  to  sell 
and  service  retail  advertising  accounts 
on  Central  Ohio’s  only  metropolitan 
morning  newspaper.  Salary  and  com¬ 
missions,  paid  vacations,  insurance  and 
other  literal  company  benefits.  Excep¬ 
tional  opportunity  for  ambitious  man 
anxious  to  plan  a  secure  future.  In 
reply,  give  complete  educational  and 
business  background.  Write  to  Wm.  C. 
Gilchrist,  Advertising  Manager,  _  The 
Ohio  State  Journal,  Columbus,  Ohio. 


ADVERTISING 

SALESMAN 

Imaginative,  industrious  and  experi¬ 
enced.  For  ABC  Catholic  weekly  in 
Northern  Ohio.  Close  to  100,000  cir¬ 
culation.  4-time  winner  of  top  national 
editorial  honors.  Carries  substantial 
merchandising  eopy  all  major  depart¬ 
ment  stores.  Man  chosen  will  be  pro¬ 
vided  established  accounts  to  form  in¬ 
come  base,  ^lary,  conunission  and 
bonus.  Protected  territory.  Promotional 
•apport.  Send  complete  details  of  ex¬ 
perience,  education  and  marital  status. 
Box  1816.  Editor  A  Publisher. 

editors:  PUBLISHER 


ADVERTISING  SALESMAN  | 

WANTED  I 

DISPLAY  advertising  sales-  j 

man,  capable  of  becoming  ad-  | 

rertlsing  manager.  Second  pa-  | 

|ier  in  city  35,000,  excellent  I 

trading  area.  Immediate  open-  \ 

ing,  promotion  U|>on  proving 
ability.  $100  week.  Chart  Area  i 

1,  Box  1822,  Editor  A  Publisher.  | 


RETAIL  ADVER'nSING  MANAGER 
for  6,500  circulation  daily.  Want  ex¬ 
perienced  adman  able  to  develop  and 
direct  advertising  staff.  Prefer  man  SO 
to  40  with  stable  emiiloyment  record, 
college  training.  Evening  News,  Port 
Angeles.  Washington. _ 

ADVERTISING  HAN  about  30.  strong 
on  selling,  lay-outs  and  servicing  want¬ 
ed  by  good  daily  in  scenic  southern 
Oregon,  write  fully  to  Odd  Lnnde,  Ad¬ 
vertising  Manager,  Grants  Pass  Daily, 
Oregon. 


ATTRACTIVE 

I  OPPORTUNITY 

i 

for  man  with  experience  and 
proven  ability  in  creating  and 
selling  effective  retail  advertising 
'  to  join  outstanding  staff  on  a 

I  leading  Wisconsin  newspaper.  Good 

starting  salary,  with  bonus  ar- 
I  rangement.  A  fine  opportunity  for 

the  right  man. 

This  newspaper  is  a  highly  pro¬ 
gressive  6-day  evening  paper  of 
34,000  circulation,  locat^  in  a 
beautiful  college  town  of  about 
45,000  population,  in  which  you 
and  your  family  would  enjoy  living. 

AIRMAIL  complete  information — 
experience,  personal  data,  refer¬ 
ences,  availability  and  salary  ex¬ 
pectation — to  Glenn  H.  Arthur,  Ad¬ 
vertising  Director,  Appleton  Post- 
Crescent,  Appleton,  Wisconsin. 
All  replies  held  in  strict  confidence. 


EXPERIENCED  ADMAN  for  progres¬ 
sive  daily  in  clean,  modern  city  of 
22,000.  Paper  is  part  of  large  group 
offering  unusual  advancement  oppor¬ 
tunities  for  young  man  with  ability. 
Write  giving  full  background  and  ex¬ 
pected  salary.  H.  E.  Deck,  Pampa 
Daily  News,  Pampa.  TexM. _ _ 

EXPERIENCED  DISPLAY  STAFF 
HAN  In  community  of  14,000  Home 
newspaper  of  Midwest  group.  Sound 
I  position  with  excellent  advancement 
possibilities.  Write  Roy  Horton,  Dixon 
]  Evening  Telegraph,  Dixon.  Illinois. 

1  INTE  RATING  OPPORTUNITY  for 
I  young  journalism  school  graduate  to 
I  work  up  to  advertising  manager  of 
I  growing  Long  Island  Newspapers,  and 
I  in  a  short  time.  Box  1929,  Editor  A 
I  Publisher.  _ 


LANCASTER  (PENNSYLVANIA) 

I  NEWSPAPERS 

NEED  man  or  woman  to  sell  and 
I  service  retail  advertising  account  in 
the  Lancaster  market.  Protected  es- 
I  tablished  territory  with  good  salary 
I  plus  incentive  plans  and  top  em- 
!  ployees  benefits  available.  Training  can 
be  arranged.  Write  or  phone  Mr.  Sla- 
^ch,  8  West  King  9t.,  Lancaster. 
Phone  7-5251,  giving  education,  work 
'  record  and  references. 
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HELP  WANTED 


_ Display  Advertising _ 

ADMAN  WITH  SALES  and  layout 
ability.  Large  weekly  or  small  daily 
experience  essential.  Permanent  job  on 
afternoon  paper.  Salary  oi>en,  ap¬ 
proximately  $90.00.  Air  mail  complete 
details  Pete  King,  Enterprise-Courier, 
Oregon  City,  Oregon. 

ADVERTISING  MANAGER  with  pho¬ 
tography  experience  preferred,  for 
daily  in  New  Jersey.  Box  1933,  Editor 
A  Publisher. 

PROMOTIONS  WITHIN  OUR  organi¬ 
sation  have  created  immediate  need 
for  an  experienced  retail  salesman 
and  an  experienced  national  manager. 
Seven  days  publication.  Among  top  60 
in  nation.  Chart  Area  6.  Write  Box 
1922,  Editor  A  Publisher. 


SALESMAN,  newspaper  advertising, 
on  ABC  weekly.  Should  average  over 
$100  plus  expense  allowance.  Replies 
confidential.  Herald,  Denville,  N.  J. 

SUBURBAN  WEEKLY  neyds  display 
advertising  salesman  willing  to  work 
and  grow  with  paper.  Send  resume  in¬ 
cluding  salary  needs.  The  Village  Ga¬ 
zette,  Old  Greonwii'h,  Connecticut. 


THREE  EXCELLENT  POSITIONS 
FOR  THREE  TOP  MEN 

Two  Display — One  Classified 

Layout,  copy,  sell,  merchandising,  ideas, 
drive  essential. 

Good  Salary,  conimi.ssion  and  oppor¬ 
tunity  to  own  stork  in  a  dynamic  new 
newspaper  serving  the  magnificent  Gulf 
Coast. 

'  Opportunity  fur  right  man  unlimited, 
i  This  newspaper  is  six  months  old.  Cur- 
I  rent  circulation  15,000.  New  press  gu- 
‘  ing  in,  new  equipment  on  way,  News- 
I  paper  expanding  to  serve  30,000  or  bet- 
I  ter.  Future  possibilities  limited  only 
to  what  the  team  we  are  assembling 
I  can  make. 

These  men  will  assume  executive  rules 
within  a  few  months. 

INS  wire  service — King  Features,  17 
color  comics  .  .  .  Other  services  and 
features  available  as  needed. 

Enjoy  sailing,  power  boating,  fishing 
at  its  best.  America’s  longest  sand 
beach.  Year-round  outdoor  living. 

Call,  write  or  wire  Brax  Dodson,  Vice 
President,  Gulf  Coast  Sunday  Star, 
Gulfport,  Miss. 


Editorial 


NEED  TELEGRAPH  EDITOR  June  4. 
Job  also  includes  writing  occasional 
feature  stories  to  be  illustrated  with 
Speed  Graphic  pix.  Job  starts  at  $60 
week  with  guaranteed  raise  after  six 
months.  Must  be  J-grad  or  experi¬ 
enced.  This  is  chance  to  work  on 
award-winning  daily  of  6,000  circula¬ 
tion.  Require  interview  and  references. 
Write  Jerome  Pearre,  Daily  Leader, 
Pontiac.  Illinois. _ 

THREE  OPENINGS  in  heart  of 
world’s  greatest  fishing-hunting  coun¬ 
try  on  Alaska’s  largest  daily.  Need  ex¬ 
perienced  city  hall  court  general  as¬ 
signment  men.  Send  full  resume,  ref¬ 
erences,  airmail,  to  Bemie  Kosinski. 
Box  40,  Anchorage.  Alaska. _ _ 

CITY  EDITOR  with  executive  ability 
and  experience  for  New  Jersey  daily. 
Write  fully  to  Box  1800,  Editor  A  Pub¬ 
lisher. 


WORKING  NEWS  EDITOR  for  small 
but  growing  prise-winning  ABC  five- 
day  daily.  Prefer  young  man  with 
tome  desk  experience,  willingness  to 
work  and  learn.  Rapidly  growing  com¬ 
munity  conveniently  located  between 
mountains,  metropolitan  area.  Roseville 
Daily  Press-Tribune,  Roseville,  Cal. 


REPORTER,  self-reliant  and  thorough, 
for  expanding  New  York  suburban  bi¬ 
weekly  chain.  Ample  advancement  pros¬ 
pects  for  right  persons.  No  spot  for 
drifters.  Daily  experience  preferred. 
State  salary  expect^.  Box  1753,  Edi¬ 
tor  A  Publisher. 


HELP  WANTED 


Editorial 


EXPERIENCED  DESKMAN,  medium- 
sized  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  Conditions.  Box 
1810,  Editor  A  Publisher. 

MANAGING  EDITOR  to  help  organize 
and  to  have  complete  direction  of  new 
weekly  within  50  miles  of  New  York 
City.  Must  have  top  to  bottom  ex¬ 
perience  dailies  or  weeklies.  Must  be 
able  to  handle  reporting,  feature  writ¬ 
ing.  desk,  layout,  editorial  page.  etc. 
Tell  all  first  letter:  Education,  specific 
experience,  references,  salary  expected. 
Box  1803,  Editor  A  ^blister. 
REPORTER — join  editor,  gal,  covering 
all  city,  county  newt.  Use  camera. 
Direct  sports  with  highsehooler  help. 
Top  man,  permanent  only.  Advise  full 
info,  references.  TTM^  -  GAZETTE, 
Shelbyville,  Tennessee. 

YOUNG  MAN  who  wants  to  progress 
for  position  of  general  assignment  re¬ 
porter.  with  shot  at  city  editor  position 
in  short  time.  Box  1887,  Editor  A 
Publisher. 

A  GOOD  REPORTER-PHOTOGRA^ 
PHER  will  find  good  pay  and  secure 
future  in  a  Chart  Area  6  daily  of 
7500.  A  present  or  former  midwest- 
emer  preferred  who  is  between  30  and 
46.  Give  complete  personal  data.  Box 
1930,  Editor  A  Publishr. 

AMBITIOUS  BEGINNER  for  graei^ 
reporting  In  good  resort  bureau  oper¬ 
ated  by  morning  daily  of  15,000  circula¬ 
tion.  Good  opportunity  for  man  or 
woman  with  ability  and  integrity.  Give 
full  details  including  salary  range  to, 
Gerald  Gunthrup,  Editor,  Oneonta. 

^w  York  Star.  _ _ _ 

ASSOCIATE  EDITOR— Top  merchan¬ 
dising  trade  paper  publisht^  in  Phila¬ 
delphia  has  opening  for  a  writer  fa¬ 
miliar  with  merchandising  field.  Ex¬ 
perience  in  trade  publishing  desired. 
Give  background  also  salary  require¬ 
ments.  Box  1981,  Editor  A  Publisher. 
EDI'rOR^EPORTER~f^weekly  news- 
paper  near  New  York.  Complete  de- 
tails.  Box  1964,  Editor  A  Publisher. 

FINANCIAL  Public  Relations  .  $8,000 


Family  Magazine  Editor  .  9,000 

General  Magazine  Editor  6,000 

Hospital  Public  Relation-  and 

Editorial  6,500 

Managing  Editor  Daily  6,000 

Trade  Publication  Editorial  As¬ 
sistants  . 8.900-4.200 

Women  Reporters  . 3,000-4,000 


General  Assignment  Report- 

eia  .  3,000-4,000 

BIRCH  PERSONNEL 
59  E.  Madison  St.,  Chicago  2,  Illinois 

INDEPENDENT  Republican  newspa¬ 
per  in  Northwest  is  interested  in 
Editor  Editorial  Page.  Give  full  details 
and  submit  writing  samples  which  are 
not  to  be  returned.  Box  1937,  Editor  A 
Publisher. _ _ 

UVE  EDITOR— AD  MAN  can  make 
fine  future  with  weekly  in  coastal  col¬ 
lege  town  soon  to  boom.  Salary  plus 
liberal  commissions.  Goleta  (California) 
Times. _ _ 

MANAGING  EDITOR— Merchandising 
magazine  has  opportunity  for  experi¬ 
enced  writer  with  administrative  abil¬ 
ity  and  capable  of  creating  ideas  for 
leading  trade  paper.  Location  Philadel¬ 
phia.  State  experience  and  salary  re¬ 
quired.  Box  1932,  Editor  A  Publisher. 
NEWSMAN  under  86  with  a  minimum 
of  three  years  experience  for  general 
assignment,  reporting  on  ll.OOO  Florida 
p.m.  Box  1927,  Editor  A  Publi^lw^. 
PHOTOGRAPHER-REPORTER  want¬ 
ed  by  8,000  daily  in  eastern  N.  C. 
Excellent  opportunity  for  young  man 
capable  of  doing  all  types  of  news 
work.  Give  details  about  yourself,  age, 
education,  experience  if  any  and  refer¬ 
ences.  Box  1966,  Editor  A  Publisher. 
REPORTER,  experienced,  to  cover  poli¬ 
tics  for  independent,  iconoclastic  Flor¬ 
ida  daily.  Good  pay.  hard  work,  re- 
simnsibility ;  excellent  chance  for  ad¬ 
vancement.  First  class  only.  Interview 
essential.  Box  1914,  Editor  A  Pub- 

lisher. _  _ _ _ _ 

REPORTER,  for  general  news,  wanted 
by  daily,  journalism  graduate  or  some 
experience  Tribune,  Fort  Scott.  Kansas. 
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HELP  WANTED 


Editorial 


MANAGING  EDITOR  for  small  daily 
stressing  local  coverage  in  Northeast 
area.  Submit  complete  background  and 
availability  in  first  letter  please.  Box 

1960,  Editor  &  Publisher. _ 

REPORTER-Photographer  for  general 
assignments  and  sports.  Good  spot  for 
live-wire  young  man.  Above  average 
starting  salary.  Coll(*ge  town  of  10,000. 
Paid  insurance;  Hospitalization;  Profit 
Sharing  Trust.  Permanent.  The  Ot¬ 
tawa  Herald,  Ottawa.  Kansas. 
REPORTER  WITH  ABILITY  to  be¬ 
come  editor  of  fast-growing  weekly. 
Beginner  okay  if  qualified  to  “take 
charge”  after  breaking  in.  Give  ref¬ 
erences,  experience,  salary  expected. 
The  Vestal  News,  Vestal,  New  York. 
SPORTS  EDITOR  AND  WRITER  for 
five  day  afternoon  in  sports-minded 
community  of  20,000.  J-grad  or  ex¬ 
perience.  Must  have  car.  Write  full 
details  first  letter.  The  News,  Hope- 

well,  Virginia. _ 

WANTED  Experienced  Sports  Editor 
for  Northwest  morning  paiier  medium 
size.  Man  with  thorough  morning  ex¬ 
perience  only.  Heavy  job  pays  good 
salary,  top  fringes.  Box  1934,  Editor 

&  Publisher. _ 

TALENTED  REPORTER,  some  sports, 
work  into  sports  editor,  22,000  daily. 
Send  full  personal  data,  clippings  to 
Managing  Editor,  Evening  Telegram,  * 
Superior,  Wisconsin. 

WANTEID — Experienced  newspaperman 
to  do  general  reporting,  copy  editing 
and  editorial  office  routine  work  on 
morning  daily  in  beautiful  northern 
New  York  city.  Application  should 
be  made  in  writing,  addressed  to  The 
Editor,  The  Post-Star,  Glen  Falls, 
N.  Y.,  stating  name,  age,  address, 
telephone  number,  education,  qualifica¬ 
tions,  experience  and  references. _ 

WANTED — Good  Two-Three  year  man 
or  woman  for  bureau  point.  Must  be 
experienced  in  handling  court  and  po¬ 
lice  news.  Box  1936,  Editor  &  Pub¬ 
lisher _ 

WELL-VERSED  sports  writer  for  fast¬ 
growing  daily  in  ideal  city  near  Los 
Angeles.  Give  full  details,  references. 
Write  Leif  Johnson,  News  Tribune, 

ESillerton,  California. _ 

WANTED  Experienced  General  Assign¬ 
ment  reporter,  man  or  woman.  Must 
know  business.  Box  1935,  Elditor  & 
Publisher. 

WHY  DO  ALL  WOMEN  want  to  be 
police  reporters?  Isn’t  there  some¬ 
where  a  J-Grad  who  wants  career  in 
progressive  women’s  department?  We 
use  full  color ;  have  food,  fashion,  arts 
copy  begging  for  youngster  with  im¬ 
agination,  Box  1913,  ^itor  &  Pub¬ 
lisher; _ 

WANTED  Elxperienced  desk  man  for 
Northwestern  morning  paper.  Top 
man  only.  Wire  Collect  Robert  John- 
aon.  The  Idaho  Statesman,  Boise,  Idaho. 

Free  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-captlon  fea¬ 
tures.  FYee  information.  Gebbie  Press 
Services,  161  W.  48  St.,  N.Y.C.,  N.Y. 

Mechanical 

MACHINIST 

Midwest  afternoon  daily  has  permanent 
iI>ot  for  machinist  (TTS  experienced 
preferred  but  will  consider  machinist 
or  machinist-operator  wanting  full  time 
machinist  duties.)  Top  pension,  hos¬ 
pitalization  and  insurance  benefits, 
dean,  modern  plant,  pays  overscale. 
For  details.  Write  Production  Manager, 
South  Bend  Tribune,  South  Bend  26, 

Indiana. _ 

OPENINGS  FOR  LINOTYPE  opera^ 
tors  and  compositors.  Open  shop  New 
York  State  daily.  Chart  Area  2.  Box 
1926,  Editor  &  Publisher. 

TELETYPESEITTER  ~ 
OPERATOR  —  Chart  Area  4.  Salary 
open.  Reply  in  confidence  to  Box 
1966,  Editor  &  Publisher  giving  com¬ 
plete  resume  of  qualifications  and  ex¬ 
perience. 


HELP  WANTED 


Mechanical 


TELETYPESETTER  OPERATOR  — 
Good  opiortunity  with  fastest-growing 
newspaper  in  the  country ;  Chart  Area 
2.  New  air-conditioned  plant,  excellent 
working  conditions ;  union,  good  scale ; 
nights.  Box  1637,  Editor  dt  Publisher. 

2  PRINTERS  WANTED,  operator  and 
1  floor  man  in  new,  air-conditioned 
plant,  good  retirement  and  insurance 
plans.  Union  shop,  $2.67  per  hour,  2 
weeks  vacation,  6  paid  holidays.  Write 
or  phone  7-4241  collect,  John  Rausch, 
Aurora  Beacon-News,  Aurora,  Illinois, 
between  8  a.  m.  and  4  p.  m. 

_ Photography _ 

“VIRGINIA  P.  M.  and  Sunday  daily 
10,000  circulation.  Has  immediate  open¬ 
ing  young,  alert  combination  photog¬ 
rapher-reporter  good  on  photo  features 
and  spot.  Permanent  position.  Some 
experience  preferred.  Two-week  vaca¬ 
tion  paid,  free  hospitalization  and  life 
insurance.  If  you  qualify  send  per¬ 
sonal  data,  examples  of  work  to  Man¬ 
aging  EMitor,  Bulletin,  Martinsville, 
Virginia." 

PHOTOGRAPHER  —  Five-night  week 
with  Upstate  New  York  daily  in  16,000 
class.  State  education,  experience,  mili¬ 
tary  status  and  salary  expected.  Have 
Fairchild.  Box  1916,  Editor  &  Pub¬ 
lisher. 


Promotion — Public  Relations 

Classified  Copywriter 

If  you  can  write  classified  promotion 
copy,  there’s  an  opening  on  one  of  the 
largest  newspapers  in  chart  area  2. 
We're  looking  for  a  writer  on  the  way 
up,  who  can  grow  to  greater  respon¬ 
sibilities.  Our  staff  knows  of  this  ad. 
Box  1820,  Elditor  &  Publisher. 

GOOD  Publicity  writer  (female)  must 
be  experienced.  Send  resume  and  sal¬ 
ary  expected.  Box  1965,  Editor  & 
Publisher. 

HEALTH  EDUCATOR  —  Kalamazoo 
Health  Department.  Beginning  salary, 
$6,000.  To  direct  Health  Education 
Program  in  well-staffed  Health  Depart¬ 
ment  in  a  city  and  county  of  over 
136,000  population.  Located  with  ex¬ 
cellent  radio,  television  and  press  fa¬ 
cilities.  40  hour  work  week.  Social 
Security,  hospital  insurance,  vacation, 
sick-leave  benefits.  Write  to  Director, 
Health  Department,  City  Hall,  Kala¬ 
mazoo,  Michigan. 

PUBLIC  RELATIOt^ 
MANAGER 

Young  man  with  technical  background 
in  electronics  or  associated  fields,  plus 
proven  ability  in  writing  and  experi¬ 
ence  in  public  relations,  to  develop 
public  relations  program  for  research 
center  of  large  corporation.  Replies 
held  confidential.  Send  resume  to  Box 
1921,  Editor  &  Publisher. 

PUBLIC  RELATIONS^Ifice“nwtr^li- 
tan  New  York.  Engineering  college 
seeks  young  writer-publicist,  minimum 
2  years  newspaper  news-feature  experi¬ 
ence,  knowl^ge  national-local  media. 
To  $6,600.  Box  1962,  Elditor  &  Pub¬ 
lisher. 

WE’RE  (Creating  a  new  position 
for  advertising  promotion  manager  to 
prepare,  sell  and  direct  sound  promo¬ 
tion  linage.  Prefer  promotion  experi¬ 
ence,  will  consider  qualified  ad  sales¬ 
man.  All  details  please.  John  Gibson, 
Delta  Democrat  -  Times,  Greenville, 
Mississippi. 

Various  Departments 

JOBS  IN  WYOMING:  Reporters  and 
advertising  men.  Send  full  informa¬ 
tion  to  Wyoming  Press  Assn.,  318 
So.  11th,  Laramie,  Wyoming. 

INSTRUCTION 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
Logan.  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  CHassified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  stei>-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  pot 
into  practice  immediately  for  fast  and 
big  payoff. 

PROGRESS  rated  through  written 
examination  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY !  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  t:er  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH  I 

School  of  Classified  Advertising  | 

A  division  of  Howard  Parish  Tested  ‘ 
Want  Ad  Selling  Plans.  I 

2900  N.W.  79th  St.,  Miami  47,  Florida  I 

SITUATIONS  wanted  "  j 
Administrative 

BUSINESS  MANAGER— Over  twenty  j 
years  metropolitan  newspaper  execu-  | 
tive  experience.  Box  1781,  Editor  ft  , 
Publisher.  i 

DISPATCH  MANAGER  or  production 
coordinator.  Experienced  all  depart¬ 
ments  front  and  back.  Can  set  up 
and  train  with  modern  methods  that 
assure  smooth  operation  and  cut  costa. 
Box  1838,  Ikiitor  ft  Publisher. _ 

BUSINESS  MANAGER— Has  success¬ 
ful  story  to  tell.  Seeking  connection 
with  shrqwd  publisher  wanting  top 
man.  Country  trained,  tough  com¬ 
petitive  market.  Potential  general 
manager.  Age  38,  top  references, 
medium  salary.  Box  1907,  Editor  ft 
Publisher. 

PRODuernoN  “sU^rvisor;  45' 

Good  background  of  exiterience  and 
I)ersonal  qualifications.  Now  employed 
as  mechanical  superintendent  of  daily 
averaging  17  pages.  Need  opportunity 
for  expansion.  Box  1961,  ^itor  ft 
Publisher. 

_ Artists — Cartoonists _ 

ILLUSTRATOR  —  Long  Experienced, 
successful  in  newspaper,  magazine,  ad 
and  TV.  Accurate  spot  news  draw¬ 
ings,  courtroom  portraits,  sports,  story, 
etc.  Action,  human  interest.  Straight 
or  cartoon  styles.  Will  relocate.  Box 
1629,  Editor  ft  Publisher. 


.  Circulation 


SITUATIONS  WANTED 


Circulation 


DISTRICT  Circulation  Counselor,  11 
years  experience  in  Little  Merehsst 
Plan,  Dealer,  and  Survey  work.  WooM 
also  be  interested  in  buying  a  Nm 
Agency.  Write  Box  1706,  Editor  $ 
Publisher. 

CIRCULATION  MANAGE? 

21.79%  circulation  gain  in  past  six 
months  in  present  position  as  Assistast 
on  60,000  seven  day  operation.  Thirty 
three  years  of  age,  experienced  h 
all  phases,  excellent  background  and 
very  best  of  references.  Ten  thousand 
per  year  minimum.  Box  1611,  Editor 
ft  Publisher. 

aRCULATION  MANAGER  now  ei^ 
ployed,  experience  on  large  Northern 
and  ^uthem  daily,  desires  manager, 
assistant  manager,  or  country  man. 
ager  job  on  daily  up  to  50,000.  Box 
1904,  Editor  ft  Publisher. 

SUPERVISOR  Home  Delivery.  Read; 
for  next  step.  Heavy  exi>erience  Little 
Merchant  Plan,  Carrier  ])romotion  and 
supervision  of  District  men.  Age  28, 
presently  employed  on  50,000  daily. 
Prefer  Chart  Area  2.  Box  1946,  Editor 
ft  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER 

Thorough  knowledge  of  all  phases  of 
Classified.  Outstanding  competitive  no- 
ord  on  Metropolitan  papers,  6  years  u 
Classified  Manager.  Can  be  asset  to 
your  paper.  Best  of  references.  Box 
1832,  Editor  ft  Publisher. 

CLASSIFIED  MANAGER  —  Age  H, 
with  26  years  experience.  Classified 
and  Display.  Recognized  top  producer. 
Available  now.  Excellent  references 
Box  1842,  Editor  ft  Publisher. 

CLASSIFIED  MANAGER  —  9  yean’ 
experience  plus  10  years  on  display 
staff.  Now  manager  department  witL 
over  half  million  yearly  gross  billings 
Want  greater  challenge  on  classifi^ 
minded,  midwest  daily.  Strong  os 
sales  and  good-will  building.  Box  1946, 
Elditor  ft  Publisher. 

Display  Advertising 

FOR  SALE— EXPERIENCE 
18  years  space  sales,  major  metropoli¬ 
tan  daily.  National  accounts  —  mer¬ 
chandising — research.  Rich  experience, 
ambition,  references.  Presently  em¬ 
ployed.  Desire  advancement  opportu¬ 
nity.  Early  forties — family  man.  Box 
1906,  Editor  ft  Publisher. 


25  YEARS  Experience  as  Circulation  SPECIAL  EDITION  man  interested  in 
Manager  of  the  Peoria  Journal  Star,  anniversary,  centenniai,  etc.  now  fin- 
Outstanding  record  of  ability.  Write  ishing  up  edition,  commission  basin, 
or  Wire  W,  F.  Lester,  Peoria  Journal  Midwest  preferred.  Box  1908,  Editor 
Star,  Peoria,  Illinois.  &  Publisher. 

EDITOR  &  PUBLISHER'S  CHART  AREA  I 


Use  CHART  AREA  Number  in  Ad  copy  for  showinf 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


Duplay  Advertiting 


ADVERTISING 

MANAGER 

retail  manager  or  ADVERTIS¬ 
ING  DIRECTOR,  younK  with  well 
rounded  experience  in  all  phases  of 
newspaper  advertising.  Competitive  and 
monopolistic  markets,  small  city  and 
metropolis  background. 


PROVEN  ability  as  profitmaker.  Busi¬ 
ness  and  character  references  A-1. 

Write  Box  1841,  Editor  &  Publisher. 


ADVERTISING  MAN.  Magazine,  self¬ 
starter,  capable  of  handling  all  adver¬ 
tising  phases.  West  Coast  Monthly. 
Long  established  in  weli  integrated  in¬ 
dustry.  Salary  and  bonus.  Write  Box 
1723,  Editor  &  Publisher. 


SALES  TRAINEE :  aggressive,  27, 
single,  vet,  degree ;  experience  includes 
idling  ad  specialties  and  advertising 
promotion  for  large  daily.  Now  assist¬ 
ant  advertising  manarger  for  industrial 
manufacturer.  State  salary  range.  Box 
1432,  Editor  ft  Publisher.  _ 

ADVERTISING  ~ 
DIRECTOR 

Top  flight  advertising  man  on  one 
of  country's  leading  metropolitan  news¬ 
papers  and  former  retail  manager  and 
advertising  director  of  smaller  papers 
desires  a  job  as  Advertising  Director 
of  a  paper  in  the  16,000  to  50,000 
circulation  bracket.  The  job  I  am 
looking  for  is  one  that  offers  a  chal¬ 
lenge  that  can  be  met  with  vim,  vigor 
and  know-how.  Age  38,  family  man. 
Best  of  references  and  resume  avail¬ 
able.  Box  1900,  Editor  &  Publisher. 


Editorial 


BUSINESS.  ETC,  WRITER 

and  editor,  36.  Thoroughly  acquainted 
with  sources  of  business  information ; 
trained  in  university  Bureau  of  B.usi- 
ness  Research.  Five  years  experience 
in  academic  editing  posts.  Former 
special  investigator,  state  legislature. 
Articles  on  popular  science  and  medi¬ 
cine  in  Quality  periodicals.  Seeks  gen¬ 
eral  or  business  reporting  position  on 
daily  paper,  preferably  in  a  state 
capital  or  growing  industrial  town. 
Available  after  June  1.  Write  Panl 
M.  Sears,  University  of  New  Mexico, 
Albuquerque. 


NEWS-TELEGRAPH  EDITOR 
Fast  —  accurate  —  efficient.  Excellent 
references.  Box  1617,  Editor  4k  Pub- 

lisher. _ 

EXPERIENCED  news-sports,  reporter- 
editor;  now  writes  Mencken-sharp, 
Pyle-human  column,  wants  chance  on 
s^ium  or  large  daily  that  can  use 
column.  Box  1610,  Editor  A  Publisher. 
IS  THERE  any  Editor  who  will  help 
young  college  grad  to  become  joumal- 
btT  Inexperienced  but  intelligent  and 
anxious  to  learn.  Will  consider  any 
position  which  includes  reportorial 
duties.  Box  1602.  Editor  4k  Publisher. 
MANAGING  and  SUNDAY  Editor,  89, 
32  years'  experience,  still  learning, 
*ants  job  with  publisher  interested 
in  making  paper  best  possible.  Box 

1638,  Editor  A  Publisher. _ 

TOP  REPORTER.  All  beats  and  good 
fmture  man.  Can  handle  Graphic. 
Ten  years  experience-college  man.  Go 
nnywhere.  Know  Florida  Well.  State 
^ry,  working  hours.  Box  1607, 

Editor  4k  Publisher. _ 

experienced  writer  -  BDITOR, 
tallege  alumni  publications,  community 
UiMter,  seeks  creative  position  put^ 
liei^,  public  relations.  Social  or  edu- 
wtional  areas  preferred.  Anywhere. 
Box  91,  Kingston,  New  Jersey. 


SITUATIONS  WANTED 


Editorial 


I  REPORTER,  three  years  experience, 

'  wants  general  assignment  spot,  daily, 

I  Chart  Areas  1,  2,  or  6  preferably. 

!  Good  features.  Married,  SO,  journalism 
degree.  Box  1761,  Editor  A  PubliAar. 
LOOKING  FOR  JOB  on  daily.  18 
months  experience  police,  general  news, 
proof.  Vet,  29,  married,  B.  A.,  M.  A., 
degrees.  Can  write.  Available  June 
1st.  Box  1721,  Editor  A  Publisher. 
REPORTER  -  PHOTOGRAPHER  team 
with  4  years  of  Newspaper,  wire 
service,  magazine,  publicity  experience, 

I  looking  for  new  fields  to  conquer.  Able 
;  to  handle  news,  features,  sports,  and 
I  special  publicity  campaigns.  Will  g6 
anywhere  for  right  job.  Willing  to 
;  travel.  Top  references.  Box  1788, 

I  Editor  A  Publisher. _ 

SPORTS  EDITOR  —  WRITER.  Not 
afraid  to  work.  Good  habits.  Ten 
years  experience.  No  fiy  by  night  .  ,  . 
therefore  desire  clean  city  and  re¬ 
spected  newspaper.  Box  1719,  Editor 
A  Publisher. 

YOUNG  MAN  WITH  graduate  train- 
ing  in  English  desires  editorial  position 
with  magazine.  Some  advertising  and 
editorial  experience.  Chart  area  2 
preferable.  Box  1716,  Editor  A  Pub¬ 
lisher^ _ 

CITY  EDITOR,  small  dally.  Editor- 
reporter,  three  years  experience.  Wants 
responsible  news  job  with  small  daily 
east  or  midwest.  Missouri  degree,  80, 
married,  references.  Box  1762,  Editor 
A  Publisher. 

COPYDESK,  REWRITE,  experienced 
woman,  permanent  post  wanted.  Box 
1748,  Mitor  A  Publisher. _ 

EDITOR  FOR  ESTABLISHED  daily 
with  stable  staff  in  Chart  Areas  4  and 
6.  Married,  sober,  strong  on  photo. 
No  sports.  Can  handle  personnel,  de¬ 
tect  driftwood.  Box  1829,  Editor  A 
Publisher. 


FOREIGN  or  Chart  Area  4-6-9  Editors- 
Publishers-looking  for  a  Sports-writer  T 
I  am  28,  single,  college  graduate,  five 
years  experience  draft-free,  work  desk, 
some  photography.  Solid  references. 

Box  1826,  Editor  A  Publisher. _ 

NEWS  EDITOR.  12.000  Midwest  daily, 
seeks  similar  or  related  job  with  larger 
pai>er.  J-Grad,  8%  years  experience, 
28,  married,  vet.  Prefer  Chart  Areas 
2.  6,  7.  8,  11  or  12.  Box  1827,  Editor 
A  Publisher. 

YOUNG  NEWSMAN  with  8H  years  ex¬ 
perience  seeks  job  with  south  California 
daily,  prefer  within  70  mile  radius  of 
perience  as  reporter,  copyreader  and 
Los  Angeles.  Living  there  now.  Ex¬ 
sports  editor  with  24,000  daily  in  south¬ 
east  paper.  Good  references.  Request 
8820  month  salary.  Box  1819,  Editor  A 

Publisher. _ 

CRACK  COPYREADER.  87,  18  years’ 
experience  on  big-city  dailies.  Spark- 
I  ling  head  writer.  Desires  to  relocate 
in  Chart  Areas  10  or  12.  Box  1840, 

Editor  A  Publisher. _ 

SPORTS  EDITOR  and  columnist —  10 
years  with  Associated  Press.  8  years 
with  dailies.  Also  experienced  in  pho- 
tography,  makeup,  head-writing,  copy- 
editing.  Now  with  leading  radlo-TV 
station.  Sound  ideas,  solid  background, 
top  ability.  Box  1839,  Editor  A  Pub- 
lisher. 

ACCLTlA'fE  REPORTER,  after  news¬ 
paper  layoff,  wants  general  assign¬ 
ments  or  special  features.  Fed  up 
with  working  in  and  around  New 
York  as  general  newsman,  business 
paper  editor,  publicity,  public  relations 
and  what  have  you.  Still  gets  around 
at  60,  can  dig  as  well  as  write.  Mis¬ 
souri  degree,  owns  Graphic.  Would  like 
to  hear  from  progressive  daily  editor. 
Box  1924,  Editor  A  Publisher. _ 

ARMY  SP8  on  duty  in  Puerto  Rico 
to  be  discharged  about  June  1st  seeks 
promising  news  job  with  paper  or 
radio-TV.  BS  Journalism  (Kansas), 
SDX,  26  and  single,  reliable  and  im¬ 
aginative.  Prefer  West  Coast.  Ells¬ 
worth  Zahm,  3331  West  84th  Street, 
Inglewood.  California. 

CITY  EDITOR,  6  years  experience, 
seeks  job  on  daily,  weekly ;  knows 
make-up.photography.  Chart  Areas  1, 
2.  Box  1940,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


C70MPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newaman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  fill 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon.  Mid- 
Town  Personnel  Agency,  130  W.  42 
St..  New  York.  N.  Y. 


COPYREADER—  Top  Journalism  grad, 
7  years  copy,  makeup,  wire,  some 
managerial,  small  papers.  Want  desk 
work  on  50,000-up  daily.  Box  1944, 
Editor  A  Publisher. 


DESK  JOB  OR  REPORTING  on  daily, 
weekly,  house  organ  or  trade  paper. 
Know,  like  head  writing,  makeup.  6 
years  weekly  editor,  daily  experience. 
J-Grad.  30,  family.  Box  1938,  Eldito'r 
A  Publisher. 


EDITORIAL  ASSISTANT  wishes  to 
locate  in  New  York  or  area.  Experi¬ 
enced.  Write  Box  1952,  Editor  A 
Publisher. 


EXPERIENCED  newsman  midwest 
seeks  spot  California.  Ten  years  re¬ 
porter,  rewrite,  copy,  telegraph,  small 
dailies.  Married.  39,  employed  60.000 
daily.  Need  1400.  References.  Box 
1942,  Editor  A  Publisher. 

FARM  EDITOR  and  author  of  na¬ 
tional  column  wants  to  move  from 
smaller  morning  daily  to  larger  metro¬ 
politan  paper.  Here’s  your  opportunity 
to  put  on  a  man  with  actual  farm 
and  ranch  experience.  Widely  traveled. 
Exceptional  background  in  writing, 
radio  and  television.  Write  Box  1941, 
Editor  A  Publisher. 


FORMER  NEWSMAN,  30.  wants  op¬ 
portunity  to  combine  his  thorough 
professional  experience  in  political  and 
economic  research  with  career  in  news 
reporting.  Box  1968,  Editor  A  Pub¬ 
lisher. 


FREE  LANCE  Writer.  British,  two 
years  American  experience  Newsweek, 
Saturday  Review,  U.P..  returning  to 
London.  Will  undertake  news/feature 
stringer  work  in  Europe.  Box  1949, 
Edito^A  Publisher. 

JOURNALISM  BEGINNERS— We  have 
many  journalism  grads  seeking  con¬ 
nections  in  June.  Also  have  journal¬ 
ism  juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  69  Madison 
St..  Chicago  2,  Illinois. _ 

JOURNAUSM  -  HISTORY  grad  with 
editing  experience  seeks  reporting  spot 
on  medium-sized  daily.  Chart  Area  2. 
Veteran.  Box  1902,  Editor  A  Publisher. 

LONE  STAR  STATE  boundTR^rt^ 
photographer,  editing,  production  ex¬ 
perience  on  way  home  for  good  I  Write 
Box  1964.  Editor  A  Publisher. 
MXNAGINO  editor  “or  SPORTS 
EDITOR — Solid  newspaper  background, 
presently  located  on  large  Mid  West 
daily.  Box  1910.  Editor  A  Publisher. 

MANAGING  EDITOR,  small,  medium 
daily.  Working  newsman,  nine  years 
as  reporter,  photographer,  editorial 
writer,  columnist,  city  editor,  now 
editor.  Missouri  graduate,  married, 
32.  Box  1650,  Editor  A  Publisher. 
RELIABLE,  “RESPONSIBLE  eopy- 
reader.  8  years  experience.  Seeks 
spot  on  metropolitan  daily.  Box  1909, 
Editor  A  Publisher. 

REPORTER.  24.  single,  vet.  J-Grad, 
college  editor.  Broad  editorial  back¬ 
ground  and  daily  experience.  Want 
spot  on  daily.  30,000+  circulation. 
^x  1923,  Editor  A  Publisher. 
REPORTE^PHOTOGIXhER.  gal  Fri- 
day  in  everything  writing-wise,  avail¬ 
able  in  New  York  area.  Experience 
publicity,  promotion,  newspapers.  Her 
paper  is  being  sold.  Write  Box  1951, 
Editor  A  Publisher. 

SUMMER  JOB-Sr»rt8  Editor  of  Sigma 
Delta  Chi  prize  winning  College  Daily ; 
wants  experience  writing  for  daily : 
available  June  6.  Box  1906,  Editor  & 
Publisher. 

WEEKLY““EDTT0R  1  year,  39,  prize 
winning  J-Grad.  wants  any  job  West 
Coast  or  South  Florida.  Box  1911, 
Editor  A  Publisher. 
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SITUATIONS  WANTED 


Editorial 


TV  NEWS¬ 
WRITING 

position  wanted  in  metropolitan  city 
by  hard-hitting  Assistant  News  Editor 
of  leading  radio  station.  Flager  to 
capitalize  on  first-rate  news  and 
feature  work.  Wire  service  experience  ; 
excellent  references.  25  years  old ;  BA 
in  Journalism.  Box  1959,  Editor  A 
Publisher, 

WRITER-EDITOR,  28,  trade  magazine, 
newspaper  experience  desires  position 
offering  chance  for  growth.  Married, 
veteran,  BS  Journalism.  Prefer  south¬ 
ern  location  but  will  locate  anywhere. 
Box  1901,  EMitor  A  Publisher. 


Mechanical 


PRODUCTION  MANAGBR  desir« 
change.  Ex  member  ANPA  Mechanical 
Committee,  good  background.  Box  1606, 

Editor  A  Publisher. _ 

WANTTID  —  Position  as  Pressroom 
Foreman  by  11  year  man  6  years  as 
assistant.  Resume  on  request.  Box 
1888,  FMitor  A  Publisher. _ 

PRESS  ROOM  FOREMAN  desires  to 
make  change.  Experienced  on  Goss 
and  Hoe  HiSpeed  presses,  also  Tubular. 
Married,  sober.  Go  anywhere.  Box 
1903,  Editor  A  Publisher. 


Photography 


PHOIDGRAPHER.  24,  veteran,  single. 
Work  published  in  national  magazines, 
Specialities ;  picture  stories,  features, 
color.  Complete  camera  equipment  and 
car.  Seek  i>08ition  with  daily  or  maga¬ 
zine.  Box  1722,  Editor  A  Publisher. 
PHOTOGRAPHER  who  can  writs, 
have  car  and  cameras,  will  travsi. 

^x  1709,  Fldltor  A  Publisher.  _  _ 

DO  YOU  ne^  a  Class  "A”  News 
Photographer,  Experienced,  Depend¬ 
able  with  Excellent  Reference?  Then 
wire  now  to  Box  1960,  Editor  A  Pub¬ 
lisher. 


Promotion — Public  Relatione 


PUBLIC  RELATIONS  position.  Chart 
Areas  1,  2,  6  sought  by  newspaper¬ 
man,  30,  three  years  experience  with 
top  daily,  wire  service.  Varied,  good 
writing  background.  Speaks  Spanish. 
Marri^,  Missouri  graduate.  Box  1760, 
Editor  A  Publisher. _  _ 

EIGHT  YEARS  public  relations  ex¬ 
perience,  last  4  as  Director  Community- 
Relations.  Married,  33,  2  journalism 
degrees.  Desire  responsible  position  In 
public  relations,  employee  communica¬ 
tions  or  industrial  publications  In 
south  or  southwest.  Box  1948,  Editor 
A  Publisher. 


NEWSMAN  10  years  experience  beats, 
copy,  news  editor,  small-town  medium 
dailies  seeks  public  relations  poet  West 
Coast.  Married,  employed,  references. 
Box  1943,  Fkiitor  A  Publisher.  _ 


NEWSPAPERMAN  6  years  (4  present 
job)  ready  to  make  permanent  change- 
to  public  relations.  Writing  specialty 
is  developing  human  interest  approach 
to  any  material.  Wide  background  in¬ 
cludes  organizing  coverage  for  and 
promoting  new  newspaper.  Past  work 
essentially  on  self-assignment  basis. 
Cooperative,  able  to  remain  In  back¬ 
ground  or  foreground.  Adaptable  to- 
city  or  small  town.  Age  30,  married, 
children,  college.  Home  already  sold. 
Want  sulMtantial  opportunity,  prefer 
South.  Box  1947,  Editor  A  Publisher. 


PUBLICI’TY  gal  with  plenty  experi¬ 
ence.  In  New  York  area.  Box  1963, 
Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

What  timing! 

As  soon  as  the  new-spaper 
publishers  and  editors  moved 
out  of  the  Waldorf-Astoria  in 
New  York  the  first  Annual 
Forum  on  Anxiety  and  Tension 
was  held  in  the  same  spot.  No 
kidding!  It  was  in  connection 
with  National  Mental  Health 
Week. 

The  first  speaker  at  the 
forum  was  a  character  we  saw 
wandering  around  the  4th  floor 
late  Friday  afternoon  after  the 
convention  mumbling  to  him¬ 
self;  “Motley?  Whersh  Motley?” 

It  seems  the  poor  guy  made 
the  mistake  of  leaving  the  Pa¬ 
rade  party  temporarily  Sunday 
evening  and  he’d  been  ti’ying 
to  locate  it  again  ever  since. 

Apparently  some  of  the  net¬ 
work  and  news  magazine  guys 
had  formed  a  conspiracy  to 
continue  their  cocktail  parties 
in  order  to  keep  the  publishers 
away  from  the  meetings. 

*  *  * 

Some  of  the  editors  who  had 
trekked  up  from  their  meeting 
in  Washington  to  kibitz  on  the 
publishers  held  a  rump  meet¬ 
ing  early  in  the  week.  They 
passed  a  resolution  appointing 
a  committee  to  track  down  the 
guy  who  first  decided  that  the 
most  important  stories  of  the 
day  should  be  played  in  the 
right-hand  column  on  the  front 
page. 

The  editors  feel  they  have 
been  sold  a  bum  bill  of  goods 
and  they  want  to  catch  the 
fellow  who  did  it. 

All  of  this  followed  an  ASNE 
presentation  by  Harry  Lee 
Waddell  of  McGraw-Hill  Pub¬ 
lications.  He  not  only  startled 
the  editors  by  telling  them  they 
were  tearing  their  readers’  eyes 
apart  by  going  to  larger  type 
in  smaller  columns  (E&P,  April 
28,  page  60)  but  also  completely 
confused  them  by  saying  that 
the  human  eye  naturally  at¬ 
taches  itself  first  in  some  area 
of  the  front  page  other  than 
the  right  hand  column. 

Mentioning  the  work  of  Dr. 
Herman  Brant  of  Drake  Uni¬ 
versity  in  photographing  the 
movements  of  the  eye,  Mr. 
Waddell  said: 

“The  big  thing  that  he  found 
was  that  if  you  divided  any 
field  of  vision — this  can  be  a 
whole  newspaper  page  or  half 
a  newspaper  page — into  left  and 
right  halves,  more  of  the  look¬ 
ing  and  more  of  the  eye  fixa¬ 
tions  will  occur  on  the  left. 
If  you  divide  it  horizontally, 
more  of  them  will  be  above 


center  than  below.  The  visual 
center  of  any  field  of  vision 
is  a  little  bit  to  the  left  of,  and 
little  bit  above,  center.  This  is 
where,  all  other  things  being 
equal,  the  eye  tends  to  go  in 
its  first  fixations.” 

Here  are  some  figures  on 
where  eye  fixations  occur  in  the 
field  of  vision: 

“Sixty-six  percent  appear  on 
the  left— normally  will  come  to 
the  left — of  any  field  of  vision, 
and  34%  to  the  right.  Sixty- 
one  percent  above  center  and 
39%  below.” 

After  making  a  lot  of  other 
interesting  statements  about  eye 
fixations,  size  of  type  and  head¬ 
lines,  etc.,  Mr.  Waddell  said: 

“Most  of  our  traditions  on 
how  a  newspaper  page  should 
he  made  up  stem  from  an  era 
entirely  different  from  ours  to¬ 
day  when  the  paper  was  much 
smaller,  when  the  time  pressure 
on  people  was  so  much  less 
than  it  is  now. 

“Those  newspapers  were  de¬ 
signed  to  be  read  starting  over 
here  and  reading  down  through 
every  column.  Most  of  our 
traditions  come  out  of  that  kind 
of  atmosphere.” 

The  thing  that  disturbs  some 
newspaper  editors,  and  us,  is 
that  eye  fixations  were  prob¬ 
ably  the  same  50  years  ago  as 
they  are  now  and,  therefore, 
editors  have  been  making  their 
papers  more  difficult  to  read 
rather  than  easier,  according  to 
this  theory.  We  don’t  dispute 
the  theory,  but  we  wonder  who 
it  was  that  got  us  all  off  on 
the  wrong  track  many  years 
ago. 

«  «  * 

Mr.  Waddell  conceded  that  in 
general  you  can  attract  the  eye 
to  any  spot.  But,  he  adds,  “a 
strong  stimulus  any  place  will 
pull  more  looking  than  a  weak 
stimulus  but  it  will  pull  a  maxi¬ 
mum  if  it  is  given  the  right- 
of-way.”  In  other  words,  if  it 
is  placed  where  the  eye  natu¬ 
rally  tends  to  go — slightly  above 
and  to  the  left  of  center. 

“The  eye  tends  to  make  four 
fixations  in  one  direction.  It 
will  not  go  indefinitely  in  one 
direction  except  under  the  most 
powerful  stimulus  and  it  soon 
tires  of  that,  and  there  is  al¬ 
most  no  stimulus  that  will  make 
the  eye  keep  going  and  going 
in  one  direction.  However,  it 
does  not  like  to  just  make  one 
fixation  and  keep  switching.  It 
tends  to  make  a  series  in  one 
direction  and  four  or  five  is 
about  the  most  frequent. 


EDITOR  &  PUBLISHER  CALENDAR 

May  6-7— Iowa  Short  Course  on  Newspaper  Circulation,  Stat» 
University  of  Iowa,  Iowa  City. 

May  7-1 1— American  Press  Institute  seminar  for  Newspapa, 
Design,  Makeup  end  Typography,  Columbia  University,  New  York. 

May  7-1 1 — Farrar  Seminar  on  Newspaper  Design,  Atlanta-Bilt- 
more  Hotel,  Atlanta,  Georgia. 

May  1 1 — Oregon  Newspaper  Publishers  Association,  mechanical 
conference,  Multnomah  Hotel.  Portland,  Ore. 

May  1 1  -12 — Nevada  State  Press  Association,  annual  convention, 
Elko,  Nev. 

May  11-12 — Idaho  Allied  Dailies.  Inc.,  spring  meeting,  Lewis  and 
Clark  Hotel,  Lewiston,  Idaho. 

May  12-13— Virginia  Press  Association,  Nth  annual  Old  Dominion 
Advertising  Conference.  Jefferson  Hotel,  Richmond,  Va. 

May  12-13 — Illinois  Daily  Newspaper  Markets,  annual  meetin9. 
LaSalle  Hotel,  Chicago. 

May  13-14— Ohio  Select  List  meeting.  Hotel  Cleveland,  Cleva- 
land,  Ohio. 

May  13-15 — Pacific  Northwest  International  Circulation  Managers 
Association,  annual  meeting,  Multnomah  Hotel,  Portland,  Ore. 

May  13-1^— National  Newspaper  Promotion  Association  conven¬ 
tion,  Hotel  Cleveland,  Cleveland,  O. 

May  I  5 — Mid-Atlantic  Circulation  Managers  Association,  spring 
meeting,  Goldsboro  Hotel,  Goldsboro,  N.  C. 

May  15— New  England  Daily  Newspaper  Association  annual  meet¬ 
ing,  Sheraton-Plaza  Hotel,  Boston,  Mass. 

May  16—1  owa  Associated  Press  Managing  Editors,  meeting.  Fort 
Des  Moines  Hotel,  Des  Moines,  la. 

May  18 — New  England  Associated  Press  News  Executives  Asso¬ 
ciation,  spring  meeting,  Parker  House,  Boston. 

May  18-19 — Pennsylvania  Press  Conference,  NIttany  Lion  Inn, 
University  Park,  Pa. 

May  18-19— III  inols  Press  Association,  Spring  convention.  Hotel 
Leland,  Springfield,  III. 

May  18-20 — New  Jersey  Press  Associations,  advertising  confer¬ 
ence,  Hotel  Madison,  Atlantic  City,  N.  J. 

May  1 8-2(F— National  Press  Photographers  Association  short  course 
and  Iowa  Press  Photographers  Association  convention.  State  Uni¬ 
versity  of  Iowa,  Iowa  City.  Iowa. 

May  19-20 — Now  England  Composing  Room  Executives'  Associa¬ 
tion,  annual  meeting.  Elks  Lodge  Hall,  Haverhill,  Mass. 

May  19-20 — Florida  Society  of  Editors,  Spring  meeting,  Hillsboro 
Hotel,  Tampa,  Fla. 

May  21-25 — American  Press  Institute  seminar  for  Management 
and  Costs  (for  newspapers  under  50,000  circulation),  Columbia 
University,  New  York. 


“The  eye  almost  never,  ex¬ 
cept  under  extremely  powerful 
stimuli,  and  then  with  great 
difficulty,  makes  vertical  or  up¬ 
ward  vertical  excursions.  It  is 
almost  impossible  to  get  the 
eye  to  do  this  very  many  times. 
You  can  get  it  to  do  it  a  few 
times.” 

This  means  that  about  30  to 
40  characters  per  line  is  about 
what  the  noi-mal  person  with  a 
normal  span  of  vision  can  cover 
in  four  fixations  which  would 


be  the  easiest  possible  physio¬ 
logical  method  of  reading. 

All  this  has  led  to  the  d^ 
velopment  of  horizontal  rather 
than  a  strictly  vertical  makeup. 
Mr.  Waddell  showed  one  news¬ 
paper  that  did  not  have  a 
single-column  head  on  the  front 
page.  There  are  sevei  al  ways 
of  doing  this. 

But  who  established  the  rules 
for  vertical  makeup  in  the  first 
place?  Especially  if  it  has  been 
wrong  all  these  years. 


HllfO  Konodt 

A/c^oiiatot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 


1701 K  Street,  N,  WaeUington,  D.C. 
Lincoln  Building . .  •  New  York,  N»  Y, 
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For  the  third  straight  year! 

Newspapers  Set  in  Linotype  Faces 
Win  7  of  11  Awards  in  Ayer  Contest 


Linotype  body  faces  again  were  favored  by  winners  in  the 
annual  Ayer  newspaper  contest  for  typographic  excellence. 

The  Ayer  Cup  and  three  top  awards  went  to  newspapers 
set  in  Linotype  Excelsior,  while  three  other  awards  were 
won  by  newspapers  using  Linotype  Corona. 

This  was  the  third  consecutive  contest  in  which  Linotype 
faces  were  preferred  by  seven  of  the  eleven  winners. 


RUTLAND 


HERALD 


Sun  Rjvbuni 


.  ...  Russia.  Britain  to  foin 

Aican  ( IwiK  . 

onx:n>KtJi5 Search  for  Middle  East 
Peace  Plan  Under  U.  N.' 


ittontgomtrn  :aiii>£rfi0tr 


The  Iron  Mountain  News 


liilirushohev  Says  Kusaia  S« 
|To  Have  Loiig-Hange  Mise 
iiCupuble  Of  Carrying  HiBoi 

|ifi.«FiiAoirpr  .iJmininlralmn  Urn  ' 

ilpmi  T*mt  For  Sonet  Furpone*  .  ^^*^*^* 


Reading  Eagle 


|SynMg>fJ)uHle8  Voices 


s>i  :Si;  Soviet  Leader 
r*Mi  Guid| 

Missile  Pll  . 


IRONWOOD  Daily  Globe 


RepubliMn’Amlwsh'jCotchM 


Easl-W«t  l« 


®0]ira0bnrg  ionnml 


British,  Soviets  Confer 


On  Mid*East;  Red  Pgir 
.\gree  on  W  ar’s  F  utility 

[soil  Bmmk  l.egnlmlmm 


THE  SI  MTER  DAILY  ITEM 


Find  Farm  Bill  DUtaoie/ut 


The  Iron  Mountain  (Mich.)  News 
First  in  “10,000-50,000 
circulation  class” 

Linotype  Excelsior 


The  Montgomery  (Ala.)  Advertiser 
First  in  “50,000  circulation  class” 
Linotype  Corona 


Reading  (Pa.)  Eagle 
Second  in  “10,000-50,000 
circulation  class” 
Linotype  Corona 


Rutland  (Vt.)  Herald 
Ayer  Cup  Winner 
Linotype  Excelsior 


Ogdensburg  (N.Y.)  Journal 
Second  in  “less  than  10,000 
circulation  class” 

Linotype  Excelsior 


The  Sumter  (S.  C.)  Daily  Item 
Third  in  “less  than  10,000 
circulation  class” 

Linotype  Corona 


Ironwood  (Mich.)  Daily  Globe 
First  in  “less  than  10,000 
circulation  class” 

Linotype  Excelsior 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  UnotvP^  Corone  and  member#  of  tke  Spartan  family 


Agcnciai:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Conadian  linotype.  Limited,  Toronto,  Ontario 


LEADERSHIP  THROUGH  RESEARCH 

Printed  in  U.  S.  A. 


EXTRA! 


EXTRA! 


•  • 
•  • 


Big  News?  We  think  so. 

Extra?  Yes,  extra  customers 
for  your  ads  in  The  News. 
7,286  families  have  been  added 
to  our  growing  audience  in 
the  past  year. 

And  these  thousands  come 
on  top  of  a  growth  record  that 
has  made  The  News  the  Wash¬ 
ington  leader  in  circulation 
gains  for  the  past  two  years 
...  for  the  past  five  years  . . . 
for  the  past  ten  years. 

*Average  for  six  months  ending  3/31/56 
Filed  with  ABC,  subject  to  audit. 


AN  ALL  TIME  I 

HIGH  OF  I 

171,153  1 

FAMILIES  I 

FOR  I 

lie^ews  1 

Washington’s  I 

Fastest  I 

Growing 
Newspaper 


SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK.  WarM-TeteflramSrVwSun  COLUMBUS . Cituti 

CLEVELAND . Press  aNONNATI . PosS 

PITTSBURGH . Press  KENTUCKY . Posf 


SAN  FRANCISCO . News  Covifiglon  tdHion,  Cincinnati  Poll 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Senh'nel 


DENVER  .  .  .  Kocky  Mountain  News  EVANSVIUE . Press 

BIRMINGHAM  ....  Posl-NeroM  HOUSTON . Press 

MEMPHIS . Press-Scimitor  FORT  WORTH . Press 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . News  EL  PASO . Herold-Posl 


Oanarol  Advartitlsis  Daportmant,  330  Park  Avamia,  Naw  Tarlc  City 


Chicoga  San  FroiKisca  Datrelt  Cincinnati  PhNadalpMa  DaHa* 
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